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COMMENTS OF THE 
COLORADO OFFICE OF CONSUMER COUNSEL 

 
 The Colorado Office of Consumer Counsel (hereinafter “OCC”), by and through its 

undersigned counsel, hereby files its Comments to the Petition of Qwest Corporation for 

Forbearance pursuant to 47 U.S.C. § 160(c) in the Denver, Colorado Metropolitan Statistical 

Area (“Qwest Denver Petition”). 

 
I. INTRODUCTION 
 

 On April 27, 2007, Qwest Corporation (hereinafter “Qwest”) filed four substantially 

similar Petitions for Forbearance pursuant to 47 U.S.C. § 160(c) in the Denver, Colorado; 

Minneapolis-St. Paul, Minnesota; Seattle, Washington; and Phoenix, Arizona Metropolitan 

Statistical Areas.  The OCC’s Comments herein will be limited to comments opposing Qwest’s 

Petition for Forbearance for the Denver, Colorado Metropolitan Statistical Area (“Denver 

MSA”).1   

                                                
1 The OCC would note that although Qwest’s references are to the “Denver MSA,” it is actually 
the “Denver-Aurora MSA.”  However, it is noted that Qwest has included the four rural counties 
of Gilpin, Clear Creek, Park and Elbert which were added in 2005 in its analysis.  The OCC will 
refer to either the “Denver MSA” or, alternatively, the “Denver- Aurora MSA” in these 
Comments. 

 



 Qwest’s Denver Petition, seeks, inter alia, FCC forbearance from the application of  loop 

and transport unbundling and dominant carrier regulation throughout the Denver MSA pursuant 

to § 251(c) of the Telecommunication Act of 1996 (“1996 Telecom Act”).  With regard to mass 

markets and enterprise services, Qwest also seeks forbearance from: (1) dominant carrier tariff 

regulation requirements set forth in Part 61 of the Federal Communication Commission’s 

(“hereinafter “Commission”) Rules; (2) price cap regulations set forth  in Part 61 of the 

Commission’s Rules; (3) the Computer III requirements, including Comparably Efficient 

Interconnection (“CEI”) and Open Network Architecture (“ONA”) requirements; and (4) from 

dominant carrier requirements arising under § 214 of the 1996 Telecom Act and Part 63 of the 

Commission’s Rules concerning the process for acquiring lines, discontinuing services, making 

assignments or transfers of control.2   

The Qwest Denver Petition is based on allegations that it “faces competition from a wide 

range of technologies and a broad array of service providers” and Qwest places great reliance on 

Comcast’s presence as the “leading competitor”3 to Qwest in the Denver MSA.  However, it is 

significant to note that on August 10, 2007 Comcast filed an Application to Discontinue 

Provision of Residential Facilities-Based Circuit-Switched Telecommunications Services in 

Colorado.4  Qwest also contends that competition in the Denver MSA is “more advanced than it 

was in Omaha, Nebraska in mid-2005, when the Federal Communications Commission voted on 

the Omaha Order”5 and Qwest seeks substantially the same regulatory relief the FCC previously 

                                                
2 Qwest’s Denver Petition, page 3. 
3 Qwest’s Denver Petition, page 6. 
4 See, OCC Comments, Exhibit 1, In the Matter of the Application of Comcast Phone of 
Colorado, LLC for an Order Authorizing it to Discontinue the Provision of Residential Facilities-
Based Circuit-Switched   Telecommunications Service in Colorado, Colorado PUC Docket No. 
07A-301AT.  (“Comcast Application for Discontinuance.”) 
5 Qwest’s Denver Petition, page 1. 
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granted in the Omaha Order.6  Notably, Qwest’s Denver Petition ignores and omits a discussion 

of a key finding in the Omaha Order which granted Qwest forbearance in only nine of the 24 

wire centers in the Omaha MSA or acknowledgement of the subsequent endorsement of this 

granular approach for this key finding by the D.C. Circuit Court.  

 The OCC was created by the Colorado State Legislature in 1984 pursuant to Colorado 

Revised Statute (“C.R.S.”) § 40-6.5-102.  Further, and pursuant to C.R.S. § 40-6.5-104(1), “The 

consumer counsel shall represent the public interest and, to the extent consistent therewith, the 

specific interests of residential consumers, agricultural consumers, and small business 

consumers…” in public utility telephone, gas or electric utility matters.  Further, and pursuant to 

C.R.S. § 40-6.5-106(2.5), the powers of the consumer counsel includes making “…requests…in 

any proceeding before a federal agency which regulates utility rates or services…when the 

matter before such agency…will affect a rate, charge, tariff, or term of service for a utility 

product or service for a residential, small business or agricultural utility consumer in the state of 

Colorado.”  Thus, the OCC’s primary statutory mandate is broad and general; to “represent the 

public interest.”  The concomitant mandate, which can be interpreted as somewhat less than the 

primary mandate, is to represent the specific interests of residential, agricultural and small 

business consumers as described above.  Traditionally, both mandates are generally aligned in 

the OCC’s view.  Such is the case in the instant Petition, but the “public interest” aspect casts a 

sphere larger than the OCC’s specific constituency in that how enterprise customers are affected  

 

                                                
6 In the Matter of Petition of Qwest Corporation for Forbearance Pursuant to 47 U.S.C. § 160(c) 
in the Omaha Metropolitan Statistical Area, Memorandum Opinion and Order, 20 FCC Rcd 
19415 (2005) (“Omaha Order”); aff’d Qwest Corporation v. FCC, 482 F.3d 471 (D.C. Cir. 
2007). 
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by this Petition will, in turn, affect the public interest and indirectly the OCC’s specific 

constituency.   

Nevertheless, the OCC’s Comments herein will be focused on, and further limited to,7  

addressing the state of competition in Colorado and the public interest as it relates to “mass 

market” consumers (i.e., residential and small business consumers), but not enterprise customers, 

in the Denver MSA.8  By such focus, the OCC does not mean to send a message that granting 

forbearance for enterprise customers is in the public interest.  It believes to the contrary.  It 

simply wishes to focus on its specific constituency and trust in the CLECs and other 

commentators to rebut Qwest’s proffer as to the enterprise market. 

II. SUMMARY OF THE OCC’S ARGUMENTS 
 

The OCC respectfully contends that Qwest’s Denver Petition should be denied because 

such forbearance is not in the public interest, that continued regulatory enforcement is necessary 

to protect consumers, and because Qwest has failed to meet the statutory requirements necessary 

for a Commission Order authorizing forbearance from regulation of Qwest in the Denver MSA.  

In its Petition, Qwest states “Thus, VoIP should be included in the forbearance analysis because 

it too constrains Qwest’s ability to raise its prices or otherwise harm consumers.”9  Qwest’s 

admission summarizes, far better than could the OCC, what Qwest’s Denver Petition is all about.  

It is about allowing Qwest the opportunity to raise its prices to competitive local exchange 

carriers (because they too, like VoIP providers, purportedly constrain Qwest’s ability), 

                                                
7 In addition, the OCC will limit its comments to only Qwest’s Denver MSA Petition. 
8 The OCC notes that the third party within the tripartite consumer group the OCC is specifically 
statutorily tasked to represent, Colorado agriculture consumers, are less likely to be directly 
affected by Qwest’s Denver Petition, but that such agricultural consumers would be indirectly 
affected to the extent competition is reduced, availability of products or services are reduced, or 
if rates are increased as a result of Qwest’s Denver Petition. 
9 Qwest’s Denver Petition at p. 16.  (Emphasis added.) 
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practically drive that competitive alternative from the market, and then raise its own prices.  All 

of these will have the cumulative and eventual effect of harming consumers, as Qwest admits.  

Based on Qwest’s own admission, the Commission can not grant this Petition under 47 U.S.C. § 

160(a) because the Commission’s continued regulation is necessary for the protection of 

consumers and is consistent with the public interest.  Further, under § 160(b), the Commission’s 

forbearance under this Petition will not promote competitive market conditions, again by 

Qwest’s own admission.   

In the context of the consumer protection prong, the OCC would strongly urge the 

Commission to apply the same standard to Qwest in the instant Petition as it did, recently, to 

Core Communications, Inc. in its Forbearance Petition.10  In that Order, the Commission rejected 

Core’s request for forbearance because Core’s allegations that market competition would help 

protect consumers was based on conjecture rather than any concrete analysis of the potential 

impact of Core’s forbearance request on consumers.  The OCC submits that Qwest’s Petition 

similarly lacks evidence as to the consumer impact of its Petition and instead relies upon broad 

and conclusory statements. 

Accordingly, the OCC asserts the following contentions and arguments in support of its 

Comments herein.  In October 2004, Qwest sought state-wide full deregulation of all 

telecommunications products and services in its serving areas from the Colorado PUC pursuant 

to Colorado statutory law.  The Colorado statutory standard for such a deregulation application is 

a showing of “effective competition in the relevant market for such service” pursuant to C.R.S. 

§ § 40-15-207(1)(a) and 305(1)(a).  Essentially, Qwest is seeking from the FCC, via the Qwest  

                                                
10 WC Docket 06-100, In the Matter of Petition of Core Communications, Inc. for Forbearance, 
Memorandum Opinion and Order released on July 26, 2007. 
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Denver Petition and the application of 47 U.S.C. § 160(e) (i.e., preclusion of further state 

regulation of Qwest in the Denver MSA), what was denied by the Colorado Commission – 

arguably the jurisdictional entity with the best institutional and localized knowledge of Qwest 

and its operations in the Denver MSA, and consequently, in the best position to render a decision 

- in Qwest’s 2004 Deregulation case. 

The net effect of Qwest’s Colorado deregulation application can be summarized as a 

settled matter approved by the Colorado PUC in June 2005 following litigation and resulting in 

only the full deregulation of IntraLATA toll, some reduction in regulatory oversight from 

complete regulation to more flexible or lesser regulation of some residential and business 

services in the Denver MSA and metropolitan Colorado Springs, and a comparison or analysis of 

the state of competition in Colorado in approximately early 2005 from Qwest’s perspective, on 

the one hand, versus that of the OCC and Staff for the Colorado PUC, on the other hand.11  Most 

significantly, services for the OCC’s specific constituency - primary residential lines and 

services to businesses with five or less lines - were not deregulated.12  Further, Qwest’s rates for 

residential primary access lines in the Denver MSA continue to be subject to Colorado’s 

statutory rate cap, codified at C.R.S. § 40-15-502(3), under the terms of the Colorado PUC-

approved Qwest Deregulation Settlement Agreement.  Should Qwest be granted regulatory  

                                                
11 In the Matter of the Combined Application of Qwest Corporation for Reclassification and 
Deregulation of Certain Part 2 Products and Services and Deregulation of Certain Part 3 Products 
and Services, Colorado PUC Docket No. 04A-411T, and Staff of the Colorado Public Utilities 
Commission’s Petition for a Declaratory Order Concerning the Reclassification and Deregulation 
of Telecommunications Services under Parts 2 and 3, Title 40, Article 15 of the Colorado 
Revised Statutes, Docket No. 04D-440T, Decision No. C05-0802, Order Approving Settlement 
with Modifications (June 28, 2005).    
12 The Colorado PUC has a straightforward informational link on its website for Colorado 
consumers – meaning, therefore, that it is written in understandable language and that link can be 
found here:  http://www.dora.state.co.us/puc/publications/FYIs/FYI_T-12QwestRegulation.pdf
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forbearance as to price cap regulations in Part 61 of the Commission’s Rules, it is likely that a 

violation of C.R.S. § 40-15-502(3) and the Settlement Agreement in the Colorado Qwest 

Deregulation case would flow from such forbearance. 

The OCC would suggest that the competition related data and information provided by 

the OCC and Staff in the Qwest Deregulation case strongly demonstrated that “effective 

competition in the relevant market for such service” did not exist for any service, other than 

intraLATA toll, and as required under Colorado statutory law for deregulatory approval.  The 

OCC would opine that very little has changed with regard to the state of competition in Colorado 

over the last two years which would support Qwest’s Denver Petition and will provide numerous 

comments herein to support that contention.13  The comments, as to this last point, rely in great 

part on a 2006 survey commissioned by the OCC as to competition in Qwest’s Colorado service 

area.  This survey will be described in greater detail, infra, and will alternatively be referred to as 

the “Ciruli Associates Survey” or the “OCC/Ciruli Survey.”  Further, and as noted, supra, Qwest 

specifically references Comcast as its “leading competitor in Denver.”  It is, therefore, significant 

(and very poor timing for Qwest and its instant Petition) that Comcast has recently filed an 

                                                
13 The Order Approving the Settlement with Modifications specifically established certain 
reporting requirements for Qwest, Staff and the OCC to monitor the effectiveness of Qwest’s 
modified regulatory scheme and also required Colorado Commission Staff to conduct further 
studies of Colorado’s intrastate telecommunications market so that the Colorado Commission 
would be able to evaluate the positives and negatives on the telecommunications market and a 
view of the market from Qwest’s and its competitor’s perspectives.  Staff for the Colorado 
Commission is currently compiling its report on the state of Colorado’s Telecommunications 
Market after soliciting information and data from all Colorado telecommunications services 
providers.  See, Decision No. C05-0802, ¶’s 176-177, pgs. 60-61 in Colorado PUC Docket Nos. 
04A-411T and 04D-440T.  Given that the Colorado PUC Staff is compiling a report addressing 
the state of competition from Qwest’s and the competitor’s perspective, the OCC would 
recommend, to the extent that the Colorado PUC does not provide comments in the instant 
docket and attach such, that the FCC obtain a copy for the record in this matter and consider such 
report prior to ruling on Qwest’s Denver Petition. 
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application to completely discontinue the provision of all residential facilities-based circuit-

switched telecommunications services in Colorado.14 

 Additionally, Qwest’s Denver Petition, the Declarations and the Exhibits thereto fail to 

demonstrate that the Commission should forbear from regulating Qwest’s services within the 

Denver MSA pursuant to 47 U.S.C. § 160(a)(1) – (3) because Qwest has failed to satisfy each of 

the three of the mandatory statutory prongs required for forbearance under § 160(a)(1) – (3).  

Regulatory forbearance should be denied as to the Denver MSA because Qwest has failed to 

demonstrate, as required by 47 U.S.C. § 160(a)(2) and (3), that continued Commission regulatory 

enforcement is not necessary to protect consumers in the Denver MSA or that such Commission 

forbearance would be in the public interest.   

Further, Qwest has failed to demonstrate, as required by 47 U.S.C. § 160(b), that such 

Commission forbearance will promote competition amongst providers of telecommunications 

services, and thus, the Commission has not been provided a basis for a finding that forbearance is 

in the public interest.  

III. THE CURRENT STATE OF COMPETITION IN THE DENVER MSA 

DOES NOT SUPPORT FORBEARANCE FROM REGULATION.  

A. General Comments Regarding the Rebuttal of Qwest’s Arguments of 

Competition for Mass Market Consumers. 

As was stated previously in these Comments, the OCC’s focus is on mass market 

consumers – residential and small business customers.  Qwest’s discussion, in its Petition on 

mass market consumers, starts on page 5 and ends on page 17, and is heavily weighted to 

                                                
14 Upon information and belief, Comcast’s subscribership for small businesses (the other 
segment of mass markets) for facilities-based circuit-switched telephony is insignificant and 
immaterial. 
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residential with little evidentiary support as to small business customers.  The OCC will rebut 

certain points of Qwest in these Comments using the OCC’s aforementioned surveys. 

The OCC authorized two telephone surveys that were conducted in January 2005 by a 

Denver-based polling company, Ciruli Associates; one survey for residential customers and one 

survey for small business customers.  These surveys were of telephone customers in Qwest’s 

Colorado service area concerning choice of telephone service.  In July 2006, follow-up surveys 

were conducted by the same polling company and using the same methodology.  It is these latter 

surveys, the follow-up ones, that are the focus of this set of Comments because they are more 

recent and they also exhibit the earlier survey results side-by-side.15   Although the survey was 

for the entire Colorado service area served by Qwest Colorado, the cross-tabulation tables 

(“cross-tab reports”) break down the survey responses by geographic area and list the responses 

for the Denver Metro area alone.16  Thus, the OCC’s references will be primarily to the two 

cross-tab reports to make the commissioned surveys more geographically germane to the instant 

Petition and the Denver-Aurora MSA.  It should be noted that there are differences between the 

Ciruli Associates Denver Metro survey area and the Denver-Aurora MSA.  The Denver-Aurora 

MSA does not contain Boulder County, but does contain the additional rural counties of Park,  

                                                
15 Attached is Exhibit 2, Report of Statewide Follow-Up Survey Concerning Choice of Telephone 
Service [for] Colorado Resident and Business Telephone Customers.  Questionnaires With Top 
Line Data dated August 2006.  (The “Follow-up Survey Report.”) 
16 Attached are Exhibits 3 and 4.  Exhibit 3 is the cross-tabulation table for Residential 
Customers, dated June 2006, entitled “Public Utilities Commission – Residential Customers”.  
(“Residential Cross-Tab Report.”)  Exhibit 4 is the cross-tabulation table for Business 
Customers, dated June 2006, entitled “Public Utilities Commission – Business Customers.”  
(“Business Cross-Tab Report.”)  The reason that the Colorado Commission is referred to in the 
descriptor is that Ciruli Associates’ 2005 Survey was commissioned by both the Colorado 
Commission and the Colorado OCC and the cross-tabulation reports for that 2005 Survey were 
entitled under the Public Utilities Commission.  Ciruli Associates carried over this naming 
convention to the follow-up surveys’ cross-tabulation reports. 
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Clear Creek, Gilpin and Elbert.  The counties that both have in common are:  Adams, Arapahoe, 

Broomfield, Denver, Douglas and Jefferson.  The Denver Metro survey by Ciruli Associates 

would tend to overstate competition, as compared to competition in the Denver-Aurora MSA, 

because the survey includes the much more populated (and densely populated) county of Boulder 

– and thus, a more competitive county for telecommunications - and excludes the less populated 

(and less densely populated) counties of Park, Clear Creek, Gilpin and Elbert which are included 

in the Denver-Aurora MSA and which have a dilutive effect on the analysis of the overall 

competition in the MSA.  

As an overview, the surveys indicate that competition has failed to make further inroads 

in Qwest’s Denver Metro area, and indeed has appeared to have receded, as compared to the 

initial survey from 2005, in the wake of events at the Federal level that have significantly 

undercut competitors’ ability to rent vital network components from Qwest to compete for 

residential and small business customers.17  Also as was mentioned, supra, Qwest admits the 

purpose of its Denver Petition when it states that “Thus, VoIP should be included in the 

forbearance analysis because it too constrains Qwest’s ability to raise its prices or otherwise 

harm consumers.”18  All of the arguments, claims and evidence submitted by Qwest in its 

Petition should be viewed in light of this admission.  A granting of this Petition will not be in the 

public interest and will not protect consumers. 

                                                
17 Exhibit 2, Follow-up Survey Report, at p. 4, Responses to Question No. 4 shows that Qwest’s 
market share for Colorado increased from 2005 (88%) to 2006 (90%).   
18 Qwest’s Denver Petition at p. 16.  (Emphasis added.) 
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B. Specific Analysis of Qwest’s Comments on the Various Forms of Competition 

in the Denver MSA for Mass Market Consumers. 

1. Wireless Competition 

The OCC does not dispute Qwest’s data as to the number of wireless customers in 

Colorado and the Denver MSA.19  However, the OCC does dispute the extent of competition 

from wireless providers and the amount of wireless substitution, or “cutting the cord.” 

While, the OCC does not dispute Qwest’s data as to the number of wireless customers in 

the entire State of Colorado, the focus of the instant Petition is the Denver-Aurora MSA and not 

the entire state of Colorado.  Qwest presented no specific evidence as to the number of wireless 

customers in the Denver-Aurora MSA in support of the Qwest Denver Petition.  Indeed, Qwest 

appears to be championing a state-wide analysis approach for the Commission’s inquiry into 

competition provided by wireless.20  The OCC believes this to be an incorrect approach in the 

instant Petition. 

Neither does the OCC dispute Qwest’s claim that there are many wireless carriers in the 

Denver-Aurora MSA.21  In fact the OCC/Ciruli survey evidences this when 78% of residential 

customers in the Denver Metro Area said that “yes” there were a choice of cell phone companies 

from which to purchase service for their home.22 

The larger point that the OCC wishes to make, regarding wireless service, is that Qwest 

confuses, either by design or not, competition with complementary services.  There is an illogical 

(as in lacking in a logical sequence) nexus made by Qwest as its theme is basically “There are a  

                                                
19 See generally, Qwest Denver Petition at pp. 10 -11. 
20 Qwest Denver Petition at p. 13, and citing to the AT&T/BellSouth Merger Order at ¶ 96. 
21 Id., at p. 11. 
22 Exhibit 3, Residential Cross-Tab Report, Table 43a, Question 38, column for “Metro Area.” 
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lot of wireless phones in Colorado, therefore ‘Qwest also faces competition in the Denver MSA 

from multiple wireless providers.’”23  This conclusion doesn’t follow and attempts to mask a 

dearth of evidentiary support.  Again, with regard to wireless services, the OCC submits that the 

correct phrase is “complementary services” and not “competitive services.”  The OCC/Ciruli 

survey shows that 81% of wireline residential customers in the Denver Metro area are also 

wireless customers.24  The survey further shows that 67% of wireline business customers in the 

Denver Metro either have wireless service in the company’s name; pay for employees’ use of 

such; or both.25  The evidence is substantial that the “wireless menace” that Qwest discusses at 

length and characterizes as “competition” is actually a complementary service in that wireless 

services supply a need mutual to wireline service for the residential or small business customer 

as follows.  Using conventional knowledge, a residential consumer or small business consumer 

uses the cellphone when out and about or to call long distance, but still wants the traditional 

landline phone when at home or the business, sending a fax or for other reasons.26  Qwest, 

perhaps unwittingly, admits to the complementary, rather than the competitive, aspect when it 

writes in its Petition that “competitive wireless services are particularly significant because 

customers can use their wireless phones for long-distance calls even where they do not abandon 

their wireline phones entirely.”27  Qwest also cites to a Commission Order in mentioning “the 

large and growing percentage of customers who subscribe to both wireline service and wireless 

                                                
23 Id., at pp. 10 – 11 generally, and at p. 11 for the specific quote. 
24 Exhibit 3, Residential Cross-Tab Report, Table 5a, Question 3, column for “Metro Area.” 
25 Exhibit 4, Business Cross-Tab Report, Table 8a, Question 2, column for “Metro Area.” 
26 The mobility isn’t just conjecture.  See response to the question asking important variables in 
cellular service and 76% of Denver Metro Area residential consumers responded “very 
important” or “somewhat important.”  Exhibit 3, Residential Cross-Tab Report, Table 37a, 
Question 32, column for “Metro Area.” 
27 Qwest’s Petition at p. 30.  (Emphasis added.) 
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and/or broadband Internet access.”28  This is further evidence suggesting that wireless service is 

viewed by consumers, the Commission, and even Qwest, as complementary service to wireline 

service. 

Regarding Qwest’s numerous and redundant comments regarding the migration of long-

distance calls from wireline and wireless phones,29 the OCC’s response and rebuttal is that this is 

evidence apropos to nothing.  While it is certainly of interest that consumers in the Denver MSA 

may be using the wireless phones to make long distance calls rather than using Qwest, it does not 

impact on the inquiry of whether wireless is competition for Qwest.  In fact, Qwest supplies the 

test in its Petition when it wrote: “The Commission accordingly concluded that ‘mobile wireless 

services should be included within the product market for local services to the extent that 

customers rely on wireless service as a complete substitute for … wireline service.’”30  Further, 

to the extent that a Qwest customer with an “all you can eat” bundled plan is using a wireless 

provider and its network to make toll calls, this is a good thing for Qwest as it frees up traffic on 

its network, relieves Qwest of paying terminating switched access charges, and increases 

margins on the toll part of its bundle.    

Moving on to Qwest’s claim that its losses of “second lines” are further evidence of a 

competitive loss to wireless service, the OCC disagrees.  All Qwest proffers by way of evidence  

                                                
28 Id., at p. 19.  (Emphasis added.) 
29 Qwest’s Denver Petition at pp. 11 – 12.  (“This total excludes customers who have elected to 
remove an additional line in favor of wireless service or who have shifted a significant amount of 
usage from their landline to their wireless telephones.”), and at p. 12 (“… and/or shift a 
significant amount of telephone usage to wireless service.”), and at p. 19 (“Moreover, there have 
been increased subscriptions to mobile wireless services, accompanied by a migration of wireline 
minutes to mobile wireless minutes.”), and at p. 30 (“… competitive wireless services are 
particularly significant because customers can use their wireless phones for long-distance calls 
even where they do not abandon their wireline phone entirely.”). 
30 Id., at p. 13.  (Emphasis added.) 
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for this are its conclusory statements that “In many instances, even if they do not ‘cut the cord’ 

subscribers will remove a second landline in favor of wireless service ….”31  Thus, Qwest did 

not meet its burden of proof as to this further claim of competition.  On the other hand, pursuant 

to the OCC/Ciruli survey, quite the contrary is true.  Of the residential customers surveyed who 

replaced one or more of their wireline telephone lines in the Denver MSA for the previous year, 

0% said that they replaced such with a cellular phone.32 

As to “cutting the cord,” Qwest devotes many pages in its Petition, and in its Declaration 

and Exhibits, to this concept as evidence of wireless competition.  However, the salient focus for 

the Commission should be that the singular piece of evidence that Qwest submits as to the 

Denver area is to cite to a press release from a Telephia survey for households.33  Further, there 

is no evidence submitted by Qwest – even a press release from a survey - as to the other segment 

of mass market customers – small businesses – cutting the cord.  No further discussion is 

forthcoming from Qwest as to the methodology of the survey, the parameters or what constitutes 

“Denver.”  Further, Qwest failed to mention the following statement contained in the press 

release for the Telephia survey:   

Note:  Wireless substitution rates were determined through an online survey of 
700+ households for each metropolitan area.  National Health Interview Survey 
(NHIS) data was used to adjust for off-line households.  Differences in wireless 
penetration rates between cities may not be statistically significant. 

   
The methodology of the Telephia survey for “Denver” should raise many questions and 

many doubts in the FCC’s mind.  For example, how was the “online survey” conducted and how 

                                                
31 Id., at p. 12. 
32 Exhibit 3, Residential Cross-Tab Report, Table 46a, Question 41, column for “Metro Area.” 
33 Qwest provides a link to the Telephia survey at footnote 114 of its Petition.  That link is 
included here as well:  http://www.telephia.com/html/documents/TotalCommunications.  The 
OCC notes that footnote 114 should have included a citation to page 5 of Qwest’s Exhibit 5 as it 
is that page that contains the Denver statistical information. 
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did Telephia know that the household contacted was in Denver versus Boulder (which is not in 

the Denver-Aurora MSA) given that they have a common predominant area code?34  What does 

it mean that NHIS data was used to adjust for off-line households and how was this done?  

Should there not be an adjustment made because the sample set was from on-line households that 

are, presumably, much more up-to-date on technology versus older and/or low-income 

consumers?  Also, it is stated that differences in rates as between cities may not be statistically 

significant which would appear to undercut Qwest’s comparison of Denver’s rate for cord-

cutting as compared to other cities.35  The OCC submits that it would be imprudent for the FCC 

to rely upon this singular piece of evidence for residential customers (again this is only one half 

of the mass market group) from what is essentially a “black box” survey to make a finding as to 

wireless substitution for wireline service in the Denver MSA.  The rest of the “evidence” that 

Qwest offers on this point are broad, conclusory and not Denver MSA-specific.  Using the 

Commission’s rationale from its recent Core Communications Forbearance Opinion and Order, 

Qwest has not met its burden. 

The OCC’s survey results present the other end of the spectrum from the Telephia survey 

for “Denver” in that only 11.3% of online respondents have cut the cord.  Question No. 1 of the 

surveys asked: 

Question 1:  Excluding cellular phones, how many different telephone lines with 
their own telephone numbers do you have in your household?  [NOT 
WIRELESS/CELLULAR PHONES] [IF HOUSEHOLD HAS NO LANDLINE  

                                                
34 Denver is primarily, but not wholly, in the 303 area code.  However, such area code is always 
shared by many cities outside of the Denver-Aurora MSA.  See link here: 
http://www.allareacodes.com/colorado_area_codes.htm
35 Qwest Denver Petition at p. 12. 
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AND USES A CELLULAR PHONE AS THEIR ONLY HOUSEHOLD 
TELEPHONE, MARK BELOW AND GO TO Q4.]36 
 
The response to this question for residential customers for the Denver Metro area was 

only 1 out of 255 Metro Denver area households surveyed had completely “cut the cord,” 

or 0.4%.37  The response to this question for business customers for the Denver Metro area was 

only 2 out of 124 Metro Denver area businesses surveyed had completely “cut the cord,” or 

1.6%.38   

These survey results are dramatically discordant with the press release of the “black box” 

survey relied upon by Qwest as its singular piece of evidence.39  Among other things, the 

dramatic discrepancy begs the question if the Telephia survey over sampled younger and/or more 

affluent households in its online survey.      

2. Competition from Wireline CLECs 

Without citing to confidential information presented by Qwest on its Denver Petition 

pages 9 – 10, and in its comments as to competition in the mass market from wireline CLECs, 

the OCC would state that it disagrees with the premise that wireline CLECs are providing a 

significant amount of competition such as to justify the granting of Qwest’s Petition.   

Qwest states “The Denver MSA is one of the most competitive areas within Qwest’s 14-

state region.  Many carriers now actively compete in that market.”40  In the context of wireline 

CLECs, the OCC disputes the subjective statement that “many carriers now actively compete.”  

                                                
36 Exhibit 2, Follow-up Survey Report, at p. 7.  (Emphasis added.)   
37 Exhibit 3, Residential Cross-Tab Report, Table 7a, Question 1, column for “Metro Area.” 
38 Exhibit 4, Business Cross-Tab Report, Table___, Question ___, column for “Metro Area.” 
39 The discordance is only valid as to residential customers cutting the cord because Qwest 
provided no evidence of small business customers (the other segment of mass markets) cutting 
the cord.  Qwest has wholly failed in its burden of proof as to both segments, but especially as to 
the latter segment. 
40 Qwest Petition at p. 5.  (Emphasis added.) 
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If the current state of competition is, as Qwest focuses on, primarily based on the number of 

carriers, then by Qwest’s own admission the state of competition is decreasing.  Attached as 

Exhibit  5 is an advertisement placed by Qwest, on behalf of Qwest Business Solutions, in the 

July 17, 2007 issue of the Rocky Mountain News.  The advertisement takes aim at the implosion 

of the CLEC industry, and more specifically, the dramatic decrease in the number of 

competitors.  The text includes the following:   

You may have heard that Integra Telecom and Eschelon Telecom are 
merging. That’s a consolidation of nine different companies in three years.  
Can you really afford to risk the uncertainty that can accompany a 
merger?41 
 
To underscore its point, the advertisement includes a list of the nine companies that have 

faded, or will soon fade, into the hazy mists of memory and each has a cavalier “cross-out” 

through the name, which evidently is Qwest’s equivalent message to marking notches in one’s 

gun – given that this is “the West.”  The point is not to poke fun at Qwest’s advertisement but to 

rebut Qwest’s own claim that competition exists based on the number of carriers actively 

competing in the Denver MSA market.  If that is the touchstone, then by Qwest’s own 

advertisement admission the demise of the CLECs, which no longer actively compete in the 

Denver MSA, negates Qwest’s showing.  Further, the fact that Qwest uses the demise of the 

CLECs to its competitive advantage – “Can you really afford to risk the uncertainty that can 

accompany a merger” – further underscores the tenuousness and health of the CLEC community 

in the Denver MSA. 

In addition, Qwest urges the Commission to look at both “actual and potential 

competition [that] either is present, or readily could be present,” and quotes from a Commission 

                                                
41 See Exhibit 5, Qwest Business Solutions Advertisement, Rocky Mountain News, July 17, 2007.  
(Emphasis added.) 
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Order that “the presence and capacity of other firms matter more for future competitive 

conditions than do current subscriber-based market shares.”42  The OCC submits that the 

converse, then, is also true.  That is, the Commission should look to the future to the lack of 

competition based on future competitive conditions.   The OCC would note that there have been 

an extraordinary number of discontinuances filed with the Colorado PUC over the last few years 

which further evidences the demise of the CLECs.  In fact since August 30, 2005, or in the last 

five years, eighteen (18) Colorado CLECs have filed Applications to Discontinue the 

provision of telecommunications services with the Colorado PUC.43  Even as to the remaining 

CLEC competition, the rampant industry speculation is that Qwest will acquire its competition 

such as Colorado-based Time Warner Telecom,44 and numerous other media reports have 

mentioned that Qwest should and must purchase additional assets.  One recent Rocky Mountain 

                                                
42 Qwest Petition at p. 17.  (Emphasis added.) 
43 Since August 30, 2005, the following eighteen (18) Colorado CLECs have filed Applications 
to Discontinue Service in Colorado: (1) Mile High Telecom, Docket No. 02A-463AT; (2) Logix 
Communications, Docket No. 02A-469AT; (3) ACC Telecom, Docket No. 02A-587AT;  (4) 
Lightyear Communications, Docket No. 02A-597AT; (5) Essex Acquisition Corp., Docket No. 
03A-337AT; (6) Omnetrix Int., Docket No. 04A-058AT; (7) Premier Communications, Docket 
No. 04A-356AT; (8) Colorado Teleserv, Docket No. 04A-359AT; (9) Winstar Communications, 
Docket No. 04A-373AT; (10) Inspiren Communications, Docket No. 04A-488AT; (11) Apollo 
Communications, Docket No. 04A-577AT; (12) SunWest Communications, Docket No. 04A-
580AT; (13) Premier Comm of Colorado, Docket No. 05A-107AT; (14) Comm South 
Companies, Docket No. 05A-389AT; (15) Verizon Avenue Corp., Docket No. 06A-105AT; (16) 
SBC Long Distance, Docket No. 07A-185AT; (17) Vycera Communications, Docket No. 07M-
282T (currently active docket); and (18) Comcast Phone of Colorado, Docket No. 07A-301AT 
(currently active docket). 
44 Andy Vuong, Tech Meltdown Survivor secures its niche, The Denver Post, August 26, 2007 at 
http://www.denverpost.com/headlines/ci_6715519 (“’Our belief is why [would Time Warner 
Telecom] go through a rebranding effort twice ….  We fully think that Qwest is likely to buy 
Time Warner Telecom,’ Paulak [a Boulder-based telecom analyst with market research firm 
Gartner] said.”) 
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News article conveniently lists the most talked-about potential targets for Qwest which the OCC 

has included below:45 

Potential targets?  

Here are some bigger companies that could be Qwest merger 
candidates:  

Embarq  

Kansas-based Embarq, a Sprint spin-off, is a communications provider in Las 
Vegas, the Southeast and central U.S.  

Global Crossing  

Bermuda-based fiber-optic network operator.  

Level 3 Communications  

Broomfield-based Level 3 is a fiber-optic network operator.  

Time Warner Telecom  

Douglas County-based business communications provider.  Revenue will top $1 
billion this year, after acquisition of Missouri-based Xspedius.  

XO Communications  

Virginia-based XO Communications is a business communications provider, with 
broadband wireless networks.  

Windstream Communications  

Windstream Corp. is an Arkansas-based provider of residential and business 
telecommunications services to mostly rural areas in 16 states.  

 
Three of the CLECs most mentioned for Qwest to purchase include the Colorado-based 

companies of Level 3 Communications and Time Warner Telecom, as well as XO 

Communications.  Ironically, all three CLECs figure prominently in Qwest’s Declaration as 

                                                
45 Jeff Smith, Qwest CEO Pressured to Buy Assets, The Rocky Mountain News, August 22, 2007 
at: 
http://www.rockymountainnews.com/drmn/tech/article/0,2777,DRMN_23910_5679328,00.html.  
Quoted, in pertinent part, above. 
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facilities-based CLEC competition.46  In summary, the Commission should consider that the 

paltry competition from wireline CLECs for mass market consumers that currently exists will 

continue to wane in the future due to mergers, acquisitions, discontinuances and acquisitions by 

Qwest, itself.   

Moving on to market share as evidence of competition, Qwest admitted that it “has no 

means to obtain precise in-service access line counts for these CLECs [utilizing their own 

networks]”and instead attempts to cobble together an evidentiary basis through other means.47  

The OCC, on the other hand, can offer evidence – and not conjecture or conclusory statements 

dressed up to look like evidence - to the Commission regarding market share in the Denver 

Metro area.  Pursuant to the OCC/Ciruli survey the following question was asked:    

I would now like to ask you some questions about your local telephone company 
– that is the company that provides LOCAL telephone service to your home and 
handles your LOCAL telephone calls.  First of all, what is the name of the 
company that provides your household with local telephone service?48 

  
The response from residential customers in the Denver Metro Area was as follows: 

Qwest    85.1% 

Comcast   6.2% 

McLeod [sic]   0% 

MCI    2.2% 

Other     0.4% 

Don’t Know/Refused  0.7% 

Vonage   1.8% 

                                                
46 Declaration of Brigham and Teitzel at ¶ 28 through ¶ 30. 
47 Id., at p. 10. 
48 Exhibit 2, Follow-up Survey Report, at p. 8.  (Emphasis added.) 
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Liberty Bell Telecom  2.2% 

C-Com    0.4%49 

It should be apparent that, based upon the OCC/Ciruli survey, Qwest continues to have a 

commanding market share for local telephone service for residences in the Denver Metro Area as 

to all providers.  However, a more overwhelming comparison of Qwest to traditional wireline 

CLECs (not Comcast which Qwest deals with separately in its Petition) would be 85% for 

Qwest and 5.9% for the wireline CLECs (including generously throwing in the amounts from 

“Other” and “Don’t Know” to the competition total).  Thus, of this “traditional wireline market” 

Qwest has 93.5 % (85% / 85% + 5.9%) of the market pursuant to the OCC/Ciruli survey. 

3. Competition from Cable 

Qwest places “Cable” as its first alleged “competitive alternative” under its discussion of 

competition for mass market consumers and Qwest makes it crystal clear when it states that “The 

most prevalent source of competition in the Denver MSA is Comcast.”50  Comcast is the peg 

upon which Qwest is primarily placing its hat for approval of this Denver MSA Petition.   

As Qwest points out, Comcast’s offerings come in two flavors in the Denver-Aurora 

MSA; VoIP service and circuit-switched telephony.  The OCC would have the Commission 

focus on the fact that Qwest has presented a lot of paper in its Exhibits, but has submitted no 

hard evidence as to what Comcast’s line count or market share is.  Again, as noted, supra, Qwest 

admitted that it “has no means to obtain precise in-service access line counts for these CLECs 

[utilizing their own networks]” and because “cable telephony competitors are under no 

obligation to report customer in-service data, especially at the MSA level, precise measurements 

                                                
49 Exhibit 3, Residential Cross-Tab Report, Table 8b, Question 6, column for “Metro Area.” 
50 Qwest Petition at p. 6. 
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of competitor ‘shares’ are not possible to obtain” by Qwest.51  Thus, there is no specific 

evidentiary proffer from Qwest as to the inroads that Comcast has made; only what it might do in 

the future.   

Again, turning to the question that was referenced, and discussed, supra, under wireline 

competition, only 6.2% of residential households surveyed in the Denver Metro area had 

Comcast as their local service provider.  Qwest’s percentage was 85.1% - almost 14 times as 

much as Comcast’s share.  The question did not further break down which flavor of Comcast 

service the survey respondent was purchasing.  Thus, the assumption is that the 6.2% included 

both Comcast’s VoIP and landline offerings.   

 a. Comcast’s Landline Offering – Comcast Digital Phone offered 

through Comcast Phone of Colorado LLC. 

However, given that Qwest wants to focus its evidentiary burden on the future, the OCC 

will respond in kind.  That 6.2% market share of Comcast’s will most likely go down and inure, 

in great part, to the benefit of Qwest.  This is because one of Comcast’s flavors is going away 

completely.    On August 10, 2007, Comcast Phone of Colorado, LLC, d/b/a Comcast Digital 

Phone, filed an Application for Discontinuance of its traditional landline business,52 with the 

Colorado Public Utilities Commission,53 and with this Commission.54  This is poor timing for  

                                                
51 Id., at p. 18. 
52 This traditional phone service is branded as Comcast Digital Voice and is the service (and the 
customers) that Comcast inherited when it bought AT&T Broadband in 2002.   
53 Exhibit 1. Comcast Application for Discontinuance, Docket No. 07A-301T  See link to notice 
of the filing on the Colorado PUC’s website here:  
http://www.dora.state.co.us/puc/notices/OfficialNoticeTelcoApsFiled/07A-301AT_08-14-07.pdf
54 Also, on August 24, 2007, Comcast filed a Section 214 Application with the Commission for 
certain Colorado communities within the Denver Metro area which will affect a “few thousand 
subscribers of Digital Phone service” See link to filing at the Commission here:  
http://fjallfoss.fcc.gov/edocs_public/attachmatch/DA-07-3725A1.pdf
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Qwest’s Petition and on its heavy reliance on the competitive threat from Comcast Phone of 

Colorado (the landline arm of Comcast).  In its Application to the Colorado PUC, Comcast states 

that its expectation is that attrition will diminish the number of its Colorado residential customer 

lines (almost exclusively in and around the Denver Metro area) down to approximately 13,000 

customer lines by September 26, 2007, with “weekly ‘waves’” of discontinuances starting from 

cities with a low number of subscribers and ending “with the cities with the highest current 

customer penetration, Lakewood, Denver and Aurora.”55  All three of these cities are in the 

Denver-Aurora MSA as they are in specific counties included in that MSA; the county of 

Jefferson for Lakewood, the county of Denver for the city of Denver, the counties of Arapahoe, 

Adams, and Douglas for Aurora.  If the estimate is that there will still be 13,000 residential 

customer lines left by the end of September, then there are more than 13,000 now, and upon 

information and belief, a significantly larger amount one year ago.56  All of these customers have 

been migrating to some other carrier and will continue to migrate, and given that Qwest is, by 

far, the best known local carrier with the largest market share, it is a safe and non-rebuttable 

presumption that a simple majority – if not more - of these customers will end up at Qwest. 

 b. Comcast’s VoIP offering – Comcast Digital Voice or “CDV.” 

Regarding competition from Comcast, the VoIP service, the number of customers that 

have and will switch from Qwest is constrained by what Comcast offers and by Comcast’s high  

                                                
55 Docket No.  07A-301T, Verified Application of Comcast Phone of Colorado, LLC, To 
Discontinue, at pp. 4 – 5. 
56 When Comcast purchased AT&T Broadband in 2002 it inherited an ambitious build-out of the 
latter’s wireline local phone strategy in Colorado which, per some reports, enabled AT&T 
Broadband, and consequently, Comcast Phone of Colorado, to sell local phone service to about 
60 percent of the Denver Metro area.  See  Amy Bryer, In Deal of the Year, Comcast Buys 
AT&T Broadband, The Denver Business Journal, March 21, 2003 at: 
http://www.bizjournals.com/denver/stories/2003/03/24/focus1.html  
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price; the affordability factor.  Qwest conveniently provided the guides for competition; it must 

be for local telephone service, it must be affordable, and it must be a competitive alternative.57  

For mass market customers in the Denver-Aurora MSA, it is quite suspect to describe Comcast’s 

stand-alone VoIP phone offering as an affordable competitive choice for local telephone service 

in comparison to Qwest’s stand-alone basic local exchange service offering.   

First, if a residential consumer wants just local telephone service, without toll calling, or 

any features, or just local service with only a few calling features, or just local service with toll 

calling and no features, such products are not offered by Comcast through its Comcast Digital 

Voice (or “CDV”) platform.  What you get with CDV is Comcast Unlimited™ - an “all you can 

eat” and “bells and whistles” telephone offering which includes local and unlimited long-

distance calling as well as “12 popular calling features.”58  It is, or should be, readily apparent to 

anyone that lives in the Denver-Aurora MSA and receives the Sunday newspaper advertisements 

that Comcast’s marketing is for the “triple play” of VoIP, video and new data. 

But the majority of residential and business consumers in the Denver Metro Area does 

not want this whole package of local, long-distance and the “popular calling features,” and bridle 

against this type of singular service offering, which crams features that a consumer may not 

want, from Comcast.  According to the OCC/Ciruli survey, in answer to the question “If you 

could no longer purchase basic local phone service without also purchasing additional calling 

features, such as Caller ID, Call Waiting or Call Forwarding would you approve or disapprove?” 

                                                
57 See Qwest’s Petition at p. 1.  (“Mass market consumers throughout the Denver MSA now have 
access to a wide range of competitive alternatives for affordable local telephone service.”)  
(Emphasis added.) 
58 Information is from Comcast’s website for Product Details for Comcast Unlimited™, which 
was reached via this Internet link - 
https://comcast.convergentcare.com/cmcsk/forwardFromTFProtection.do?org.apache.struts.tagli
b.html.TOKEN=54eb90fa77a8f6a65797c8da9a7a7add.   
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a resounding 72.5 % of residential consumers in the Denver Metro Area disapproved,59 and 

65.6% of business consumers in the Denver Metro Area stated that they would have a concern if 

they were similarly constrained.60  Also according to the OCC/Ciruli survey, only 21.7% of the 

respondents currently choose “the whole package” option; 21.4% currently have only basic local 

exchange service without optional services or features; 28.3% currently have basic with one or 

more features; 23.9% have basic with long-distance and no features.61  For lower income 

customers (household income less than $40,000), only 12.5% of the Colorado respondents 

currently choose “the whole package” option.62  A further survey question queried Denver Metro 

Area residential customers as to their opinions on telephone features and preferences and 64% 

either strongly or somewhat agreed that they preferred “basic, inexpensive phone service without 

additional features.”63  That is a strong majority preferring plain old telephone service.  Thus, the 

point – evidenced by the OCC/Ciruli survey – is that the Commission should not be misled by 

Qwest regarding the extent of the competitive threat from Comcast’s CDV platform because 

such is constrained by the narrow choice of one “the whole package” offering.  

Second, as Qwest has stated, another component of the competitive threat from 

Comcast’s CDV platform would be the affordability of its singular voice product.  Comcast’s 

singular offering would not be an affordable choice for the majority of Metro Denver mass  

                                                
59 Exhibit 3, Residential Cross-Tab Report, Table 12a, Question 10, column for “Metro Area.” 
60 Exhibit 4, Business Cross-Tab Report, Table 19a, Question 13, column for “Metro Area.”  
Note that the question was asked slightly differently – “If you could no longer purchase business 
phone lines without also purchasing additional call features, such as Caller ID, Call Hunting or 
Call Forwarding, would it concern you?” 
61 Exhibit 3, Residential Cross-Tab Report, Table 11a, Question 9, column for “Metro Area.” 
62 Exhibit 3, Residential Cross-Tab Report, Table 11a, Question 9, column for “Household 
Income.”  Note that the cross-tab for “Household Income” is not broken down by geographic 
area, but is for all of the Colorado survey. 
63 Exhibit 3, Residential Cross-Tab Report, Table 51a, Question 45, column for “Metro Area.” 
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market consumers and would, accordingly, be a further constraining factor on the competitive 

threat posed to Qwest.  Affordability of local telephone service is an overwhelming concern of 

Colorado consumers but particularly as to lower income consumers – a constituency in which the 

Colorado OCC takes a special interest.  Pursuant to the OCC/Ciruli survey, almost 88% of 

residential consumers in the Denver Metro Area agree (either strongly or somewhat) that 

Colorado PUC oversight should “ensure basic universal telephone service is available to all 

Colorado customers at an affordable rate.”64  For lower income residential respondents 

(household income less than $40,000), 93% in the Denver Metro Area agreed (either strongly or 

somewhat) to the same.65  For business customers in the Denver Metro Area 86% agreed to the 

same.66  Comcast is much more expensive than is Qwest’s stand-alone residential or business 

offering.  Comcast currently charges $44.95 for Digital Voice Service only and such price does 

not include the $3.00 monthly modem lease fee, federal, state or local regulatory fees, taxes or 

surcharges.67  Compare this monthly price of $47.95 (including the modem fee, but not the other 

fees) with Qwest’s basic residential local exchange service price of $14.88, not including fees 

and taxes.68  Granted, one gets “more stuff” with Comcast’s CDV platform, but as was noted 

                                                
64 Exhibit 3, Residential Cross-Tab Report, Table 58a, Question 51, column for “Metro Area.” 
65 Exhibit 3, Residential Cross-Tab Report, Table 58b, Question 51, column for “Household 
Income.”  Note that the cross-tab for “Household Income” is not broken down by geographic 
area, but is for all of the Colorado survey. 
66 Exhibit 4, Business Cross-Tab Report, Table 68a, Question 57, column for “Metro Area.” 
67 Information pursuant to the “Residential Pricing List (Effective: June 01, 2007) [for] Colorado 
Version 13” from Comcast’s website at:  
http://www.comcast.com/MediaLibrary/1/1/About/PhoneTermsOfService/PDF/DigitalVoice/Stat
ePricingLists/Colorado/Colorado%20pricing%20list.pdf  An interesting side note is that 
Comcast collects from all of its Colorado VoIP customers the surcharge for the Colorado High 
Cost Support Mechanism (Colorado’s state universal service fund) despite not having a legal 
obligation to do so.  The collection of such surcharge further raises the price to Comcast’s 
Colorado VoIP customers making it, incrementally, even less affordable. 
68 Pricing information for Qwest’s basic phone plan for Colorado residents was found at:   
http://www.qwest.com/residential/products/local/service/index.html
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above, a significant majority of Denver Metro Area customers are not interested in “the whole 

package.”  Thus, for these customers, there is an affordability gap as between Qwest’s stand-

alone voice offering and Comcast’s CDV offering.   

Third, for many mass market consumers in the Denver Metro area, VoIP voice service is 

still not an acceptable replacement for traditional landline service, which is a further competitive 

constraining factor – along with choice of offering and affordability – on the competitive threat 

to Qwest.  An OCC/Ciruli survey question asked Denver Metro Area residential customers as to 

their opinions on telephone features and preferences and only 18% of respondents agreed (either 

strongly or somewhat) that they preferred VoIP instead of traditional telephone service and 

49.5% of respondents disagreed (either strongly or somewhat) which signaled their preference 

for traditional phone service.69  For small businesses responding to a similar question, less than 

18% of respondents agreed (either strongly or somewhat) that they preferred VoIP instead of 

traditional telephone service.70 

Fourth, Qwest makes much of Comcast’s competitiveness with its bundled offering, and 

how Comcast has “been aggressively promoting its ‘triple play’ bundle … throughout the 

Denver area,”71 and that Comcast is “competing aggressively based upon price.”72  Given the 

constraints mentioned, supra, as to affordability and other factors, the OCC does not think the 

Commission should put much stock in the comparative market shares of the “triple play” option 

in the overall competition analysis.  Nevertheless, the OCC would stipulate that Comcast has 

been aggressively promoting its “triple play,” as would anyone who lives in the Denver Metro  

                                                
69 Exhibit 3, Residential Cross-Tab Report, Table 51a, Question 45, column for “Metro Area.” 
70 Exhibit 4, Business Cross-Tab Report, Table 61a, Question 51, column for “Metro Area.” 
71 Declaration of Brigham and Teitzel at ¶ 17; Qwest Petition at pp. 7 - 8. 
72 Qwest Petition at p. 7. 
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area and is besieged by newspaper advertisements, mailers, inserts, television commercials and 

the like.  But the OCC disagrees that Comcast is aggressively competing on price on its “triple 

play” and especially disagrees that Comcast is “aggressively competing” on its voice product.  

The prices that Comcast advertises, and as mentioned in Qwest’s Declaration, are promotional 

only.  In fact, Qwest makes great hay with this fact in its advertising campaign for its own “triple 

play” for which it aggressively advertises as much, if not more, than Comcast.   

Undoubtedly, Comcast has signed up many residential consumers for its “triple play.”  

However, as Qwest reminds in its Petition, and as was discussed, supra, by the OCC under its 

comments for wireline competition, the FCC has commented that “the presence and capacity of 

other firms matter more for future competitive conditions than do current subscriber-based 

market shares.”73  Thus, rather than spending time in the regulatory arena bemoaning that 

Comcast is aggressive and capturing customers for the “triple play” option (again, due to 

affordability, many Denver MSA mass market customers are constrained as to this voice option 

embedded in a bundle), Qwest should be capitalizing on its inherent strengths and spend that 

time eroding Comcast’s “triple play” market share.  To that point, a recent study entitled How 

Customer Satisfaction Impacts Telecom and Cable’s Battle for the Customer was released in 

July, 2007 by the Cloes Fornell International Group (the “CFI Group”),74 highlights that telecom 

companies such as Qwest have a distinct advantage over cable companies in terms of higher and 

more favorable customer satisfaction.  In fact, the study found that cable companies such as  

                                                
73 Qwest Petition at p. 17.  (Emphasis added.) 
74 A press release on the study from the CFI Group can be found at the following link:  
http://www.cfigroup.com/resources/documents/Telecom-CableStudy_PressRelease.pdf  Note 
that a copy of the white paper study can be accessed on CFI Group’s website but registration is 
required.  See link here:  http://www.cfigroup.com/resources/whitepapers/CFI_Telecom-
Cable.pdf
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Comcast “lag telecom companies in customer satisfaction in all areas where they offer 

competing services.”75  One of the study’s authors, Phil Doriot, has been quoted as saying “The 

undercurrent of the whole thing [the study and white paper] was that the telecom players have 

more brand credibility, more trust, the most history of service delivery” and “Even though cable 

companies got out there with a bundle first, people would prefer to bundle with telecom.  There’s 

a reason for that.  And my complete interpretation is that telecom companies should stop playing 

defense, push out there and compete.”76 

4. Competition from “Over-the-Top VoIP Providers.” 

Qwest devotes several pages of its Petition to the competitive threat posed by “over-the-

top VoIP Providers” to use Qwest’s phrase.77  However, Qwest doesn’t offer much evidence – at 

all – specific to the Denver-Aurora MSA regarding the competitive inroads made by this 

provider category because there isn’t any to offer.  Instead, Qwest, in its Petition and its 

Declaration, cites to the growth of broadband access lines in Colorado.  First, Qwest’s Digital 

Subscriber Line (DSL) service undoubtedly has contributed to this growth and it is disingenuous 

of Qwest to use its own numbers to make the veiled claim that this is a competitive threat.   

Indeed, Qwest states that only 41% of broadband access lines in Colorado were served by cable 

modem, which means that 59% were not.78  Second, it takes a leap of logic to state that an 

increase in broadband access lines automatically and totally translates into an additional 

competitive threat to Qwest’s local telephone service.  Factoring out the broadband lines that are 

Qwest DSL lines, undoubtedly, many of the remaining broadband connections are just for data 

                                                
75 Id. 
76 Carol Wilson, Study claims telcos can overtake cable, TelephoneOnline, July 31, 2007, at:  
http://telephonyonline.com/home/news/study_telcos_cable_073107/  (Emphasis added.) 
77 Qwest’s Petition at pp. 14 – 16. 
78 Id., at p. 15. 
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and some are for Comcast’s CDV platform which leads to the third point.  Third, Qwest is 

cleverly “double-counting” by claiming competition from VoIP over Comcast’s broadband 

access lines in pages 6 – 9 of its Petition and, again, claiming these same broadband access lines 

as being used by “over-the-top VoIP Providers.”  Although the OCC is confident that the 

Commission will have already caught this double-counting on the part of Qwest, it is still worth 

noting. 

Next, Qwest cites to the Commission the claim that “some portion of mass market 

consumers view certain over-the-top VoIP services as substitutes for wireline local service.”79  

As was discussed above under the Comcast – VoIP section of these Comments, as to the Denver 

Metro area which is the subject of the instant Petition, the survey results were that only 18% of 

residential and less than 18% of business consumers preferred VoIP over traditional telephone 

service.  And this was for all types of VoIP and not just for over-the-top VoIP services.   

Next, Qwest uses the same logical equation that it used in the wireline CLEC section of 

its Petition; namely, a large number of providers equal competition and cites to such companies 

as Vonage and SunRocket.80  The OCC is confident that other commentators will pick at the 

low-hanging fruit and point out the sudden death of SunRocket, the well-known and continuing 

tribulations of Vonage and the generally unstable market that is over-the-top VoIP providers.  As 

with wireline CLECs, it is misleading to equate competition with an alleged number of VoIP 

providers.  Per the OCC/Ciruli survey, only 9 people (16%) surveyed of 56 respondents who had 

additional phone lines, replaced one or more of those additional phone lines with another type of  

                                                
79 Id., at p. 15. 
80 Id., at p. 15. 
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service,81 and only 1 of those 9 people chose a VoIP provider to replace an additional line.82  

This is statistically insignificant.  Further, as was mentioned above in the OCC’s comments 

regarding wireline competition, the OCC/Ciruli survey asked about a residential consumer’s 

current choice of local telephone service provider and only 1.8% in the Denver Metro area 

responded that it was Vonage and no other over-the-top VoIP provider was mentioned, and this 

was only slightly above “Refuse to Answer.”83   

In summary, Qwest’s claims of competition from over-the-top VoIP segment from such 

providers as the increasingly troubled Vonage,84 and the defunct SunRocket, are grossly 

overstated and Qwest’s Petition is devoid of evidence to substantiate such a segment as a 

competitive alternative in the Denver-Aurora MSA.  Conversely, the OCC has submitted 

evidence from its survey that shows the Commission that this segment is an insignificant 

competitive alternative in the Denver Metro Area for both residential and small business 

consumers. 

 
IV. QWEST HAS FAILED TO SATISFY EACH OF THE MANDATORY 

STATUTORY REQUIREMENTS UNDER 47 U.S.C. § 160(a), AND THUS, 

THE COMMISSION SHOULD DENY QWEST’S REQUEST FOR 

FORBEARANCE IN ORDER TO PROTECT CONSUMERS  AND AS 

BEING INCONSISTENT WITH THE PUBLIC INTEREST. 

                                                
81 Exhibit 3, Residential Cross-Tab Report, Table 45a, Question 40, column for “Metro Area.” 
82 Exhibit 3, Residential Cross-Tab Report, Table 46a, Question 41, column for “Metro Area.” 
83 Exhibit 3, Residential Cross-Tab Report, Table 8b, Question 6, column for “Metro Area.” 
84 Robert Nelson, SunRocket suing Vonage for misuse of customer list, Gadgetell – Tech News, 
August 30, 2007 and posted at the following link: http://www.gadgetell.com/2007/08/sunrocket-
suing-vonage-for-misuse-of-customer-list/  (“Vonage has seen more than their share of trouble 
lately, now instead of patent issues with Verizon they are being sued by the former VoIP 
provider Sun Rocket.”) 

 31 
 

http://www.gadgetell.com/2007/08/sunrocket-suing-vonage-for-misuse-of-customer-list/
http://www.gadgetell.com/2007/08/sunrocket-suing-vonage-for-misuse-of-customer-list/


The Commission has previously stated the statutory standard it is bound by when 

considering a Petition for regulatory forbearance such as Qwest seeks herein with respect to the 

Denver MSA.  In the Qwest Omaha Order, the Commission asserted:  “Specifically, the 

Commission is required to forbear from any statutory provision or regulation if it determines 

that:  (1) enforcement of the regulation is not necessary to ensure that charges and practices are 

just and reasonable, and are not unjustly or unreasonable discriminatory; (2) enforcement of the 

regulation is not necessary to protect consumers; and (3) forbearance is consistent with the public 

interest.  In making such determinations, the Commission must also consider pursuant to section 

160(b) ‘whether forbearance from enforcing the provision or regulation will promote competitive 

market conditions.’”85 

 It is significant that with the use of the word “and” at the end of § 160(a)(2), Congress 

established a mandatory three prong test as the statutory standard for a Commission decision in a 

forbearance petition docket.  The Commission has also recognized that all three statutory prongs 

must be met in the aforementioned quote from the Omaha Order.  In other words, the pertinent 

statutory analysis for forbearance from regulation requires the Commission to make 

determinations that all three prongs of the forbearance analysis (and not just one or two prongs) 

codified in 47 U.S.C. § 160(a)(1) – (3) are met.  Therefore, Qwest must make an evidentiary 

showing as to the Denver MSA, and the Commission must determine as to all three prongs of the 

statutorily mandated test, that: the charges and practices in connection with each 

telecommunications service will remain just and reasonable and not unjustly or unreasonably  

                                                
85 In the Matter of Petition of Qwest Corporation for Forbearance Pursuant to 47 U.S.C. 
§ 160(c) in the Omaha Metropolitan Statistical Area, Memorandum Opinion and Order, ¶ 13, 20 
FCC Rcd 19415 (2005) (“Omaha Order”); aff’d Qwest Corporation v. FCC, 482 F.3d 471 (D.C. 
Cir. 2007). 
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discriminatory [§ 160(a)(1)]; that continued regulatory enforcement of the subject service is not 

necessary to protect consumers [§ 160(a)(2)]; and (3) that regulatory forbearance of the subject 

service is consistent with the public interest [§ 160(a)(3)].  Again, and as discussed in the 

previous section of the OCC’s Comments, the level of competition in the Denver MSA is not 

sufficient for the Commission to determine that forbearance would be consistent with the public 

interest or that consumers would be protected if forbearance were granted to Qwest. 

It is also significant that the title to 47 U.S.C. § 160 concerning the statutory standard for 

a Commission decision in a forbearance petition docket is “Competition in provision of 

telecommunications service.”  In order words, the Commission must find that the level of 

competition in the Denver MSA, for all wire centers and for all products and services, is such 

that it need not enforce otherwise applicable statutory or Commission promulgated regulatory 

provisions over Qwest.  As discussed in the proceeding section of the OCC’s Comments, such a 

level of competition to support a forbearance determination does not exist in the Denver MSA.  

Further, 47 U.S.C. § 160(e) expressly prohibits a State commission from further 

regulation of Qwest as to its wireline telecommunications products and services in the Denver 

MSA which were the subject of Qwest’s forbearance petition under § 160(a). As discussed, 

supra, with regard to the result of Qwest’s 2004 Colorado Deregulation Application, Qwest is 

seeking from the FCC, via the Qwest Denver Petition and the application of 47 U.S.C. § 160(e) 

(i.e., preclusion of further state regulation of Qwest in the Denver MSA), what was denied by the 

Colorado Commission. 

Next, the OCC wishes to particularly focus on the “public interest” prong given its 

primary statutory mandate.  As presented by the data above, a granting of Qwest’s Petition for 

 33 
 



Forbearance for the Denver-Aurora MSA would be inconsistent with the public interest in the 

context of mass market consumers.86  However, this does beg the question of what is “the public 

interest.”  The OCC submits that the public interest primarily includes what promotes the 

common good, and, in turn, what benefits members of society.  While Qwest, the entity, is 

certainly a member of society and the granting of its Petition will benefit it, the OCC does not 

believe that forbearing from regulation of Qwest in the Denver MSA will lead to benefiting the 

preponderance of members of the Denver MSA.   

At the risk of coming off unduly glib, the OCC recommends that the Commission keep 

the following well-worn phrase in mind when focusing on its deliberations of this Petition:  “The 

main thing is to keep the main thing the main thing.”  That is to say, the “main thing” to focus on 

is whether the FCC will continue to allow just and reasonable pricing for CLECs to assist in their 

continuity and ability to provide a competitive alternative in the mass market sector?   

Alternatively, the “main thing” is that the regulations that Qwest is seeking forbearance from 

were instituted for a reason and a purpose.  They were instituted as a proxy for a monopolistic or 

near-monopolistic telecommunications market and to foster competition in the wireline market 

through “just and reasonable” costing and pricing.  It is the OCC’s submittal, as evidenced by the 

OCC/Ciruli survey results, that not only does Qwest maintain a near-monopolistic wireline 

market share in its Colorado service area, the Denver MSA included, but that, at least for 

                                                
86 As was described, supra, in these Comments, although the OCC’s primary statutory mandate is 
to the broad “public interest,” it has chosen to focus its comments on its specific statutory 
constituencies – i.e. mass market consumers.  By so doing, the OCC does not want its silence as 
to enterprise consumers construed as acceptance of forbearance for that market.  To the contrary, 
the OCC believes it is not in the public interest for the granting of forbearance as to that market 
of consumers as well. 
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residential consumers, its market is growing.87  Again, the “main thing” is that the existing 

regulations have a reason and a purpose and a granting of forbearance from them will result in 

further carnage in the wireline CLEC environment and will remove existing “constraints [on] 

Qwest’s ability to raise its prices or otherwise harm consumers.”88 

Regarding “Prong Three” – the public interest criteria from § 160(a)(3) – Qwest states 

that “[i]n making the public interest determination the Commission may weigh the competitive 

effect of forbearance.”89  Qwest has presented half of the loaf – and the smaller half at that – in 

the Commission’s determination of the public interest prong.  Prior to arriving at the 

consideration presented by Qwest, the Commission, as it is certainly aware, “shall consider 

whether forbearance … will promote competitive market conditions, including the extent to 

which such forbearance will enhance competition among providers of telecommunications 

services,” pursuant to 47 U.S.C. § 160(b).  If the Commission finds, or Qwest simply fails to 

meet its burden, that forbearance for Qwest in the Denver MSA will not promote competitive 

market conditions or will not enhance competition among Qwest’s telecommunication 

competitors, then that is the end of the inquiry.   

The OCC submits that the Petition filed by Qwest, and its accompanying Declaration, fail 

in its burden to evidence that a granting of forbearance in this Petition will promote competitive 

market conditions or will enhance competition among Qwest’s telecommunication competitors.90  

                                                
87 Exhibit 2, Follow-up Survey Report, at p. 4, Responses to Question No. 4 shows that Qwest’s 
market share for Colorado increased from 2005 (88%) to 2006 (90%).   
88 Qwest Petition at p. 16. 
89 Qwest Petition at p. 4. 
90 For example, whether or not Qwest is awarded forbearance from the regulations which are the 
subject of this Petition will have no impact on its own marketing, and the competitiveness added 
to the marketplace, of its “triple-play” package of telecom, television and data.  In other words, 
competition will be promoted and /or enhanced whether or not Qwest is awarded forbearance in 
this Petition.   
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In light of the evidence presented by the OCC above, including Qwest’s market share and the 

shakiness of the CLEC market in the Denver MSA as to mass market consumers, to make the 

case that a granting of forbearance – again, the “main thing” is that this will rid Qwest of “just 

and reasonable” pricing regulations that assist CLECs – will “promote competition among 

providers of telecommunications services” or “will enhance competition” snaps Qwest’s tenuous 

credibility on this issue. 

Putting aside Qwest’s failure to meet its burden of proof as to the promotion of market 

conditions and enhanced competition, regarding the public interest prong, starting on page 29 of 

its Denver-Aurora MSA Forbearance Petition, the OCC addresses Qwest’s comments in the 

public interest section on how “eliminating dominant carrier regulations that apply to interstate 

switched access services is [sic] consistent with the public interest where vigorous local 

competition has emerged.”  Although the OCC anticipates that many of the CLECs will respond 

in a spirited and compelling fashion to this particular discussion, it would like to make the 

following comments.   

First, the condition precedent to the Commission’s consideration of this public interest 

concern has been helpfully spelled out by Qwest; to wit:  “Where vigorous local competition has 

emerged.”  Thus, Qwest must meet and sustain its burden that there is vigorous competition 

throughout the Denver MSA prior to reaching a deliberation on this public interest concern.  

Second, the competition is as to the local exchange market; not the long distance market as it 

alludes to in other portions of its Petition and attached testimony.91  Finally, further on its  

                                                
91 For example, the Petition discusses how wireless services are “competitive” because “large 
fractions of long distance calls and minutes have already migrated to wireless.”  Petition at p. 30.  
As Qwest has conveniently pointed out, it is competition in local markets and not toll markets 
that is at issue. 
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discussion on this “public interest” point, Qwest attempts to argue that regulatory strictures 

prevent or otherwise limit it from discounting prices.92  It should be understood that this 

discussion is in the context of the switched access market and not in the basic local exchange 

service market, but the OCC wishes to emphasize this point to the Commission, so that it might 

not be misled.  Indeed, Qwest has flexibility in the Denver MSA to decrease its pricing for basic 

local exchange service and bundled service offerings.  It is only constrained on the price ceiling 

by Colorado statute,93 and generally not as to the price floor.  To the OCC’s knowledge, Qwest 

has not decreased its prices, due to competitiveness or for any other reason, on its basic local 

exchange service offering to residential consumers in the Denver-Aurora MSA.  If the 

competition was as robust as Qwest attempts to make the case for, one would think that basic 

market economics would force Qwest to reduce its pricing.  Such has not been the case. 

 V. CONCLUSION 

 Based upon the foregoing, Qwest’s Denver Petition should be denied by the Commission 

because the state of competition in Colorado is not sufficient to support a finding pursuant to 47 

U.S.C. § 160(a)(1)-(3) and (b) that it would be in the public interest; or that “mass market” 

consumers (i.e., residential and small business consumers) in the Denver MSA would be 

adequately protected if Qwest is granted forbearance from further regulation; or that such 

forbearance will promote competitive market conditions; or that just, reasonable and non- 

                                                
92 Petition at p. 30.  (“Such regulations reduce the incentive and ability to discount prices in 
response to competition and to make efficient price changes in response to changes in demand 
and cost.”)  Also, Petition at pp. 30 -31.  (“Unlike other providers in the Denver MSA, to whom 
price cap regulation does not apply, Qwest is restricted from responding to competition with 
deaveraged rates and cannot respond to competitors’ bundled service offerings.”) 
93 The state of Colorado has a statutory rate cap for residential basic local exchange service not 
only for Qwest, but for its competitors as well as all other providers of such service.  See, § 40-
15-502(3)(b)(I), C.R.S. 
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discriminatory rates and practices would result from such forbearance.  

Respectfully Submitted, 
 
JOHN W. SUTHERS 
Attorney General 
 
 
 
BY:    
Gregory E. Bunker, No. 24111 
Assistant Attorney General 
Office of the Attorney General 
1525 Sherman Street, 7th Floor 
Denver, Colorado  80203 
(303) 866-5354 
(303) 866-5342 (Fax) 
gregory.bunker@state.co.us
 
ATTORNEYS FOR THE COLORADO 
OFFICE OF CONSUMER COUNSEL 
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VERIFIED APPLICATION OF COMCAST PHONE OF COLO ~ ,LC TO
DISCONTINUE THE PROVISION OF RESIDENTIAL FACILITIES·BASED CIRCUIT·

SWITCHED TELECOMMUNICATIONS SERVICES IN COLORADO

IN THE MAITER OF THE APPLICATION OF
COMCAST PHONE OF COLORADO, LLC FOR
AN ORDER AUTHORIZING IT TO
DISCONTINUE THE PROVISION OF
RESIDENTIAL FACILITIES-BASED CIRCUIT·
SWITCHED TELECOMMUNICATIONS
SERVICES IN COLORADO

Comcast Phone of Colorado, LLC, doing business as Comcast Digital Phone

("Comcast"), hereby submits this Application pursuant to Colorado Commission Rule 4 CCR

723-2-2108, seeking authority from the Colorado Public Utilities Commission ("Commission")

to discontinue provision of its traditional facilities-based circuit-switched telecommunications

services to residential customers in the State of Colorado ("Application"). All Comcast Digital

Phone customers in the State of Colorado have the option of transferring service to Comcast's

alternative residential voice service, and virtually all of these customers can transfer to a

replacement service provider.1 Comcast respectfully requests that its Application be granted on

such a timeline that it may discontinue its Comcast Digital Phone on a cycled basis by city,

A small number of Comeast Digital Phone customers do not have a choice of a replacemenl (i.e., non
Corneast) service provider because no other carriers have built facilities at these customers' premises. As
described in further detail below, Comeast will be offering these customers a $19.99 per month package for
IP-based local voice services with Comcast for a twelve month period. Comeast expects that the Provider
of Last Resort for these customers should be able to build facilities to the customers within the twelve
month period.



beginning September 26, 2007 and ending November 28, 2007, but not earlier than

discontinuance dates ordered by the Commission.

A. SUMMARY OF APPLICATION

Comcast is making this request because of its decision to offer an alternative residential

voice service based on an Internet protocol platform. Comcast has developed a customer

notification and transition plan to provide customers with clear information about the

discontinuance of Comcast's traditional circuit-switched local telephone service, and about the

requirement that each affected customer choose a new phone service. Comcast will provide an

opportunity for customers to migrate to a different service provider or to a Comcast alternative

residential voice service prior to the cycled discontinuance of the subscribed service beginning

September 26, 2007. Those customers who have not chosen another provider prior to the date of

discontinuance will have their service placed into "soft dial tone status" for a period of time, as

part of the customer notification and transition plan. This plan is intended to allow a seamless

transition and enhance customer choice.

In support of this Application, Comcast provides the following information:

B. INFORMATION REQUIRED BY COLORADO COMMISSION RULE 4 CCR
723-2-2108:

(I) Affidavit Attesting to the Contents of this Application: Comcast has included an affidavit
signed by Marty Davidson, Vice President of Voice Services - West Division, for Comcast, and
an officer of Comcast Phone of Colorado, LLC, attesting that the contents of this Application are
true, accurate, complete and correct. The affidavit is attached as Exhibit B.

(IO Identification of the service territory or portion thereof proposed for discontinuance:
Comcast currently provides intrastate residential local telephone service in various cities of
Colorado. The attached Exhibit A shows the schedule of discontinuances by city, beginning with
the Cities of Brighton, Broomfield, Commerce City, Dupont, Edgewater, Eldorado Springs,
Federal Heights, Henderson, Lafayette and Longmont on September 26, 2007, cycling through
the other cities shown in Exhibit A week by week, and ending with the City of Denver on
November 28, 2007. The proposed discontinuance would affect all of the residential circuit
switched customers in these cities. Comcast will assist affected customers during their transition
to new service providers or an alternative Comcast residential voice service.
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(III) The granting of this application will NOT result in the cancellation of Comcast's Tariff,
Price List, CPCN, and LOR: Comcast is not seeking discontinuance of all telecommunications
services in Colorado, but, instead, discontinuance of all basic local exchange services
provisioned pursuant to a local connectivity services agreement with an underlying third party
carrier in Colorado pursuant to Rule 2108(b)(II).

(IV) Comcast has NOT notified NANPA and/or the Number Pooling Administrator of a pending
return of numbers: Comcast is not providing notice to the national number administrator because
there are no numbers available for reassignment. The telephone numbers assigned to Comcast's
current customers are portable and will continue to be used by those customers. Comcast has a
block of telephone numbers and has established a need to retain the numbers for future growth of
customers to Comcast's IP-based services.

(V) The proposed effective date of the discontinuance: As provided in Exhibit A, discontinuance
will commence September 26, 2007 (which is not sooner than 30 days after the date on which
Comcast has filed this application with the Commission, and continue on a cycled basis by city),
and is scheduled to be completed by November 28, 2007.

(VI) A copy of the notice that will be provided to customers in accordance with paragraph
2108(e): Such notice is attached hereto as Exhibit C.

(VII) Comcast acknowledges that. by signing this application. it and its successors understand
and agree that:

(A) Filing of the application does not, by itself, constitute authority to discontinue
any service;

(B) If the application is granted, any discontinuance IS conditional upon
fulfillment of conditions established by Commission order;

(C) If the application is granted, any discontinuance is conditional upon
fulfillment of relevant statutory and regulatory obligations, including filing annual
reports and remitting payments for all amounts due to all applicable funds for the
period prior to the effective date of the order granting the discontinuance;

(0) Acknowledgement that the officer or officers or agent named in this
application may be held personally liable if reports are not completed and
submitted and if payments are not submitted to the appropriate regulatory agency,
in accordance with § 40-7-106, C.R.S., and that the officer or officers may be
punished as provided in § 18-1-106, C.R.S.; and

(E) If the application is granted, Comcast shall, on not less than one-day notice,
make a compliance filing citing the applicable Commission decision number that
includes, as necessary:

(i) An Advice Letter to cancel part or all of its Tariffs; and

3



(ii) A Transmittal Letter to cancel all or part of its Price List.

Comcast acknowledges that, pursuant to Commission Rule 2108(h), if the proposed

discontinuance requires an amendment of Comcast's tariff or price list, nothing in this rule shall

be construed as a waiver or variance from statute or Commission rules regarding Comcast's

obligation to file an appropriate advice letter or transmittal letter.

C. BACKGROUND AND BUSINESS RATIONALE

Comcast Phone of Colorado, LLC is a limited liability company created under the laws of

Delaware with its principal place of business in Philadelphia, Pennsylvania. A Certificate of

Public Convenience and Necessity ("Certificate") was issued in Colorado Docket No. OlA-182T

(Decision No. COI-0603, June 8, 2001). 2 Comcast is authorized to provide public

telecommunications services within the State of Colorado, and is in compliance with the

requirements of the Certificate. Comeast has not been designated a Provider of Last Resort by

the Commission.

Comcast currently provides competitive loeal exchange service in the State of Colorado.

Comeast anticipates that the number of residential customer lines affected by the discontinuance

will diminish over the next weeks and months. While the number of total customer lines served

as of September 26, 2007 is expected to be approximately 13,000, the number of remaining

customer lines affected by the discontinuance should be fewer due to ongoing attrition of

residential circuit-switched customers as a result of customer notice and marketing efforts. The

2 On April 30, 2002, the Commission authorized the transfer of control of AT&T Broadband Phone of
Colorado, LLC ("AT&TBBC") to AT&T Comcast, the combination of Comcast Corp. and AT&T Corp.'s
broadband and phone business. See Docket No. 02A-169T (Decision No. C02-470). By advice letter filing
daled February25, 2003, Comcast Colorado, LLC d/b/a Comcast Digital Phone adopted the AT&T
Broadband tariff in its entirety, which became effective March I, 2003. On March 26, 2003, Comcast filed
an Advice Letter to implement the Local Exchange Tariff under the new name of Comcast pursuant 10

Decision No. C02-470, which became effective April 26, 2003.
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weekly "waves" of discontinuance start with cities having a relatively low number of expected

remaining subscribers, and end in November 2007 with the highest current customer penetration,

Lakewood, Denver and Aurora, allowing more time for attrition in these cities. Comcast has

some telephony business subscribers in Colorado that are not being addressed in this application.

All of the residential Comcast Digital Phone service offerings are provided out of Comcast's

current price list on file with the Commission and no residential telephony services are provided

on a contractual basis alone.

In addition to its traditional circuit-switched local telephone service called Comcast

Digital Phone, Comcast has developed a phone service delivered over its cable infrastructure

involving voice transmissions using Internet protocol and offers this as residential voice service.

Comcast provides Comcast Digital Phone pursuant to an agreement for local network

connectivity services with an underlying third party carrier that will expire in June 2008, and as a

result Comcast has made the decision to no longer provide its traditional circuit-switched local

telephone service to residential customers in Colorado.

Comcast will continue to provide public telecommunications services, as it will continue

to provide access services, and it may in the future modify its competitive local exchange service

strategy for the State of Colorado. Comcast continues to satisfy the statutory requirements of its

initial authorization, C.R.S. § 40-15-201, et seq. Comcast has sufficient technical, financial, and

managerial abilities to provide public telecommunications services, and the Certificate continues

to be in the public interest. Given Comcast's strong interest to compete in the local residential

market and its ongoing efforts to develop new competitive local service products, Comcast

requests that its Certificate remain in effect, unmodified.
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There are a small number of Comcast customers that cannot currently switch to an

alternative provider because no alternative providers have built facilities at these customers'

premises. For these customers, Comcast proposes to offer an IP-based service plan for

$19.99/month for twelve months beyond the discontinuance date.3 Comcast makes this offering

as an accommodation to the Provider of Last Resort for these customers4 to build facilities to

serve these customers so they may switch to an alternative provider, if they wish, at the end of

the twelve months or beforehand. Comcast requests that the Commission staff work with the

POLR to ensure that such facilities are built. See Commission Rule 4 CCR 723-2-2185(a).

D. CUSTOMER NOTIFICATION AND TRANSITION PLAN

Comeast recognizes that the Commission must act in the public interest and pursuant to

Commission Rule 2108. In that regard, Comcast has developed a customer notification and

transition plan in light of its intended September 26, 2007 date of commencement of

discontinuance.

Under this plan, Comcast will send a customer notification letter to each of the affected

customers via first class U.S. Mail on August 24, 2007, which will include the information

required by Commission Rule 2108(e). See Exhibit C. Pursuant to Rule 2108(e)(II), the

notification letter will:

• Be titled "Notice of Application for Discontinuance of Telecommunications
Service";

• State the name of the service provider, Comcast;

Comcasl does not. by making such offering, waive any argumenl lhat its (P·based service should not be
treated as a traditionally regulated basic service or telephony service under state or federal law, or the
Commission's Rules.

4 Comcasl has not been designated as a Provider of Last Resort under the Commission's Rules, and docs not
seck any such designation.
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•

•

•

•

•

•

•

•

•

•

•

State that Comcast has applied to the Commission for approval to discontinue
the offering of telecommunications service to persons receiving the notice;

Provide details of the proposed discontinuance, including a description of the
services affected;

State the proposed effective date of the discontinuance;

State that any person may object to the application by sending a letter to or
calling the Commission;

State the Commission's address and local and toll free phone numbers;

State that a person's mere objection does not permit such person to participate
as a party in any proceedings before the Commission;

State that if a person desires to participate as a party in any proceedings before
the Commission, such person shall file with the Commission a motion to
permissively intervene, in accordance with the Commission's Rules
Regulating Practice and Procedure;

State that a motion to intervene must be filed at least ten days before the
application's proposed effective date;

State the specific time period during which customers must select an alternate
provider;

Notify customers of their option to select another local exchange provider and
that a list of alternate local providers is attached and is available from the
Commission;

Notify customers that if a customer docs not select an alternate local provider
within the specified time period, the customer's basic local exchange service
will be disconnected and the customer will be without dial tone; and

• State that an alternate provider may refuse service to a customer if that
customer owes an outstanding balance for jurisdictional services.

Pursuant to Commission Rule 2108(e)(III), Comcast will file with the Commission an

affidavit attesting to its compliance with this paragraph regarding notice by September 10, 2007,

stating the date on which notice was completed and the method used to give notice. A copy of

the notice given will accompany the affidavit.
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Further, Comcast will send an additional letter approximately fifteen (15) days prior to

the intended discontinuance date to those customers in each phase that have not selected a new

service. If the number of customers in a particular phased group is significant, Comcast is open

to discussing with Commission staff extending the timeline for the provision of service for a

limited time, sending additional follow-up correspondence, and making a coordinated effort in

such phase(s) to allow customers additional time to transfer their service. Customers who do not

choose a new service by the discontinuance date will have their service placed into "soft dial

tone status" for a period of time. Soft dial tone means that those customers will have access to

E-911 and any other number they dial will cause them to be connected with the Comcast

Business Office where a Comcast customer service representative will make those customers

aware of the discontinuance of service and provide information on choosing a replacement

provider or an alternative voice service.

In an attempt to anticipate and resolve potential problems with its proposed

discontinuance, Comeast will engage in discussions with Qwest Corporation ("Qwest"), the

incumbent local exchange carrier, and cooperate with other alternative providers regarding the

transition of customers in phases, by city, to alternative service providers. On the basis of those

discussions, Comcasl's intent is to inform Qwest (and alternative service providers designated by

Commission staff) to allow these providers the opportunity to develop a plan accordingly to

accommodate customers that choose to transition to alternate local telephone service. Comcast

believes that its customer notification and transition plan is in compliance with the applicable

Commission rules, will allow for a seamless transition, and will ensure customer choice.
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CONCLUSION

Comcast urges the Commission to approve this Application as expeditiously as possible.

As Comcast will discontinue provision of its traditional facilities-based circuit-switched local

telephone service to residential customers in the entire State of Colorado, Comcast will notify

affected customers of its decision to discontinue such service offerings. It is important that this

Application be approved on a timeline that allows Comcast's customers to obtain an alternative

service beginning on or about September 26, 2007.

For the foregoing reasons, Comcast respectfully requests that its Application be

approved.

Dated this 10th day of August, 2007.

Respectfully submitted,

By: -=-.L..l;,~~~-,::-::~,£-:::::""
Gregory E. pin, #2099
Squire, Sanders & Dempsey L.L.P.
1600 Stout Street, Suite 1550
Denver, Colorado 80202-3160
Telephone: (303) 623-1058
E-mail: gsopkin@ssd.com

ATTORNEYS FOR COMCAST
PHONE OF COLORADO, LLC

Michael David Nelson
Comcast Cable
183 Inverness Drive West
Englewood, CO 80112
Phone: 720-267-3043
Email: MichaeINelson@cable.comcast.com
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CERTIFICATE OF SERVICE

This is to certify that an original and ten copies of the within VERIFIED
APPLICATION OF COMCAST PHONE OF COLORADO, LLC TO DISCONTINUE
THE PROVISION OF RESIDENTIAL FACILITIES·BASED CIRCUIT-SWITCHED
TELECOMMUNICATIONS SERVICES IN COLORADO was served on August 10, 2007,
via hand delivery on:

Doug Dean, Director
Colorado Public Utilities Commission
1560 Broadway, Ste 250
Denver, CO 80202
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Exhibit A to Application

IDENTIFICATION OF CITIES AND DATES PROPOSED FOR RESIDENTIAL
CIRCUIT SWITCHED PRODUCT DISCONTINUANCE

PROPOSED CITIES OF RESIDENTIAL CUSTOMERS
DISCONTINUANCE AFFECTED
DATE

September 26, 2007 Brighton, Broomfield, Centennial, Commerce City,
Dupont, Edgewater, Eldorado Springs, Englewood,
Federal Heights, Henderson, Lafayette, Longmont

October 3, 2007 Golden, Littleton, Lone Tree, Louisville, Niwot,
Thornton

October 10, 2007 Northglenn, Parker, Wheat Ridge

October 17, 2007 Boulder, Highlands Ranch

October 24, 2007 Westminster

October 31, 2007 Arvada

November 7, 2007 Lakewood

November 14,2007 No discontinuances this week

November 21, 2007 Denver

November 28, 2007 Aurora



Exhibit B to Application

BEFORE THE PUBLIC UTILITIES COMMISSION
OF THE STATE OF COLORADO

*****

STATE OF COLORADO )
) ss.

COUNTY OF ARAPAHOE)

VERIFICATION

The undersigned, being under oath, says that he is Vice President of Voice Services -

West Division for Comcast Cable Communications, LLC, the corporate parent of Comcast

Phone of Colorado, LLC, doing business as Comcast Digital Phone. The undersigned further

says that he has reviewed the Application and the supporting documentation and has

knowledge of the factual matters set forth herein. Under penalty of perjury the undersigned

declares that all statements made in the Application and supporting documents are true,

accurate, complete and correct to the best of his knowledge. The undersigned understands

that any statement made in violation of this oath shall constitute grounds for dismissal of the

application or revocation of any authority grantedQ,.;......,h~Jr---_

,r;rjH (, .'f,u-f-

Marty Da i:lson
Vice PresIdent of Voice Services - West Division
for Comcast Corporation, and Officer of Comcast
Phone ofColorado, LLC

STATE OF COLORADO )
: ss.

COUNTY OF ARAPAHOE)

The foregoing instrument was acknowledged before me this 1V*aay of
2007, by Marty Davidson.

My Commission Expires:

MyCommission Expires
04'1012009



Exhibit C to Application - Customer Notice [DATE], 2007

Notice of Application for Discontinuance of Telecommunications Service

Dear Valued Comcast Customer,

Thank you for being a valued Comcast Digital Phone customer. This letter is to inform you that
Comcast is changing its telephone service offerings. As of [PUCAppir9~tionPATE], Comcast
has applied for approval to discontinue the offering of Comcast Digital Phone home telephone
service to your community. Effective on or shortly after [DAtE.], Comcast will no longer be
providing its current Digital Phone service in your community.

Your action is required! Because Comcast will discontinue all Digital Phone service in your
area on or after [DATE], you need to select a new telephone service plan as soon as possible if
you wish to retain your current telephone number and continuity of service. You must also select
a new long distance provider if you use Comcast Digital Phone for your long distance service.

You also have the opportunity to experience the simplicity, convenience and value of our new
and improved residential home phone service, Corncast Digital Voice, for just $19.99 a month
for the first twelve months. With Comeast Digital Voice service, you won't have to worry about
complicated calling plans or calling rates that fluctuate based on the time of day. You'll enjoy
unlimited calling to anyone, anytime, anywhere throughout Colorado, the U.S., Canada and
Puerto Rico. While Comeast is discontinuing its "Digital Phone" service, it is NOT
discontinuing its "Digital Voice" service, and you are free to switch to "Digital Voice" by calling
1-800-COMCAST, but you must take action now to avoid losing telephone service.

We urge you to act quickly to select Corncast Digital Voice Q!: another new service provider
in order to retain phone service. Ifyou do not select an alternative provider or Corncast
Digital Voice by [DATEl, your residential phone service will be disconnected and you will
be without dial tone.

A list of available alternate providers is listed below:

COMPANY
Contact
Number

COMPANY
Contact
Number

866-847-1500

866-531-6012

866-664-2355

877-295-4200

303-458-5667

888-226-9013

800-301-0788

888-389-2899

888-684-1363

877-410-1683

BCN Telecom, Inc.

American Fiber Network, Inc.

ACN Communication Services, Inc.

Affinity Telecom, Inc.

Airespring, Inc.

America Long Distance, Inc.

American Com, LLC

Granite Telecommunications, LLC

iLOKA Inc. d/b/a Microtec-tel

Liberty Bell Telecom, LLC

Lightyear Network Solutions, LLC

Live Wire Networks, Inc.

800-864-0583 LTE Communications Services, Inc. d/b/a 800-754-1001
Telcom Affiliates

Arizona Dialtone, Inc. d/b/a Touch Home 800-736-3261 MCIMetro Access Transmission Services, LLC 800-374-6400
Phone Service aka Verizon Business

800-768-2852 McLeodUSA Telecommunications Services, 800-500-3003
Inc.

CAT Communications International, Inc. 888-477-1224 Metropolitan Telecommunications of Colorado, 877-638-8351
Inc.

ComTel Telecommuncations Assets L.P 877-392-3548 Nebraska Technolgy and Telecommunications, 877-537-4403
(f/k/a Excel Telecommunications Inc.) Inc.



COMPANY Contact
COMPANY Contact

Number Number
ComTel Telecommuncations Assets L.P

800-779-2235 01 Communications of Colorado, LLC(flk/a Vartec Telecom, Inc) 800-858-0528

Cordia Communications Corp 800-916-9950 Pacific Centrex Services, Inc. 800-881-7054
Covista, Inc. 800-805-1000 PiperTel Communications, LLC 866-726-1806

Cypress Communications Operating 877-590-5955 Preferred Long Distance, Inc. 888-235-2026
ERKAL VERTAN LLC. 866-403-8266 Owest Corporation 800-244-1111

Ernest Communications, Inc. 800-456-8353 San Isabel Telecom, Inc. 888-384-4430
Falcon Broadband, Inc. 719-559-9999 Sovereign Telecommunications 303-861-7970

First Communications, LLC 800-274-1015 UCN, Inc. 888-826-2344
Fone.net, LLC 970-564-1824 US Online Communications, Inc. 800-460-8765

Futurum Communications Corporation
303-228-0070 VCI Company 800-923-8375d/b/aForethoughl.net)

Global Connection Inc. of America 877-511-3009 Ymax Communications Corp. 888-230-0060

Alternative providers may refuse service to a customer, if that customer has an existing
outstanding/unpaid balanced for jurisdictional services with that provider.

This proposed discontinuance of your local telephone service is subject to regulatory approval by
the Public Utility Commission of Colorado (pUC)- If you wish to object, you should file your
comments as soon as possible by sending a letter to the PUC at 1560 Broadway, Suite 250,
Denver, CO 80202 or calling them at 1-800-456-0858. A person's mere objection does not
permit such person to participate as a party in any proceedings before the Commission. If a
person desires to participate as a party in any proceedings before the Commission, such person
shall file a motion with the Commission to permissively intervene, in accordance with the
Commission's Rules Regulating Practice and Procedures. This motion to intervene must be filed
no later than ten days after the Commission releases public notice of the proposed
discontinuance_

TAKE ACTION NOW

Please take immediate action to select a telephone service provider of your choice. Ifyou do not
switch your service to another provider or Comcast Digital Voice before [DATE], your
service will be disconnected and you may not be able to retain your current telephone
number_ Please take action NOW to avoid interruption in your service.

If you have any questions, please call Comcast Customer Service at: 1-888-266-2278_

Sincerely,

Regional Vice Presidertt (TBD)
[ 1Region

Offer expires [DATE]. Offer may nol be combined with any other offers. Comeast Digital Voice® offer available to residential customers only in
Corneas! serviceable areas (and may not be Iransferred),localcd at wired and serviceable locations. The Corneast Unlimited™ Package applies to
direct-dial calls from your home to locations in the United States, Canada, Puerto Rico. US Virgin Islands, Guam and SaipanfN.Mariana Islands.
No separate long distance carrier connection available. Plan does not include international calls. An EMTA (which may also be used for Comcast
High-Speed Internet service) is required; Comcast's current monthly fee is $3.00. Equipment fees are additional. After 12-month promotion,
regular rates apply unless service is canceled by calling Corneas!. Current monthly rate for Comeast Digital Voice varies from $39.95-$44.95
depending on other Comcast services subscribed to, if any. Installation offer limited to standard installation. Custom installation charges are
additional. Pricing shown does not include federal, state or local taxes and fees: our Regulatory Recovery Fee, which is nOI a tax or government
required, or other applicable charges (e.g., per-call charges or international calling). Comeast Digital Voice@service(including911/cmergency
service) may not function during an extended power oUlage. Certain customer premises equipment may not be compatible with Comeast Digital
Voice services. Detailed account summary online is available through Comcasl's monthly billing and not available as a special offered feature.
Services are subject to terms and conditions of Comcast's subscriber agreements and other applicable terms and conditions. Restrictions apply.
Call Comcast for details. ©2007 Corneas!. AU rights reserved.
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I. Introduction 
 
 
In the spring of 2006, the Office of Consumer Counsel (OCC) authorized follow-up surveys of 
residential and business customers in Colorado concerning choice of local telephone service.  
The surveys were designed as a follow-up to two previous surveys authorized by the Colorado 
Public Utilities Commission (PUC) and the OCC to review issues and policies related to 
competition and deregulation under consideration by the PUC.  The original two surveys were 
conducted from mid-January to early February 2005. 
 
This report presents research designs and questionnaires with top line data of the four surveys, 
two of residential customers and two of business customers. 
 

• Inventory of traditional and cellular telephone usage 
• Description of local telephone features used and satisfaction with service 
• Perceptions of the level of competition for local telephone service 
• Probe of factors related to choice of telephone companies 
• Probe of factors related to choice of cellular service 
• Description of secondary phone line usage and preference for service types 
• Preference for PUC regulatory policy 

 
Both residential telephone surveys were of 600 residential customers of Qwest and other 
telephone companies within Qwest’s service territory.  The same sample selection process was 
used.  The first survey was conducted from January 21-27, 2005 and the second from July 10 to 
July 17, 2006.  Likewise, the two business surveys were conducted with Qwest small business 
customers with five telephone lines or less (250 in 2005 and 252 in 2006) and other telephone 
companies within Qwest’s service territory using the same sample design and respondent 
selection methodology.  The first survey was conducted from January 31 to February 2, 2005, 
and the second from July 18 to July 29, 2006. 
 
The survey methodologies and questionnaires with top line data are provided in this report.  Data 
from both surveys is presented for ease of comparison. 
 
Data from residential customers is presented in Section III; small business data in Section V.  
Descriptions of survey methodology are presented in Section II and Section IV for residential 
and business customers, respectively. 
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II. Survey Facts:  Residential Phone 
Customers 

 
 

 The Office of Consumer Counsel (OCC) authorized a follow-up survey of residential 
telephone customers in Colorado concerning choice of local telephone service.  The 
telephone survey was conducted by Ciruli Associates with 600 telephone customers 
statewide from July 10 to July 17, 2006.  Customers were selected by random-digit dialing 
from a list of telephone exchanges of Qwest customers and other telephone companies 
within Qwest’s service territory.  The results of this survey are compared to a survey of 
residential telephone customers authorized by the Public Utilities Commission and the OCC 
conducted from January 21 to January 27, 2005.  Methodology and sample size of the two 
surveys were the same.   

 
 Respondents were selected within households as adult members who know the most about 

phone service.  The following statement was read at the beginning of the interview: 
 

The State of Colorado, through its Public Utilities Commission, 
called the PUC, regulates your residential telephone service for 
making local telephone calls.  This includes price and some 
telephone service features.  The questions in this survey ask your 
views about PUC regulation of local telephone service. 

 
 The questionnaire was developed with input from OCC staff and a review of the previous 

residential survey.  Question wording was changed in a few instances to make it more 
timely and increase clarity.  All changes are noted in the questionnaire.  The order of 
questions was rotated to reduce question-order bias in question series with the same 
response categories. 

 
 The telephone interviews were conducted by a professional, supervised interviewing 

service.  Pre-testing was conducted to enhance clarity and reliability.  A multiple callback 
procedure was employed to reduce non-response.  Calls were made at different times of day 
and individual weekdays and weekends to increase response.  Each interview required an 
average of 13 minutes to complete.  Interviews were conducted in Spanish, when needed. 

 
 Chances are 19 out of 20 that if all households with telephones in the sample area had been 

surveyed, the findings would differ from the survey results by no more than plus or minus 
4.0 percentage points.  Sample tolerances for subgroups are larger.  For example, the 
confidence interviews for a subgroup of 300 respondents is ±5.7 percentage points. 

 
 Percentages are rounded and may not equal 100 percent.  The number of interviewees 

involved is reported in each question where less than the full sample of 600 is interviewed.  
Poll results can be affected by such factors as question wording and order. 
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III. Questionnaire With Top Line Data:  
Residential Phone Customers 

 
 
Introductory Statement 
 
The State of Colorado, through its Public Utilities Commission, called the PUC, regulates your 
residential telephone service for making local telephone calls.  This includes price and some 
telephone service features. 
 
The questions in this survey ask your views about PUC regulation of local telephone service.   
 
Telephone Line/Cell Phone Inventory 
 

 3

 2006

1. Excluding cellular phones, how many different telephone lines with their own telephone 
numbers do you have in your household?  [NOT WIRELESS/CELLULAR PHONES]  
[IF HOUSEHOLD HAS NO LANDLINE AND USES A CELLULAR PHONE AS 
THEIR ONLY HOUSEHOLD TELEPHONE, MARK BELOW AND GO TO Q4] 

 
 2005  

One.............................................. 82% 80% GO 2 
Two ............................................. 15 15 GO TO Q2 
Three or more .............................   3   5 GO  Q2 
Only cellular household..............   0.2 -- GO  Q4 (one respondent) 
Don’t know/refused .................... -- -- THANK AND TERMINATE 

 
2. Do you use any household phone line(s) primarily for business-related calls?  

[OPERATING A FOR-PROFIT OR NON-PROFIT  BUSINESS] 
 

 2006

 TO Q

 TO
 TO

 2005 

Yes, business calls ......................  11% 15% 
No business calls ........................  88 85 
Don’t know/refused....................    0.2   0.2 

Base 599 600 

GO TO Q3 

 Does anyone in your household have cellular phone service? 
 
3.
 

 2006 2005  

Yes, cellular service ....................  78% 71% GO TO Q4 
No cellular service......................  22 29 GO TO
Don’t know/refused ....................  -- -- GO TO

Base 599 600  

 Q6 
 Q6 
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 IF
4-5. How many adults in your household ha  cellular phone?  How many children? 
 
 Q4 Q5 
 Adults

 CELL PHONE: 
ve a

 Children 
 2006 2005 2006 2005 

e ............................................. 42% 11On  37% % 10% 
o .............................................  50 49   5   3 
ree or more .............................  11   8   1   1 

.............................    1 -- 82 86 
n’t know/refused .................... .4   1   1 -- 

Base 469 427 469 427 

6. I would now like to ask you some questions about your local telephone company – that is 
the company that provides LOCAL telephone service to your home and handles your 
LOCAL telephone calls.  First of all, what is the name of the company that provides your 
household with local telephone service? 

 
 2006

Tw
Th
None ..............
Do    0

 
Local Phone Service 
 

 2005 

Qwest (Mountain Bell, US West) .......  90% 88% 
Comcast ..............................................    3   4 
MCI ....................................................    2   2 
AT&T..................................................    1   2 
McLeodUSA.......................................    0.3   1 
Other (V ge, Liberty Bell, Telecom, 
Bresnan C munications, C-COM, TNT, 
Folson Broadcasting, New Access) .............  

 
 
  3 

 
 
  2 

Don’t know/refused ............................    2   1 

Base 599 600 
 
7. And overall, how satisfied would you say you are with the local phone service you 

receive from  (company in Q6)  

 

ona
om

?  Would you say you are very satisfied, somewhat 
satisfied, somewhat dissatisfied or very dissatisfied with the local telephone service 
provided by  (company in Q6)   ? 

 
 2006 2005 

Very satisfied ........................................  45% 47% 
Somewhat satisfied...............................  44 40 
Neither satisfied or dissatisfied (vol)....    3   3 
Somewhat dissatisfied ..........................    4   5 
Very dissatisfied....................................    4   4 
Don’t know/refused ..............................    0.3   1 

Base 599 600 
 



 

 5

. hones, would you say the monthly cost your household pays for local 
t you 

8 Excluding cellular p
telephone service is way too high for what you get, high but acceptable, about wha
would expect to pay or is it less than what you would expect to pay for it? 

 
 2006 2005 

Way too high.......................... 2
High b ........ 3
About ........ 3
Less t ....... ..   
Don’t know/refused ........................   2 

Base 599 600 

 
9. As I read the following list of telephone services and products, se te e which 

service you purchase at this household?  [READ ENTIRE LIST  
READ “DON’T KN  

 2006

......... 23% 3% 
ut acceptable ........
 expected ...............

........ 

........ 
33 
39 

5 
7 

han expected........... ......   4 3 
  1 

plea ll m
 IN ORDER.  DON’T

OW.”]
 2005 

9A. Basic local phone se ptional service or 
features ............................................................................................. 

22% 26% 

9B. Basic local phone service and one or more calling features, such 
as caller ID, call waiting or call forwarding..................................... 

 
26 

 
27 

ndle
  

9D. B
l ....................................... 26 10 

ELETED N 2006: 
Bundle of services that includes basic local phone service, calling 
features and long-distance services............................................................. 

 
 
-- 

 
 
1

9F. services that includes basic local phone line, calling 
 services and high speed Internet ................. 

 
20 

 
  8 

9G. ................................. ..............................   4 -

9H. ................................. ..............................   0.3 -
 

Residential Phone Services and Products 
 

rvice/Product

rvice without any o

D
B

ELETED IN 2006:  
u  of services that includes a basic telephone line and a choice of 

three or more calling features ..................................................................... 
 
-- 

 
12 

undle of services that includes basic local phone service and 
ong-distance services................................

  

D I

8 

Bundle of 
features, long-distance

Other ............................ ...... - 

Don’t know.................. ...... - 

Summary of 

Se  2006 2005 

Basic serv e with one or more calling features 26% 
Ba ithout calling features 22 
Bundle of services with basic, calling features and long-distance -- 
Bundle with basic and three or more calling features  -- 
Bundle with basic and long-distance 26 10 
Bundle with basic, calling features, long-distance and Internet 20   8 

 
Ciruli Associates, N600, 2005; N599, 2006 

 
In the 2006 questionnaire, two questions were deleted (9C and 9E). 

ic
sic service w

27% 
26 
18 
12 
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10. u could no longer purchase basic local ne service without also purchasi
calling features, such as Caller ID, Call Waiting or Call Forwarding, would 

rove? 
 

 2006

If yo
additional 
you approve or disapp

 pho ng 

 2005 

599 600 

Choice of Telephone Companies 
 
11. From your knowledge, is there a choice of phone companies (other than the name of 

company mentioned in Q6) that service your home with local

Approve..........................................  22% 26% 
Disapprove .....................................  74 70 
Don’t know/refused........................    4   4 

Base 
 

 telephone service? 
 
 Total Qwest Other 

 2006 2005 2006 2005 2006 2005 

Yes, choice ............................ 41% 39% 85% 69% 
No choice .............................. 41 47 5 11 21 
Don’t know/refused............... 11 1   4 10 

Base 599 600 536 525 54 67 
 
DELETED IN 2006: 
In the past year has your household seen or heard any advertising or received any marketing mail 
or phone calls from companies as cal

.......... 45% 42% 

.......... 

.......... 14 
44 
15 

0 
1 

king you to switch your lo  telephone service? 
 

 Total Qwest Other 

Yes, marketing ................................ 33% 48% 
No marketing ...  65 49 
Don’t know/refu ...................   3    3 

0 525 67 
 
DELETED IN 2006: 

 another company started offering local telephone service at your home in competition with 
our existing local phone company, would you consider switching service or not consider 

switching service? 
 

 Total

 34% 
............................... 63
sed .....

Base 60

  3

If
y

 Qwest Other 

Would consider switching............... 63% 64% 57% 
Would not consider switching......... 33 33 37 
Don’t know/refused ........................   3   3   6 

Base 600 525 67 
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Total

12. In the past five years have you changed the phone company that provides your local 
service for any reason other than having moved? 

 
  estQw  Other 

 2006 2005 2006 2005 2006 2005  

Yes, cha  14% 15% 12% 63% 40% G  Q13 
Not chan 84 91 87 37 60 GO TO Q22 
Don’t know/refused   0.3   0.4   0.4 -- -- GO TO Q31 

 600 600 536 525 54 67  
 
IF ANSW ES, CHANGED SERVICE”: 
As I read the following factors concerning local telephone service, please tell me, on a scale of 
one to five, how important each item was when  decided to switch your local tel ne 
company  important and a five (5) is very important.  Three (3) would be of 
average ] 
 (1 = Not Very Important; 5 = 

 Not 
Important

nged ................
ged.................  86 

.....    0.3 

  9% O TO

Base

ER TO Q12 WAS “Y

 you epho
.  A one (1) is not very
importance.  [ROTATED

Very Important) 
  

Avg. 
 Very 

Important
Don’t
Know

13. The price of ........   5%   6% 23%   6% -- 
14. Reliability of phone service ....................   6   2 20 13 -- 
15. Cu  service related to items such as 

repairs and billing issues ..........................  
 
11 

 
  1 

 
18 

 
17 

 
54 

 
-- 

16. The ability to purchase other services 
fro same company, such as Internet
or television..............................................  

 

25 

 
 
13 

 
 
24 

 
 
13 

 

24 

 
 
  1%

1 T -- 
1 R

s
 
  1 

19. Knowing the switch would be simple and 
quick

  
  5 

 
18 25 

  
-- 

2   4   8 -- 
21.   6   2 86 -- 

 

 
IF ANSWER T
As I read the fo ervice, please tell me, on a scale of 
one to five, ho .  A 
one (1) is not v e (3) would be of average 

 
 (1 = Not Very Important; 5 ery Important) 
 Not 

t

 local telephone service  
.  

61% 
58 

stomer

m the    

7. he reputation of the company ................  11 10 31 14 34 
8. eceiving a reward or incentive to 

witch .......................................................  
 
40 

 
13 

 
18 

 
17 

 
11 

.........................................................    8 
0. Keeping your current phone number .......    6   1 

Having access to 911................................    6 -- 

 
44 
81 

Base 84

GO TO Q31 

O Q12 WAS “NOT CHANGED”: 
llowing factors concerning local telephone s

w important is each item if you were switching your local telephone company
ery important and a five (5) is very important.  Thre

importance.  [ROTATED] 

 = V

Importan  
  

Avg. 
 Very 

Important
Don’t
Know

22. The pri    3% 16% 16 62% 0.2ce of local telephone service ......    3% % %
23. Reliabi   7 15 74 1 

 
  3 

 
10 

 
24 

 
60 

 
0.2 

lity of phone service ...................    2   1 
24. Customer service related to items such 

as repairs and billing issues....................  
 
  3 



 

 8

 
Important

Not 
 Avg

  
. 

 Very 
Important

Don’t
Know

25. The ability to purchase other services 
from the same company, such as Internet 

 
 

 
 

or television............................................  21% 15% 

 
 
28% 

 
 
14

 
 
20% 

 
 
1% 

6. The reputation of the company ..............    7   6 25 24 37 1 
7. Recei

switch
 
  8 

 
2 

8. switch would be simple 
 

 
  8 

 
18 

 
24 

 
37 

 
2 

29. ur current phone num ...    4   2   6 76 0.2 
30. ccess to 911..............................    2   1   2   3 91 1 

Base 514 
 

 of Very Important Factors Effecting 
Residential Customers Switching Phone Companies 

 
 Very Important

% 
2
2 ving a reward or incentive to 

.....................................................  
 
34 

 
18 

 
29 

 
  9 

2  Knowing the 
and quick................................................

 
11 

 Keeping yo
 Having a

ber .. 11 

Summary

 
  Did Not 
 Changed Change 
 Service Service 

Factor 2006 2005 2006 2005 

 911 .............................  86% 90% 91% 92% 
urrent number.............  81 81 76 78 

ce ...........................................  61 64 62 64 
lity.............................  58 62 74 79 

 service..................  54 53 60 64 
 simple and quick.........  44 50 37 43 

pany ..............  34 31 37 47 
e other services ........  24 24 20 21 
e to switch .....................  10 19   8 15 

Base 84 91 514 507 

 
Ciruli Asso

 

31. 

 2006

Access to
Keeping c
Pri
Reliabi
Customer
Switch is

......

......

Reputation of com
Purchas
Incentiv

......

ciates, N598, 2005; N598, 2006 

Cellular Phone Service for Residential Phone Service 
 

Would you consider totally replacing your home telephone service with cellular phone 
service? 

 
 2005 

consider replacing ..............  30% 28% 
onsider replacing ...............  66 68 
t know/refused....................    4   4 

Base 599 600 

 

Yes, 
Not c
Don’



 

 9

If you were replacing your home telephone servic h cellular service, please tell me read 
e following features which would be very important, somewhat important, not very important 

 

e wit  as I 
th
or not at all important?  [ROTATED] 
 

Very 
Important

 
Somewhat
Important 

Very 
Important

Not 

 
at all 

Important

Not  
Don’t 
Know 

2. 6% 
 
2 

34. ust have the same reception or 
nal quality as current local pho

service ..............................................

 
 
85 

 
 
  8 

 
 
  1 

 
 
  4 

 
 
2 

35. Must have the same features as 
current local phone service .........

 
59 

 
25 

 
  8 

 
  5 

 
2 

36. Must allow access to the Internet..... 36 18 19 24 3 
37. Must have prices similar to current 

local phone service......................
 
75 

 
16 

 
  2 

 
  4 

 
3 

 
Base 599 

 
Summary of Importance of Features to 

Replace Residenti hone With Cellular Servi
 

Very Not at all 

3 Mobility of phone service ................ 56% 23%   6%   9% 
33. Must be as reliable as current local 

phone serv ................................
 
85 

  
   1

 
  4 ice ...   8  

 M
sig ne 

.....

.....

al P ce 

 
 Important Important 

Feature 2006 2005 2006 2005 

Same signal quality........................ 85% 86%   4%   4% 
Reliable as current phone .............. 85 84 4   6 
Sim ................................. 75 79   4   5 
S atures ................................ 5 60   5   7 
Mobility ......................................... 56 51   9 13 
Access to Internet .......................... 36 34 24 27 

 
Ciruli Associates, N600, 2005; N599, 2006 

38. From r knowledge, is there a choice of phone companies from which to purchase 
service for your home area? 

 
 2006

  
ilar prices

ame fe 9 

 
 you cell 

 2005 

Yes, choice .................................  76% 72% 
No choice ...................................  13 16 
Don’t know/refused....................  11 12 

Base 599 600 
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DELETED IN 2006: 
In the past year, has any cellular phone company asked you to replace your main household 
telephone with a cellular phone? 
 

 Total Qwest Other 

Yes, asked to replace................. 1% 11% 13% 
Not asked to replace.................... 88 88 84 
Don’t know/refused ....................   1   1   3 

Base 600 525 67 

I read you a list of potential price increases for your local phone service at your home, 
please tell me if there is a monthly price you think you would replace it with a cellular 
phone service.  If your home service were to increase by five dollars per month, would 
you consider replacing it with a cellular phone?  IF YES, MARK.  IF NO, CONTINUE: 

w about if it increased ten dollars per month, etc.?  [READ INCREASES IN ORDER 
LISTED.  STOP AND MARK IF AND WHEN RESPONDENT INDICATES FINAL 
POSITION.  DON’T READ “DON’T KNOW

 2006

.. 1

 
39. As 

Ho

.”] 
 

 2005 

$5 increase ........................................  19% 20% 
$10 increase ......................................  16 17 
$20 increase ......................................  18 20 
$40 increase ......................................  10   6 
$50 increase ......................................    2   2 
More than doubling current bill ........    3   2 
Wouldn’t switch to cellular phone ....  26 29 
Other .................................................    1   1 
Don’t know/refused...........................    4   4 

Base 599 600 
 
Secondary Phone Line 
 
REPLACED IN 2006 BY NEW Q40: 
In the past five years, have you replaced a secondary phone line at your home with another type 
of service? 
 

Yes, replaced...............................    6% 
Not replaced ...............................  93 
Don’t know/refused ....................    1 

 
Base 600 
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2. 
40. ore of your additional phone lines at 

your home with another type of service? 

Yes, one additional line .....................  16% G O Q41 
more than one additional line ....  GO TO Q4

No ......................................................  80 GO TO Q42 
Don’t know/refused...........................  -- GO TO Q42 

 
Base 104 

 
REPLACED IN 2006 BY NEW Q41 
IF ANSWER “YES”: 
With what type of service did you replace your secondary telephone?  [PROMPT WITH LIST IF 
NECESSARY] 
 
 IF ANSWER “YES”: 
41. As I read the following list, please tell me with which of the type of services did you 

replace your additional telephone lines?  [MUL  ANSWERS ACCEPTED] 

 2006

 ASK ONLY IF CODES 2 OR 3 ARE CIRCLED IN Q1.  OTHERWISE, SKIP TO Q4
In the past five years, have you replaced one or m

 
O T

Yes,    4 1 

TIPLE
 

 2005 

...............................
Other ..................... .................
Don’t know/refused................................  14 -- 

Base 21 34 

an references 

statements concerning telephone features and preferences, please tell me 
, so what disagree or strongly disagree.  If you are 

ion, just say so.  [ROTATED]

Strongly 
Agree

Cellular phone(s)....................................    5% 32% 
Internet over cable..................................  38 26 
Internet over DSL ..................................  29 38 
Internet over satellite..............................    5 -- 
VOIP ............... ........  10 -- 

........  10   3 ........

 
Residential Telephone Features 
 

d P

As I read the following 
if you strongly agree, somewhat agree
unfamiliar with the issue or do not have an opin

me
 

 
 

 
Somewhat 

Agree 
Somew at 
Disagree

h
 

Strongly 
Disagree 

Don’t 
Know 

eiv
ch month from one 

ations 
ne 
ce
..... ...

 
 
 
 
 
48% 

 
 
 
 
 
25% 

 
 
 
 
 
16%

 
 
 
 
 
  9% 

 
 
 
 
 
  3% 

n a cellular phone  
  5 

 
10 

 
30 

 
48 

 
  6 

42. I prefer the convenience of rec ing 
one bill ea
company for all my communic
services, such as local telepho
service, cell phone, long-distan
Internet and cable television ...

, 
......  

43. I prefer to talk o
rather than a traditional telephone.........
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Strongly 
Agree

 
 

mewhat 
ree

So
Ag  

Somew
Disag

hat 
ree 

Strongly 
Disagree 

Don’t 
Know 

oto
(or VOIP) instead of traditional 
telephone service...................................

  
 
  9% 

 
 
18% 

 
 
31% 

 
 
34% 

45. I prefer basic, inexpensive phone 
service without additional features ....... 42 

 
22 

 
18 

 
17 

 
  1 

Strongly Strongly 

44. I prefer Voice Over Internet Pr col 
 
  9% 

 

 
Summary of Residential Telephone Features and Preferences 

Strong Agreement and Disagreement 
 
 
 Agree Disagree 

Features and Preferences 2006 2005 2006 2005 

Convenience of one bill from one company.............  48% 52%   9%   5% 
Basic, inexpensive service with no features .............  42 42 17 12 

IP  a traditional telep ..................      8 31 32 
Cellular phone rather than a traditional telephone....    5   5 48 46 

 
Ciruli Associates, N600, 2005; N600, 2006 

Pronunciation guide “or VOIP” was added in 2006. 
 

p Ph ne Service 

DELET
tatements about telephone company competition, please tell me which 

 your opinion?  OTATED] 

. In Colorado, there are many choices  companies who offer local 
household telephone services vs.  

 
In Colorado, there is little choice among companies who offer local 
household telephone services. 

 
Total

VO  instead of hone.. 9 

 

Com etition for Residential 
 

ED IN 2006: 

o

As I read the next two s
one comes closest to

 
A

B. 

 

[R

among

 Qwest Other 

Statement A, man oices......... 28% 25% 48% 
Statement B, little choice ............ 63 66 43 
Don’t know/refused ....................   9   9   9 

e 600 525 67 

y ch  

Bas
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PUC Policy 
 
The Public Utilities Commission regulates (is considering ending many regulations for) local 
phone service in Colorado.  Some people believe Commission oversight ensures affordable 
phone prices and adequate service to all customers.  Other people believe that the marketplace 
and com e matters should be determined by phone companies and 

read the follo ts, please tell me if 
agr ree.  If you don’t have an opinion, just say so.  Do you agree or disagree that 

the Com TEMENT]?  [PROMPT:  Do you strongly (agree/disagree) 
with th ee/disagree)?]  [ROTATED] 
 

Strongly 
Agree

petition is adequate and thes
their customers with little or no oversight.  As I 
you ee or disag

mission should [READ STA
e statement or somewhat (agr

wing statemen

 
 

Somewhat 
Agree 

Somewhat 
Disagree 

Strongly 
Disagree 

Don’t 
Know 

46. Regula
service

 
 

16% 

 
 

  9%

47. Re
tel

 
3

 
3

 
  6 

DELETED
Regulate p
service ....

 
 
3

 
 
3

 
 
12 

48. Re
iss

 
4

 
3

 
  7 

49. Receive and
complaints ........................................

 
5

 
2

 
 

 
  5 

0. Ensure that telephone customers 
have access to 911 (DELETED: and 

 
 

  1   2 

 
 
  2 

1. Ensure basic universal telephone 

 at an affordable rate ........

 

76 

 

14 

 

  3 

 

  4 

 
 
  3 

 

te prices for all telephone 
s, including local service 

 
 

 
 

 
 

(DELETED: in-state long-distance      
service) and calling features, such      
as caller ID, call waiting and call      
forwarding........................................ 35% 26% 13% 

gulate prices for basic local 
ephone service.............................. 9 0 

 
12 

 
12 

 IN 2006: 
rices for in-state long-distance 

...................................................... 0 0 

 
 
12 

 
 
15 

gulate telephone service quality 
ues ................................................ 7 0 

 
  8 

 
  8 

 address customer 
5 5   8 

 
  7

5

enhanced 911 services) .................... 90   6 

 
 

 
 

 
 

5
service is available to all Colorado 
customers
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Summary 
 Policy Positions by Residential Custome
Strong Agreement and Disagreement 

 
 Strongly Strongly 
 Agree

PUC rs 

 Disagree 
cy PositionsPoli  2006 2005 2006 2005 

1 (and enhanced 911)................... 90% 84%   2%   1% 
Ensure affordable basic universal telephone service .. 76 74   4   3 
Receive and address customer complaints ................. 55 51   7   5 
Regulate telephone service quality issues................... 47 40   8   9 
Regulate prices for basic local service........................ 39 32 12 14 
Regulate prices for in-state long-distance................... -- 30 -- 15 
Regulate prices for all telephone services, including 
local service (in-state long-distance service) and 
calling features............................................................

 
 
35 

 
 
25 

 
 
16 

 
 
16 

 
Ciruli Associates, N600, 2005; N600, 2006 

 
Phrases in parentheses were deleted in 2006.  The word “regulates” was added in the first 
sentence of introduction. 

Ensure access to 91
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 information only.  The answers to these questions help us 
to understand the results.  
 
Your answers to these questions, like all the surv ns, are confidential and used on
when combined with all other persons who are i .  

52. w old are you? 
 

 2006

Demographics 
 
The final questions are for background

ey questio
nterviewed

ly 

 
Ho

 2005 

(18-24)........................................    2%   5% 
(25-34)........................................  12 15 
(35-44)........................................  14 18 
(45-54)........................................  25 22 
(55-64)........................................  20 15 
(65 and over) ..............................  24 23 
Don’t know/refused....................    4   2 

 
u have any children 18 years old or younger living at home? 

 2006

53. Do yo
 

 

 2005 

Yes..............................................  31% 35% 
No...............................................  67 64 
Don’t know/refused....................    2   1 

 
54. you own or rent your current residence? 
 

 2006

Do 

 2005 

 79% 77% 
.....................................  18 22 

Don’t know/refused....................    3   2 
 
55. u live in a city or town do you live in an unincorporated area of the county? 
 

 2006

Own............................................
Rent .......

Do yo  or 

 2005 

City/town....................................  74% 74% 
Unincorporated area...................  23 24 
Don't know/refused ....................    2   2 
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56. tistical purposes only  read the following income groups, please stop me when 
e includes an approximation of your total income for you and members of your 

sehold for last year, 2004, before taxes?   
 

 2006

For sta
the figur
hou

, as I

 2005 

Less than $40,000...........................  24% 27% 
t less than $80,000.......  30 35 

$80,000, but less than $100,000.....  12 10 
$100,000 to $150,000 ...  10   8 
More than $150,000 .......................    6   4 
D

 
57. RECORD

$40,000, bu

..................

on’t know/refused........................  19 16 

 RESPONDENT’S SEX 
 

 2006 2005 
Male............................................  39% 39% 
Fe ........................................  61 61 

 
1S. In what county is this residence? 
 

 2006

male

 2005 

Metro Area: Ada rapahoe, Boulder, Broomfield, Denver, 
Douglas, Jefferson...............................................................  

 
46%

 
50%

ms, A

North Front Range: Lari .....................................................  13 13 mer, Weld ................

South Front Range: El P Teller, Pueblo........................................................   18 aso, 20

Eastern Plains: Baca, Bent, Cheyenne, Crowley, Elbert, Huerfano, Kit 
Carson, Kiowa, Las Animas, Lincoln, Logan, Morgan, 
Otero, Phillips, Prowers, Sedgwick, Washington, Yuma ...  

 
 
  2 

 
 
  2 

Western Slope: Alam , Archuleta, Chaffee, Clear Creek, Conejos, 
Costilla, Custer, Delta, Dolores, Eagle, Fremont, 
Garfield, Gilpin, Grand, Gunnison, Hinsdale, Jackson, 
Lake, La Plata, Mesa, Mineral, Moffat, Montezuma, 
Montrose, O
Routt, Saguache, San Juan, San Miguel, Summit  

 
 
 
 

 

 
 
 
 
 
16 

osa

uray, Park, Pitkin, Rio Blanco, Rio Grande, 
...............

 
18
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IV. Survey Facts:  Business Phone 
Customers 

 
 

 The Office of Consu  Counsel (OCC) authorized a survey of business organizations in 
Colorado concerning hone service.  The telephone survey was 
conducted with 252 business organizations selected by random-digit dialing from a list of 
telephone exchanges of Qwest business customers and smaller telephone companies within 
Qwest’s service territory.  Businesses surve  with 
separate numbers.  Interviews were conducted 
th
January 21 to February 2, 2005 by the Colorado Public Utilities Commission and the OCC.  
Methodology of the two surveys were the same.  Sample size varied by two respondents: 
250 in 2005 and 252 in 2006.  Also in 2006, three respondents used cellular lines 
exclusively in their businesses. 
 
 
 
 
 
 
 
 
 
 

 The state’s geographical regions are represented in the following proportions (number of 
interviews/p tage of total): 

Metro Area (124/49%): Adams, Arapahoe, Boulder, Broomfield, Denver, 
Dou

mer
 choice of local telep

yed have five or fewer telephone lines
from July 13 to July 26, 2006.  The results of 

is survey are compared to a survey of business telephone customers conducted from 

ercen
 

glas, Jefferson
North Front Range (30/12%): Larimer, Weld 
South Front Range (41/16%): 
Eastern Plains (4/2%): 
 North/Central: Cheyenne, Elbert, Kit Carson, Lincoln, Logan, Morgan, 

Phillips, Sedgwick, Washington, Yuma  
 South: Baca, Bent, Crowley, Huerfano, Kiowa, Las Animas, 

Otero, Prowers 
Western Slope (53/21%): 
 Northwest/ 
 North Central: Clear Creek, Eagle, Garfield, Gilpin, Grand, Jackson, 

Mesa, Moffat, Pitkin, Rio Blanco, Routt, Summit 
 Central East/ 
 Central West: Chaffee, Custer, Delta, Fremont, Gunnison, Hinsdale, 

Lake, Montrose, Ouray, Park, San Miguel 
 South Central: Alamosa, Conejos, Costilla, Mineral, Rio Grande, 

Saguache 

Phone Lines 
 
 2006 2005 

#  % # % 
........ 182 72 177 71 

..................... 67 27 73 29 
Only cellular ....... 3 1 -- -- 

1-2 ...............
3-5 .. 
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Archuleta, Dolores, Las Plata, Montezuma, San Juan  Southwest: 



 

 19

 Respondents were selected within organizations as the highest ranking person available 
with knowledge of telephone service.  The following statement was read at the beginning of 
th : 

 
orado, through its Public Utilities Commission, 
 regulates telephone companies that provide local 
ne ices.  This includes price and som

telephone service fe es.  The questions in this survey ask your 
ews about PUC re l business telephone service.   

 
 Business organizations represent the following business activities: 

 
 

Type of Organization

e interview

The State of Col
called the PUC,
business telepho serv e 

atur
gulation of locavi

 
Percentage 
in Sample 

Agriculture, forestry, fishing   3% 
10 

Manufacturing   1 
Medical   6 
Mining   1 
Professional/white collar   7 
Retail trade 13 
Service 34 
Transportation, communication, public utilities   2 
Wholesale t   5 

 
 The questionnaire was developed with input from OCC staff and a review of the previous 

business survey.  Question wording was changed in a few instances to make questions more 
timely or increase clari  noted in the questionnaire.  The order of 
questions was rotated t rder bias in question series with the same 
response categories. 

 
 The telephone interviews were conducted by a professional, supervised interviewing 

service.  Pre-testing was conducted to enhance clarity and reliability.  A multiple callback 
procedure was employed to reduce non-response.  Return calls were scheduled for 
respondent’s convenience.  Each interview required an average of 10 minutes to complete.  
Interviews were conducted in Spanish, if needed.  A toll-free number was used. 

 
 Chances are 19 out of 20 that if all businesses with telephones in the sample area had been 

surveyed, the findings would differ from the survey results by no more than plus or minus 
6.2 percentage points. 

 
 Percentages are rounded and may not equal 100 percent.  The number of interviewees 

involved is reported in each question where less than the full sample of 252 is interviewed.  
Poll results can be affected by such factors as question wording and order. 

Construction 
Finance, insurance, real estate 18 

 

rade 

ty.  All changes are
o reduce question-o
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Customers 

 
 
Introduc Statement 
 
The State of Colorado, through its Public Utilities Commission, called the PUC, regulates 
telephone companies that provide local business telephone services.  This includes price and 
some telephone service features. 
 
The questions in this survey ask your views about PUC regulation of local business telephone 
service. 
 
Screen e ask how many different telephone lines with their own 
telephone iness have? 
 

5 or less ......................................  100% CONTINUE 
6 or more ....................................   THANK AND TERMINAT
Don’t know/refused....................   THANK AND TERMINAT

 
Telephone Line/Cellular Phone Inventory 
 
1. Excluding cellular phones, how many different telephone lines with their own telephone 

numbers does this business have at this location?  [NOT WIRELESS/CELLULAR 
PHONES]  [IF BUSINESS HAS NO NE AND USES A CELLULAR PHONE 
AS THEIR ONLY BUSINESS TELEPHONE, MARK BELOW AND GO TO Q3] 

 2006

V. Questionnaire With Top Line Data:  
Business Phone 

tory 

Question:  First, let m
 number does this bus

E 
E 

 LANDLI

 
 2005  

....................................... 45% -- GO TO Q2 
Two ............................................. 27 -- GO TO Q2 

...... 27 29 GO TO Q2 

Don’t know/refused .................... -- -- THANK AND TERMINATE 
 
The 2006 ques provided a response category for one or two telephone numbers 
separately.  Th r 1%) said they only use a cellular line 
businesses. 
 

One or two .................................. -- 71% GO TO Q2 
One.......

Three to five..........................
More than five............................. -- -- THANK AND TERMINATE 
Only cellular business.................   1 -- GO TO Q3 

tionnaire 
ree business respondents (o in their 
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2. Does your business have cellular phone service in its name, or does it pay for cellular 
phone u

 
2006

sage for business use? 

  2005  

cellular service...................  59%  
 name .........................  28 28 GO TO Q3 

.............  31 21 GO TO Q3 
   4 -- GO TO Q3 

No cellular phones......................  35 GO TO Q
Don’t know/refused ....................    1   2 GO TO Q4 

250  

EPLACED: 
IF CELLULAR PHONE: 
How many [CELLULAR PHONES REFERENCED IN Q2]? 
 
 IF CELLULAR PHONE: 
3. How many cell phone services do you pay for [CELLULAR PHONES REFERENDED 

IN Q2] 
 

 2006

Total 
 In its
 Pay for usage ........
 Both ...................................

49% 

50 4 

Base 249 
 
The 2006 questionnaire provided a response category for “both” having cellular phone service 
in its name and paying for cellular line usage. 
 
R

2005 
One.............................................. 50% 36% 
Two ............................................. 21 30 
Three or more ............................. 28 30 
Don’t know/refused ....................   1   3 

Base 161 122 
 
Local 
 
4. sk you some questions about your local telephone company – that is 

es LOCAL business telephone service and handles your LOCAL 
f all, what is the name of the company that provides your business 
vice? 

 
 2006

Phone Service 

I would now like to a
the company that provid
telephone calls.  First o
with local telephone ser

 2005 

....................  81% 76% 
................................... ...............   3   8 

................................ ...........   5 6 
........................................ .............   2 

........................    2 -- 
................................... ...............   0.4   2 

, Liberty Bell, Bresnan 
-Com, Falcon, Bradfi ld, MCT) ...

 
  6 

 
  8 

efused ..................... ........ 1 

249 250 
5. Have you signed a contract to purchase local service from   (company in Q4)   

Qwest (Mountain Bell, US West)
AT&T ........
McLeodUSA
Comcast.
C-Beyond .................................

... ..  

.......
.....

..  
.  

  
-- 

Eschelon....
Other (Vonage
Communications, C
Don’t know/r

Base 

... ..  

e .  
.......... ..      1 

 for a year 
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or longer? 
 

 2006 2005 

Yes, contract ...............................  31% 35% 
No contract .................................  58 55 
Don’t know/refused....................  10 10 

Base 249 250 
 
6. And overall, how satisfied would you say you are with the local phone service you 

receive from  (company in Q4)  ?  Would you say you are very satisfied, somewhat 
satisfied, somewhat dissatisfied or very dissatisfied with the local telephone service 

pany in Q4)   provided by  (com ? 
 

2006  2005 

................ 41% 57% 
Somewhat satisfied ............................... 40 37 

Somew   4 
Very dissatisfied   2 

 
7. Excluding cellular phones, would you say the monthly cost your business pays for local 

telephone service is way too high for what you get, high but acceptable, about what you 
would expect to pay or is it less than what you wo ect  for i

 
2006

Very satisfied ........................

Neither satisfied or dissatisfied (vol)....   5   0.4 
hat dissatisfied .......................... 10 

....................................   3 
Don’t know/refused ..............................   0.4 -- 

Base 249 250 

uld exp  to pay t? 

  2005 

............................... % % 
table .......................

.. 39 47 
  2   4 

fused.......................   

 

Way too high ..
High but accep
About expected............................
Less than expected.........................

24
34 

14
33 

Don’t know/re   1   2

Base 249 250 
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8. As I rea e fo
service you pu TIRE LIST IN ORDER.  DON’T 
READ “DON’T KNOW.”] 

 
2006

d th llowing list of telephone services and products, please tell me which 
rchase at this business?  [READ EN

  2005 

A. Business phone line without any optional service or feature ..... 13% 18% 

8B. Business phone line and one or more calling features, such as caller 
ID or call forwarding.............................................................................. 

 
30 

 
1

TED IN 2006: 
Bundle of services that includes a business telephone line and a choice of 
three or more calling features ........................................................................... 

 
 
-- 

 
 
1

Bundle of services that includes business phone line and long-
distance services ..................................................................................... 

 
17 

 
1

Bundle of services that includes business phone line, calling 
features and long-distance services ........................................................ 

 
39 

 
30 

8F. Don’t know/refused ................................................................................   0.4   1 

Summary of Business Phone Services and Products 
 

Service/Products

8 s...........

8 

DELE

6 

8D. 
8 

8E. 

 

 2006 2005 

Bundle of services with business service, calling features and long-distance 39% 30% 
Business service with one or more calling features 30 18 
Business service without calling features 13 18 
Bundle with business service and long-distance 17 18 
Bundle with business service and three or more calling features  -- 16 

 
Ciruli Associates, N250, 2005; N249, 2006 

 
In the 2006 questionnaire, one question was deleted (8C). 
 
9. Do you purchase [DELETED: high-speed] Internet service at this location? 
 

 2006 2005  

Yes, Internet ................................ 77% 41% GO TO Q10 
No Internet .................................. 23 58 GO TO Q11 
Don’t know/refused .................... --   0.4 GO TO Q11 

Base 249 250  
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ON: 
0. Is the Internet service telephone dial-up or high-speed? 

NEW QUESTI
1
 

 2006 

Dial-up........................................  22% 
High-speed..................................  77 
Don’t know/refused ....................    2 

 
Base 191 

 
The adjective “high-speed” was deleted from Question 9 and a new question (Q10) concerning 
“dial-up” and “high-speed” was added. 
 
11. Do you purchase Voice Over Internet Protocol (called VOIP) at this location? 
 

 2006 2005 

Yes, VOIP...................................    7%   3% 
No VOIP.....................................  80 91 
Don’t know/refused....................  13   6 

Base 249 250 
 

VOIP” was added to question. 

12. elephone number is busy, Call Hunting transfers an incoming call to the 
Do you purchase Ca l Hunting for one or m re business phone lines 

? 
 

Pronunciation guide “called 
 

If your main t
next available line.  
at this location

 2006

l  o

 2005 

all Hunting ...........................  48% 36% 
Call Hunting .............................   6

t know/refused........................    4   2 

136 250 

06 y asked if Codes 2 r 3 were ircled in Question 1.  Otherwise, 
interviewer skipped to Question 13. 
 
13. If you could no longer purchase business phone lines without also purchasing additional 

calling features, such as Caller ID, Call Hunting or Call Forwarding, would it concern 
you? 

 
 2006

Yes, C
No 
Don’

Base 

48 2 

 
In 20 , Question 12 was onl  o  c

 2005 

 concern ...................................  65% 64% 
 32 36 

....................    1 -- 
know/refused........................    1   1 

49 250 
 

Yes,
No concern .....................................
Other...........................
Don’t 

Base 2
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Choice of Telephone Companies 
 
14. From your knowledge, is there a choice of phone companies (other than the name of 

company mentioned in Q4) that service your business with local telephone service? 
 
 Total Qwest Other 

 2006 2005 2006 2005 2006 2005 
Yes, choice .................................. 55% 66% 48% 60% 87% 84% 
No choice .................................... 36 28 42 33   9 12 
Don’t know/refused ....................   9   7 10   7   4   3 

Base 249 250 201 189 46 58 

ted
om ies ask you to sw  your loca

 
15. In the past year have you been contac

marketing mail or phone calls from c
 or heard any advertising or received any 
pan ing itch l business 

rvice? 

 Tot

telephone se
 

al Qwest Other 
2006  2005 2006 2005 2006 2005 

Yes, ma ...............rketing ............... . 49% 63% 39% 58% 70% 83%
No marketing ................................. 55 

now/refused ......................
34 60 39 30 16 

Don’t k .   1   3   1   3 --   2 

252 250 201 189 46 58 
 
DELET
If anoth ed offering local telephone service at your business in competition with 
your ex ou consider switching service or not consider 
switching service?

 Total

Base 

ED IN 2006: 
er company start
isting local phone company, would y

 
 

 Qwest Other 

Would consider switching ............. 56% 54% 62% 
Would not consider switching ....... 40 43 31 
Don’t know/refused.......................   4   3   7 

Base 250 189 58 
 
16. In the past five years have you changed the phone company that provides your local 

business service for any reason other than having moved? 
 
 Total Qwest Other 

 2006 2005 2006 2005 2006 2005  

Yes, changed..................  23% 25% 18% 18% 44% 52% GO TO Q17 
Not changed...................  77 71 81 79 56 45 GO TO Q26 
Don’t know/refused.......    1   4   1   3 --   3 GO TO Q35 

Base 252 250 201 189 46 58  
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IF ANSWER TO Q16 WAS “YES, CHAN E”: 
As I read the follo , on a scale of 
one to five, how i  telephone 
ompany.  A one (1) is n   Three (3) would be of 

 Not 
Imp ant

GED SERVIC
wing factors concerning local telephone service, please tell me
mporta r localnt each item was when you decided to switch you

ot very important and a five (5) is very important.c
average importance.  [ROTATED] 

ortant)  (1 = Not Very Important; 5 = Very Imp
 

ort  
  

Avg. 
 Ve  

Impo nt
ry
rta

Don’t 
Know 

17. The price of local telephone service .........    5% -- 10% 18% 67% -- 
18. Reliabil ...................    4  1 77 
19. Custom

repairs a .......................    5 
 
  4% 

 
 

 
1

 
68 

 
-- 

20. The ability to purchase o  from 
the sam

 
9 

 
10 28 

 
16 

 
26 

 
-- 

21. The rep 7   7 30 16 40 -- 
22. Receivi ve to 

switch ..
 
0 

 
12 30 

 
  4 

 
12 

 
 2

ity of phone service ...
er service related to items such as  

--   5 4 -- 

nd billing issues....
ther services

e company, such as Internet ..........  1
utation of the company .................    

  7
 

6 

ng a reward or incenti
......................................................  4

 
%

23. Knowing the switch would be simple and  
quick....

  
  2  

 
2

 
61 

 
-- 

24. Keeping   2   4   2 90 -- 
25. Having .....................    5   5    74   2 

 57 

 Q35
 
IF ANSWER T ANGED”: 
As I read the fo erning local telephone ervice, please tell m , on a scale of 
one to five, how if you were switching your local telephone company.  A 
one (1) is not v  (5) is very important.  Three would f avera
importance.  [R
 (1 = Not Very Important; 5 = Very Important) 

Not 
Impor

......................................................    7 
 your current phone number ........    4 

 
  5 5 

access to 911............

Base

  9 5 

GO TO  

O Q16 WAS “NOT CH
llowing factors conc
 important is each item 

ery important and a five
OTATED] 

 s e

 (3) be o ge 

 
 

tant 
  

Avg. 
 Very 

Important
Don’
K

t 
now 

1%
-- 

 to items such as 
repairs and billing issues..............................  

 
  4 

 
  2 

 
13 

 
20 

 
60 

 
1 

29. The ability to purchase other services from 
the same company, such as Internet .............  

 
22 

 
11 

 
28 

 
14 

 
25 

 
1 

30. The reputation of the company ....................  12   7 18 15 48 1 
31. Receiving a reward or incentive to switch...  44 20 21   8   7 1 
32. Knowing the switch would be simple and  

quick.............................................................  
 
12 

 
  3 

 
14 

 
14 

 
58 

 
1 

33. Keeping your current phone number ...........    3 --   2   5 91 -- 
34. Having access to 911....................................    6   1   6   3 84 -- 

Base 193 

 

26. The price of local telephone service ............    4%   2% 14% 14% 66% 
27. Reliability of phone service .........................    2 --   5   8 85 
28. Customer service related
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Summary of Very Important Factors Effecting 
Business Customers Switching Phone Companies 

Very Important
 
  

 Did Not  
 Changed Change 
 Service Service 

Factor 2006 2005 2006 2005 

mber ............  90% 92% 91% 93% 
.....................  74 75 84 84 

Reliability .................................. 77 70  86 
Price ........................................... 67 65  61 
Customer ce .......................  68 56 60 67 
Switch is s ....  61  58 47 
Reputation..................................  40 29 48 45 
Purchase other services..............  26 25 29 
Incentive to switch  12    7 12 

ase 57  193 178 

 
Ciru ciates, N241, 2005; , 2006 

 
Cellular Phone ess Phone Service 
 
35. Would you consider totally replacing your business telephone service with cellular phone 

service? 
 

2006

Keeping current nu
Access to 911 ........

 
 

85
66

servi
imple and quick .... 51

24 
19.....................

B 63

li Asso  N250

 Service for Busin

  2005 

.................. 22% 14% 
 consider replacing.................. 76 81 

n’t know/refused.......................   2   5 

ase 249 250 

 please tell me as I 
 th rtant, not very 

portant or not at all important?  [RO ] 
 
 

ry 
Important

Yes, consider replacing
Not
Do

B

.

 
If you were replacing your business telephone service with cellular service,
ead e following features which would be very important, somewhat impor

im TATED

 
Ve

 
Somewhat
Important 

Not 
Very 

Important Important

Not 
at all 

 
Don’t 
Know 

36. Mobility of phone service ................. % 19%   7% % 8% 
37. Must be as reliable as current local 

phone service
 
87 

 
  6 

 
-- 

 
  4 

 
3 

38. M eception or 
signal quality as current local phone 

 
 

 
 
  8 

 
 
-- 

 
 
  4 

 
 
3 

9. Must have the same features as 
current local phone service ......

 
65 

 
20 

 
  5

 
  7 

 
2 

52 14

....................................
ust have the same r

service ............................................... 85 
3

.........  
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ry 

Important

 
Ve

 
Somewhat
Important 

Not 
Very 

Important Important

Not 
at all 

 
Don’t 
Know 

40. Must allow access to the Internet...... % 14% 14% % 3% 
41. Must have prices similar to current 

local phone service
 
75 

 
15 

 
  2 

 
  6 

 
3 

42. A ard processing 
equipment..........................................

 
30 

 
16 

 
13 

 
38 

 
3 
7 

4. Ability to use with fax machine ........ 57 14   8 18 3 
 

 
f F tures to 

Rep  C ular rvice 

 Very Not at All 
 Important

47 22

............................
bility to use credit c

43. Ability to use with security system... 33 18 13 28 
4

Base 249 

Summary of Importance o
lace Business Phone With

ea
ell  Se

 

 Important 
Feature 2006 2005 2006 2005 

Same signal quality........................ 85% 88%   4%   2% 
Reliable as current phone............... 87 87   4   2 
Similar prices ................................. 75 76   6   3 
Same features................................. 65 67   7   4 
Use fax machine ............................ 57 60 18 13 
Mobility ......................................... 52 51 14   9 
Access to Internet .......................... 47 45 22 16 
Use security system ....................... 33 36 28 25 
Use credit card equipment ............. 30 36 38 30 

 
Ciruli Associates, N250, 2005; N249, 2006 

 
45. From your knowledge, is there a choice of cellular phone companies from which to 

purchase service for your business location? 
 

 2006 2005 

Yes, choice..................................... 77% 73% 
No choice....................................... 16 19 
Don’t know/refused.......................   7   8 

Base 252 250 
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In the p
telepho

 Total

DELETED IN 2006: 
ast year, has any cellular phone company asked you to replace your main business 
ne with a cellular phone? 

 
 Qwest Other 

Yes, asked to replace ................. 10% 13%   2% 
Not asked to replace ...................... 89 86 98 

efused.......................   1   2 -- 

Base 250 189 58 
 
46. ead you a list of potential price increases for your local phone service at this 

e if there is a monthly price you think you would replace it with a 
hone service.  If your business s by twenty-five dollars 
h, would you consider replacing it with a cellular phone?  IF YES, MARK.  IF 

ONTINUE: How about if it increased fifty dollars per month, etc.?  [READ 
ES IN ORDER LISTED.  STOP AND MARK IF AND WHEN 

ICATES FINAL POSITION.  DON’T READ “DON’T KNOW.”] 
 

 2006

....

Don’t know/r

As I r
business, please tell m
cellular p
per mont
NO, C
INCREAS
RESPONDENT IND

ervice were to increase 

 2005 

$25 increase ........................................  30% 25% 
ase ........................................  15 13 

rease ......................................    9   8 
More than doubling current    5   3 
Wouldn’t switch to cellular phone......  33 45 
Other ...................................................    2   1 

ow/refused ............................    6   6 

Base 252 250 
 
Secon

 the past five years, have you replaced a secondary

$50 incre
$100 inc

bill..........

Don’t kn

dary Phone Line 
 
REPLACED IN 2006 BY NEW Q47: 
In  phone line at this business with another 
type of service? 
 

Yes, replaced...............................    4% 
Not replaced ...............................  96 
Don’t know/refused ....................  -- 

Base 250 
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LY I  OTH RWISE
SKIP TO QU ne or more of your 
additional ph E K: W it 
one or more than one line? 

Yes, on TO Q48
Yes, m  Q48
No ..... TO Q49 
Don’t k Q49

 
Base 123 

 
REPLACED IN 2006 BY NEW Q48: 
IF ANSWER “YES”: 
With what type of service did you replace your secondary telephone?  [PROMPT WITH LIST IF 
NECESSARY] 
 
 IF ANSWER YES: 
48. As I read the following list please tell me with which of these types of service did you 

replace any of your additional telephone lines?  [MULTIPLE ANSWERS ACCEPTED] 
 

 2006

47. ASK ON F CODES 2 OR 3 ARE CIRCLED IN QUESTION #1. 
ESTION #49.  In the past five years have you replaced o
one lines at this business with another type of service?  IF Y

E  

S AS as 

 
e additional line.....................    6%  GO 
ore than one additional line....  --  GO TO
................................................  94  GO 
now/refused ..........................  --  GO TO 

 
 

 

 2005 

Cellular phone(s)....................................  14% 36% 
Internet over cable..................................  14 27 
Internet over DSL ..................................  -- 18 
Internet over satellite..............................  14 -- 
VOIP ......................................................  14 -- 
Other ......................................................  43   9 
Don’t know/refused................................  --   9 

Base 7 11 

 
Business Telephone Features and Preferences 
 
As I read the following statements concerning telephone features and preferences, please tell me 
if you strongly agree, somewhat agree, somewhat disagree or strongly disagree.  If you are 
unfamiliar with the issue or do not have an opinion, just say so.  [ROTATED] 
 
 Strongly 

Agree 
Somewhat 

Agree 
Somewhat 
Disagree 

Strongly 
Disagree 

Don’t 
Know 

49. I prefer the convenience of receiving 
one bill each month from one 
company for all my communications 
services, such as local telephone 
service, cellular phone, long-distance 
and Internet ........................................ 

 
 
 
 
 
55% 

 
 
 
 
 
21% 

 
 
 
 
 
12% 

 
 
 
 
 
  9% 

 
 
 
 
 
  4% 



 

 Strongly 
Agree 

Somewhat 
Agree 

Somewhat 
Disagree 

Stro
Disa

ngly 
gree 

Don’t 
Know 

50. I one 
ra one...... 

 
  3% 

 
  6% 

 
34% 

 
45% 

 
12% 

1. I prefer Voice Over Internet Protocol      

42 

 

 
 
 

prefer to talk on a cellular ph
ther than a traditional teleph

5
(or VOIP) instead of traditional 
telephone service................................ 

 
  8 

 
  8 

 
15 

 
28 

 

Summary of Business Telephone Features and Preferences 
Strong Agreement and Disagreement 

Strongly Strongly 
Agree Disagree 

Features and Preferences 2006 2005 2006 2005 

Con mpany.......................  55% 55%   9%   6% 
VOIP instead of a traditional telephone..............................   

  8 
 
  5 

 
28 

 
38 

Cellular phone rather than a trad    3   3 45 51 

, 2005; N252, 2006 
 
Pron ciation guide “
 
Com etition for Bu
 
DELETED IN 2006: 

one c OTATED] 

 local 
business telep

 
here is little choice among companies who offer local 

s telephone services. 
 

 

venience of one bill from one co

..............

Ciruli Associates, N250

itional telephone

un or VOIP” was added in 2006. 

p siness Phone Service 

As I read the next two statements about telephone company competition, please tell me which 
omes closest to your opinion?  [R

 
A. In Colorado, there are many choices among companies who offer

hone services vs. 

B. In Colorado, t
busines

Total Qwest Other 

Statement A, man
 little 46 50 34 
efused .................... 13 14   9 

Bas
 

y choices......... 42% 36% 57% 
 choice ............ Statement B,

Don’t know/r

e 250 189 58 

 31
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PU  Po
 
The Public Utilities Commission regulates (is considering ending many regulations for) local 
phone service in Colorado.  Some people believe Commission oversight ensures affordable 
phone prices and adequate service to all customers.  Other people believe that the marketplace 
and competition is adequate and these matters should be determined by phone companies and 
their customers with little or no oversight.  As I read the following statements, please tell me if 
you agree or disagree.  If you don’t have an opinion, just say so.  Do you agree or disagree that 
the Commission should [READ STATEMENT]?  [PROMPT:  Do you strongly (agree/disagree) 
with the statement or somewhat (agree/disagree)?]  [ROTATED] 
 
 Strongly 

Agree

C licy 

 
Somewhat 

Agree 
Somewhat 
Disagree 

Strongly 
Disagree 

Don’t 
Know 

52. Regulate prices for all telephone 
services, including local service 
(DELETED: in-state long-distance 
service) and calling features, such 
as caller ID, call hunting and call 
forwarding........................................

 
 
 
 
 
29% 

 
 
 
 
 
26% 

 
 
 
 
 
14% 

 
 
 
 
 
22% 

 
 
 
 
 
11% 

53. Regulate prices for basic local 
telephone service..............................

 
36 

 
28 

 
14 

 
14 

 
  9 

DELETED IN 2006: 
Regulate prices for in-state long-distance 
service ..........................................................

 
 
27 

 
 
31 

 
 
16 

 
 
14 

 
 
11 

54. Regulate telephone service quality 
issues ................................................

 
48 

 
30 

 
  8 

 
10 

 
  5 

55. Receive and address customer 
complaints ........................................

 
60 

 
24 

 
  6 

 
  5 

 
  5 

56. Ensure that telephone customers 
have access to 911 (DELETED: and 
enhanced 911 services) ....................

 
 
87 

 
 
  8 

 
 
  2 

 
 
  3 

 
 
  1 

57. Ensure basic universal telephone 
service is available to all Colorado 
customers at an affordable rate ........

 
 
70 

 
 
15 

 
 
  5 

 
 
  8 

 
 
  3 
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Strong Agreement and Disagreement 

 trongly 
 

Summary 
PUC Policy Positions by Business Customers 

 
Strongly S

Agree Disagree 
Policy Positions 2006 2005 2006 2005 

Ensure access to   3%   1% 
Ensure affordabl   8   4 
Receive and 50   5   6 
R la 41 10   7 
Regulate prices for basic local service .............................................. 36 14 15 
Regulate prices for in-state long-distance - -- 14 
Regulate prices for all telephone l service 
(in-state long-dist res .........................

 
29 4 

 
22 

 
13 

 
Ciruli Associ , N250, 2005; N252, 2006 

 
Phrases in pare The word “regulates” was added in the first 
sentence of the on. 
 

 911 (and enhanced 911) ......................................... 87% 79% 
e basic universal telephone service......................... 70 68 

 address customer complaints ........................................ 60 
egu te telephone service quality issues ......................................... 48 

28 
- 27 .........................................

 services, including loca
ance service) and calling featu

 
2

ates

ntheses were deleted in 2006.  
introducti
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58. R
 

Background Data 
 

ECORD RESPONDENT’S SEX 

 2006 2005 

Male..............................  51% 53% 
male ..........................  49 47 

2006

Fe
 
4S. Is your business located in a city or town or is it in an unincorporated county area? 
 

  2005 

City/town.......................  75% 82% 
Unincorporated area......  25 18 

 
5S. What is the primary activity of this business? 
 

 2006 2005 

Service ....................................... .. 4% 38% ........... ............. 3
Retail trade................................. ............. ............. 13 23 
Finance, insurance, real estate ... ............. ............. 18 15 
Construction......................................................... 10   6 
Manufacturing......................................................   1   6 
Wholesale trade....................................................   5   4 
Agriculture, forestry, fishing................................   3   3 
Transportation, communication, public utilities ..   2   2 
Mining..................................................................   1   1 
Professional/white collar......................................   7 -- 
Medical ................................................................   6 -- 
Sales .....................................................................   0.4 -- 
Other .................................... ......... ..   2 ..... .......... ......   0.4

 
6S. s  hav t thi
 

006

How many employees does this bu iness e a s location?   

 2  2005 

5 employees or less .... 3% ....... 9 80% 
6 to 10 employees.............. 6   14 
11 to 99 employees............   1   6 
100 or more employees ..... -- -- 
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 2006

7S. In what county is this residence? 

 2005

Metro Area: ro ld e  
... .... .

 
49%

 
49%

Adams, Arapahoe, Boulder, B
D

omfie
....

, Denv
....

r,
ouglas, Jefferson.................. ...... ...... .................  

North Front Range: ....... ..... 12 10 L ...arimer, Weld ........................ ....... ...... .................  

South Front Ran .... ....... ..... 16 18 ge: El Paso, Teller, Pueblo.......... ...... ....... .................  

Eastern Plains: Baca, Bent, Cheyenne, Crowley, Elbert, Huerfano, Kit 
Carson, Kiowa, Las Animas, Lincoln, Logan, Morgan, 

 
 

 
 

Otero, Phillips, Prowers, Sedgwick, Washington, Yuma ...    2   3 

Western Slope: Alamosa, Archuleta, Chaffee, Clear Creek, Conejos, 
Costilla, Custer, Delta, Dolores, Eagle, Fremont, 

ld, Gilpin, Grand, Gunnison, Hinsdale, Jackson, 
ontezuma, 

Montrose, Ouray, Park, Pitkin, Rio Blanco, Rio Grande, 
che, San Juan, San Miguel, Summit ...............  

 
 
 
 
 
21 

 
 
 
 
 
20 

Garfie
Lake, Las Plata, Mesa, Mineral, Moffat, M

Routt, Sagua
 
 



                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 1a:  Date of interview.   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
July 10                290      138     35     50      7     60      235     44     10      1      219     70      259     28       84    193 
                     48.3%    49.8%  44.3%  41.3%  58.3%  54.1%    47.9%  49.4%  52.6% 100.0%    46.8%  53.4%    48.3%  51.9%    46.2%  48.9% 
                              47.6%  12.1%  17.2%   2.4%  20.7%    81.0%  15.2%   3.4%   0.3%    75.5%  24.1%    89.3%   9.7%    29.0%  66.6% 
 
July 11                 40       17      6      7            10       33      6      1              31      9       36      4        7     33 
                      6.7%     6.1%   7.6%   5.8%          9.0%     6.7%   6.7%   5.3%            6.6%   6.9%     6.7%   7.4%     3.8%   8.4% 
                              42.5%  15.0%  17.5%         25.0%    82.5%  15.0%   2.5%           77.5%  22.5%    90.0%  10.0%    17.5%  82.5% 
 
July 12                 98       40     14     21      2     21       81     12      5              80     18       90      6       35     60 
                     16.3%    14.4%  17.7%  17.4%  16.7%  18.9%    16.5%  13.5%  26.3%           17.1%  13.7%    16.8%  11.1%    19.2%  15.2% 
                              40.8%  14.3%  21.4%   2.0%  21.4%    82.7%  12.2%   5.1%           81.6%  18.4%    91.8%   6.1%    35.7%  61.2% 
 
July 13                 36       14      7     11             4       30      5      1              28      8       33      2       13     22 
                      6.0%     5.1%   8.9%   9.1%          3.6%     6.1%   5.6%   5.3%            6.0%   6.1%     6.2%   3.7%     7.1%   5.6% 
                              38.9%  19.4%  30.6%         11.1%    83.3%  13.9%   2.8%           77.8%  22.2%    91.7%   5.6%    36.1%  61.1% 
 
July 14                 33       18      3      7      2      3       27      5      1              26      7       27      4        6     26 
                      5.5%     6.5%   3.8%   5.8%  16.7%   2.7%     5.5%   5.6%   5.3%            5.6%   5.3%     5.0%   7.4%     3.3%   6.6% 
                              54.5%   9.1%  21.2%   6.1%   9.1%    81.8%  15.2%   3.0%           78.8%  21.2%    81.8%  12.1%    18.2%  78.8% 
 
July 15                  1        1                                           1                      1               1               1        
                      0.2%     0.4%                                        1.1%                   0.2%            0.2%            0.5%        
                             100.0%                                      100.0%                 100.0%          100.0%          100.0%        
 
July 16                 20       12             7             1       19      1                     17      3       19      1        9     11 
                      3.3%     4.3%          5.8%          0.9%     3.9%   1.1%                   3.6%   2.3%     3.5%   1.9%     4.9%   2.8% 
                              60.0%         35.0%          5.0%    95.0%   5.0%                  85.0%  15.0%    95.0%   5.0%    45.0%  55.0% 
 
July 17                 82       37     14     18      1     12       66     15      1              66     16       71      9       27     50 
                     13.7%    13.4%  17.7%  14.9%   8.3%  10.8%    13.4%  16.9%   5.3%           14.1%  12.2%    13.2%  16.7%    14.8%  12.7% 
                              45.1%  17.1%  22.0%   1.2%  14.6%    80.5%  18.3%   1.2%           80.5%  19.5%    86.6%  11.0%    32.9%  61.0% 
 
 
         Chi Square           27.56                                12.67                          2.76            3.09           12.30         
                             p=.488                               p=.920                        p=.906          p=.876          p=.091         
 
 
 
                                                             Ciruli Associates - July 2006 

Exhibit 3



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 1b:  Date of interview.   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
July 10                290      122    128      230     53      216     68      106    184       69     93     57     17       37    113     54     77 
                     48.3%    45.4%  51.6%    48.7%  49.1%    48.4%  48.6%    45.3%  50.3%    47.9%  52.2%  44.2%  47.2%    44.6%  48.5%  45.4%  53.5% 
                              42.1%  44.1%    79.3%  18.3%    74.5%  23.4%    36.6%  63.4%    23.8%  32.1%  19.7%   5.9%    12.8%  39.0%  18.6%  26.6% 
 
July 11                 40       20     12       33      6       31      9       16     24        7     10     14      1        5     13      7     13 
                      6.7%     7.4%   4.8%     7.0%   5.6%     7.0%   6.4%     6.8%   6.6%     4.9%   5.6%  10.9%   2.8%     6.0%   5.6%   5.9%   9.0% 
                              50.0%  30.0%    82.5%  15.0%    77.5%  22.5%    40.0%  60.0%    17.5%  25.0%  35.0%   2.5%    12.5%  32.5%  17.5%  32.5% 
 
July 12                 98       46     38       78     16       74     20       40     58       29     24     22      3       13     40     24     17 
                     16.3%    17.1%  15.3%    16.5%  14.8%    16.6%  14.3%    17.1%  15.8%    20.1%  13.5%  17.1%   8.3%    15.7%  17.2%  20.2%  11.8% 
                              46.9%  38.8%    79.6%  16.3%    75.5%  20.4%    40.8%  59.2%    29.6%  24.5%  22.4%   3.1%    13.3%  40.8%  24.5%  17.3% 
 
July 13                 36       12     17       29      4       25     10       16     20        5     11      5      5        6     12      6      9 
                      6.0%     4.5%   6.9%     6.1%   3.7%     5.6%   7.1%     6.8%   5.5%     3.5%   6.2%   3.9%  13.9%     7.2%   5.2%   5.0%   6.3% 
                              33.3%  47.2%    80.6%  11.1%    69.4%  27.8%    44.4%  55.6%    13.9%  30.6%  13.9%  13.9%    16.7%  33.3%  16.7%  25.0% 
 
July 14                 33       20     11       27      4       24      7       13     20        9      9      7      4        4     14      9      3 
                      5.5%     7.4%   4.4%     5.7%   3.7%     5.4%   5.0%     5.6%   5.5%     6.3%   5.1%   5.4%  11.1%     4.8%   6.0%   7.6%   2.1% 
                              60.6%  33.3%    81.8%  12.1%    72.7%  21.2%    39.4%  60.6%    27.3%  27.3%  21.2%  12.1%    12.1%  42.4%  27.3%   9.1% 
 
July 15                  1        1               1               1                      1               1                      1                      
                      0.2%     0.4%            0.2%            0.2%                   0.3%            0.6%                   1.2%                      
                             100.0%          100.0%          100.0%                 100.0%          100.0%                 100.0%                      
 
July 16                 20        8     10       16      3       15      5        9     11        6      3      8               3      7      4      6 
                      3.3%     3.0%   4.0%     3.4%   2.8%     3.4%   3.6%     3.8%   3.0%     4.2%   1.7%   6.2%            3.6%   3.0%   3.4%   4.2% 
                              40.0%  50.0%    80.0%  15.0%    75.0%  25.0%    45.0%  55.0%    30.0%  15.0%  40.0%           15.0%  35.0%  20.0%  30.0% 
 
July 17                 82       40     32       58     22       60     21       34     48       19     27     16      6       14     34     15     19 
                     13.7%    14.9%  12.9%    12.3%  20.4%    13.5%  15.0%    14.5%  13.1%    13.2%  15.2%  12.4%  16.7%    16.9%  14.6%  12.6%  13.2% 
                              48.8%  39.0%    70.7%  26.8%    73.2%  25.6%    41.5%  58.5%    23.2%  32.9%  19.5%   7.3%    17.1%  41.5%  18.3%  23.2% 
 
 
         Chi Square            7.65            6.51            1.36            2.49           26.73                         18.07                       
                             p=.364          p=.482          p=.987          p=.928          p=.180                        p=.645                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 2a:  1S. County.   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Metro area             277      277                                  219     49      8      1      223     53      235     39       77    190 
                     46.2%   100.0%                                44.6%  55.1%  42.1% 100.0%    47.6%  40.5%    43.8%  72.2%    42.3%  48.1% 
                             100.0%                                79.1%  17.7%   2.9%   0.4%    80.5%  19.1%    84.8%  14.1%    27.8%  68.6% 
 
North front range       79              79                            73      5      1              65     14       76      2       28     47 
                     13.2%          100.0%                         14.9%   5.6%   5.3%           13.9%  10.7%    14.2%   3.7%    15.4%  11.9% 
                                    100.0%                         92.4%   6.3%   1.3%           82.3%  17.7%    96.2%   2.5%    35.4%  59.5% 
 
South front range      121                    121                    101     14      6              92     29      110      8       31     84 
                     20.2%                 100.0%                  20.6%  15.7%  31.6%           19.7%  22.1%    20.5%  14.8%    17.0%  21.3% 
                                           100.0%                  83.5%  11.6%   5.0%           76.0%  24.0%    90.9%   6.6%    25.6%  69.4% 
 
Eastern plains - NC      7                             7               7                             5      2        7               2      5 
                      1.2%                         58.3%            1.4%                          1.1%   1.5%     1.3%            1.1%   1.3% 
                                                  100.0%          100.0%                         71.4%  28.6%   100.0%           28.6%  71.4% 
 
Eastern plains - S       5                             5               4      1                      4      1        5               4      1 
                      0.8%                         41.7%            0.8%   1.1%                   0.9%   0.8%     0.9%            2.2%   0.3% 
                                                  100.0%           80.0%  20.0%                  80.0%  20.0%   100.0%           80.0%  20.0% 
 
West - N/NC             52                                   52       41      9      2              43      9       47      4       19     32 
                      8.7%                                46.8%     8.4%  10.1%  10.5%            9.2%   6.9%     8.8%   7.4%    10.4%   8.1% 
                                                         100.0%    78.8%  17.3%   3.8%           82.7%  17.3%    90.4%   7.7%    36.5%  61.5% 
 
West - Central          35                                   35       28      6      1              23     12       32      1       11     22 
                      5.8%                                31.5%     5.7%   6.7%   5.3%            4.9%   9.2%     6.0%   1.9%     6.0%   5.6% 
                                                         100.0%    80.0%  17.1%   2.9%           65.7%  34.3%    91.4%   2.9%    31.4%  62.9% 
 
West - South Central     8                                    8        7      1                      4      4        8               4      4 
                      1.3%                                 7.2%     1.4%   1.1%                   0.9%   3.1%     1.5%            2.2%   1.0% 
                                                         100.0%    87.5%  12.5%                  50.0%  50.0%   100.0%           50.0%  50.0% 
 
West - Southwest        16                                   16       11      4      1               9      7       16               6     10 
                      2.7%                                14.4%     2.2%   4.5%   5.3%            1.9%   5.3%     3.0%            3.3%   2.5% 
                                                         100.0%    68.8%  25.0%   6.3%           56.3%  43.8%   100.0%           37.5%  62.5% 
 
 
         Chi Square           1000+                                15.52                         14.43           18.60           11.00         
                             p=.001                               p=.905                        p=.071          p=.017          p=.202         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 2b:  1S. County.   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Metro area             277      165     82      222     48      215     57      112    165       57     79     70     20       32    120     56     61 
                     46.2%    61.3%  33.1%    47.0%  44.4%    48.2%  40.7%    47.9%  45.1%    39.6%  44.4%  54.3%  55.6%    38.6%  51.5%  47.1%  42.4% 
                              59.6%  29.6%    80.1%  17.3%    77.6%  20.6%    40.4%  59.6%    20.6%  28.5%  25.3%   7.2%    11.6%  43.3%  20.2%  22.0% 
 
North front range       79       34     29       64     13       68      8       31     48       14     27     19      3       16     25     19     15 
                     13.2%    12.6%  11.7%    13.6%  12.0%    15.2%   5.7%    13.2%  13.1%     9.7%  15.2%  14.7%   8.3%    19.3%  10.7%  16.0%  10.4% 
                              43.0%  36.7%    81.0%  16.5%    86.1%  10.1%    39.2%  60.8%    17.7%  34.2%  24.1%   3.8%    20.3%  31.6%  24.1%  19.0% 
 
South front range      121       39     60       88     25       93     25       46     75       31     35     22      4       23     32     27     33 
                     20.2%    14.5%  24.2%    18.6%  23.1%    20.9%  17.9%    19.7%  20.5%    21.5%  19.7%  17.1%  11.1%    27.7%  13.7%  22.7%  22.9% 
                              32.2%  49.6%    72.7%  20.7%    76.9%  20.7%    38.0%  62.0%    25.6%  28.9%  18.2%   3.3%    19.0%  26.4%  22.3%  27.3% 
 
Eastern plains - NC      7        2      3        3      3        3      3        1      6        3      3                             4      1      1 
                      1.2%     0.7%   1.2%     0.6%   2.8%     0.7%   2.1%     0.4%   1.6%     2.1%   1.7%                          1.7%   0.8%   0.7% 
                              28.6%  42.9%    42.9%  42.9%    42.9%  42.9%    14.3%  85.7%    42.9%  42.9%                         57.1%  14.3%  14.3% 
 
Eastern plains - S       5               3        5               4      1        1      4        1      2                             1      1      3 
                      0.8%            1.2%     1.1%            0.9%   0.7%     0.4%   1.1%     0.7%   1.1%                          0.4%   0.8%   2.1% 
                                     60.0%   100.0%           80.0%  20.0%    20.0%  80.0%    20.0%  40.0%                         20.0%  20.0%  60.0% 
 
West - N/NC             52       20     28       47      5       32     19       21     31       12     18     11      6        5     24     11     12 
                      8.7%     7.4%  11.3%    10.0%   4.6%     7.2%  13.6%     9.0%   8.5%     8.3%  10.1%   8.5%  16.7%     6.0%  10.3%   9.2%   8.3% 
                              38.5%  53.8%    90.4%   9.6%    61.5%  36.5%    40.4%  59.6%    23.1%  34.6%  21.2%  11.5%     9.6%  46.2%  21.2%  23.1% 
 
West - Central          35        7     23       24     10       21     14       14     21       19      9      1      1        4     15      2     13 
                      5.8%     2.6%   9.3%     5.1%   9.3%     4.7%  10.0%     6.0%   5.7%    13.2%   5.1%   0.8%   2.8%     4.8%   6.4%   1.7%   9.0% 
                              20.0%  65.7%    68.6%  28.6%    60.0%  40.0%    40.0%  60.0%    54.3%  25.7%   2.9%   2.9%    11.4%  42.9%   5.7%  37.1% 
 
West - South Central     8        1      5        6      2        2      6        3      5        3      1      3      1        1      5             2 
                      1.3%     0.4%   2.0%     1.3%   1.9%     0.4%   4.3%     1.3%   1.4%     2.1%   0.6%   2.3%   2.8%     1.2%   2.1%          1.4% 
                              12.5%  62.5%    75.0%  25.0%    25.0%  75.0%    37.5%  62.5%    37.5%  12.5%  37.5%  12.5%    12.5%  62.5%         25.0% 
 
West - Southwest        16        1     15       13      2        8      7        5     11        4      4      3      1        2      7      2      4 
                      2.7%     0.4%   6.0%     2.8%   1.9%     1.8%   5.0%     2.1%   3.0%     2.8%   2.2%   2.3%   2.8%     2.4%   3.0%   1.7%   2.8% 
                               6.3%  93.8%    81.3%  12.5%    50.0%  43.8%    31.3%  68.8%    25.0%  25.0%  18.8%   6.3%    12.5%  43.8%  12.5%  25.0% 
 
 
         Chi Square           59.97           12.13           37.30            3.31           36.80                         32.71                       
                             p=.001          p=.146          p=.001          p=.913          p=.046                        p=.110                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 3a:  1. Excluding cellular phones, how many different telephone lines with their own telephone numbers do you have in your household?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
One                    491      219     73    101     11     87      491                           369    122      440     43      151    322 
                     81.8%    79.1%  92.4%  83.5%  91.7%  78.4%   100.0%                         78.8%  93.1%    82.1%  79.6%    83.0%  81.5% 
                              44.6%  14.9%  20.6%   2.2%  17.7%   100.0%                         75.2%  24.8%    89.6%   8.8%    30.8%  65.6% 
 
Two                     89       49      5     14      1     20              89                     81      8       81      8       27     58 
                     14.8%    17.7%   6.3%  11.6%   8.3%  18.0%          100.0%                  17.3%   6.1%    15.1%  14.8%    14.8%  14.7% 
                              55.1%   5.6%  15.7%   1.1%  22.5%          100.0%                  91.0%   9.0%    91.0%   9.0%    30.3%  65.2% 
 
Three or more           19        8      1      6             4                     19              18      1       15      3        4     15 
                      3.2%     2.9%   1.3%   5.0%          3.6%                 100.0%            3.8%   0.8%     2.8%   5.6%     2.2%   3.8% 
                              42.1%   5.3%  31.6%         21.1%                 100.0%           94.7%   5.3%    78.9%  15.8%    21.1%  78.9% 
 
Only cellular            1        1                                                         1                                                 
household             0.2%     0.4%                                                    100.0%                                                 
                             100.0%                                                    100.0%                                                 
 
 
         Chi Square           12.84                                1000+                         14.26            1.26            1.00         
                             p=.381                               p=.001                        p=.003          p=.738          p=.801         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 3b:  1. Excluding cellular phones, how many different telephone lines with their own telephone numbers do you have in your household?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
One                    491      214    201      383     92      371    111      185    306      128    147     99     23       71    184     93    127 
                     81.8%    79.6%  81.0%    81.1%  85.2%    83.2%  79.3%    79.1%  83.6%    88.9%  82.6%  76.7%  63.9%    85.5%  79.0%  78.2%  88.2% 
                              43.6%  40.9%    78.0%  18.7%    75.6%  22.6%    37.7%  62.3%    26.1%  29.9%  20.2%   4.7%    14.5%  37.5%  18.9%  25.9% 
 
Two                     89       43     42       72     13       60     24       40     49       14     27     23      9        6     43     20     15 
                     14.8%    16.0%  16.9%    15.3%  12.0%    13.5%  17.1%    17.1%  13.4%     9.7%  15.2%  17.8%  25.0%     7.2%  18.5%  16.8%  10.4% 
                              48.3%  47.2%    80.9%  14.6%    67.4%  27.0%    44.9%  55.1%    15.7%  30.3%  25.8%  10.1%     6.7%  48.3%  22.5%  16.9% 
 
Three or more           19       12      5       17      2       14      5        9     10        2      3      7      4        5      6      6      2 
                      3.2%     4.5%   2.0%     3.6%   1.9%     3.1%   3.6%     3.8%   2.7%     1.4%   1.7%   5.4%  11.1%     6.0%   2.6%   5.0%   1.4% 
                              63.2%  26.3%    89.5%  10.5%    73.7%  26.3%    47.4%  52.6%    10.5%  15.8%  36.8%  21.1%    26.3%  31.6%  31.6%  10.5% 
 
Only cellular            1                               1        1                      1               1                      1                      
household             0.2%                            0.9%     0.2%                   0.3%            0.6%                   1.2%                      
                                                    100.0%   100.0%                 100.0%          100.0%                 100.0%                      
 
 
         Chi Square            2.45            5.99            1.58            2.88           21.70                         19.83                       
                             p=.484          p=.112          p=.663          p=.410          p=.010                        p=.019                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 4a:  2. Do you use any household phone lines(s) primarily for business-related calls?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Yes                     68       36      6     14            12       30     27     11              60      8       57      9       20     47 
                     11.4%    13.0%   7.6%  11.6%         10.8%     6.1%  30.3%  57.9%           12.8%   6.1%    10.6%  16.7%    11.0%  11.9% 
                              52.9%   8.8%  20.6%         17.6%    44.1%  39.7%  16.2%           88.2%  11.8%    83.8%  13.2%    29.4%  69.1% 
 
No                     530      239     73    107     12     99      460     62      8             407    123      479     44      161    348 
                     88.5%    86.6%  92.4%  88.4% 100.0%  89.2%    93.7%  69.7%  42.1%           87.0%  93.9%    89.4%  81.5%    88.5%  88.1% 
                              45.1%  13.8%  20.2%   2.3%  18.7%    86.8%  11.7%   1.5%           76.8%  23.2%    90.4%   8.3%    30.4%  65.7% 
 
Don't know/Refused       1        1                                    1                             1                      1        1        
                      0.2%     0.4%                                 0.2%                          0.2%                   1.9%     0.5%        
                             100.0%                               100.0%                        100.0%                 100.0%   100.0%        
 
 
         Chi Square            4.68                                86.30                          4.90           11.87            2.26         
                             p=.791                               p=.001                        p=.086          p=.003          p=.323         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 4b:  2. Do you use any household phone lines(s) primarily for business-related calls?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Yes                     68       41     24       54     11       46     18       37     31       11     19     20      6        9     33     13     10 
                     11.4%    15.2%   9.7%    11.4%  10.3%    10.3%  12.9%    15.8%   8.5%     7.6%  10.7%  15.5%  16.7%    11.0%  14.2%  10.9%   6.9% 
                              60.3%  35.3%    79.4%  16.2%    67.6%  26.5%    54.4%  45.6%    16.2%  27.9%  29.4%   8.8%    13.2%  48.5%  19.1%  14.7% 
 
No                     530      227    224      417     96      398    122      197    333      132    158    109     30       73    200    106    133 
                     88.5%    84.4%  90.3%    88.3%  89.7%    89.4%  87.1%    84.2%  91.2%    91.7%  89.3%  84.5%  83.3%    89.0%  85.8%  89.1%  92.4% 
                              42.8%  42.3%    78.7%  18.1%    75.1%  23.0%    37.2%  62.8%    24.9%  29.8%  20.6%   5.7%    13.8%  37.7%  20.0%  25.1% 
 
Don't know/Refused       1        1               1               1                      1        1                                                  1 
                      0.2%     0.4%            0.2%            0.2%                   0.3%     0.7%                                               0.7% 
                             100.0%          100.0%          100.0%                 100.0%   100.0%                                             100.0% 
 
 
         Chi Square            4.62            0.35            1.00            8.17            7.47                          7.60                       
                             p=.099          p=.840          p=.608          p=.017          p=.279                        p=.269                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 5a:  3. Does anyone in your household have cellular phone service?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Yes                    468      223     65     92      9     79      369     81     18             468             416     46      163    289 
                     78.1%    80.8%  82.3%  76.0%  75.0%  71.2%    75.2%  91.0%  94.7%          100.0%           77.6%  85.2%    89.6%  73.2% 
                              47.6%  13.9%  19.7%   1.9%  16.9%    78.8%  17.3%   3.8%          100.0%           88.9%   9.8%    34.8%  61.8% 
 
No                     131       53     14     29      3     32      122      8      1                    131      120      8       19    106 
                     21.9%    19.2%  17.7%  24.0%  25.0%  28.8%    24.8%   9.0%   5.3%                 100.0%    22.4%  14.8%    10.4%  26.8% 
                              40.5%  10.7%  22.1%   2.3%  24.4%    93.1%   6.1%   0.8%                 100.0%    91.6%   6.1%    14.5%  80.9% 
 
 
         Chi Square            5.47                                14.26                        599.00            1.66           19.74         
                             p=.242                               p=.003                        p=.001          p=.198          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 5b:  3. Does anyone in your household have cellular phone service?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Yes                    468      224    178      386     71      350    107      179    289       81    153    121     33       69    203     98     84 
                     78.1%    83.3%  71.8%    81.8%  66.4%    78.7%  76.4%    76.5%  79.2%    56.3%  86.4%  93.8%  91.7%    84.1%  87.1%  82.4%  58.3% 
                              47.9%  38.0%    82.5%  15.2%    74.8%  22.9%    38.2%  61.8%    17.3%  32.7%  25.9%   7.1%    14.7%  43.4%  20.9%  17.9% 
 
No                     131       45     70       86     36       95     33       55     76       63     24      8      3       13     30     21     60 
                     21.9%    16.7%  28.2%    18.2%  33.6%    21.3%  23.6%    23.5%  20.8%    43.8%  13.6%   6.2%   8.3%    15.9%  12.9%  17.6%  41.7% 
                              34.4%  53.4%    65.6%  27.5%    72.5%  25.2%    42.0%  58.0%    48.1%  18.3%   6.1%   2.3%     9.9%  22.9%  16.0%  45.8% 
 
 
         Chi Square            9.86           12.48            0.31            0.60           73.31                         47.64                       
                             p=.002          p=.001          p=.579          p=.438          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 6a:  4. How many adults in your household have a cellular phone?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      469      224     65     92      9     79      369     81     18      1      468      0      416     46      163    289 
 
 
One                    174       77     24     35      5     33      146     27      1             174             157     16       52    116 
                     37.1%    34.4%  36.9%  38.0%  55.6%  41.8%    39.6%  33.3%   5.6%           37.2%           37.7%  34.8%    31.9%  40.1% 
                              44.3%  13.8%  20.1%   2.9%  19.0%    83.9%  15.5%   0.6%          100.0%           90.2%   9.2%    29.9%  66.7% 
 
Two                    236      119     34     45      1     37      182     37     16      1      235             204     27       88    139 
                     50.3%    53.1%  52.3%  48.9%  11.1%  46.8%    49.3%  45.7%  88.9% 100.0%    50.2%           49.0%  58.7%    54.0%  48.1% 
                              50.4%  14.4%  19.1%   0.4%  15.7%    77.1%  15.7%   6.8%   0.4%    99.6%           86.4%  11.4%    37.3%  58.9% 
 
Three or more           52       25      6     10      2      9       36     16                     52              48      3       20     30 
                     11.1%    11.2%   9.2%  10.9%  22.2%  11.4%     9.8%  19.8%                  11.1%           11.5%   6.5%    12.3%  10.4% 
                              48.1%  11.5%  19.2%   3.8%  17.3%    69.2%  30.8%                 100.0%           92.3%   5.8%    38.5%  57.7% 
 
Don't know/Refused       2        1             1                      2                             2               2               1      1 
                      0.4%     0.4%          1.1%                   0.5%                          0.4%            0.5%            0.6%   0.3% 
                              50.0%         50.0%                 100.0%                        100.0%          100.0%           50.0%  50.0% 
 
None                     5        2      1      1      1               3      1      1               5               5               2      3 
                      1.1%     0.9%   1.5%   1.1%  11.1%            0.8%   1.2%   5.6%            1.1%            1.2%            1.2%   1.0% 
                              40.0%  20.0%  20.0%  20.0%           60.0%  20.0%  20.0%          100.0%          100.0%           40.0%  60.0% 
 
 
         Chi Square           17.52                                24.73                          0.00            2.59            3.16         
                             p=.353                               p=.016                        p=.999          p=.629          p=.531         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 6b:  4. How many adults in your household have a cellular phone?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      469      224    178      386     72      351    107      179    290       81    154    121     33       70    203     98     84 
 
 
One                    174       78     73      129     39      135     33       54    120       52     56     27      3       22     61     33     52 
                     37.1%    34.8%  41.0%    33.4%  54.2%    38.5%  30.8%    30.2%  41.4%    64.2%  36.4%  22.3%   9.1%    31.4%  30.0%  33.7%  61.9% 
                              44.8%  42.0%    74.1%  22.4%    77.6%  19.0%    31.0%  69.0%    29.9%  32.2%  15.5%   1.7%    12.6%  35.1%  19.0%  29.9% 
 
Two                    236      119     80      208     23      178     53      100    136       19     77     82     21       39    107     55     28 
                     50.3%    53.1%  44.9%    53.9%  31.9%    50.7%  49.5%    55.9%  46.9%    23.5%  50.0%  67.8%  63.6%    55.7%  52.7%  56.1%  33.3% 
                              50.4%  33.9%    88.1%   9.7%    75.4%  22.5%    42.4%  57.6%     8.1%  32.6%  34.7%   8.9%    16.5%  45.3%  23.3%  11.9% 
 
Three or more           52       21     24       43      9       34     18       22     30        8     18     12      8        9     30      9      3 
                     11.1%     9.4%  13.5%    11.1%  12.5%     9.7%  16.8%    12.3%  10.3%     9.9%  11.7%   9.9%  24.2%    12.9%  14.8%   9.2%   3.6% 
                              40.4%  46.2%    82.7%  17.3%    65.4%  34.6%    42.3%  57.7%    15.4%  34.6%  23.1%  15.4%    17.3%  57.7%  17.3%   5.8% 
 
Don't know/Refused       2        2               2               1      1        1      1                             1               1      1        
                      0.4%     0.9%            0.5%            0.3%   0.9%     0.6%   0.3%                          3.0%            0.5%   1.0%        
                             100.0%          100.0%           50.0%  50.0%    50.0%  50.0%                         50.0%           50.0%  50.0%        
 
None                     5        4      1        4      1        3      2        2      3        2      3                             4             1 
                      1.1%     1.8%   0.6%     1.0%   1.4%     0.9%   1.9%     1.1%   1.0%     2.5%   1.9%                          2.0%          1.2% 
                              80.0%  20.0%    80.0%  20.0%    60.0%  40.0%    40.0%  60.0%    40.0%  60.0%                         80.0%         20.0% 
 
 
         Chi Square            6.63           13.45            6.56            6.02           70.09                         35.66                       
                             p=.157          p=.009          p=.161          p=.197          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 7a:  5. How many children in your household have a cellular phone?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      469      224     65     92      9     79      369     81     18      1      468      0      416     46      163    289 
 
 
One                     53       29      9      7             8       42     10      1              53              46      7       27     25 
                     11.3%    12.9%  13.8%   7.6%         10.1%    11.4%  12.3%   5.6%           11.3%           11.1%  15.2%    16.6%   8.7% 
                              54.7%  17.0%  13.2%         15.1%    79.2%  18.9%   1.9%          100.0%           86.8%  13.2%    50.9%  47.2% 
 
Two                     24       10      2      6      1      5       17      5      2              24              21      2       11     12 
                      5.1%     4.5%   3.1%   6.5%  11.1%   6.3%     4.6%   6.2%  11.1%            5.1%            5.0%   4.3%     6.7%   4.2% 
                              41.7%   8.3%  25.0%   4.2%  20.8%    70.8%  20.8%   8.3%          100.0%           87.5%   8.3%    45.8%  50.0% 
 
Three or more            3        2      1                             3                             3               2      1        1      2 
                      0.6%     0.9%   1.5%                          0.8%                          0.6%            0.5%   2.2%     0.6%   0.7% 
                              66.7%  33.3%                        100.0%                        100.0%           66.7%  33.3%    33.3%  66.7% 
 
Don't know/Refused       4        2                           2        2      1      1               4               3               1      3 
                      0.9%     0.9%                        2.5%     0.5%   1.2%   5.6%            0.9%            0.7%            0.6%   1.0% 
                              50.0%                       50.0%    50.0%  25.0%  25.0%          100.0%           75.0%           25.0%  75.0% 
 
None                   385      181     53     79      8     64      305     65     14      1      384             344     36      123    247 
                     82.1%    80.8%  81.5%  85.9%  88.9%  81.0%    82.7%  80.2%  77.8% 100.0%    82.1%           82.7%  78.3%    75.5%  85.5% 
                              47.0%  13.8%  20.5%   2.1%  16.6%    79.2%  16.9%   3.6%   0.3%    99.7%           89.4%   9.4%    31.9%  64.2% 
 
 
         Chi Square           11.56                                 8.57                          0.00            2.92            8.55         
                             p=.774                               p=.739                        p=.999          p=.570          p=.073         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 7b:  5. How many children in your household have a cellular phone?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      469      224    178      386     72      351    107      179    290       81    154    121     33       70    203     98     84 
 
 
One                     53       26     21       48      5       43      9       18     35        9     14     19      5        5     41      3      2 
                     11.3%    11.6%  11.8%    12.4%   6.9%    12.3%   8.4%    10.1%  12.1%    11.1%   9.1%  15.7%  15.2%     7.1%  20.2%   3.1%   2.4% 
                              49.1%  39.6%    90.6%   9.4%    81.1%  17.0%    34.0%  66.0%    17.0%  26.4%  35.8%   9.4%     9.4%  77.4%   5.7%   3.8% 
 
Two                     24       14      8       21      3       18      6        7     17        3      3     11      4        2     16      4      2 
                      5.1%     6.3%   4.5%     5.4%   4.2%     5.1%   5.6%     3.9%   5.9%     3.7%   1.9%   9.1%  12.1%     2.9%   7.9%   4.1%   2.4% 
                              58.3%  33.3%    87.5%  12.5%    75.0%  25.0%    29.2%  70.8%    12.5%  12.5%  45.8%  16.7%     8.3%  66.7%  16.7%   8.3% 
 
Three or more            3        3               2      1        2      1               3        1             2               1      2               
                      0.6%     1.3%            0.5%   1.4%     0.6%   0.9%            1.0%     1.2%          1.7%            1.4%   1.0%               
                             100.0%           66.7%  33.3%    66.7%  33.3%          100.0%    33.3%         66.7%           33.3%  66.7%               
 
Don't know/Refused       4        2      2        3               1      3        3      1                      1      1               3      1        
                      0.9%     0.9%   1.1%     0.8%            0.3%   2.8%     1.7%   0.3%                   0.8%   3.0%            1.5%   1.0%        
                              50.0%  50.0%    75.0%           25.0%  75.0%    75.0%  25.0%                  25.0%  25.0%           75.0%  25.0%        
 
None                   385      179    147      312     63      287     88      151    234       68    137     88     23       62    141     90     80 
                     82.1%    79.9%  82.6%    80.8%  87.5%    81.8%  82.2%    84.4%  80.7%    84.0%  89.0%  72.7%  69.7%    88.6%  69.5%  91.8%  95.2% 
                              46.5%  38.2%    81.0%  16.4%    74.5%  22.9%    39.2%  60.8%    17.7%  35.6%  22.9%   6.0%    16.1%  36.6%  23.4%  20.8% 
 
 
         Chi Square            3.09            3.36            7.23            5.55           23.63                         43.87                       
                             p=.544          p=.499          p=.124          p=.235          p=.023                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                             COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 8a:  6. What is the name of the company that provides your household with local telephone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Qwest                  536      235     76    110     12    103      440     81     15             416    120      536             160    357 
                     89.5%    85.1%  96.2%  90.9% 100.0%  92.8%    89.6%  91.0%  78.9%           88.9%  91.6%   100.0%           87.9%  90.4% 
                              43.8%  14.2%  20.5%   2.2%  19.2%    82.1%  15.1%   2.8%           77.6%  22.4%   100.0%           29.9%  66.6% 
 
Comcast                 18       17                           1       12      4      2              16      2              18        5     12 
                      3.0%     6.2%                        0.9%     2.4%   4.5%  10.5%            3.4%   1.5%           33.3%     2.7%   3.0% 
                              94.4%                        5.6%    66.7%  22.2%  11.1%           88.9%  11.1%          100.0%    27.8%  66.7% 
 
McLoud                   2               1      1                      2                             2                      2        1      1 
                      0.3%            1.3%   0.8%                   0.4%                          0.4%                   3.7%     0.5%   0.3% 
                                     50.0%  50.0%                 100.0%                        100.0%                 100.0%    50.0%  50.0% 
 
MCI                      9        6             3                      7      2                      8      1               9        4      4 
                      1.5%     2.2%          2.5%                   1.4%   2.2%                   1.7%   0.8%           16.7%     2.2%   1.0% 
                              66.7%         33.3%                  77.8%  22.2%                  88.9%  11.1%          100.0%    44.4%  44.4% 
 
Other                    1        1                                    1                                    1               1               1 
                      0.2%     0.4%                                 0.2%                                 0.8%            1.9%            0.3% 
                             100.0%                               100.0%                               100.0%          100.0%          100.0% 
 
Don't know/refused       9        2      1      3             3        8             1               6      3                        3      6 
                      1.5%     0.7%   1.3%   2.5%          2.7%     1.6%          5.3%            1.3%   2.3%                     1.6%   1.5% 
                              22.2%  11.1%  33.3%         33.3%    88.9%         11.1%           66.7%  33.3%                    33.3%  66.7% 
 
Vonage                   5        5                                    4      1                      5                      5        3      2 
                      0.8%     1.8%                                 0.8%   1.1%                   1.1%                   9.3%     1.6%   0.5% 
                             100.0%                                80.0%  20.0%                 100.0%                 100.0%    60.0%  40.0% 
 
Liberty Bell Telecom     6        6                                    5      1                      5      1               6        2      4 
                      1.0%     2.2%                                 1.0%   1.1%                   1.1%   0.8%           11.1%     1.1%   1.0% 
                             100.0%                                83.3%  16.7%                  83.3%  16.7%          100.0%    33.3%  66.7% 
 
Bresnan                  4                                    4        4                             4                      4        1      3 
Communications        0.7%                                 3.6%     0.8%                          0.9%                   7.4%     0.5%   0.8% 
                                                         100.0%   100.0%                        100.0%                 100.0%    25.0%  75.0% 
 
C-Com                    2        1      1                             2                             2                      2        1      1 
                      0.3%     0.4%   1.3%                          0.4%                          0.4%                   3.7%     0.5%   0.3% 
                              50.0%  50.0%                        100.0%                        100.0%                 100.0%    50.0%  50.0% 
 
 
 



 
                                             COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 8a:  6. What is the name of the company that provides your household with local telephone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
TNT                      1        1                                    1                                    1               1                 
                      0.2%     0.4%                                 0.2%                                 0.8%            1.9%                 
                             100.0%                               100.0%                               100.0%          100.0%                 
 
Falcon Broadband         1                      1                                    1               1                      1        1        
                      0.2%                   0.8%                                 5.3%            0.2%                   1.9%     0.5%        
                                           100.0%                               100.0%          100.0%                 100.0%   100.0%        
 
AT&T                     4        2             2                      4                             3      1               4        1      3 
                      0.7%     0.7%          1.7%                   0.8%                          0.6%   0.8%            7.4%     0.5%   0.8% 
                              50.0%         50.0%                 100.0%                         75.0%  25.0%          100.0%    25.0%  75.0% 
 
New Access               1                      1                      1                                    1               1               1 
                      0.2%                   0.8%                   0.2%                                 0.8%            1.9%            0.3% 
                                           100.0%                 100.0%                               100.0%          100.0%          100.0% 
 
 
         Chi Square           77.18                                43.10                         17.36          590.00            7.16         
                             p=.013                               p=.300                        p=.183          p=.001          p=.894         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                             COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 8b:  6. What is the name of the company that provides your household with local telephone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Qwest                  536      235     76    110     12    103      440     81     15             416    120      536             160    357 
                     89.5%    85.1%  96.2%  90.9% 100.0%  92.8%    89.6%  91.0%  78.9%           88.9%  91.6%   100.0%           87.9%  90.4% 
                              43.8%  14.2%  20.5%   2.2%  19.2%    82.1%  15.1%   2.8%           77.6%  22.4%   100.0%           29.9%  66.6% 
 
Comcast                 18       17                           1       12      4      2              16      2              18        5     12 
                      3.0%     6.2%                        0.9%     2.4%   4.5%  10.5%            3.4%   1.5%           33.3%     2.7%   3.0% 
                              94.4%                        5.6%    66.7%  22.2%  11.1%           88.9%  11.1%          100.0%    27.8%  66.7% 
 
McLoud                   2               1      1                      2                             2                      2        1      1 
                      0.3%            1.3%   0.8%                   0.4%                          0.4%                   3.7%     0.5%   0.3% 
                                     50.0%  50.0%                 100.0%                        100.0%                 100.0%    50.0%  50.0% 
 
MCI                      9        6             3                      7      2                      8      1               9        4      4 
                      1.5%     2.2%          2.5%                   1.4%   2.2%                   1.7%   0.8%           16.7%     2.2%   1.0% 
                              66.7%         33.3%                  77.8%  22.2%                  88.9%  11.1%          100.0%    44.4%  44.4% 
 
Other                    1        1                                    1                                    1               1               1 
                      0.2%     0.4%                                 0.2%                                 0.8%            1.9%            0.3% 
                             100.0%                               100.0%                               100.0%          100.0%          100.0% 
 
Don't know/refused       9        2      1      3             3        8             1               6      3                        3      6 
                      1.5%     0.7%   1.3%   2.5%          2.7%     1.6%          5.3%            1.3%   2.3%                     1.6%   1.5% 
                              22.2%  11.1%  33.3%         33.3%    88.9%         11.1%           66.7%  33.3%                    33.3%  66.7% 
 
Vonage                   5        5                                    4      1                      5                      5        3      2 
                      0.8%     1.8%                                 0.8%   1.1%                   1.1%                   9.3%     1.6%   0.5% 
                             100.0%                                80.0%  20.0%                 100.0%                 100.0%    60.0%  40.0% 
 
Liberty Bell Telecom     6        6                                    5      1                      5      1               6        2      4 
                      1.0%     2.2%                                 1.0%   1.1%                   1.1%   0.8%           11.1%     1.1%   1.0% 
                             100.0%                                83.3%  16.7%                  83.3%  16.7%          100.0%    33.3%  66.7% 
 
Bresnan                  4                                    4        4                             4                      4        1      3 
Communications        0.7%                                 3.6%     0.8%                          0.9%                   7.4%     0.5%   0.8% 
                                                         100.0%   100.0%                        100.0%                 100.0%    25.0%  75.0% 
 
C-Com                    2        1      1                             2                             2                      2        1      1 
                      0.3%     0.4%   1.3%                          0.4%                          0.4%                   3.7%     0.5%   0.3% 
                              50.0%  50.0%                        100.0%                        100.0%                 100.0%    50.0%  50.0% 
 
 
 



 
                                             COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 8b:  6. What is the name of the company that provides your household with local telephone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
TNT                      1        1                                    1                                    1               1                 
                      0.2%     0.4%                                 0.2%                                 0.8%            1.9%                 
                             100.0%                               100.0%                               100.0%          100.0%                 
 
Falcon Broadband         1                      1                                    1               1                      1        1        
                      0.2%                   0.8%                                 5.3%            0.2%                   1.9%     0.5%        
                                           100.0%                               100.0%          100.0%                 100.0%   100.0%        
 
AT&T                     4        2             2                      4                             3      1               4        1      3 
                      0.7%     0.7%          1.7%                   0.8%                          0.6%   0.8%            7.4%     0.5%   0.8% 
                              50.0%         50.0%                 100.0%                         75.0%  25.0%          100.0%    25.0%  75.0% 
 
New Access               1                      1                      1                                    1               1               1 
                      0.2%                   0.8%                   0.2%                                 0.8%            1.9%            0.3% 
                                           100.0%                 100.0%                               100.0%          100.0%          100.0% 
 
 
         Chi Square           77.18                                43.10                         17.36          590.00            7.16         
                             p=.013                               p=.300                        p=.183          p=.001          p=.894         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 9a:  7. And overall, how satisfied would you say you are with the local phone service you receive from (your local phone company)?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very satisfied         270      129     33     58      9     41      234     29      7             211     59      233     31       64    198 
                     45.1%    46.7%  41.8%  47.9%  75.0%  36.9%    47.7%  32.6%  36.8%           45.1%  45.0%    43.5%  57.4%    35.2%  50.1% 
                              47.8%  12.2%  21.5%   3.3%  15.2%    86.7%  10.7%   2.6%           78.1%  21.9%    86.3%  11.5%    23.7%  73.3% 
 
Somewhat satisfied     261      110     38     54      3     56      213     41      7             201     60      240     18       84    163 
                     43.6%    39.9%  48.1%  44.6%  25.0%  50.5%    43.4%  46.1%  36.8%           42.9%  45.8%    44.8%  33.3%    46.2%  41.3% 
                              42.1%  14.6%  20.7%   1.1%  21.5%    81.6%  15.7%   2.7%           77.0%  23.0%    92.0%   6.9%    32.2%  62.5% 
 
Neither (vol)           17       10      4      1             2       10      6      1              14      3       17               9      8 
                      2.8%     3.6%   5.1%   0.8%          1.8%     2.0%   6.7%   5.3%            3.0%   2.3%     3.2%            4.9%   2.0% 
                              58.8%  23.5%   5.9%         11.8%    58.8%  35.3%   5.9%           82.4%  17.6%   100.0%           52.9%  47.1% 
 
Somewhat                26       14      1      5             6       17      6      3              22      4       24      2       15     11 
dissatisfied          4.3%     5.1%   1.3%   4.1%          5.4%     3.5%   6.7%  15.8%            4.7%   3.1%     4.5%   3.7%     8.2%   2.8% 
                              53.8%   3.8%  19.2%         23.1%    65.4%  23.1%  11.5%           84.6%  15.4%    92.3%   7.7%    57.7%  42.3% 
 
Very dissatisfied       23       13      3      2             5       16      7                     18      5       20      3       10     13 
                      3.8%     4.7%   3.8%   1.7%          4.5%     3.3%   7.9%                   3.8%   3.8%     3.7%   5.6%     5.5%   3.3% 
                              56.5%  13.0%   8.7%         21.7%    69.6%  30.4%                  78.3%  21.7%    87.0%  13.0%    43.5%  56.5% 
 
Don't know/Refused       2                      1             1        1             1               2               2                      2 
                      0.3%                   0.8%          0.9%     0.2%          5.3%            0.4%            0.4%                   0.5% 
                                            50.0%         50.0%    50.0%         50.0%          100.0%          100.0%                 100.0% 
 
 
         Chi Square           21.19                                37.79                          1.57            6.00           21.12         
                             p=.386                               p=.001                        p=.905          p=.306          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 9b:  7. And overall, how satisfied would you say you are with the local phone service you receive from (your local phone company)?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very satisfied         270      129    102      212     52      209     56       99    171       61     85     59     14       38     99     52     72 
                     45.1%    48.0%  41.1%    44.9%  48.6%    47.0%  40.0%    42.3%  46.8%    42.4%  48.0%  45.7%  38.9%    46.3%  42.5%  43.7%  50.0% 
                              47.8%  37.8%    78.5%  19.3%    77.4%  20.7%    36.7%  63.3%    22.6%  31.5%  21.9%   5.2%    14.1%  36.7%  19.3%  26.7% 
 
Somewhat satisfied     261      106    120      209     44      187     67      108    153       69     72     57     18       34    103     53     61 
                     43.6%    39.4%  48.4%    44.3%  41.1%    42.0%  47.9%    46.2%  41.9%    47.9%  40.7%  44.2%  50.0%    41.5%  44.2%  44.5%  42.4% 
                              40.6%  46.0%    80.1%  16.9%    71.6%  25.7%    41.4%  58.6%    26.4%  27.6%  21.8%   6.9%    13.0%  39.5%  20.3%  23.4% 
 
Neither (vol)           17       10      6       14      3       12      5        4     13        4      5      4               4      7      3      3 
                      2.8%     3.7%   2.4%     3.0%   2.8%     2.7%   3.6%     1.7%   3.6%     2.8%   2.8%   3.1%            4.9%   3.0%   2.5%   2.1% 
                              58.8%  35.3%    82.4%  17.6%    70.6%  29.4%    23.5%  76.5%    23.5%  29.4%  23.5%           23.5%  41.2%  17.6%  17.6% 
 
Somewhat                26       11     12       20      4       18      7       11     15        6     12      3               3     11      7      4 
dissatisfied          4.3%     4.1%   4.8%     4.2%   3.7%     4.0%   5.0%     4.7%   4.1%     4.2%   6.8%   2.3%            3.7%   4.7%   5.9%   2.8% 
                              42.3%  46.2%    76.9%  15.4%    69.2%  26.9%    42.3%  57.7%    23.1%  46.2%  11.5%           11.5%  42.3%  26.9%  15.4% 
 
Very dissatisfied       23       13      8       15      4       17      5       11     12        3      3      5      4        2     13      4      3 
                      3.8%     4.8%   3.2%     3.2%   3.7%     3.8%   3.6%     4.7%   3.3%     2.1%   1.7%   3.9%  11.1%     2.4%   5.6%   3.4%   2.1% 
                              56.5%  34.8%    65.2%  17.4%    73.9%  21.7%    47.8%  52.2%    13.0%  13.0%  21.7%  17.4%     8.7%  56.5%  17.4%  13.0% 
 
Don't know/Refused       2                        2               2               1      1        1             1               1                    1 
                      0.3%                     0.4%            0.4%            0.4%   0.3%     0.7%          0.8%            1.2%                 0.7% 
                                             100.0%          100.0%           50.0%  50.0%    50.0%         50.0%           50.0%                50.0% 
 
 
         Chi Square            5.41            1.06            3.13            3.92           19.32                         11.53                       
                             p=.368          p=.958          p=.680          p=.561          p=.199                        p=.714                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 10a:  8. Excluding cellular phones, would you say the monthly cost your household pays for local telephone service is...  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Way too high           138       63     18     22      2     33      107     27      4             106     32      129      9       55     78 
                     23.0%    22.8%  22.8%  18.2%  16.7%  29.7%    21.8%  30.3%  21.1%           22.6%  24.4%    24.1%  16.7%    30.2%  19.7% 
                              45.7%  13.0%  15.9%   1.4%  23.9%    77.5%  19.6%   2.9%           76.8%  23.2%    93.5%   6.5%    39.9%  56.5% 
 
High but acceptable    197       93     21     44      1     38      157     33      7             160     37      174     21       61    130 
                     32.9%    33.7%  26.6%  36.4%   8.3%  34.2%    32.0%  37.1%  36.8%           34.2%  28.2%    32.5%  38.9%    33.5%  32.9% 
                              47.2%  10.7%  22.3%   0.5%  19.3%    79.7%  16.8%   3.6%           81.2%  18.8%    88.3%  10.7%    31.0%  66.0% 
 
About expected         234      109     36     45      9     35      202     27      5             180     54      211     19       63    162 
                     39.1%    39.5%  45.6%  37.2%  75.0%  31.5%    41.1%  30.3%  26.3%           38.5%  41.2%    39.4%  35.2%    34.6%  41.0% 
                              46.6%  15.4%  19.2%   3.8%  15.0%    86.3%  11.5%   2.1%           76.9%  23.1%    90.2%   8.1%    26.9%  69.2% 
 
Less than expected      23        9      3      8             3       19      2      2              17      6       17      5        3     19 
                      3.8%     3.3%   3.8%   6.6%          2.7%     3.9%   2.2%  10.5%            3.6%   4.6%     3.2%   9.3%     1.6%   4.8% 
                              39.1%  13.0%  34.8%         13.0%    82.6%   8.7%   8.7%           73.9%  26.1%    73.9%  21.7%    13.0%  82.6% 
 
Don't know/Refused       7        2      1      2             2        6             1               5      2        5                      6 
                      1.2%     0.7%   1.3%   1.7%          1.8%     1.2%          5.3%            1.1%   1.5%     0.9%                   1.5% 
                              28.6%  14.3%  28.6%         28.6%    85.7%         14.3%           71.4%  28.6%    71.4%                  85.7% 
 
 
         Chi Square           18.62                                12.76                          1.86            7.36           13.28         
                             p=.289                               p=.387                        p=.761          p=.118          p=.010         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 10b:  8. Excluding cellular phones, would you say the monthly cost your household pays for local telephone service is...  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Way too high           138       56     64      111     19      102     32       49     89       40     40     19      4       13     60     27     33 
                     23.0%    20.8%  25.8%    23.5%  17.8%    22.9%  22.9%    20.9%  24.4%    27.8%  22.6%  14.7%  11.1%    15.9%  25.8%  22.7%  22.9% 
                              40.6%  46.4%    80.4%  13.8%    73.9%  23.2%    35.5%  64.5%    29.0%  29.0%  13.8%   2.9%     9.4%  43.5%  19.6%  23.9% 
 
High but acceptable    197       87     82      164     30      143     50       81    116       34     60     50     17       26     76     41     47 
                     32.9%    32.3%  33.1%    34.7%  28.0%    32.1%  35.7%    34.6%  31.8%    23.6%  33.9%  38.8%  47.2%    31.7%  32.6%  34.5%  32.6% 
                              44.2%  41.6%    83.2%  15.2%    72.6%  25.4%    41.1%  58.9%    17.3%  30.5%  25.4%   8.6%    13.2%  38.6%  20.8%  23.9% 
 
About expected         234      110     90      176     52      178     52       91    143       57     71     54     15       37     89     45     56 
                     39.1%    40.9%  36.3%    37.3%  48.6%    40.0%  37.1%    38.9%  39.2%    39.6%  40.1%  41.9%  41.7%    45.1%  38.2%  37.8%  38.9% 
                              47.0%  38.5%    75.2%  22.2%    76.1%  22.2%    38.9%  61.1%    24.4%  30.3%  23.1%   6.4%    15.8%  38.0%  19.2%  23.9% 
 
Less than expected      23       14      8       15      6       18      4        8     15       10      4      5               5      7      5      5 
                      3.8%     5.2%   3.2%     3.2%   5.6%     4.0%   2.9%     3.4%   4.1%     6.9%   2.3%   3.9%            6.1%   3.0%   4.2%   3.5% 
                              60.9%  34.8%    65.2%  26.1%    78.3%  17.4%    34.8%  65.2%    43.5%  17.4%  21.7%           21.7%  30.4%  21.7%  21.7% 
 
Don't know/Refused       7        2      4        6               4      2        5      2        3      2      1               1      1      1      3 
                      1.2%     0.7%   1.6%     1.3%            0.9%   1.4%     2.1%   0.5%     2.1%   1.1%   0.8%            1.2%   0.4%   0.8%   2.1% 
                              28.6%  57.1%    85.7%           57.1%  28.6%    71.4%  28.6%    42.9%  28.6%  14.3%           14.3%  14.3%  14.3%  42.9% 
 
 
         Chi Square            4.14            8.07            1.33            4.34           22.40                          7.61                       
                             p=.388          p=.089          p=.857          p=.362          p=.033                        p=.815                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 11a:  9. As I read the following list of telephone services and products, please tell me which service you purchase at this household.  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Basic w/o optional     135       59     19     26      3     28      128      6      1              80     55      127      7       35     94 
service or features  22.5%    21.4%  24.1%  21.5%  25.0%  25.2%    26.1%   6.7%   5.3%           17.1%  42.0%    23.7%  13.0%    19.2%  23.8% 
                              43.7%  14.1%  19.3%   2.2%  20.7%    94.8%   4.4%   0.7%           59.3%  40.7%    94.1%   5.2%    25.9%  69.6% 
 
Basic w/1+ features    156       78     21     28      1     28      124     29      3             132     24      143     11       52     97 
Call ID/Wait/Forward 26.0%    28.3%  26.6%  23.1%   8.3%  25.2%    25.3%  32.6%  15.8%           28.2%  18.3%    26.7%  20.4%    28.6%  24.6% 
                              50.0%  13.5%  17.9%   0.6%  17.9%    79.5%  18.6%   1.9%           84.6%  15.4%    91.7%   7.1%    33.3%  62.2% 
 
Bundle w/basic and     158       66     19     38      6     29      122     27      9             118     40      134     21       43    108 
long distance        26.4%    23.9%  24.1%  31.4%  50.0%  26.1%    24.8%  30.3%  47.4%           25.2%  30.5%    25.0%  38.9%    23.6%  27.3% 
                              41.8%  12.0%  24.1%   3.8%  18.4%    77.2%  17.1%   5.7%           74.7%  25.3%    84.8%  13.3%    27.2%  68.4% 
 
Bundle w/basic and     122       60     18     21      2     21       94     23      5             113      9      106     14       42     79 
3+ services          20.4%    21.7%  22.8%  17.4%  16.7%  18.9%    19.1%  25.8%  26.3%           24.1%   6.9%    19.8%  25.9%    23.1%  20.0% 
                              49.2%  14.8%  17.2%   1.6%  17.2%    77.0%  18.9%   4.1%           92.6%   7.4%    86.9%  11.5%    34.4%  64.8% 
 
Basic, internet          5        2             2             1        5                             4      1        5               3      2 
(no feat, no int)     0.8%     0.7%          1.7%          0.9%     1.0%                          0.9%   0.8%     0.9%            1.6%   0.5% 
                              40.0%         40.0%         20.0%   100.0%                         80.0%  20.0%   100.0%           60.0%  40.0% 
 
Don't know/refused       2        1             1                      2                             2               1                      1 
                      0.3%     0.4%          0.8%                   0.4%                          0.4%            0.2%                   0.3% 
                              50.0%         50.0%                 100.0%                        100.0%           50.0%                  50.0% 
 
Local, features,        10        7             1             2        6      3      1               9      1       10               4      6 
internet (no long)    1.7%     2.5%          0.8%          1.8%     1.2%   3.4%   5.3%            1.9%   0.8%     1.9%            2.2%   1.5% 
                              70.0%         10.0%         20.0%    60.0%  30.0%  10.0%           90.0%  10.0%   100.0%           40.0%  60.0% 
 
Local, internet,         3        1      1      1                      2      1                      3               3                      3 
long dist (no feat)   0.5%     0.4%   1.3%   0.8%                   0.4%   1.1%                   0.6%            0.6%                   0.8% 
                              33.3%  33.3%  33.3%                  66.7%  33.3%                 100.0%          100.0%                 100.0% 
 
Basic, long distance     8        2      1      3             2        8                             7      1        7      1        3      5 
(no feat, no int)     1.3%     0.7%   1.3%   2.5%          1.8%     1.6%                          1.5%   0.8%     1.3%   1.9%     1.6%   1.3% 
                              25.0%  12.5%  37.5%         25.0%   100.0%                         87.5%  12.5%    87.5%  12.5%    37.5%  62.5% 
 
 
         Chi Square           19.63                                31.34                         50.72            9.77            7.34         
                             p=.957                               p=.144                        p=.001          p=.281          p=.500         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 11b:  9. As I read the following list of telephone services and products, please tell me which service you purchase at this household.  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Basic w/o optional     135       49     68       99     28       98     32       52     83       47     28     20      5       12     44     26     46 
service or features  22.5%    18.2%  27.4%    21.0%  26.2%    22.0%  22.9%    22.2%  22.7%    32.6%  15.8%  15.5%  13.9%    14.6%  18.9%  21.8%  31.9% 
                              36.3%  50.4%    73.3%  20.7%    72.6%  23.7%    38.5%  61.5%    34.8%  20.7%  14.8%   3.7%     8.9%  32.6%  19.3%  34.1% 
 
Basic w/1+ features    156       70     62      120     31      115     35       65     91       38     46     28     11       18     56     37     36 
Call ID/Wait/Forward 26.0%    26.0%  25.0%    25.4%  29.0%    25.8%  25.0%    27.8%  24.9%    26.4%  26.0%  21.7%  30.6%    22.0%  24.0%  31.1%  25.0% 
                              44.9%  39.7%    76.9%  19.9%    73.7%  22.4%    41.7%  58.3%    24.4%  29.5%  17.9%   7.1%    11.5%  35.9%  23.7%  23.1% 
 
Bundle w/basic and     158       77     59      128     25      111     46       50    108       34     55     33      7       22     61     36     36 
long distance        26.4%    28.6%  23.8%    27.1%  23.4%    24.9%  32.9%    21.4%  29.6%    23.6%  31.1%  25.6%  19.4%    26.8%  26.2%  30.3%  25.0% 
                              48.7%  37.3%    81.0%  15.8%    70.3%  29.1%    31.6%  68.4%    21.5%  34.8%  20.9%   4.4%    13.9%  38.6%  22.8%  22.8% 
 
Bundle w/basic and     122       61     45      104     17      101     20       58     64       18     44     39     11       26     62     14     19 
3+ services          20.4%    22.7%  18.1%    22.0%  15.9%    22.7%  14.3%    24.8%  17.5%    12.5%  24.9%  30.2%  30.6%    31.7%  26.6%  11.8%  13.2% 
                              50.0%  36.9%    85.2%  13.9%    82.8%  16.4%    47.5%  52.5%    14.8%  36.1%  32.0%   9.0%    21.3%  50.8%  11.5%  15.6% 
 
Basic, internet          5               4        5               4      1        4      1        1             2      2        1      1      2      1 
(no feat, no int)     0.8%            1.6%     1.1%            0.9%   0.7%     1.7%   0.3%     0.7%          1.6%   5.6%     1.2%   0.4%   1.7%   0.7% 
                                     80.0%   100.0%           80.0%  20.0%    80.0%  20.0%    20.0%         40.0%  40.0%    20.0%  20.0%  40.0%  20.0% 
 
Don't know/refused       2        2               1               1                      2                                             1               
                      0.3%     0.7%            0.2%            0.2%                   0.5%                                          0.4%               
                             100.0%           50.0%           50.0%                 100.0%                                         50.0%               
 
Local, features,        10        6      4        7      3        8      2        1      9        5      1      3               3      6      1        
internet (no long)    1.7%     2.2%   1.6%     1.5%   2.8%     1.8%   1.4%     0.4%   2.5%     3.5%   0.6%   2.3%            3.7%   2.6%   0.8%        
                              60.0%  40.0%    70.0%  30.0%    80.0%  20.0%    10.0%  90.0%    50.0%  10.0%  30.0%           30.0%  60.0%  10.0%        
 
Local, internet,         3        1      1        2      1        2      1               3                      3                      2      1        
long dist (no feat)   0.5%     0.4%   0.4%     0.4%   0.9%     0.4%   0.7%            0.8%                   2.3%                   0.9%   0.8%        
                              33.3%  33.3%    66.7%  33.3%    66.7%  33.3%          100.0%                 100.0%                  66.7%  33.3%        
 
Basic, long distance     8        3      5        6      2        5      3        4      4        1      3      1                             2      6 
(no feat, no int)     1.3%     1.1%   2.0%     1.3%   1.9%     1.1%   2.1%     1.7%   1.1%     0.7%   1.7%   0.8%                          1.7%   4.2% 
                              37.5%  62.5%    75.0%  25.0%    62.5%  37.5%    50.0%  50.0%    12.5%  37.5%  12.5%                         25.0%  75.0% 
 
 
         Chi Square           14.44            6.44            7.59           18.47           52.82                         52.56                       
                             p=.071          p=.598          p=.475          p=.018          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 12a:  10. If you could no longer purchase basic local phone service without also purchasing additional calling features, such as Caller ID, Call  
            Waiting or Call Forwarding would you approve or disapprove? 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Approve                133       64     20     24      1     24      104     20      9             108     25      118     15       41     85 
                     22.2%    23.2%  25.3%  19.8%   8.3%  21.6%    21.2%  22.5%  47.4%           23.1%  19.1%    22.0%  27.8%    22.5%  21.5% 
                              48.1%  15.0%  18.0%   0.8%  18.0%    78.2%  15.0%   6.8%           81.2%  18.8%    88.7%  11.3%    30.8%  63.9% 
 
Disapprove             440      200     58     87     11     84      363     67     10             341     99      396     36      136    290 
                     73.5%    72.5%  73.4%  71.9%  91.7%  75.7%    73.9%  75.3%  52.6%           72.9%  75.6%    73.9%  66.7%    74.7%  73.4% 
                              45.5%  13.2%  19.8%   2.5%  19.1%    82.5%  15.2%   2.3%           77.5%  22.5%    90.0%   8.2%    30.9%  65.9% 
 
Don't know/refused      26       12      1     10             3       24      2                     19      7       22      3        5     20 
                      4.3%     4.3%   1.3%   8.3%          2.7%     4.9%   2.2%                   4.1%   5.3%     4.1%   5.6%     2.7%   5.1% 
                              46.2%   3.8%  38.5%         11.5%    92.3%   7.7%                  73.1%  26.9%    84.6%  11.5%    19.2%  76.9% 
 
 
         Chi Square            9.74                                 8.89                          1.23            1.32            1.63         
                             p=.284                               p=.180                        p=.542          p=.518          p=.443         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 12b:  10. If you could no longer purchase basic local phone service without also purchasing additional calling features, such as Caller ID, Call 
Waiting or  
            Call Forwarding would you approve or disapprove? 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Approve                133       64     50      100     26       98     30       64     69       33     37     30     10       25     47     29     27 
                     22.2%    23.8%  20.2%    21.2%  24.3%    22.0%  21.4%    27.4%  18.9%    22.9%  20.9%  23.3%  27.8%    30.5%  20.2%  24.4%  18.8% 
                              48.1%  37.6%    75.2%  19.5%    73.7%  22.6%    48.1%  51.9%    24.8%  27.8%  22.6%   7.5%    18.8%  35.3%  21.8%  20.3% 
 
Disapprove             440      197    184      354     76      329    103      161    279      105    134     95     26       57    176     84    108 
                     73.5%    73.2%  74.2%    75.0%  71.0%    73.9%  73.6%    68.8%  76.4%    72.9%  75.7%  73.6%  72.2%    69.5%  75.5%  70.6%  75.0% 
                              44.8%  41.8%    80.5%  17.3%    74.8%  23.4%    36.6%  63.4%    23.9%  30.5%  21.6%   5.9%    13.0%  40.0%  19.1%  24.5% 
 
Don't know/refused      26        8     14       18      5       18      7        9     17        6      6      4                     10      6      9 
                      4.3%     3.0%   5.6%     3.8%   4.7%     4.0%   5.0%     3.8%   4.7%     4.2%   3.4%   3.1%                   4.3%   5.0%   6.3% 
                              30.8%  53.8%    69.2%  19.2%    69.2%  26.9%    34.6%  65.4%    23.1%  23.1%  15.4%                  38.5%  23.1%  34.6% 
 
 
         Chi Square            2.95            0.74            0.25            5.93            2.33                          9.41                       
                             p=.229          p=.692          p=.884          p=.052          p=.887                        p=.152                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 13a:  11. From your knowledge, is there a choice of phone companies that service your home with local telephone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Yes                    269      165     34     39      2     29      214     43     12             224     45      219     46       87    175 
                     44.9%    59.8%  43.0%  32.2%  16.7%  26.1%    43.6%  48.3%  63.2%           47.9%  34.4%    40.9%  85.2%    47.8%  44.3% 
                              61.3%  12.6%  14.5%   0.7%  10.8%    79.6%  16.0%   4.5%           83.3%  16.7%    81.4%  17.1%    32.3%  65.1% 
 
No                     248       82     29     60      6     71      201     42      5             178     70      238      6       72    171 
                     41.4%    29.7%  36.7%  49.6%  50.0%  64.0%    40.9%  47.2%  26.3%           38.0%  53.4%    44.4%  11.1%    39.6%  43.3% 
                              33.1%  11.7%  24.2%   2.4%  28.6%    81.0%  16.9%   2.0%           71.8%  28.2%    96.0%   2.4%    29.0%  69.0% 
 
Don't know/Refused      82       29     16     22      4     11       76      4      2              66     16       79      2       23     49 
                     13.7%    10.5%  20.3%  18.2%  33.3%   9.9%    15.5%   4.5%  10.5%           14.1%  12.2%    14.7%   3.7%    12.6%  12.4% 
                              35.4%  19.5%  26.8%   4.9%  13.4%    92.7%   4.9%   2.4%           80.5%  19.5%    96.3%   2.4%    28.0%  59.8% 
 
 
         Chi Square           65.04                                10.40                         10.29           38.96            0.75         
                             p=.001                               p=.109                        p=.006          p=.001          p=.686         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 13b:  11. From your knowledge, is there a choice of phone companies that service your home with local telephone service?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Yes                    269      269             204     58      213     52      110    159       61     84     65     20       44    118     56     45 
                     44.9%   100.0%           43.2%  54.2%    47.9%  37.1%    47.0%  43.6%    42.4%  47.5%  50.4%  55.6%    53.7%  50.6%  47.1%  31.3% 
                             100.0%           75.8%  21.6%    79.2%  19.3%    40.9%  59.1%    22.7%  31.2%  24.2%   7.4%    16.4%  43.9%  20.8%  16.7% 
 
No                     248             248      202     36      169     70       96    152       67     71     45     13       26     91     47     73 
                     41.4%          100.0%    42.8%  33.6%    38.0%  50.0%    41.0%  41.6%    46.5%  40.1%  34.9%  36.1%    31.7%  39.1%  39.5%  50.7% 
                                    100.0%    81.5%  14.5%    68.1%  28.2%    38.7%  61.3%    27.0%  28.6%  18.1%   5.2%    10.5%  36.7%  19.0%  29.4% 
 
Don't know/Refused      82                       66     13       63     18       28     54       16     22     19      3       12     24     16     26 
                     13.7%                    14.0%  12.1%    14.2%  12.9%    12.0%  14.8%    11.1%  12.4%  14.7%   8.3%    14.6%  10.3%  13.4%  18.1% 
                                              80.5%  15.9%    76.8%  22.0%    34.1%  65.9%    19.5%  26.8%  23.2%   3.7%    14.6%  29.3%  19.5%  31.7% 
 
 
         Chi Square          517.00            4.32            6.60            1.22            5.24                         18.41                       
                             p=.001          p=.115          p=.037          p=.542          p=.513                        p=.005                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 14a:  12. In the past five years have you changed the phone company that provides your local service for any reason other than having moved?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Yes                     84       45      7     14      2     16       65     13      6              73     11       48     34       27     52 
                     14.0%    16.2%   8.9%  11.6%  16.7%  14.4%    13.2%  14.6%  31.6%           15.6%   8.4%     9.0%  63.0%    14.8%  13.2% 
                              53.6%   8.3%  16.7%   2.4%  19.0%    77.4%  15.5%   7.1%           86.9%  13.1%    57.1%  40.5%    32.1%  61.9% 
 
No                     514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
                     85.7%    83.0%  91.1%  88.4%  83.3%  85.6%    86.6%  84.3%  68.4% 100.0%    84.0%  91.6%    90.7%  37.0%    84.1%  86.8% 
                              44.7%  14.0%  20.8%   1.9%  18.5%    82.7%  14.6%   2.5%   0.2%    76.5%  23.3%    94.6%   3.9%    29.8%  66.7% 
 
Don't know/Refused       2        2                                    1      1                      2               2               2        
                      0.3%     0.7%                                 0.2%   1.1%                   0.4%            0.4%            1.1%        
                             100.0%                                50.0%  50.0%                 100.0%          100.0%          100.0%        
 
 
         Chi Square            6.02                                 7.29                          5.04          119.61            4.71         
                             p=.645                               p=.295                        p=.080          p=.001          p=.095         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 14b:  12. In the past five years have you changed the phone company that provides your local service for any reason other than having moved?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Yes                     84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
                     14.0%    25.7%   4.4%    15.3%   8.3%    14.1%  12.9%    14.5%  13.7%    10.4%  14.0%  18.6%  22.2%    10.8%  17.2%  14.3%  11.1% 
                              82.1%  13.1%    85.7%  10.7%    75.0%  21.4%    40.5%  59.5%    17.9%  29.8%  28.6%   9.5%    10.7%  47.6%  20.2%  19.0% 
 
No                     514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
                     85.7%    74.3%  94.8%    84.5%  91.7%    85.4%  87.1%    84.6%  86.3%    89.6%  86.0%  80.6%  77.8%    89.2%  82.0%  85.7%  88.9% 
                              38.9%  45.7%    77.6%  19.3%    74.1%  23.7%    38.5%  61.5%    25.1%  29.8%  20.2%   5.4%    14.4%  37.2%  19.8%  24.9% 
 
Don't know/Refused       2               2        1               2               2                             1                      2               
                      0.3%            0.8%     0.2%            0.4%            0.9%                          0.8%                   0.9%               
                                    100.0%    50.0%          100.0%          100.0%                         50.0%                 100.0%               
 
 
         Chi Square           46.09            3.76            0.79            3.25            8.21                          6.71                       
                             p=.001          p=.152          p=.674          p=.196          p=.223                        p=.348                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
   COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 15:  13-21. Importance in switching service.   
 
 
Changed service in past 5 years  
 
 
                                 Importance when changed service   
                               ----------------------------------- 
                                                             Don't 
                     TOTAL      Low    2     3     4   High  Know  
                     -----     ----- ----- ----- ----- ----- ----- 
 
Price of local          84         4     5    19     5    51       
telephone service   100.0%      4.8%  6.0% 22.6%  6.0% 60.7%       
 
Reliability of          84         5     2    17    11    49       
phone service       100.0%      6.0%  2.4% 20.2% 13.1% 58.3%       
 
Customer service re:    84         9     1    15    14    45       
repairs and billing 100.0%     10.7%  1.2% 17.9% 16.7% 53.6%       
 
Other services such     84        21    11    20    11    20     1 
as Internet or TV   100.0%     25.0% 13.1% 23.8% 13.1% 23.8%  1.2% 
 
Reputation of the       84         9     8    26    12    29       
company             100.0%     10.7%  9.5% 31.0% 14.3% 34.5%       
 
Receiving reward or     84        34    11    15    14     9     1 
incentive to switch 100.0%     40.5% 13.1% 17.9% 16.7% 10.7%  1.2% 
 
Knowing switch would    84         7     4    15    21    37       
be simple and quick 100.0%      8.3%  4.8% 17.9% 25.0% 44.0%       
 
Keeping your current    84         5     1     3     7    68       
phone number        100.0%      6.0%  1.2%  3.6%  8.3% 81.0%       
 
Having access to 911    84         5           5     2    72       
                    100.0%      6.0%        6.0%  2.4% 85.7%       
 
 
 
                  Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 16a:  13-21. Importance in switching service. 
            13. The price of local telephone service. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    4        3      1                             4                             4               1      3        2      2 
                      4.8%     6.7%  14.3%                          6.2%                          5.5%            2.1%   8.8%     7.4%   3.8% 
                              75.0%  25.0%                        100.0%                        100.0%           25.0%  75.0%    50.0%  50.0% 
 
2                        5        1      1      2             1        4      1                      4      1        5                      4 
                      6.0%     2.2%  14.3%  14.3%          6.3%     6.2%   7.7%                   5.5%   9.1%    10.4%                   7.7% 
                              20.0%  20.0%  40.0%         20.0%    80.0%  20.0%                  80.0%  20.0%   100.0%                  80.0% 
 
3                       19       12             3      1      3       12      4      3              17      2       10      8        6     13 
                     22.6%    26.7%         21.4%  50.0%  18.8%    18.5%  30.8%  50.0%           23.3%  18.2%    20.8%  23.5%    22.2%  25.0% 
                              63.2%         15.8%   5.3%  15.8%    63.2%  21.1%  15.8%           89.5%  10.5%    52.6%  42.1%    31.6%  68.4% 
 
4                        5        2             1             2        3      1      1               5               2      2        1      4 
                      6.0%     4.4%          7.1%         12.5%     4.6%   7.7%  16.7%            6.8%            4.2%   5.9%     3.7%   7.7% 
                              40.0%         20.0%         40.0%    60.0%  20.0%  20.0%          100.0%           40.0%  40.0%    20.0%  80.0% 
 
5=High                  51       27      5      8      1     10       42      7      2              43      8       30     21       18     29 
                     60.7%    60.0%  71.4%  57.1%  50.0%  62.5%    64.6%  53.8%  33.3%           58.9%  72.7%    62.5%  61.8%    66.7%  55.8% 
                              52.9%   9.8%  15.7%   2.0%  19.6%    82.4%  13.7%   3.9%           84.3%  15.7%    58.8%  41.2%    35.3%  56.9% 
 
 
         Chi Square           11.62                                 6.89                          1.98            5.58            3.38         
                             p=.770                               p=.865                        p=.740          p=.233          p=.496         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 16b:  13-21. Importance in switching service. 
            13. The price of local telephone service. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    4        3               4               3      1        4                      1      3                      3             1 
                      4.8%     4.3%            5.6%            4.8%   5.6%    11.8%                   4.0%  12.5%                   7.5%          6.3% 
                              75.0%          100.0%           75.0%  25.0%   100.0%                  25.0%  75.0%                  75.0%         25.0% 
 
2                        5        3      1        4      1        4      1        3      2        2      1      2               2             1      2 
                      6.0%     4.3%   9.1%     5.6%  11.1%     6.3%   5.6%     8.8%   4.0%    13.3%   4.0%   8.3%           22.2%          5.9%  12.5% 
                              60.0%  20.0%    80.0%  20.0%    80.0%  20.0%    60.0%  40.0%    40.0%  20.0%  40.0%           40.0%         20.0%  40.0% 
 
3                       19       17              16      1       13      4       11      8        3      4      5      3               7      6      4 
                     22.6%    24.6%           22.2%  11.1%    20.6%  22.2%    32.4%  16.0%    20.0%  16.0%  20.8%  37.5%           17.5%  35.3%  25.0% 
                              89.5%           84.2%   5.3%    68.4%  21.1%    57.9%  42.1%    15.8%  21.1%  26.3%  15.8%           36.8%  31.6%  21.1% 
 
4                        5        4      1        4      1        3      2        2      3        1      1      1      1               4             1 
                      6.0%     5.8%   9.1%     5.6%  11.1%     4.8%  11.1%     5.9%   6.0%     6.7%   4.0%   4.2%  12.5%           10.0%          6.3% 
                              80.0%  20.0%    80.0%  20.0%    60.0%  40.0%    40.0%  60.0%    20.0%  20.0%  20.0%  20.0%           80.0%         20.0% 
 
5=High                  51       42      9       44      6       40     10       14     37        9     18     13      4        7     26     10      8 
                     60.7%    60.9%  81.8%    61.1%  66.7%    63.5%  55.6%    41.2%  74.0%    60.0%  72.0%  54.2%  50.0%    77.8%  65.0%  58.8%  50.0% 
                              82.4%  17.6%    86.3%  11.8%    78.4%  19.6%    27.5%  72.5%    17.6%  35.3%  25.5%   7.8%    13.7%  51.0%  19.6%  15.7% 
 
 
         Chi Square            4.43            1.81            1.11           12.66            8.40                         16.59                       
                             p=.351          p=.771          p=.893          p=.013          p=.753                        p=.165                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 17a:  13-21. Importance in switching service. 
            14. Reliability of phone service. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    5        4      1                             4      1                      5               1      4        4      1 
                      6.0%     8.9%  14.3%                          6.2%   7.7%                   6.8%            2.1%  11.8%    14.8%   1.9% 
                              80.0%  20.0%                         80.0%  20.0%                 100.0%           20.0%  80.0%    80.0%  20.0% 
 
2                        2        1             1                      2                             1      1        1      1               2 
                      2.4%     2.2%          7.1%                   3.1%                          1.4%   9.1%     2.1%   2.9%            3.8% 
                              50.0%         50.0%                 100.0%                         50.0%  50.0%    50.0%  50.0%          100.0% 
 
3                       17       12      1      2      1      1       14      2      1              15      2        6     11        6      9 
                     20.2%    26.7%  14.3%  14.3%  50.0%   6.3%    21.5%  15.4%  16.7%           20.5%  18.2%    12.5%  32.4%    22.2%  17.3% 
                              70.6%   5.9%  11.8%   5.9%   5.9%    82.4%  11.8%   5.9%           88.2%  11.8%    35.3%  64.7%    35.3%  52.9% 
 
4                       11        9                           2        7      3      1              11               5      4        3      8 
                     13.1%    20.0%                       12.5%    10.8%  23.1%  16.7%           15.1%           10.4%  11.8%    11.1%  15.4% 
                              81.8%                       18.2%    63.6%  27.3%   9.1%          100.0%           45.5%  36.4%    27.3%  72.7% 
 
5=High                  49       19      5     11      1     13       38      7      4              41      8       35     14       14     32 
                     58.3%    42.2%  71.4%  78.6%  50.0%  81.3%    58.5%  53.8%  66.7%           56.2%  72.7%    72.9%  41.2%    51.9%  61.5% 
                              38.8%  10.2%  22.4%   2.0%  26.5%    77.6%  14.3%   8.2%           83.7%  16.3%    71.4%  28.6%    28.6%  65.3% 
 
 
         Chi Square           18.33                                 2.69                          5.28           10.29            6.45         
                             p=.305                               p=.997                        p=.260          p=.036          p=.168         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 17b:  13-21. Importance in switching service. 
            14. Reliability of phone service. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    5        4               4               3      1        4      1                      4                      3             1 
                      6.0%     5.8%            5.6%            4.8%   5.6%    11.8%   2.0%                  16.7%                   7.5%          6.3% 
                              80.0%           80.0%           60.0%  20.0%    80.0%  20.0%                  80.0%                  60.0%         20.0% 
 
2                        2        1               2               2               2                      2                      1      1               
                      2.4%     1.4%            2.8%            3.2%            5.9%                   8.0%                  11.1%   2.5%               
                              50.0%          100.0%          100.0%          100.0%                 100.0%                  50.0%  50.0%               
 
3                       17       15      2       13      2       15      1        5     12        3      8      2      1        2      8      5      1 
                     20.2%    21.7%  18.2%    18.1%  22.2%    23.8%   5.6%    14.7%  24.0%    20.0%  32.0%   8.3%  12.5%    22.2%  20.0%  29.4%   6.3% 
                              88.2%  11.8%    76.5%  11.8%    88.2%   5.9%    29.4%  70.6%    17.6%  47.1%  11.8%   5.9%    11.8%  47.1%  29.4%   5.9% 
 
4                       11        9      1       11               8      3        6      5        1      2      3      2        1      7      1      2 
                     13.1%    13.0%   9.1%    15.3%           12.7%  16.7%    17.6%  10.0%     6.7%   8.0%  12.5%  25.0%    11.1%  17.5%   5.9%  12.5% 
                              81.8%   9.1%   100.0%           72.7%  27.3%    54.5%  45.5%     9.1%  18.2%  27.3%  18.2%     9.1%  63.6%   9.1%  18.2% 
 
5=High                  49       40      8       42      7       35     13       17     32       11     13     15      5        5     21     11     12 
                     58.3%    58.0%  72.7%    58.3%  77.8%    55.6%  72.2%    50.0%  64.0%    73.3%  52.0%  62.5%  62.5%    55.6%  52.5%  64.7%  75.0% 
                              81.6%  16.3%    85.7%  14.3%    71.4%  26.5%    34.7%  65.3%    22.4%  26.5%  30.6%  10.2%    10.2%  42.9%  22.4%  24.5% 
 
 
         Chi Square            1.32            2.70            3.77            8.63           18.14                         10.14                       
                             p=.859          p=.609          p=.438          p=.071          p=.111                        p=.603                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 18a:  13-21. Importance in switching service. 
            15. Customer service related to items such as repairs and billing 
            issues. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    9        6             1             2        8      1                      9               4      5        3      6 
                     10.7%    13.3%          7.1%         12.5%    12.3%   7.7%                  12.3%            8.3%  14.7%    11.1%  11.5% 
                              66.7%         11.1%         22.2%    88.9%  11.1%                 100.0%           44.4%  55.6%    33.3%  66.7% 
 
2                        1        1                                    1                             1                      1        1        
                      1.2%     2.2%                                 1.5%                          1.4%                   2.9%     3.7%        
                             100.0%                               100.0%                        100.0%                 100.0%   100.0%        
 
3                       15       10      1      1             3        8      3      4              14      1        5      9        6      9 
                     17.9%    22.2%  14.3%   7.1%         18.8%    12.3%  23.1%  66.7%           19.2%   9.1%    10.4%  26.5%    22.2%  17.3% 
                              66.7%   6.7%   6.7%         20.0%    53.3%  20.0%  26.7%           93.3%   6.7%    33.3%  60.0%    40.0%  60.0% 
 
4                       14        9             2      2      1       11      3                     13      1        7      6        4      9 
                     16.7%    20.0%         14.3% 100.0%   6.3%    16.9%  23.1%                  17.8%   9.1%    14.6%  17.6%    14.8%  17.3% 
                              64.3%         14.3%  14.3%   7.1%    78.6%  21.4%                  92.9%   7.1%    50.0%  42.9%    28.6%  64.3% 
 
5=High                  45       19      6     10            10       37      6      2              36      9       32     13       13     28 
                     53.6%    42.2%  85.7%  71.4%         62.5%    56.9%  46.2%  33.3%           49.3%  81.8%    66.7%  38.2%    48.1%  53.8% 
                              42.2%  13.3%  22.2%         22.2%    82.2%  13.3%   4.4%           80.0%  20.0%    71.1%  28.9%    28.9%  62.2% 
 
 
         Chi Square           19.59                                12.58                          4.37            8.20            2.33         
                             p=.239                               p=.401                        p=.358          p=.084          p=.675         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 18b:  13-21. Importance in switching service. 
            15. Customer service related to items such as repairs and billing 
            issues. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    9        9               6      1        7      1        5      4        3      3      2                      4             4 
                     10.7%    13.0%            8.3%  11.1%    11.1%   5.6%    14.7%   8.0%    20.0%  12.0%   8.3%                  10.0%         25.0% 
                             100.0%           66.7%  11.1%    77.8%  11.1%    55.6%  44.4%    33.3%  33.3%  22.2%                  44.4%         44.4% 
 
2                        1        1               1               1                      1                      1                      1               
                      1.2%     1.4%            1.4%            1.6%                   2.0%                   4.2%                   2.5%               
                             100.0%          100.0%          100.0%                 100.0%                 100.0%                 100.0%               
 
3                       15       15              14      1       12      3        6      9        2      5      4      2        2      8      3      2 
                     17.9%    21.7%           19.4%  11.1%    19.0%  16.7%    17.6%  18.0%    13.3%  20.0%  16.7%  25.0%    22.2%  20.0%  17.6%  12.5% 
                             100.0%           93.3%   6.7%    80.0%  20.0%    40.0%  60.0%    13.3%  33.3%  26.7%  13.3%    13.3%  53.3%  20.0%  13.3% 
 
4                       14       11      3       12      1       11      2        5      9        1      4      4      1               8      4      1 
                     16.7%    15.9%  27.3%    16.7%  11.1%    17.5%  11.1%    14.7%  18.0%     6.7%  16.0%  16.7%  12.5%           20.0%  23.5%   6.3% 
                              78.6%  21.4%    85.7%   7.1%    78.6%  14.3%    35.7%  64.3%     7.1%  28.6%  28.6%   7.1%           57.1%  28.6%   7.1% 
 
5=High                  45       33      8       39      6       32     12       18     27        9     13     13      5        7     19     10      9 
                     53.6%    47.8%  72.7%    54.2%  66.7%    50.8%  66.7%    52.9%  54.0%    60.0%  52.0%  54.2%  62.5%    77.8%  47.5%  58.8%  56.3% 
                              73.3%  17.8%    86.7%  13.3%    71.1%  26.7%    40.0%  60.0%    20.0%  28.9%  28.9%  11.1%    15.6%  42.2%  22.2%  20.0% 
 
 
         Chi Square            5.83            0.88            1.77            1.67            5.59                         12.57                       
                             p=.212          p=.928          p=.778          p=.797          p=.935                        p=.401                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 19a:  13-21. Importance in switching service. 
            16. The ability to purchase other services such as Internet or 
            television from the same company. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                   21       10      3      5             3       19      2                     19      2        9     12        9     11 
                     25.0%    22.2%  42.9%  35.7%         18.8%    29.2%  15.4%                  26.0%  18.2%    18.8%  35.3%    33.3%  21.2% 
                              47.6%  14.3%  23.8%         14.3%    90.5%   9.5%                  90.5%   9.5%    42.9%  57.1%    42.9%  52.4% 
 
2                       11        6             4             1       10      1                      9      2        6      5        5      5 
                     13.1%    13.3%         28.6%          6.3%    15.4%   7.7%                  12.3%  18.2%    12.5%  14.7%    18.5%   9.6% 
                              54.5%         36.4%          9.1%    90.9%   9.1%                  81.8%  18.2%    54.5%  45.5%    45.5%  45.5% 
 
3                       20        9      2      3      1      5       12      4      4              18      2       16      3        5     14 
                     23.8%    20.0%  28.6%  21.4%  50.0%  31.3%    18.5%  30.8%  66.7%           24.7%  18.2%    33.3%   8.8%    18.5%  26.9% 
                              45.0%  10.0%  15.0%   5.0%  25.0%    60.0%  20.0%  20.0%           90.0%  10.0%    80.0%  15.0%    25.0%  70.0% 
 
4                       11        8      1                    2        8      2      1               9      2        7      4        1      9 
                     13.1%    17.8%  14.3%                12.5%    12.3%  15.4%  16.7%           12.3%  18.2%    14.6%  11.8%     3.7%  17.3% 
                              72.7%   9.1%                18.2%    72.7%  18.2%   9.1%           81.8%  18.2%    63.6%  36.4%     9.1%  81.8% 
 
5=High                  20       12      1      2             5       15      4      1              18      2        9     10        7     12 
                     23.8%    26.7%  14.3%  14.3%         31.3%    23.1%  30.8%  16.7%           24.7%  18.2%    18.8%  29.4%    25.9%  23.1% 
                              60.0%   5.0%  10.0%         25.0%    75.0%  20.0%   5.0%           90.0%  10.0%    45.0%  50.0%    35.0%  60.0% 
 
Don't know               1                             1               1                                    1        1                      1 
                      1.2%                         50.0%            1.5%                                 9.1%     2.1%                   1.9% 
                                                  100.0%          100.0%                               100.0%   100.0%                 100.0% 
 
 
         Chi Square           53.72                                10.30                          7.71            9.16            5.85         
                             p=.001                               p=.801                        p=.173          p=.103          p=.321         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 19b:  13-21. Importance in switching service. 
            16. The ability to purchase other services such as Internet or 
            television from the same company. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                   21       18      2       16      5       17      4        8     13        5      6      6      2        3      9      3      6 
                     25.0%    26.1%  18.2%    22.2%  55.6%    27.0%  22.2%    23.5%  26.0%    33.3%  24.0%  25.0%  25.0%    33.3%  22.5%  17.6%  37.5% 
                              85.7%   9.5%    76.2%  23.8%    81.0%  19.0%    38.1%  61.9%    23.8%  28.6%  28.6%   9.5%    14.3%  42.9%  14.3%  28.6% 
 
2                       11        7      3       10      1       10      1        5      6        1      3      4               2      5      4        
                     13.1%    10.1%  27.3%    13.9%  11.1%    15.9%   5.6%    14.7%  12.0%     6.7%  12.0%  16.7%           22.2%  12.5%  23.5%        
                              63.6%  27.3%    90.9%   9.1%    90.9%   9.1%    45.5%  54.5%     9.1%  27.3%  36.4%           18.2%  45.5%  36.4%        
 
3                       20       18      2       19      1       15      5        9     11        3      4      9      4              11      7      2 
                     23.8%    26.1%  18.2%    26.4%  11.1%    23.8%  27.8%    26.5%  22.0%    20.0%  16.0%  37.5%  50.0%           27.5%  41.2%  12.5% 
                              90.0%  10.0%    95.0%   5.0%    75.0%  25.0%    45.0%  55.0%    15.0%  20.0%  45.0%  20.0%           55.0%  35.0%  10.0% 
 
4                       11        9      2       10               8      3        4      7        4      5      1                      6      2      3 
                     13.1%    13.0%  18.2%    13.9%           12.7%  16.7%    11.8%  14.0%    26.7%  20.0%   4.2%                  15.0%  11.8%  18.8% 
                              81.8%  18.2%    90.9%           72.7%  27.3%    36.4%  63.6%    36.4%  45.5%   9.1%                  54.5%  18.2%  27.3% 
 
5=High                  20       16      2       17      2       13      5        8     12        2      7      4      2        4      9      1      5 
                     23.8%    23.2%  18.2%    23.6%  22.2%    20.6%  27.8%    23.5%  24.0%    13.3%  28.0%  16.7%  25.0%    44.4%  22.5%   5.9%  31.3% 
                              80.0%  10.0%    85.0%  10.0%    65.0%  25.0%    40.0%  60.0%    10.0%  35.0%  20.0%  10.0%    20.0%  45.0%   5.0%  25.0% 
 
Don't know               1        1                                                      1                                                             
                      1.2%     1.4%                                                   2.0%                                                             
                             100.0%                                                 100.0%                                                             
 
 
         Chi Square            3.15            5.49            1.79            1.09           12.47                         16.96                       
                             p=.677          p=.359          p=.877          p=.955          p=.643                        p=.321                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 20a:  13-21. Importance in switching service. 
            17. The reputation of the company. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    9        6             1             2        8      1                      7      2        5      4        7      2 
                     10.7%    13.3%          7.1%         12.5%    12.3%   7.7%                   9.6%  18.2%    10.4%  11.8%    25.9%   3.8% 
                              66.7%         11.1%         22.2%    88.9%  11.1%                  77.8%  22.2%    55.6%  44.4%    77.8%  22.2% 
 
2                        8        5             2             1        7             1               6      2        3      5        3      5 
                      9.5%    11.1%         14.3%          6.3%    10.8%         16.7%            8.2%  18.2%     6.3%  14.7%    11.1%   9.6% 
                              62.5%         25.0%         12.5%    87.5%         12.5%           75.0%  25.0%    37.5%  62.5%    37.5%  62.5% 
 
3                       26       13      3      7             3       18      4      4              23      3       13     12        8     16 
                     31.0%    28.9%  42.9%  50.0%         18.8%    27.7%  30.8%  66.7%           31.5%  27.3%    27.1%  35.3%    29.6%  30.8% 
                              50.0%  11.5%  26.9%         11.5%    69.2%  15.4%  15.4%           88.5%  11.5%    50.0%  46.2%    30.8%  61.5% 
 
4                       12        8             2             2        8      4                     12               4      7        2     10 
                     14.3%    17.8%         14.3%         12.5%    12.3%  30.8%                  16.4%            8.3%  20.6%     7.4%  19.2% 
                              66.7%         16.7%         16.7%    66.7%  33.3%                 100.0%           33.3%  58.3%    16.7%  83.3% 
 
5=High                  29       13      4      2      2      8       24      4      1              25      4       23      6        7     19 
                     34.5%    28.9%  57.1%  14.3% 100.0%  50.0%    36.9%  30.8%  16.7%           34.2%  36.4%    47.9%  17.6%    25.9%  36.5% 
                              44.8%  13.8%   6.9%   6.9%  27.6%    82.8%  13.8%   3.4%           86.2%  13.8%    79.3%  20.7%    24.1%  65.5% 
 
 
         Chi Square           14.78                                 9.49                          3.53            9.32            9.90         
                             p=.541                               p=.660                        p=.473          p=.054          p=.042         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 20b:  13-21. Importance in switching service. 
            17. The reputation of the company. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    9        7      2        6      2        5      3        7      2        1      2      4      1        1      3      2      2 
                     10.7%    10.1%  18.2%     8.3%  22.2%     7.9%  16.7%    20.6%   4.0%     6.7%   8.0%  16.7%  12.5%    11.1%   7.5%  11.8%  12.5% 
                              77.8%  22.2%    66.7%  22.2%    55.6%  33.3%    77.8%  22.2%    11.1%  22.2%  44.4%  11.1%    11.1%  33.3%  22.2%  22.2% 
 
2                        8        6      1        7      1        7      1        4      4        1      4      3               2      4      1      1 
                      9.5%     8.7%   9.1%     9.7%  11.1%    11.1%   5.6%    11.8%   8.0%     6.7%  16.0%  12.5%           22.2%  10.0%   5.9%   6.3% 
                              75.0%  12.5%    87.5%  12.5%    87.5%  12.5%    50.0%  50.0%    12.5%  50.0%  37.5%           25.0%  50.0%  12.5%  12.5% 
 
3                       26       23      2       23      2       21      5        8     18        5      6      8      3        4     12      7      3 
                     31.0%    33.3%  18.2%    31.9%  22.2%    33.3%  27.8%    23.5%  36.0%    33.3%  24.0%  33.3%  37.5%    44.4%  30.0%  41.2%  18.8% 
                              88.5%   7.7%    88.5%   7.7%    80.8%  19.2%    30.8%  69.2%    19.2%  23.1%  30.8%  11.5%    15.4%  46.2%  26.9%  11.5% 
 
4                       12       11      1       11      1       10      2        6      6        1      4      3      2        1      7      1      3 
                     14.3%    15.9%   9.1%    15.3%  11.1%    15.9%  11.1%    17.6%  12.0%     6.7%  16.0%  12.5%  25.0%    11.1%  17.5%   5.9%  18.8% 
                              91.7%   8.3%    91.7%   8.3%    83.3%  16.7%    50.0%  50.0%     8.3%  33.3%  25.0%  16.7%     8.3%  58.3%   8.3%  25.0% 
 
5=High                  29       22      5       25      3       20      7        9     20        7      9      6      2        1     14      6      7 
                     34.5%    31.9%  45.5%    34.7%  33.3%    31.7%  38.9%    26.5%  40.0%    46.7%  36.0%  25.0%  25.0%    11.1%  35.0%  35.3%  43.8% 
                              75.9%  17.2%    86.2%  10.3%    69.0%  24.1%    31.0%  69.0%    24.1%  31.0%  20.7%   6.9%     3.4%  48.3%  20.7%  24.1% 
 
 
         Chi Square            2.06            1.92            2.08            8.04            6.38                          7.37                       
                             p=.725          p=.750          p=.721          p=.090          p=.895                        p=.833                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 21a:  13-21. Importance in switching service. 
            18. Receiving a reward or incentive to switch. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                   34       16      5      8             5       27      5      2              29      5       16     18       10     22 
                     40.5%    35.6%  71.4%  57.1%         31.3%    41.5%  38.5%  33.3%           39.7%  45.5%    33.3%  52.9%    37.0%  42.3% 
                              47.1%  14.7%  23.5%         14.7%    79.4%  14.7%   5.9%           85.3%  14.7%    47.1%  52.9%    29.4%  64.7% 
 
2                       11        6             3             2        7      1      3               9      2        6      3        4      7 
                     13.1%    13.3%         21.4%         12.5%    10.8%   7.7%  50.0%           12.3%  18.2%    12.5%   8.8%    14.8%  13.5% 
                              54.5%         27.3%         18.2%    63.6%   9.1%  27.3%           81.8%  18.2%    54.5%  27.3%    36.4%  63.6% 
 
3                       15        9      2      2             2       12      2      1              13      2       11      4        4     10 
                     17.9%    20.0%  28.6%  14.3%         12.5%    18.5%  15.4%  16.7%           17.8%  18.2%    22.9%  11.8%    14.8%  19.2% 
                              60.0%  13.3%  13.3%         13.3%    80.0%  13.3%   6.7%           86.7%  13.3%    73.3%  26.7%    26.7%  66.7% 
 
4                       14        9                    2      3       10      4                     13      1        8      6        5      9 
                     16.7%    20.0%               100.0%  18.8%    15.4%  30.8%                  17.8%   9.1%    16.7%  17.6%    18.5%  17.3% 
                              64.3%                14.3%  21.4%    71.4%  28.6%                  92.9%   7.1%    57.1%  42.9%    35.7%  64.3% 
 
5=High                   9        5             1             3        8      1                      8      1        6      3        3      4 
                     10.7%    11.1%          7.1%         18.8%    12.3%   7.7%                  11.0%   9.1%    12.5%   8.8%    11.1%   7.7% 
                              55.6%         11.1%         33.3%    88.9%  11.1%                  88.9%  11.1%    66.7%  33.3%    33.3%  44.4% 
 
Don't know               1                                    1        1                             1               1               1        
                      1.2%                                 6.3%     1.5%                          1.4%            2.1%            3.7%        
                                                         100.0%   100.0%                        100.0%          100.0%          100.0%        
 
 
         Chi Square           25.77                                10.78                          0.95            4.41            2.52         
                             p=.174                               p=.768                        p=.967          p=.492          p=.774         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 21b:  13-21. Importance in switching service. 
            18. Receiving a reward or incentive to switch. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                   34       28      4       26      7       25      8       14     20        5     10     12      4        7     11      5     10 
                     40.5%    40.6%  36.4%    36.1%  77.8%    39.7%  44.4%    41.2%  40.0%    33.3%  40.0%  50.0%  50.0%    77.8%  27.5%  29.4%  62.5% 
                              82.4%  11.8%    76.5%  20.6%    73.5%  23.5%    41.2%  58.8%    14.7%  29.4%  35.3%  11.8%    20.6%  32.4%  14.7%  29.4% 
 
2                       11       10              10      1        8      3        5      6        2             6      2               6      4      1 
                     13.1%    14.5%           13.9%  11.1%    12.7%  16.7%    14.7%  12.0%    13.3%         25.0%  25.0%           15.0%  23.5%   6.3% 
                              90.9%           90.9%   9.1%    72.7%  27.3%    45.5%  54.5%    18.2%         54.5%  18.2%           54.5%  36.4%   9.1% 
 
3                       15       13      2       13      1       13      1        7      8        3      7      4               1     11      1      2 
                     17.9%    18.8%  18.2%    18.1%  11.1%    20.6%   5.6%    20.6%  16.0%    20.0%  28.0%  16.7%           11.1%  27.5%   5.9%  12.5% 
                              86.7%  13.3%    86.7%   6.7%    86.7%   6.7%    46.7%  53.3%    20.0%  46.7%  26.7%            6.7%  73.3%   6.7%  13.3% 
 
4                       14       10      3       13              10      3        4     10        3      5      1      1               9      4        
                     16.7%    14.5%  27.3%    18.1%           15.9%  16.7%    11.8%  20.0%    20.0%  20.0%   4.2%  12.5%           22.5%  23.5%        
                              71.4%  21.4%    92.9%           71.4%  21.4%    28.6%  71.4%    21.4%  35.7%   7.1%   7.1%           64.3%  28.6%        
 
5=High                   9        7      2        9               7      2        3      6        2      2      1      1        1      3      2      3 
                     10.7%    10.1%  18.2%    12.5%           11.1%  11.1%     8.8%  12.0%    13.3%   8.0%   4.2%  12.5%    11.1%   7.5%  11.8%  18.8% 
                              77.8%  22.2%   100.0%           77.8%  22.2%    33.3%  66.7%    22.2%  22.2%  11.1%  11.1%    11.1%  33.3%  22.2%  33.3% 
 
Don't know               1        1               1                      1        1                      1                                    1        
                      1.2%     1.4%            1.4%                   5.6%     2.9%                   4.0%                                 5.9%        
                             100.0%          100.0%                 100.0%   100.0%                 100.0%                               100.0%        
 
 
         Chi Square            3.30            6.55            5.59            2.84           15.38                         25.12                       
                             p=.654          p=.256          p=.348          p=.724          p=.425                        p=.048                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 22a:  13-21. Importance in switching service. 
            19. Knowing the switch would be simple and quick. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    7        3      1      2             1        6      1                      6      1        4      3        4      2 
                      8.3%     6.7%  14.3%  14.3%          6.3%     9.2%   7.7%                   8.2%   9.1%     8.3%   8.8%    14.8%   3.8% 
                              42.9%  14.3%  28.6%         14.3%    85.7%  14.3%                  85.7%  14.3%    57.1%  42.9%    57.1%  28.6% 
 
2                        4        3                           1        2      1      1               4               1      3               4 
                      4.8%     6.7%                        6.3%     3.1%   7.7%  16.7%            5.5%            2.1%   8.8%            7.7% 
                              75.0%                       25.0%    50.0%  25.0%  25.0%          100.0%           25.0%  75.0%          100.0% 
 
3                       15        9      3                    3       11      3      1              15               9      6        4     10 
                     17.9%    20.0%  42.9%                18.8%    16.9%  23.1%  16.7%           20.5%           18.8%  17.6%    14.8%  19.2% 
                              60.0%  20.0%                20.0%    73.3%  20.0%   6.7%          100.0%           60.0%  40.0%    26.7%  66.7% 
 
4                       21       12      2      4      1      2       17      4                     17      4       11      9        7     13 
                     25.0%    26.7%  28.6%  28.6%  50.0%  12.5%    26.2%  30.8%                  23.3%  36.4%    22.9%  26.5%    25.9%  25.0% 
                              57.1%   9.5%  19.0%   4.8%   9.5%    81.0%  19.0%                  81.0%  19.0%    52.4%  42.9%    33.3%  61.9% 
 
5=High                  37       18      1      8      1      9       29      4      4              31      6       23     13       12     23 
                     44.0%    40.0%  14.3%  57.1%  50.0%  56.3%    44.6%  30.8%  66.7%           42.5%  54.5%    47.9%  38.2%    44.4%  44.2% 
                              48.6%   2.7%  21.6%   2.7%  24.3%    78.4%  10.8%  10.8%           83.8%  16.2%    62.2%  35.1%    32.4%  62.2% 
 
 
         Chi Square           12.57                                 6.14                          3.84            2.40            5.09         
                             p=.704                               p=.909                        p=.428          p=.663          p=.278         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 22b:  13-21. Importance in switching service. 
            19. Knowing the switch would be simple and quick. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    7        5      1        4      2        4      2        4      3        2             2      1               4             2 
                      8.3%     7.2%   9.1%     5.6%  22.2%     6.3%  11.1%    11.8%   6.0%    13.3%          8.3%  12.5%           10.0%         12.5% 
                              71.4%  14.3%    57.1%  28.6%    57.1%  28.6%    57.1%  42.9%    28.6%         28.6%  14.3%           57.1%         28.6% 
 
2                        4        4               4               3      1        1      3        1             1      1               3             1 
                      4.8%     5.8%            5.6%            4.8%   5.6%     2.9%   6.0%     6.7%          4.2%  12.5%            7.5%          6.3% 
                             100.0%          100.0%           75.0%  25.0%    25.0%  75.0%    25.0%         25.0%  25.0%           75.0%         25.0% 
 
3                       15       15              12      2       12      3        6      9               9      6               4      6      3      2 
                     17.9%    21.7%           16.7%  22.2%    19.0%  16.7%    17.6%  18.0%           36.0%  25.0%           44.4%  15.0%  17.6%  12.5% 
                             100.0%           80.0%  13.3%    80.0%  20.0%    40.0%  60.0%           60.0%  40.0%           26.7%  40.0%  20.0%  13.3% 
 
4                       21       16      3       18      2       15      4       10     11        4      6      7      2        2      9      5      4 
                     25.0%    23.2%  27.3%    25.0%  22.2%    23.8%  22.2%    29.4%  22.0%    26.7%  24.0%  29.2%  25.0%    22.2%  22.5%  29.4%  25.0% 
                              76.2%  14.3%    85.7%   9.5%    71.4%  19.0%    47.6%  52.4%    19.0%  28.6%  33.3%   9.5%     9.5%  42.9%  23.8%  19.0% 
 
5=High                  37       29      7       34      3       29      8       13     24        8     10      8      4        3     18      9      7 
                     44.0%    42.0%  63.6%    47.2%  33.3%    46.0%  44.4%    38.2%  48.0%    53.3%  40.0%  33.3%  50.0%    33.3%  45.0%  52.9%  43.8% 
                              78.4%  18.9%    91.9%   8.1%    78.4%  21.6%    35.1%  64.9%    21.6%  27.0%  21.6%  10.8%     8.1%  48.6%  24.3%  18.9% 
 
 
         Chi Square            4.12            4.01            0.51            2.09           14.56                          9.44                       
                             p=.390          p=.405          p=.972          p=.719          p=.266                        p=.665                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 23a:  13-21. Importance in switching service. 
            20. Keeping your current phone number. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    5        3             1             1        5                             5               3      2               4 
                      6.0%     6.7%          7.1%          6.3%     7.7%                          6.8%            6.3%   5.9%            7.7% 
                              60.0%         20.0%         20.0%   100.0%                        100.0%           60.0%  40.0%           80.0% 
 
2                        1        1                                           1                      1                      1               1 
                      1.2%     2.2%                                        7.7%                   1.4%                   2.9%            1.9% 
                             100.0%                                      100.0%                 100.0%                 100.0%          100.0% 
 
3                        3        2      1                             3                             3               2      1        2        
                      3.6%     4.4%  14.3%                          4.6%                          4.1%            4.2%   2.9%     7.4%        
                              66.7%  33.3%                        100.0%                        100.0%           66.7%  33.3%    66.7%        
 
4                        7        5             1             1        5      2                      6      1        1      6        3      4 
                      8.3%    11.1%          7.1%          6.3%     7.7%  15.4%                   8.2%   9.1%     2.1%  17.6%    11.1%   7.7% 
                              71.4%         14.3%         14.3%    71.4%  28.6%                  85.7%  14.3%    14.3%  85.7%    42.9%  57.1% 
 
5=High                  68       34      6     12      2     14       52     10      6              58     10       42     24       22     43 
                     81.0%    75.6%  85.7%  85.7% 100.0%  87.5%    80.0%  76.9% 100.0%           79.5%  90.9%    87.5%  70.6%    81.5%  82.7% 
                              50.0%   8.8%  17.6%   2.9%  20.6%    76.5%  14.7%   8.8%           85.3%  14.7%    61.8%  35.3%    32.4%  63.2% 
 
 
         Chi Square            6.63                                 9.41                          1.52            7.85            6.69         
                             p=.980                               p=.668                        p=.823          p=.097          p=.153         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 23b:  13-21. Importance in switching service. 
            20. Keeping your current phone number. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    5        4      1        4      1        4      1        2      3        1      1      2               2      2             1 
                      6.0%     5.8%   9.1%     5.6%  11.1%     6.3%   5.6%     5.9%   6.0%     6.7%   4.0%   8.3%           22.2%   5.0%          6.3% 
                              80.0%  20.0%    80.0%  20.0%    80.0%  20.0%    40.0%  60.0%    20.0%  20.0%  40.0%           40.0%  40.0%         20.0% 
 
2                        1        1               1               1               1                                    1               1               
                      1.2%     1.4%            1.4%            1.6%            2.9%                                12.5%            2.5%               
                             100.0%          100.0%          100.0%          100.0%                               100.0%          100.0%               
 
3                        3        2               1      2        3               2      1               1      2                      3               
                      3.6%     2.9%            1.4%  22.2%     4.8%            5.9%   2.0%            4.0%   8.3%                   7.5%               
                              66.7%           33.3%  66.7%   100.0%           66.7%  33.3%           33.3%  66.7%                 100.0%               
 
4                        7        6               7               5      2        4      3               4      2      1        3      4               
                      8.3%     8.7%            9.7%            7.9%  11.1%    11.8%   6.0%           16.0%   8.3%  12.5%    33.3%  10.0%               
                              85.7%          100.0%           71.4%  28.6%    57.1%  42.9%           57.1%  28.6%  14.3%    42.9%  57.1%               
 
5=High                  68       56     10       59      6       50     15       25     43       14     19     18      6        4     30     17     15 
                     81.0%    81.2%  90.9%    81.9%  66.7%    79.4%  83.3%    73.5%  86.0%    93.3%  76.0%  75.0%  75.0%    44.4%  75.0% 100.0%  93.8% 
                              82.4%  14.7%    86.8%   8.8%    73.5%  22.1%    36.8%  63.2%    20.6%  27.9%  26.5%   8.8%     5.9%  44.1%  25.0%  22.1% 
 
 
         Chi Square            1.71           11.01            1.35            3.52           13.94                         21.31                       
                             p=.789          p=.026          p=.853          p=.475          p=.304                        p=.046                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 24a:  13-21. Importance in switching service. 
            21. Having access to 911. 
 
 
Changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       84       45      7     14      2     16       65     13      6      0       73     11       48     34       27     52 
 
 
1=Low                    5        4                           1        3      1      1               5                      5        2      3 
                      6.0%     8.9%                        6.3%     4.6%   7.7%  16.7%            6.8%                  14.7%     7.4%   5.8% 
                              80.0%                       20.0%    60.0%  20.0%  20.0%          100.0%                 100.0%    40.0%  60.0% 
 
3                        5        2      1      1             1        3      1      1               5               4      1        3      1 
                      6.0%     4.4%  14.3%   7.1%          6.3%     4.6%   7.7%  16.7%            6.8%            8.3%   2.9%    11.1%   1.9% 
                              40.0%  20.0%  20.0%         20.0%    60.0%  20.0%  20.0%          100.0%           80.0%  20.0%    60.0%  20.0% 
 
4                        2        1                           1        1             1               2                      1        1      1 
                      2.4%     2.2%                        6.3%     1.5%         16.7%            2.7%                   2.9%     3.7%   1.9% 
                              50.0%                       50.0%    50.0%         50.0%          100.0%                  50.0%    50.0%  50.0% 
 
5=High                  72       38      6     13      2     13       58     11      3              61     11       44     27       21     47 
                     85.7%    84.4%  85.7%  92.9% 100.0%  81.3%    89.2%  84.6%  50.0%           83.6% 100.0%    91.7%  79.4%    77.8%  90.4% 
                              52.8%   8.3%  18.1%   2.8%  18.1%    80.6%  15.3%   4.2%           84.7%  15.3%    61.1%  37.5%    29.2%  65.3% 
 
 
         Chi Square            4.90                                 9.47                          2.11            9.76            3.59         
                             p=.961                               p=.395                        p=.550          p=.021          p=.309         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 24b:  13-21. Importance in switching service. 
            21. Having access to 911. 
 
 
Changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       84       69     11       72      9       63     18       34     50       15     25     24      8        9     40     17     16 
 
 
1=Low                    5        5               5               5               2      3               2      1      1        1      4               
                      6.0%     7.2%            6.9%            7.9%            5.9%   6.0%            8.0%   4.2%  12.5%    11.1%  10.0%               
                             100.0%          100.0%          100.0%           40.0%  60.0%           40.0%  20.0%  20.0%    20.0%  80.0%               
 
3                        5        4               3      2        4      1        4      1               1      3                      4      1        
                      6.0%     5.8%            4.2%  22.2%     6.3%   5.6%    11.8%   2.0%            4.0%  12.5%                  10.0%   5.9%        
                              80.0%           60.0%  40.0%    80.0%  20.0%    80.0%  20.0%           20.0%  60.0%                  80.0%  20.0%        
 
4                        2        2               2               1      1        1      1                      1      1               2               
                      2.4%     2.9%            2.8%            1.6%   5.6%     2.9%   2.0%                   4.2%  12.5%            5.0%               
                             100.0%          100.0%           50.0%  50.0%    50.0%  50.0%                  50.0%  50.0%          100.0%               
 
5=High                  72       58     11       62      7       53     16       27     45       15     22     19      6        8     30     16     16 
                     85.7%    84.1% 100.0%    86.1%  77.8%    84.1%  88.9%    79.4%  90.0%   100.0%  88.0%  79.2%  75.0%    88.9%  75.0%  94.1% 100.0% 
                              80.6%  15.3%    86.1%   9.7%    73.6%  22.2%    37.5%  62.5%    20.8%  30.6%  26.4%   8.3%    11.1%  41.7%  22.2%  22.2% 
 
 
         Chi Square            2.03            5.17            2.37            3.58            9.95                          9.08                       
                             p=.566          p=.160          p=.499          p=.310          p=.355                        p=.430                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
   COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 25:  22-30. Importance if were to switch service.   
 
 
Have not changed service in past 5 years  
 
 
                                   Importance if change service    
                               ----------------------------------- 
                                                             Don't 
                     TOTAL      Low    2     3     4   High  Know  
                     -----     ----- ----- ----- ----- ----- ----- 
 
Price of local         514        17    14    80    84   318     1 
telephone service   100.0%      3.3%  2.7% 15.6% 16.3% 61.9%  0.2% 
 
Reliability of         514        10     6    34    79   382     3 
phone service       100.0%      1.9%  1.2%  6.6% 15.4% 74.3%  0.6% 
 
Customer service re:   514        16    14    49   124   310     1 
repairs and billing 100.0%      3.1%  2.7%  9.5% 24.1% 60.3%  0.2% 
 
Other services such    514       110    79   143    74   101     7 
as Internet or TV   100.0%     21.4% 15.4% 27.8% 14.4% 19.6%  1.4% 
 
Reputation of the      514        37    31   127   124   190     5 
company             100.0%      7.2%  6.0% 24.7% 24.1% 37.0%  1.0% 
 
Receiving reward or    514       174    92   150    44    43    11 
incentive to switch 100.0%     33.9% 17.9% 29.2%  8.6%  8.4%  2.1% 
 
Knowing switch would   514        56    41    94   124   189    10 
be simple and quick 100.0%     10.9%  8.0% 18.3% 24.1% 36.8%  1.9% 
 
Keeping your current   514        23    10    30    58   392     1 
phone number        100.0%      4.5%  1.9%  5.8% 11.3% 76.3%  0.2% 
 
Having access to 911   514        10     5    13    14   468     4 
                    100.0%      1.9%  1.0%  2.5%  2.7% 91.1%  0.8% 
 
 
 
                  Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 26a:  22-30. Importance if were to switch service. 
            22. The price of local telephone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   17       11      2      1             3       12      4      1              11      6       16               5     10 
                      3.3%     4.8%   2.8%   0.9%          3.2%     2.8%   5.3%   7.7%            2.8%   5.0%     3.3%            3.3%   2.9% 
                              64.7%  11.8%   5.9%         17.6%    70.6%  23.5%   5.9%           64.7%  35.3%    94.1%           29.4%  58.8% 
 
2                       14        5      1      3             5       11      3                      8      6       12      2        5      7 
                      2.7%     2.2%   1.4%   2.8%          5.3%     2.6%   4.0%                   2.0%   5.0%     2.5%  10.0%     3.3%   2.0% 
                              35.7%   7.1%  21.4%         35.7%    78.6%  21.4%                  57.1%  42.9%    85.7%  14.3%    35.7%  50.0% 
 
3                       80       34     10     19      1     16       71      9                     64     16       74      4       16     63 
                     15.6%    14.8%  13.9%  17.8%  10.0%  16.8%    16.7%  12.0%                  16.3%  13.3%    15.2%  20.0%    10.5%  18.4% 
                              42.5%  12.5%  23.8%   1.3%  20.0%    88.8%  11.3%                  80.0%  20.0%    92.5%   5.0%    20.0%  78.8% 
 
4                       84       40     12     14      2     16       68     13      3              67     17       80      3       29     52 
                     16.3%    17.4%  16.7%  13.1%  20.0%  16.8%    16.0%  17.3%  23.1%           17.0%  14.2%    16.5%  15.0%    19.0%  15.2% 
                              47.6%  14.3%  16.7%   2.4%  19.0%    81.0%  15.5%   3.6%           79.8%  20.2%    95.2%   3.6%    34.5%  61.9% 
 
5=High                 318      140     46     70      7     55      262     46      9      1      243     74      303     11       98    210 
                     61.9%    60.9%  63.9%  65.4%  70.0%  57.9%    61.6%  61.3%  69.2% 100.0%    61.8%  61.7%    62.3%  55.0%    64.1%  61.2% 
                              44.0%  14.5%  22.0%   2.2%  17.3%    82.4%  14.5%   2.8%   0.3%    76.4%  23.3%    95.3%   3.5%    30.8%  66.0% 
 
Don't know               1               1                             1                                    1        1                      1 
                      0.2%            1.4%                          0.2%                                 0.8%     0.2%                   0.3% 
                                    100.0%                        100.0%                               100.0%   100.0%                 100.0% 
 
 
         Chi Square           15.57                                 7.19                          8.56            5.11            6.37         
                             p=.743                               p=.952                        p=.128          p=.402          p=.272         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 26b:  22-30. Importance if were to switch service. 
            22. The price of local telephone service. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   17        7      8       11      5       12      5        6     11        8      3      2      2        3      9      4      1 
                      3.3%     3.5%   3.4%     2.8%   5.1%     3.1%   4.1%     3.0%   3.5%     6.2%   2.0%   1.9%   7.1%     4.1%   4.7%   3.9%   0.8% 
                              41.2%  47.1%    64.7%  29.4%    70.6%  29.4%    35.3%  64.7%    47.1%  17.6%  11.8%  11.8%    17.6%  52.9%  23.5%   5.9% 
 
2                       14        7      4       12      2       10      4        7      7        4      4      3      1        1      5      3      5 
                      2.7%     3.5%   1.7%     3.0%   2.0%     2.6%   3.3%     3.5%   2.2%     3.1%   2.6%   2.9%   3.6%     1.4%   2.6%   2.9%   3.9% 
                              50.0%  28.6%    85.7%  14.3%    71.4%  28.6%    50.0%  50.0%    28.6%  28.6%  21.4%   7.1%     7.1%  35.7%  21.4%  35.7% 
 
3                       80       22     50       63     14       60     17       32     48       21     24     18      4        5     33     14     24 
                     15.6%    11.0%  21.3%    15.8%  14.1%    15.7%  13.9%    16.2%  15.2%    16.3%  15.7%  17.3%  14.3%     6.8%  17.3%  13.7%  18.8% 
                              27.5%  62.5%    78.8%  17.5%    75.0%  21.3%    40.0%  60.0%    26.2%  30.0%  22.5%   5.0%     6.3%  41.3%  17.5%  30.0% 
 
4                       84       42     29       66     17       61     20       41     43       21     23     22      7       13     36     16     16 
                     16.3%    21.0%  12.3%    16.5%  17.2%    16.0%  16.4%    20.7%  13.6%    16.3%  15.0%  21.2%  25.0%    17.6%  18.8%  15.7%  12.5% 
                              50.0%  34.5%    78.6%  20.2%    72.6%  23.8%    48.8%  51.2%    25.0%  27.4%  26.2%   8.3%    15.5%  42.9%  19.0%  19.0% 
 
5=High                 318      122    143      246     61      237     76      112    206       74     99     59     14       52    108     65     81 
                     61.9%    61.0%  60.9%    61.7%  61.6%    62.2%  62.3%    56.6%  65.2%    57.4%  64.7%  56.7%  50.0%    70.3%  56.5%  63.7%  63.3% 
                              38.4%  45.0%    77.4%  19.2%    74.5%  23.9%    35.2%  64.8%    23.3%  31.1%  18.6%   4.4%    16.4%  34.0%  20.4%  25.5% 
 
Don't know               1               1        1               1                      1        1                                                  1 
                      0.2%            0.4%     0.3%            0.3%                   0.3%     0.8%                                               0.8% 
                                    100.0%   100.0%          100.0%                 100.0%   100.0%                                             100.0% 
 
 
         Chi Square           14.09            1.98            0.92            6.77           11.47                         16.64                       
                             p=.015          p=.852          p=.969          p=.238          p=.718                        p=.341                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 27a:  22-30. Importance if were to switch service. 
            23. Reliability of phone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   10        7                           3        9      1                      5      5        8      1        2      7 
                      1.9%     3.0%                        3.2%     2.1%   1.3%                   1.3%   4.2%     1.6%   5.0%     1.3%   2.0% 
                              70.0%                       30.0%    90.0%  10.0%                  50.0%  50.0%    80.0%  10.0%    20.0%  70.0% 
 
2                        6        5                           1        5      1                      2      4        6               1      4 
                      1.2%     2.2%                        1.1%     1.2%   1.3%                   0.5%   3.3%     1.2%            0.7%   1.2% 
                              83.3%                       16.7%    83.3%  16.7%                  33.3%  66.7%   100.0%           16.7%  66.7% 
 
3                       34       13      6      9             6       29      3      2              23     11       32              14     20 
                      6.6%     5.7%   8.3%   8.4%          6.3%     6.8%   4.0%  15.4%            5.9%   9.2%     6.6%            9.2%   5.8% 
                              38.2%  17.6%  26.5%         17.6%    85.3%   8.8%   5.9%           67.6%  32.4%    94.1%           41.2%  58.8% 
 
4                       79       32     15     13      2     17       68     10      1              58     21       75      3       27     50 
                     15.4%    13.9%  20.8%  12.1%  20.0%  17.9%    16.0%  13.3%   7.7%           14.8%  17.5%    15.4%  15.0%    17.6%  14.6% 
                              40.5%  19.0%  16.5%   2.5%  21.5%    86.1%  12.7%   1.3%           73.4%  26.6%    94.9%   3.8%    34.2%  63.3% 
 
5=High                 382      173     50     84      8     67      311     60     10      1      305     76      362     16      108    260 
                     74.3%    75.2%  69.4%  78.5%  80.0%  70.5%    73.2%  80.0%  76.9% 100.0%    77.6%  63.3%    74.5%  80.0%    70.6%  75.8% 
                              45.3%  13.1%  22.0%   2.1%  17.5%    81.4%  15.7%   2.6%   0.3%    79.8%  19.9%    94.8%   4.2%    28.3%  68.1% 
 
Don't know               3               1      1             1        3                                    3        3               1      2 
                      0.6%            1.4%   0.9%          1.1%     0.7%                                 2.5%     0.6%            0.7%   0.6% 
                                     33.3%  33.3%         33.3%   100.0%                               100.0%   100.0%           33.3%  66.7% 
 
 
         Chi Square           18.36                                 5.14                         24.54            2.98            3.33         
                             p=.563                               p=.991                        p=.001          p=.703          p=.649         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 27b:  22-30. Importance if were to switch service. 
            23. Reliability of phone service. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   10        5      3        4      6        8      2        2      8        7      1                      2      3             5 
                      1.9%     2.5%   1.3%     1.0%   6.1%     2.1%   1.6%     1.0%   2.5%     5.4%   0.7%                   2.7%   1.6%          3.9% 
                              50.0%  30.0%    40.0%  60.0%    80.0%  20.0%    20.0%  80.0%    70.0%  10.0%                  20.0%  30.0%         50.0% 
 
2                        6        1      4        4      1        2      4        3      3        2             3      1               3      2      1 
                      1.2%     0.5%   1.7%     1.0%   1.0%     0.5%   3.3%     1.5%   0.9%     1.6%          2.9%   3.6%            1.6%   2.0%   0.8% 
                              16.7%  66.7%    66.7%  16.7%    33.3%  66.7%    50.0%  50.0%    33.3%         50.0%  16.7%           50.0%  33.3%  16.7% 
 
3                       34        9     21       27      7       29      5       22     12       10      8      5      3        7      7     10      9 
                      6.6%     4.5%   8.9%     6.8%   7.1%     7.6%   4.1%    11.1%   3.8%     7.8%   5.2%   4.8%  10.7%     9.5%   3.7%   9.8%   7.0% 
                              26.5%  61.8%    79.4%  20.6%    85.3%  14.7%    64.7%  35.3%    29.4%  23.5%  14.7%   8.8%    20.6%  20.6%  29.4%  26.5% 
 
4                       79       35     31       59     20       61     16       39     40       23     24     17      5       16     35     11     16 
                     15.4%    17.5%  13.2%    14.8%  20.2%    16.0%  13.1%    19.7%  12.7%    17.8%  15.7%  16.3%  17.9%    21.6%  18.3%  10.8%  12.5% 
                              44.3%  39.2%    74.7%  25.3%    77.2%  20.3%    49.4%  50.6%    29.1%  30.4%  21.5%   6.3%    20.3%  44.3%  13.9%  20.3% 
 
5=High                 382      150    173      302     65      279     94      131    251       85    119     79     19       49    142     79     95 
                     74.3%    75.0%  73.6%    75.7%  65.7%    73.2%  77.0%    66.2%  79.4%    65.9%  77.8%  76.0%  67.9%    66.2%  74.3%  77.5%  74.2% 
                              39.3%  45.3%    79.1%  17.0%    73.0%  24.6%    34.3%  65.7%    22.3%  31.2%  20.7%   5.0%    12.8%  37.2%  20.7%  24.9% 
 
Don't know               3               3        3               2      1        1      2        2      1                             1             2 
                      0.6%            1.3%     0.8%            0.5%   0.8%     0.5%   0.6%     1.6%   0.7%                          0.5%          1.6% 
                                    100.0%   100.0%           66.7%  33.3%    33.3%  66.7%    66.7%  33.3%                         33.3%         66.7% 
 
 
         Chi Square            9.22           13.41            8.48           18.47           22.52                         20.09                       
                             p=.100          p=.020          p=.132          p=.002          p=.095                        p=.168                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 28a:  22-30. Importance if were to switch service. 
            24. Customer service related to items such as repairs and billing 
            issues. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   16       10      3      1             2       14      2                     11      5       14      1        5     10 
                      3.1%     4.3%   4.2%   0.9%          2.1%     3.3%   2.7%                   2.8%   4.2%     2.9%   5.0%     3.3%   2.9% 
                              62.5%  18.8%   6.3%         12.5%    87.5%  12.5%                  68.8%  31.3%    87.5%   6.3%    31.3%  62.5% 
 
2                       14        6      2      3             3       13      1                      8      6       12      1        4      9 
                      2.7%     2.6%   2.8%   2.8%          3.2%     3.1%   1.3%                   2.0%   5.0%     2.5%   5.0%     2.6%   2.6% 
                              42.9%  14.3%  21.4%         21.4%    92.9%   7.1%                  57.1%  42.9%    85.7%   7.1%    28.6%  64.3% 
 
3                       49       27      3      7            12       38      9      2              36     13       46      2       20     29 
                      9.5%    11.7%   4.2%   6.5%         12.6%     8.9%  12.0%  15.4%            9.2%  10.8%     9.5%  10.0%    13.1%   8.5% 
                              55.1%   6.1%  14.3%         24.5%    77.6%  18.4%   4.1%           73.5%  26.5%    93.9%   4.1%    40.8%  59.2% 
 
4                      124       56     24     24      3     17       99     24      1              99     25      118      6       41     82 
                     24.1%    24.3%  33.3%  22.4%  30.0%  17.9%    23.3%  32.0%   7.7%           25.2%  20.8%    24.3%  30.0%    26.8%  23.9% 
                              45.2%  19.4%  19.4%   2.4%  13.7%    79.8%  19.4%   0.8%           79.8%  20.2%    95.2%   4.8%    33.1%  66.1% 
 
5=High                 310      131     40     71      7     61      260     39     10      1      239     70      295     10       83    212 
                     60.3%    57.0%  55.6%  66.4%  70.0%  64.2%    61.2%  52.0%  76.9% 100.0%    60.8%  58.3%    60.7%  50.0%    54.2%  61.8% 
                              42.3%  12.9%  22.9%   2.3%  19.7%    83.9%  12.6%   3.2%   0.3%    77.1%  22.6%    95.2%   3.2%    26.8%  68.4% 
 
Don't know               1                      1                      1                                    1        1                      1 
                      0.2%                   0.9%                   0.2%                                 0.8%     0.2%                   0.3% 
                                           100.0%                 100.0%                               100.0%   100.0%                 100.0% 
 
 
         Chi Square           20.13                                 8.54                          7.87            1.44            4.15         
                             p=.450                               p=.900                        p=.163          p=.920          p=.529         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 28b:  22-30. Importance if were to switch service. 
            24. Customer service related to items such as repairs and billing 
            issues. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   16        5      8       13      2       13      3        4     12        5      5      1      1        2      7      3      4 
                      3.1%     2.5%   3.4%     3.3%   2.0%     3.4%   2.5%     2.0%   3.8%     3.9%   3.3%   1.0%   3.6%     2.7%   3.7%   2.9%   3.1% 
                              31.3%  50.0%    81.3%  12.5%    81.3%  18.8%    25.0%  75.0%    31.3%  31.3%   6.3%   6.3%    12.5%  43.8%  18.8%  25.0% 
 
2                       14        5      8       13      1       10      4        7      7        4      4      2      2               6      2      6 
                      2.7%     2.5%   3.4%     3.3%   1.0%     2.6%   3.3%     3.5%   2.2%     3.1%   2.6%   1.9%   7.1%            3.1%   2.0%   4.7% 
                              35.7%  57.1%    92.9%   7.1%    71.4%  28.6%    50.0%  50.0%    28.6%  28.6%  14.3%  14.3%           42.9%  14.3%  42.9% 
 
3                       49       18     27       38      9       36     11       28     21       13     11     15      4        7     21      8     12 
                      9.5%     9.0%  11.5%     9.5%   9.1%     9.4%   9.0%    14.1%   6.6%    10.1%   7.2%  14.4%  14.3%     9.5%  11.0%   7.8%   9.4% 
                              36.7%  55.1%    77.6%  18.4%    73.5%  22.4%    57.1%  42.9%    26.5%  22.4%  30.6%   8.2%    14.3%  42.9%  16.3%  24.5% 
 
4                      124       52     50       98     26       97     26       57     67       26     39     24     10       19     52     25     23 
                     24.1%    26.0%  21.3%    24.6%  26.3%    25.5%  21.3%    28.8%  21.2%    20.2%  25.5%  23.1%  35.7%    25.7%  27.2%  24.5%  18.0% 
                              41.9%  40.3%    79.0%  21.0%    78.2%  21.0%    46.0%  54.0%    21.0%  31.5%  19.4%   8.1%    15.3%  41.9%  20.2%  18.5% 
 
5=High                 310      120    141      236     61      224     78      102    208       80     94     62     11       46    105     64     82 
                     60.3%    60.0%  60.0%    59.1%  61.6%    58.8%  63.9%    51.5%  65.8%    62.0%  61.4%  59.6%  39.3%    62.2%  55.0%  62.7%  64.1% 
                              38.7%  45.5%    76.1%  19.7%    72.3%  25.2%    32.9%  67.1%    25.8%  30.3%  20.0%   3.5%    14.8%  33.9%  20.6%  26.5% 
 
Don't know               1               1        1               1                      1        1                                                  1 
                      0.2%            0.4%     0.3%            0.3%                   0.3%     0.8%                                               0.8% 
                                    100.0%   100.0%          100.0%                 100.0%   100.0%                                             100.0% 
 
 
         Chi Square            3.12            2.27            1.80           16.85           14.53                         11.98                       
                             p=.682          p=.811          p=.876          p=.005          p=.486                        p=.680                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 29a:  22-30. Importance if were to switch service. 
            25. The ability to purchase other services such as Internet or 
            television from the same company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                  110       52     19     17      4     18       93     13      3      1       69     40       99      6       30     74 
                     21.4%    22.6%  26.4%  15.9%  40.0%  18.9%    21.9%  17.3%  23.1% 100.0%    17.6%  33.3%    20.4%  30.0%    19.6%  21.6% 
                              47.3%  17.3%  15.5%   3.6%  16.4%    84.5%  11.8%   2.7%   0.9%    62.7%  36.4%    90.0%   5.5%    27.3%  67.3% 
 
2                       79       31     10     19            19       70      8      1              56     23       74      5       19     58 
                     15.4%    13.5%  13.9%  17.8%         20.0%    16.5%  10.7%   7.7%           14.2%  19.2%    15.2%  25.0%    12.4%  16.9% 
                              39.2%  12.7%  24.1%         24.1%    88.6%  10.1%   1.3%           70.9%  29.1%    93.7%   6.3%    24.1%  73.4% 
 
3                      143       64     20     26      2     31      114     24      5             116     27      139      3       46     95 
                     27.8%    27.8%  27.8%  24.3%  20.0%  32.6%    26.8%  32.0%  38.5%           29.5%  22.5%    28.6%  15.0%    30.1%  27.7% 
                              44.8%  14.0%  18.2%   1.4%  21.7%    79.7%  16.8%   3.5%           81.1%  18.9%    97.2%   2.1%    32.2%  66.4% 
 
4                       74       39      8     16      1     10       60     11      3              70      4       72      2       24     47 
                     14.4%    17.0%  11.1%  15.0%  10.0%  10.5%    14.1%  14.7%  23.1%           17.8%   3.3%    14.8%  10.0%    15.7%  13.7% 
                              52.7%  10.8%  21.6%   1.4%  13.5%    81.1%  14.9%   4.1%           94.6%   5.4%    97.3%   2.7%    32.4%  63.5% 
 
5=High                 101       42     13     26      3     17       82     18      1              78     23       96      3       32     64 
                     19.6%    18.3%  18.1%  24.3%  30.0%  17.9%    19.3%  24.0%   7.7%           19.8%  19.2%    19.8%  15.0%    20.9%  18.7% 
                              41.6%  12.9%  25.7%   3.0%  16.8%    81.2%  17.8%   1.0%           77.2%  22.8%    95.0%   3.0%    31.7%  63.4% 
 
Don't know               7        2      2      3                      6      1                      4      3        6      1        2      5 
                      1.4%     0.9%   2.8%   2.8%                   1.4%   1.3%                   1.0%   2.5%     1.2%   5.0%     1.3%   1.5% 
                              28.6%  28.6%  42.9%                  85.7%  14.3%                  57.1%  42.9%    85.7%  14.3%    28.6%  71.4% 
 
 
         Chi Square           19.24                                 9.97                         28.70            5.80            2.36         
                             p=.507                               p=.822                        p=.001          p=.327          p=.797         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 29b:  22-30. Importance if were to switch service. 
            25. The ability to purchase other services such as Internet or 
            television from the same company. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                  110       31     59       86     18       80     25       33     77       31     25     21      3       11     30     21     42 
                     21.4%    15.5%  25.1%    21.6%  18.2%    21.0%  20.5%    16.7%  24.4%    24.0%  16.3%  20.2%  10.7%    14.9%  15.7%  20.6%  32.8% 
                              28.2%  53.6%    78.2%  16.4%    72.7%  22.7%    30.0%  70.0%    28.2%  22.7%  19.1%   2.7%    10.0%  27.3%  19.1%  38.2% 
 
2                       79       35     32       63     14       54     24       38     41       16     25     15      5       11     29     18     19 
                     15.4%    17.5%  13.6%    15.8%  14.1%    14.2%  19.7%    19.2%  13.0%    12.4%  16.3%  14.4%  17.9%    14.9%  15.2%  17.6%  14.8% 
                              44.3%  40.5%    79.7%  17.7%    68.4%  30.4%    48.1%  51.9%    20.3%  31.6%  19.0%   6.3%    13.9%  36.7%  22.8%  24.1% 
 
3                      143       58     64      111     31      106     36       59     84       36     43     35      7       23     55     25     34 
                     27.8%    29.0%  27.2%    27.8%  31.3%    27.8%  29.5%    29.8%  26.6%    27.9%  28.1%  33.7%  25.0%    31.1%  28.8%  24.5%  26.6% 
                              40.6%  44.8%    77.6%  21.7%    74.1%  25.2%    41.3%  58.7%    25.2%  30.1%  24.5%   4.9%    16.1%  38.5%  17.5%  23.8% 
 
4                       74       37     29       63     11       57     16       26     48       14     23     21      7       10     36     18      9 
                     14.4%    18.5%  12.3%    15.8%  11.1%    15.0%  13.1%    13.1%  15.2%    10.9%  15.0%  20.2%  25.0%    13.5%  18.8%  17.6%   7.0% 
                              50.0%  39.2%    85.1%  14.9%    77.0%  21.6%    35.1%  64.9%    18.9%  31.1%  28.4%   9.5%    13.5%  48.6%  24.3%  12.2% 
 
5=High                 101       38     47       69     25       80     18       41     60       30     36     12      6       18     40     19     20 
                     19.6%    19.0%  20.0%    17.3%  25.3%    21.0%  14.8%    20.7%  19.0%    23.3%  23.5%  11.5%  21.4%    24.3%  20.9%  18.6%  15.6% 
                              37.6%  46.5%    68.3%  24.8%    79.2%  17.8%    40.6%  59.4%    29.7%  35.6%  11.9%   5.9%    17.8%  39.6%  18.8%  19.8% 
 
Don't know               7        1      4        7               4      3        1      6        2      1                      1      1      1      4 
                      1.4%     0.5%   1.7%     1.8%            1.0%   2.5%     0.5%   1.9%     1.6%   0.7%                   1.4%   0.5%   1.0%   3.1% 
                              14.3%  57.1%   100.0%           57.1%  42.9%    14.3%  85.7%    28.6%  14.3%                  14.3%  14.3%  14.3%  57.1% 
 
 
         Chi Square           10.11            6.48            5.29            9.16           17.57                         27.54                       
                             p=.072          p=.262          p=.381          p=.103          p=.286                        p=.025                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 30a:  22-30. Importance if were to switch service. 
            26. The reputation of the company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   37       19      4      5      1      8       32      3      2              28      9       32      4       12     24 
                      7.2%     8.3%   5.6%   4.7%  10.0%   8.4%     7.5%   4.0%  15.4%            7.1%   7.5%     6.6%  20.0%     7.8%   7.0% 
                              51.4%  10.8%  13.5%   2.7%  21.6%    86.5%   8.1%   5.4%           75.7%  24.3%    86.5%  10.8%    32.4%  64.9% 
 
2                       31       18      3      5             5       24      6      1              24      7       29      1       12     18 
                      6.0%     7.8%   4.2%   4.7%          5.3%     5.6%   8.0%   7.7%            6.1%   5.8%     6.0%   5.0%     7.8%   5.2% 
                              58.1%   9.7%  16.1%         16.1%    77.4%  19.4%   3.2%           77.4%  22.6%    93.5%   3.2%    38.7%  58.1% 
 
3                      127       61     24     18            24      109     18                     99     28      118      6       37     87 
                     24.7%    26.5%  33.3%  16.8%         25.3%    25.6%  24.0%                  25.2%  23.3%    24.3%  30.0%    24.2%  25.4% 
                              48.0%  18.9%  14.2%         18.9%    85.8%  14.2%                  78.0%  22.0%    92.9%   4.7%    29.1%  68.5% 
 
4                      124       55     20     23      3     23      102     19      3              96     28      120      3       39     80 
                     24.1%    23.9%  27.8%  21.5%  30.0%  24.2%    24.0%  25.3%  23.1%           24.4%  23.3%    24.7%  15.0%    25.5%  23.3% 
                              44.4%  16.1%  18.5%   2.4%  18.5%    82.3%  15.3%   2.4%           77.4%  22.6%    96.8%   2.4%    31.5%  64.5% 
 
5=High                 190       76     20     54      6     34      154     28      7      1      144     45      183      5       50    132 
                     37.0%    33.0%  27.8%  50.5%  60.0%  35.8%    36.2%  37.3%  53.8% 100.0%    36.6%  37.5%    37.7%  25.0%    32.7%  38.5% 
                              40.0%  10.5%  28.4%   3.2%  17.9%    81.1%  14.7%   3.7%   0.5%    75.8%  23.7%    96.3%   2.6%    26.3%  69.5% 
 
Don't know               5        1      1      2             1        4      1                      2      3        4      1        3      2 
                      1.0%     0.4%   1.4%   1.9%          1.1%     0.9%   1.3%                   0.5%   2.5%     0.8%   5.0%     2.0%   0.6% 
                              20.0%  20.0%  40.0%         20.0%    80.0%  20.0%                  40.0%  60.0%    80.0%  20.0%    60.0%  40.0% 
 
 
         Chi Square           24.20                                 9.42                          3.96           10.11            4.51         
                             p=.234                               p=.854                        p=.555          p=.072          p=.478         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 30b:  22-30. Importance if were to switch service. 
            26. The reputation of the company. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   37       13     20       30      6       27     10       17     20       12      7      8      5        4     11      9     13 
                      7.2%     6.5%   8.5%     7.5%   6.1%     7.1%   8.2%     8.6%   6.3%     9.3%   4.6%   7.7%  17.9%     5.4%   5.8%   8.8%  10.2% 
                              35.1%  54.1%    81.1%  16.2%    73.0%  27.0%    45.9%  54.1%    32.4%  18.9%  21.6%  13.5%    10.8%  29.7%  24.3%  35.1% 
 
2                       31       11     16       24      6       15     14       17     14        6      9      7      2        4     11     10      5 
                      6.0%     5.5%   6.8%     6.0%   6.1%     3.9%  11.5%     8.6%   4.4%     4.7%   5.9%   6.7%   7.1%     5.4%   5.8%   9.8%   3.9% 
                              35.5%  51.6%    77.4%  19.4%    48.4%  45.2%    54.8%  45.2%    19.4%  29.0%  22.6%   6.5%    12.9%  35.5%  32.3%  16.1% 
 
3                      127       58     47       99     26       98     28       57     70       25     34     38      8       19     51     20     34 
                     24.7%    29.0%  20.0%    24.8%  26.3%    25.7%  23.0%    28.8%  22.2%    19.4%  22.2%  36.5%  28.6%    25.7%  26.7%  19.6%  26.6% 
                              45.7%  37.0%    78.0%  20.5%    77.2%  22.0%    44.9%  55.1%    19.7%  26.8%  29.9%   6.3%    15.0%  40.2%  15.7%  26.8% 
 
4                      124       60     50       97     22       87     34       53     71       30     42     20      6       20     49     25     24 
                     24.1%    30.0%  21.3%    24.3%  22.2%    22.8%  27.9%    26.8%  22.5%    23.3%  27.5%  19.2%  21.4%    27.0%  25.7%  24.5%  18.8% 
                              48.4%  40.3%    78.2%  17.7%    70.2%  27.4%    42.7%  57.3%    24.2%  33.9%  16.1%   4.8%    16.1%  39.5%  20.2%  19.4% 
 
5=High                 190       58     99      144     39      150     35       54    136       55     61     29      7       27     67     38     49 
                     37.0%    29.0%  42.1%    36.1%  39.4%    39.4%  28.7%    27.3%  43.0%    42.6%  39.9%  27.9%  25.0%    36.5%  35.1%  37.3%  38.3% 
                              30.5%  52.1%    75.8%  20.5%    78.9%  18.4%    28.4%  71.6%    28.9%  32.1%  15.3%   3.7%    14.2%  35.3%  20.0%  25.8% 
 
Don't know               5               3        5               4      1               5        1             2                      2             3 
                      1.0%            1.3%     1.3%            1.0%   0.8%            1.6%     0.8%          1.9%                   1.0%          2.3% 
                                     60.0%   100.0%           80.0%  20.0%          100.0%    20.0%         40.0%                  40.0%         60.0% 
 
 
         Chi Square           15.46            1.92           13.44           18.77           24.42                         13.87                       
                             p=.009          p=.860          p=.020          p=.002          p=.058                        p=.535                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 31a:  22-30. Importance if were to switch service. 
            27. Receiving a reward or incentive to switch. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                  174       81     21     33      4     35      145     25      4             130     44      163      6       43    125 
                     33.9%    35.2%  29.2%  30.8%  40.0%  36.8%    34.1%  33.3%  30.8%           33.1%  36.7%    33.5%  30.0%    28.1%  36.4% 
                              46.6%  12.1%  19.0%   2.3%  20.1%    83.3%  14.4%   2.3%           74.7%  25.3%    93.7%   3.4%    24.7%  71.8% 
 
2                       92       38     15     17      1     21       73     17      2              72     20       88      4       26     64 
                     17.9%    16.5%  20.8%  15.9%  10.0%  22.1%    17.2%  22.7%  15.4%           18.3%  16.7%    18.1%  20.0%    17.0%  18.7% 
                              41.3%  16.3%  18.5%   1.1%  22.8%    79.3%  18.5%   2.2%           78.3%  21.7%    95.7%   4.3%    28.3%  69.6% 
 
3                      150       77     22     25      3     23      130     15      5             115     35      139     10       52     94 
                     29.2%    33.5%  30.6%  23.4%  30.0%  24.2%    30.6%  20.0%  38.5%           29.3%  29.2%    28.6%  50.0%    34.0%  27.4% 
                              51.3%  14.7%  16.7%   2.0%  15.3%    86.7%  10.0%   3.3%           76.7%  23.3%    92.7%   6.7%    34.7%  62.7% 
 
4                       44       17      6     11      1      9       32     12                     37      7       44              14     29 
                      8.6%     7.4%   8.3%  10.3%  10.0%   9.5%     7.5%  16.0%                   9.4%   5.8%     9.1%            9.2%   8.5% 
                              38.6%  13.6%  25.0%   2.3%  20.5%    72.7%  27.3%                  84.1%  15.9%   100.0%           31.8%  65.9% 
 
5=High                  43       14      6     17      1      5       36      4      2      1       32     10       41              14     24 
                      8.4%     6.1%   8.3%  15.9%  10.0%   5.3%     8.5%   5.3%  15.4% 100.0%     8.1%   8.3%     8.4%            9.2%   7.0% 
                              32.6%  14.0%  39.5%   2.3%  11.6%    83.7%   9.3%   4.7%   2.3%    74.4%  23.3%    95.3%           32.6%  55.8% 
 
Don't know              11        3      2      4             2        9      2                      7      4       11               4      7 
                      2.1%     1.3%   2.8%   3.7%          2.1%     2.1%   2.7%                   1.8%   3.3%     2.3%            2.6%   2.0% 
                              27.3%  18.2%  36.4%         18.2%    81.8%  18.2%                  63.6%  36.4%   100.0%           36.4%  63.6% 
 
 
         Chi Square           19.94                                23.43                          2.90            7.05            4.75         
                             p=.462                               p=.075                        p=.715          p=.217          p=.448         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 31b:  22-30. Importance if were to switch service. 
            27. Receiving a reward or incentive to switch. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                  174       60     86      136     32      124     43       64    110       46     46     36      5       11     61     31     62 
                     33.9%    30.0%  36.6%    34.1%  32.3%    32.5%  35.2%    32.3%  34.8%    35.7%  30.1%  34.6%  17.9%    14.9%  31.9%  30.4%  48.4% 
                              34.5%  49.4%    78.2%  18.4%    71.3%  24.7%    36.8%  63.2%    26.4%  26.4%  20.7%   2.9%     6.3%  35.1%  17.8%  35.6% 
 
2                       92       44     38       67     21       65     25       43     49       20     22     21      9       10     35     20     21 
                     17.9%    22.0%  16.2%    16.8%  21.2%    17.1%  20.5%    21.7%  15.5%    15.5%  14.4%  20.2%  32.1%    13.5%  18.3%  19.6%  16.4% 
                              47.8%  41.3%    72.8%  22.8%    70.7%  27.2%    46.7%  53.3%    21.7%  23.9%  22.8%   9.8%    10.9%  38.0%  21.7%  22.8% 
 
3                      150       68     62      123     26      113     36       58     92       34     49     37      9       27     61     30     29 
                     29.2%    34.0%  26.4%    30.8%  26.3%    29.7%  29.5%    29.3%  29.1%    26.4%  32.0%  35.6%  32.1%    36.5%  31.9%  29.4%  22.7% 
                              45.3%  41.3%    82.0%  17.3%    75.3%  24.0%    38.7%  61.3%    22.7%  32.7%  24.7%   6.0%    18.0%  40.7%  20.0%  19.3% 
 
4                       44       14     23       38      5       36      8       11     33       13     16      5      1       11     20      8      5 
                      8.6%     7.0%   9.8%     9.5%   5.1%     9.4%   6.6%     5.6%  10.4%    10.1%  10.5%   4.8%   3.6%    14.9%  10.5%   7.8%   3.9% 
                              31.8%  52.3%    86.4%  11.4%    81.8%  18.2%    25.0%  75.0%    29.5%  36.4%  11.4%   2.3%    25.0%  45.5%  18.2%  11.4% 
 
5=High                  43       11     20       25     14       35      7       19     24       13     15      5      2       14     11      9      8 
                      8.4%     5.5%   8.5%     6.3%  14.1%     9.2%   5.7%     9.6%   7.6%    10.1%   9.8%   4.8%   7.1%    18.9%   5.8%   8.8%   6.3% 
                              25.6%  46.5%    58.1%  32.6%    81.4%  16.3%    44.2%  55.8%    30.2%  34.9%  11.6%   4.7%    32.6%  25.6%  20.9%  18.6% 
 
Don't know              11        3      6       10      1        8      3        3      8        3      5             2        1      3      4      3 
                      2.1%     1.5%   2.6%     2.5%   1.0%     2.1%   2.5%     1.5%   2.5%     2.3%   3.3%          7.1%     1.4%   1.6%   3.9%   2.3% 
                              27.3%  54.5%    90.9%   9.1%    72.7%  27.3%    27.3%  72.7%    27.3%  45.5%         18.2%     9.1%  27.3%  36.4%  27.3% 
 
 
         Chi Square            8.39           10.43            3.07            7.41           20.91                         42.51                       
                             p=.136          p=.064          p=.690          p=.192          p=.140                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 32a:  22-30. Importance if were to switch service. 
            28. Knowing the switch would be simple and quick. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   56       31      7      7      2      9       46      9      1              35     21       48      4       12     43 
                     10.9%    13.5%   9.7%   6.5%  20.0%   9.5%    10.8%  12.0%   7.7%            8.9%  17.5%     9.9%  20.0%     7.8%  12.5% 
                              55.4%  12.5%  12.5%   3.6%  16.1%    82.1%  16.1%   1.8%           62.5%  37.5%    85.7%   7.1%    21.4%  76.8% 
 
2                       41       18      4      8      1     10       31     10                     27     14       38      3        8     32 
                      8.0%     7.8%   5.6%   7.5%  10.0%  10.5%     7.3%  13.3%                   6.9%  11.7%     7.8%  15.0%     5.2%   9.3% 
                              43.9%   9.8%  19.5%   2.4%  24.4%    75.6%  24.4%                  65.9%  34.1%    92.7%   7.3%    19.5%  78.0% 
 
3                       94       47     11     16            20       81     10      3              75     19       90      3       35     58 
                     18.3%    20.4%  15.3%  15.0%         21.1%    19.1%  13.3%  23.1%           19.1%  15.8%    18.5%  15.0%    22.9%  16.9% 
                              50.0%  11.7%  17.0%         21.3%    86.2%  10.6%   3.2%           79.8%  20.2%    95.7%   3.2%    37.2%  61.7% 
 
4                      124       57     19     26      3     19      100     20      4             106     18      120      4       39     82 
                     24.1%    24.8%  26.4%  24.3%  30.0%  20.0%    23.5%  26.7%  30.8%           27.0%  15.0%    24.7%  20.0%    25.5%  23.9% 
                              46.0%  15.3%  21.0%   2.4%  15.3%    80.6%  16.1%   3.2%           85.5%  14.5%    96.8%   3.2%    31.5%  66.1% 
 
5=High                 189       75     29     45      4     36      159     25      4      1      145     43      180      6       58    119 
                     36.8%    32.6%  40.3%  42.1%  40.0%  37.9%    37.4%  33.3%  30.8% 100.0%    36.9%  35.8%    37.0%  30.0%    37.9%  34.7% 
                              39.7%  15.3%  23.8%   2.1%  19.0%    84.1%  13.2%   2.1%   0.5%    76.7%  22.8%    95.2%   3.2%    30.7%  63.0% 
 
Don't know              10        2      2      5             1        8      1      1               5      5       10               1      9 
                      1.9%     0.9%   2.8%   4.7%          1.1%     1.9%   1.3%   7.7%            1.3%   4.2%     2.1%            0.7%   2.6% 
                              20.0%  20.0%  50.0%         10.0%    80.0%  10.0%  10.0%           50.0%  50.0%   100.0%           10.0%  90.0% 
 
 
         Chi Square           19.01                                10.50                         18.83            4.11            8.77         
                             p=.521                               p=.787                        p=.002          p=.534          p=.119         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 32b:  22-30. Importance if were to switch service. 
            28. Knowing the switch would be simple and quick. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   56       21     22       39     14       38     15       17     39       15     15     11      1        2     19      9     22 
                     10.9%    10.5%   9.4%     9.8%  14.1%    10.0%  12.3%     8.6%  12.3%    11.6%   9.8%  10.6%   3.6%     2.7%   9.9%   8.8%  17.2% 
                              37.5%  39.3%    69.6%  25.0%    67.9%  26.8%    30.4%  69.6%    26.8%  26.8%  19.6%   1.8%     3.6%  33.9%  16.1%  39.3% 
 
2                       41       12     24       29      8       28     10       21     20       10      6      8      2        1      7     11     18 
                      8.0%     6.0%  10.2%     7.3%   8.1%     7.3%   8.2%    10.6%   6.3%     7.8%   3.9%   7.7%   7.1%     1.4%   3.7%  10.8%  14.1% 
                              29.3%  58.5%    70.7%  19.5%    68.3%  24.4%    51.2%  48.8%    24.4%  14.6%  19.5%   4.9%     2.4%  17.1%  26.8%  43.9% 
 
3                       94       43     41       72     20       69     22       42     52       27     22     21      6       12     34     22     22 
                     18.3%    21.5%  17.4%    18.0%  20.2%    18.1%  18.0%    21.2%  16.5%    20.9%  14.4%  20.2%  21.4%    16.2%  17.8%  21.6%  17.2% 
                              45.7%  43.6%    76.6%  21.3%    73.4%  23.4%    44.7%  55.3%    28.7%  23.4%  22.3%   6.4%    12.8%  36.2%  23.4%  23.4% 
 
4                      124       51     56      107     16       88     35       49     75       24     41     28     10       21     56     24     20 
                     24.1%    25.5%  23.8%    26.8%  16.2%    23.1%  28.7%    24.7%  23.7%    18.6%  26.8%  26.9%  35.7%    28.4%  29.3%  23.5%  15.6% 
                              41.1%  45.2%    86.3%  12.9%    71.0%  28.2%    39.5%  60.5%    19.4%  33.1%  22.6%   8.1%    16.9%  45.2%  19.4%  16.1% 
 
5=High                 189       71     87      142     41      149     39       66    123       47     68     35      9       38     73     34     40 
                     36.8%    35.5%  37.0%    35.6%  41.4%    39.1%  32.0%    33.3%  38.9%    36.4%  44.4%  33.7%  32.1%    51.4%  38.2%  33.3%  31.3% 
                              37.6%  46.0%    75.1%  21.7%    78.8%  20.6%    34.9%  65.1%    24.9%  36.0%  18.5%   4.8%    20.1%  38.6%  18.0%  21.2% 
 
Don't know              10        2      5       10               9      1        3      7        6      1      1                      2      2      6 
                      1.9%     1.0%   2.1%     2.5%            2.4%   0.8%     1.5%   2.2%     4.7%   0.7%   1.0%                   1.0%   2.0%   4.7% 
                              20.0%  50.0%   100.0%           90.0%  10.0%    30.0%  70.0%    60.0%  10.0%  10.0%                  20.0%  20.0%  60.0% 
 
 
         Chi Square            4.42            8.55            4.11            7.27           19.31                         46.26                       
                             p=.490          p=.128          p=.534          p=.202          p=.200                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 33a:  22-30. Importance if were to switch service. 
            29. Keeping your current phone number. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   23       12      2      4             5       19      4                     18      5       18      1        9     14 
                      4.5%     5.2%   2.8%   3.7%          5.3%     4.5%   5.3%                   4.6%   4.2%     3.7%   5.0%     5.9%   4.1% 
                              52.2%   8.7%  17.4%         21.7%    82.6%  17.4%                  78.3%  21.7%    78.3%   4.3%    39.1%  60.9% 
 
2                       10        3      4      2             1        8      2                      7      3       10               2      8 
                      1.9%     1.3%   5.6%   1.9%          1.1%     1.9%   2.7%                   1.8%   2.5%     2.1%            1.3%   2.3% 
                              30.0%  40.0%  20.0%         10.0%    80.0%  20.0%                  70.0%  30.0%   100.0%           20.0%  80.0% 
 
3                       30       17      2      5             6       24      4      2              22      8       30              13     17 
                      5.8%     7.4%   2.8%   4.7%          6.3%     5.6%   5.3%  15.4%            5.6%   6.7%     6.2%            8.5%   5.0% 
                              56.7%   6.7%  16.7%         20.0%    80.0%  13.3%   6.7%           73.3%  26.7%   100.0%           43.3%  56.7% 
 
4                       58       27     11      9      1     10       48     10                     47     11       58              18     39 
                     11.3%    11.7%  15.3%   8.4%  10.0%  10.5%    11.3%  13.3%                  12.0%   9.2%    11.9%           11.8%  11.4% 
                              46.6%  19.0%  15.5%   1.7%  17.2%    82.8%  17.2%                  81.0%  19.0%   100.0%           31.0%  67.2% 
 
5=High                 392      171     53     86      9     73      325     55     11      1      299     92      369     19      111    264 
                     76.3%    74.3%  73.6%  80.4%  90.0%  76.8%    76.5%  73.3%  84.6% 100.0%    76.1%  76.7%    75.9%  95.0%    72.5%  77.0% 
                              43.6%  13.5%  21.9%   2.3%  18.6%    82.9%  14.0%   2.8%   0.3%    76.3%  23.5%    94.1%   4.8%    28.3%  67.3% 
 
Don't know               1                      1                      1                                    1        1                      1 
                      0.2%                   0.9%                   0.2%                                 0.8%     0.2%                   0.3% 
                                           100.0%                 100.0%                               100.0%   100.0%                 100.0% 
 
 
         Chi Square           16.70                                 5.73                          4.37            5.07            4.22         
                             p=.672                               p=.984                        p=.497          p=.407          p=.519         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 33b:  22-30. Importance if were to switch service. 
            29. Keeping your current phone number. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   23        7     15       11     11       15      7        9     14       10      6      3               6      9      3      4 
                      4.5%     3.5%   6.4%     2.8%  11.1%     3.9%   5.7%     4.5%   4.4%     7.8%   3.9%   2.9%            8.1%   4.7%   2.9%   3.1% 
                              30.4%  65.2%    47.8%  47.8%    65.2%  30.4%    39.1%  60.9%    43.5%  26.1%  13.0%           26.1%  39.1%  13.0%  17.4% 
 
2                       10        5      5        8      2        7      3        7      3        6             3      1        1      5      3      1 
                      1.9%     2.5%   2.1%     2.0%   2.0%     1.8%   2.5%     3.5%   0.9%     4.7%          2.9%   3.6%     1.4%   2.6%   2.9%   0.8% 
                              50.0%  50.0%    80.0%  20.0%    70.0%  30.0%    70.0%  30.0%    60.0%         30.0%  10.0%    10.0%  50.0%  30.0%  10.0% 
 
3                       30       19      8       24      6       22      8       10     20        9      8      7      1        6     13      7      4 
                      5.8%     9.5%   3.4%     6.0%   6.1%     5.8%   6.6%     5.1%   6.3%     7.0%   5.2%   6.7%   3.6%     8.1%   6.8%   6.9%   3.1% 
                              63.3%  26.7%    80.0%  20.0%    73.3%  26.7%    33.3%  66.7%    30.0%  26.7%  23.3%   3.3%    20.0%  43.3%  23.3%  13.3% 
 
4                       58       30     18       43     14       44     11       29     29       12     21     12      5        7     28     10     11 
                     11.3%    15.0%   7.7%    10.8%  14.1%    11.5%   9.0%    14.6%   9.2%     9.3%  13.7%  11.5%  17.9%     9.5%  14.7%   9.8%   8.6% 
                              51.7%  31.0%    74.1%  24.1%    75.9%  19.0%    50.0%  50.0%    20.7%  36.2%  20.7%   8.6%    12.1%  48.3%  17.2%  19.0% 
 
5=High                 392      139    188      312     66      292     93      143    249       91    118     79     21       54    136     79    107 
                     76.3%    69.5%  80.0%    78.2%  66.7%    76.6%  76.2%    72.2%  78.8%    70.5%  77.1%  76.0%  75.0%    73.0%  71.2%  77.5%  83.6% 
                              35.5%  48.0%    79.6%  16.8%    74.5%  23.7%    36.5%  63.5%    23.2%  30.1%  20.2%   5.4%    13.8%  34.7%  20.2%  27.3% 
 
Don't know               1               1        1               1                      1        1                                                  1 
                      0.2%            0.4%     0.3%            0.3%                   0.3%     0.8%                                               0.8% 
                                    100.0%   100.0%          100.0%                 100.0%   100.0%                                             100.0% 
 
 
         Chi Square           16.02           14.95            1.82            9.07           16.85                         15.50                       
                             p=.007          p=.011          p=.873          p=.106          p=.328                        p=.416                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 34a:  22-30. Importance if were to switch service. 
            30. Having access to 911. 
 
 
Have not changed service in past 5 years  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      514      230     72    107     10     95      425     75     13      1      393    120      486     20      153    343 
 
 
1=Low                   10        6      1      1             2        9      1                      6      4        7      1        2      8 
                      1.9%     2.6%   1.4%   0.9%          2.1%     2.1%   1.3%                   1.5%   3.3%     1.4%   5.0%     1.3%   2.3% 
                              60.0%  10.0%  10.0%         20.0%    90.0%  10.0%                  60.0%  40.0%    70.0%  10.0%    20.0%  80.0% 
 
2                        5        1      1      1             2        4      1                      3      2        4                      5 
                      1.0%     0.4%   1.4%   0.9%          2.1%     0.9%   1.3%                   0.8%   1.7%     0.8%                   1.5% 
                              20.0%  20.0%  20.0%         40.0%    80.0%  20.0%                  60.0%  40.0%    80.0%                 100.0% 
 
3                       13        4      3      2      1      3       10      2      1               8      5       13               4      9 
                      2.5%     1.7%   4.2%   1.9%  10.0%   3.2%     2.4%   2.7%   7.7%            2.0%   4.2%     2.7%            2.6%   2.6% 
                              30.8%  23.1%  15.4%   7.7%  23.1%    76.9%  15.4%   7.7%           61.5%  38.5%   100.0%           30.8%  69.2% 
 
4                       14        5      2      1      1      5        9      4      1              12      2       14               6      8 
                      2.7%     2.2%   2.8%   0.9%  10.0%   5.3%     2.1%   5.3%   7.7%            3.1%   1.7%     2.9%            3.9%   2.3% 
                              35.7%  14.3%   7.1%   7.1%  35.7%    64.3%  28.6%   7.1%           85.7%  14.3%   100.0%           42.9%  57.1% 
 
5=High                 468      213     65    100      8     82      389     67     11      1      361    106      444     19      140    310 
                     91.1%    92.6%  90.3%  93.5%  80.0%  86.3%    91.5%  89.3%  84.6% 100.0%    91.9%  88.3%    91.4%  95.0%    91.5%  90.4% 
                              45.5%  13.9%  21.4%   1.7%  17.5%    83.1%  14.3%   2.4%   0.2%    77.1%  22.6%    94.9%   4.1%    29.9%  66.2% 
 
Don't know               4        1             2             1        4                             3      1        4               1      3 
                      0.8%     0.4%          1.9%          1.1%     0.9%                          0.8%   0.8%     0.8%            0.7%   0.9% 
                              25.0%         50.0%         25.0%   100.0%                         75.0%  25.0%   100.0%           25.0%  75.0% 
 
 
         Chi Square           16.36                                 6.77                          4.74            3.01            3.81         
                             p=.694                               p=.964                        p=.449          p=.699          p=.577         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 34b:  22-30. Importance if were to switch service. 
            30. Having access to 911. 
 
 
Have not changed service in past 5 years  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      514      200    235      399     99      381    122      198    316      129    153    104     28       74    191    102    128 
 
 
1=Low                   10        2      8        7      3        5      5        1      9        5      1      3                      5      2      3 
                      1.9%     1.0%   3.4%     1.8%   3.0%     1.3%   4.1%     0.5%   2.8%     3.9%   0.7%   2.9%                   2.6%   2.0%   2.3% 
                              20.0%  80.0%    70.0%  30.0%    50.0%  50.0%    10.0%  90.0%    50.0%  10.0%  30.0%                  50.0%  20.0%  30.0% 
 
2                        5        2      3        3      1        1      3        3      2               1      2               1      2             1 
                      1.0%     1.0%   1.3%     0.8%   1.0%     0.3%   2.5%     1.5%   0.6%            0.7%   1.9%            1.4%   1.0%          0.8% 
                              40.0%  60.0%    60.0%  20.0%    20.0%  60.0%    60.0%  40.0%           20.0%  40.0%           20.0%  40.0%         20.0% 
 
3                       13        4      7       11      1        8      5       10      3        1      3      2      2        1      4      4      4 
                      2.5%     2.0%   3.0%     2.8%   1.0%     2.1%   4.1%     5.1%   0.9%     0.8%   2.0%   1.9%   7.1%     1.4%   2.1%   3.9%   3.1% 
                              30.8%  53.8%    84.6%   7.7%    61.5%  38.5%    76.9%  23.1%     7.7%  23.1%  15.4%  15.4%     7.7%  30.8%  30.8%  30.8% 
 
4                       14        6      6       12      2       10      3        9      5        4      4      3      1        1      7      2      3 
                      2.7%     3.0%   2.6%     3.0%   2.0%     2.6%   2.5%     4.5%   1.6%     3.1%   2.6%   2.9%   3.6%     1.4%   3.7%   2.0%   2.3% 
                              42.9%  42.9%    85.7%  14.3%    71.4%  21.4%    64.3%  35.7%    28.6%  28.6%  21.4%   7.1%     7.1%  50.0%  14.3%  21.4% 
 
5=High                 468      185    209      362     92      354    105      174    294      117    143     93     25       70    172     94    115 
                     91.1%    92.5%  88.9%    90.7%  92.9%    92.9%  86.1%    87.9%  93.0%    90.7%  93.5%  89.4%  89.3%    94.6%  90.1%  92.2%  89.8% 
                              39.5%  44.7%    77.4%  19.7%    75.6%  22.4%    37.2%  62.8%    25.0%  30.6%  19.9%   5.3%    15.0%  36.8%  20.1%  24.6% 
 
Don't know               4        1      2        4               3      1        1      3        2      1      1               1      1             2 
                      0.8%     0.5%   0.9%     1.0%            0.8%   0.8%     0.5%   0.9%     1.6%   0.7%   1.0%            1.4%   0.5%          1.6% 
                              25.0%  50.0%   100.0%           75.0%  25.0%    25.0%  75.0%    50.0%  25.0%  25.0%           25.0%  25.0%         50.0% 
 
 
         Chi Square            3.62            3.02           11.13           17.09           13.36                          8.37                       
                             p=.605          p=.696          p=.049          p=.004          p=.575                        p=.908                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 35a:  31. Would you consider totally replacing your home telephone service with cellular phone service?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Yes                    182       77     28     31      6     40      151     27      4             163     19      160     19      182        
                     30.4%    27.9%  35.4%  25.6%  50.0%  36.0%    30.8%  30.3%  21.1%           34.8%  14.5%    29.9%  35.2%   100.0%        
                              42.3%  15.4%  17.0%   3.3%  22.0%    83.0%  14.8%   2.2%           89.6%  10.4%    87.9%  10.4%   100.0%        
 
No                     395      190     47     84      6     68      322     58     15             289    106      357     32             395 
                     65.9%    68.8%  59.5%  69.4%  50.0%  61.3%    65.6%  65.2%  78.9%           61.8%  80.9%    66.6%  59.3%          100.0% 
                              48.1%  11.9%  21.3%   1.5%  17.2%    81.5%  14.7%   3.8%           73.2%  26.8%    90.4%   8.1%          100.0% 
 
Don't know/Refused      22        9      4      6             3       18      4                     16      6       19      3                 
                      3.7%     3.3%   5.1%   5.0%          2.7%     3.7%   4.5%                   3.4%   4.6%     3.5%   5.6%                 
                              40.9%  18.2%  27.3%         13.6%    81.8%  18.2%                  72.7%  27.3%    86.4%  13.6%                 
 
 
         Chi Square            8.53                                 1.93                         19.99            1.39          577.00         
                             p=.383                               p=.926                        p=.001          p=.498          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 35b:  31. Would you consider totally replacing your home telephone service with cellular phone service?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Yes                    182       87     72      145     29      143     35       90     92       28     63     54     11       32     90     34     22 
                     30.4%    32.3%  29.0%    30.7%  27.1%    32.1%  25.0%    38.5%  25.2%    19.4%  35.6%  41.9%  30.6%    39.0%  38.6%  28.6%  15.3% 
                              47.8%  39.6%    79.7%  15.9%    78.6%  19.2%    49.5%  50.5%    15.4%  34.6%  29.7%   6.0%    17.6%  49.5%  18.7%  12.1% 
 
No                     395      175    171      309     75      286     99      135    260      110    108     70     23       49    134     79    116 
                     65.9%    65.1%  69.0%    65.5%  70.1%    64.3%  70.7%    57.7%  71.2%    76.4%  61.0%  54.3%  63.9%    59.8%  57.5%  66.4%  80.6% 
                              44.3%  43.3%    78.2%  19.0%    72.4%  25.1%    34.2%  65.8%    27.8%  27.3%  17.7%   5.8%    12.4%  33.9%  20.0%  29.4% 
 
Don't know/Refused      22        7      5       18      3       16      6        9     13        6      6      5      2        1      9      6      6 
                      3.7%     2.6%   2.0%     3.8%   2.8%     3.6%   4.3%     3.8%   3.6%     4.2%   3.4%   3.9%   5.6%     1.2%   3.9%   5.0%   4.2% 
                              31.8%  22.7%    81.8%  13.6%    72.7%  27.3%    40.9%  59.1%    27.3%  27.3%  22.7%   9.1%     4.5%  40.9%  27.3%  27.3% 
 
 
         Chi Square            0.94            0.91            2.59           12.24           17.72                         27.56                       
                             p=.624          p=.636          p=.274          p=.002          p=.007                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
            COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 36:  32-37. Important variables in cellular service.   
 
 
 
                                  Importance if replacing home phone with cellular    
                               ------------------------------------------------------ 
                                  Very     Somewhat   Not very  Not at all            
                     TOTAL     Important  Important  Important  Important  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
Mobility of service    599           333        136         39         52         39  
                    100.0%         55.6%      22.7%       6.5%       8.7%       6.5%  
 
Must be as reliable    599           509         46          8         23         13  
                    100.0%         85.0%       7.7%       1.3%       3.8%       2.2%  
 
Same reputation or     599           509         48          6         22         14  
signal quality      100.0%         85.0%       8.0%       1.0%       3.7%       2.3%  
 
Same features          599           356        152         46         32         13  
                    100.0%         59.4%      25.4%       7.7%       5.3%       2.2%  
 
Access to Internet     599           214        108        115        144         18  
                    100.0%         35.7%      18.0%      19.2%      24.0%       3.0%  
 
Similar prices         599           448         94         14         27         16  
                    100.0%         74.8%      15.7%       2.3%       4.5%       2.7%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 37a:  32-37. Important variables in cellular service. 
            32. Mobility of phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         333      147     40     70      8     68      277     47      9             280     53      303     27      129    192 
                     55.6%    53.3%  50.6%  57.9%  66.7%  61.3%    56.4%  52.8%  47.4%           59.8%  40.5%    56.5%  50.0%    70.9%  48.6% 
                              44.1%  12.0%  21.0%   2.4%  20.4%    83.2%  14.1%   2.7%           84.1%  15.9%    91.0%   8.1%    38.7%  57.7% 
 
Somewhat important     136       63     16     33      2     22      105     26      5             105     31      122     13       34     95 
                     22.7%    22.8%  20.3%  27.3%  16.7%  19.8%    21.4%  29.2%  26.3%           22.4%  23.7%    22.8%  24.1%    18.7%  24.1% 
                              46.3%  11.8%  24.3%   1.5%  16.2%    77.2%  19.1%   3.7%           77.2%  22.8%    89.7%   9.6%    25.0%  69.9% 
 
Not very important      39       18     10      6             5       32      6      1              25     14       33      4        8     30 
                      6.5%     6.5%  12.7%   5.0%          4.5%     6.5%   6.7%   5.3%            5.3%  10.7%     6.2%   7.4%     4.4%   7.6% 
                              46.2%  25.6%  15.4%         12.8%    82.1%  15.4%   2.6%           64.1%  35.9%    84.6%  10.3%    20.5%  76.9% 
 
Not at all important    52       32      6      4      2      8       47      4      1              31     21       46      4        3     48 
                      8.7%    11.6%   7.6%   3.3%  16.7%   7.2%     9.6%   4.5%   5.3%            6.6%  16.0%     8.6%   7.4%     1.6%  12.2% 
                              61.5%  11.5%   7.7%   3.8%  15.4%    90.4%   7.7%   1.9%           59.6%  40.4%    88.5%   7.7%     5.8%  92.3% 
 
Don't know              39       16      7      8             8       30      6      3              27     12       32      6        8     30 
                      6.5%     5.8%   8.9%   6.6%          7.2%     6.1%   6.7%  15.8%            5.8%   9.2%     6.0%  11.1%     4.4%   7.6% 
                              41.0%  17.9%  20.5%         20.5%    76.9%  15.4%   7.7%           69.2%  30.8%    82.1%  15.4%    20.5%  76.9% 
 
 
         Chi Square           19.80                                 7.76                         23.71            2.63           32.14         
                             p=.229                               p=.804                        p=.001          p=.622          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 37b:  32-37. Important variables in cellular service. 
            32. Mobility of phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         333      154    142      260     64      246     82      120    213       84    106     72     19       59    129     67     71 
                     55.6%    57.2%  57.3%    55.1%  59.8%    55.3%  58.6%    51.3%  58.4%    58.3%  59.9%  55.8%  52.8%    72.0%  55.4%  56.3%  49.3% 
                              46.2%  42.6%    78.1%  19.2%    73.9%  24.6%    36.0%  64.0%    25.2%  31.8%  21.6%   5.7%    17.7%  38.7%  20.1%  21.3% 
 
Somewhat important     136       62     51      107     23      105     26       65     71       29     38     34      9       15     62     24     27 
                     22.7%    23.0%  20.6%    22.7%  21.5%    23.6%  18.6%    27.8%  19.5%    20.1%  21.5%  26.4%  25.0%    18.3%  26.6%  20.2%  18.8% 
                              45.6%  37.5%    78.7%  16.9%    77.2%  19.1%    47.8%  52.2%    21.3%  27.9%  25.0%   6.6%    11.0%  45.6%  17.6%  19.9% 
 
Not very important      39       12     19       34      4       29      7       16     23        9     14      6               3     12     11     11 
                      6.5%     4.5%   7.7%     7.2%   3.7%     6.5%   5.0%     6.8%   6.3%     6.3%   7.9%   4.7%            3.7%   5.2%   9.2%   7.6% 
                              30.8%  48.7%    87.2%  10.3%    74.4%  17.9%    41.0%  59.0%    23.1%  35.9%  15.4%            7.7%  30.8%  28.2%  28.2% 
 
Not at all important    52       23     21       41      8       38     13       19     33       14      8      7      6        2     16     13     19 
                      8.7%     8.6%   8.5%     8.7%   7.5%     8.5%   9.3%     8.1%   9.0%     9.7%   4.5%   5.4%  16.7%     2.4%   6.9%  10.9%  13.2% 
                              44.2%  40.4%    78.8%  15.4%    73.1%  25.0%    36.5%  63.5%    26.9%  15.4%  13.5%  11.5%     3.8%  30.8%  25.0%  36.5% 
 
Don't know              39       18     15       30      8       27     12       14     25        8     11     10      2        3     14      4     16 
                      6.5%     6.7%   6.0%     6.4%   7.5%     6.1%   8.6%     6.0%   6.8%     5.6%   6.2%   7.8%   5.6%     3.7%   6.0%   3.4%  11.1% 
                              46.2%  38.5%    76.9%  20.5%    69.2%  30.8%    35.9%  64.1%    20.5%  28.2%  25.6%   5.1%     7.7%  35.9%  10.3%  41.0% 
 
 
         Chi Square            2.65            2.32            2.87            6.00           14.09                         28.22                       
                             p=.617          p=.678          p=.579          p=.199          p=.295                        p=.005                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 38a:  32-37. Important variables in cellular service. 
            33. Must be as reliable as current local phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         509      235     68    104     11     91      413     77     19             413     96      456     46      168    321 
                     85.0%    85.1%  86.1%  86.0%  91.7%  82.0%    84.1%  86.5% 100.0%           88.2%  73.3%    85.1%  85.2%    92.3%  81.3% 
                              46.2%  13.4%  20.4%   2.2%  17.9%    81.1%  15.1%   3.7%           81.1%  18.9%    89.6%   9.0%    33.0%  63.1% 
 
Somewhat important      46       18      7     11      1      9       40      6                     30     16       39      6        9     37 
                      7.7%     6.5%   8.9%   9.1%   8.3%   8.1%     8.1%   6.7%                   6.4%  12.2%     7.3%  11.1%     4.9%   9.4% 
                              39.1%  15.2%  23.9%   2.2%  19.6%    87.0%  13.0%                  65.2%  34.8%    84.8%  13.0%    19.6%  80.4% 
 
Not very important       8        4             1             3        8                             3      5        7      1        2      5 
                      1.3%     1.4%          0.8%          2.7%     1.6%                          0.6%   3.8%     1.3%   1.9%     1.1%   1.3% 
                              50.0%         12.5%         37.5%   100.0%                         37.5%  62.5%    87.5%  12.5%    25.0%  62.5% 
 
Not at all important    23       14      3      3             3       22      1                     14      9       22               1     21 
                      3.8%     5.1%   3.8%   2.5%          2.7%     4.5%   1.1%                   3.0%   6.9%     4.1%            0.5%   5.3% 
                              60.9%  13.0%  13.0%         13.0%    95.7%   4.3%                  60.9%  39.1%    95.7%            4.3%  91.3% 
 
Don't know              13        5      1      2             5        8      5                      8      5       12      1        2     11 
                      2.2%     1.8%   1.3%   1.7%          4.5%     1.6%   5.6%                   1.7%   3.8%     2.2%   1.9%     1.1%   2.8% 
                              38.5%   7.7%  15.4%         38.5%    61.5%  38.5%                  61.5%  38.5%    92.3%   7.7%    15.4%  84.6% 
 
 
         Chi Square           10.38                                12.95                         21.02            3.30           13.87         
                             p=.846                               p=.373                        p=.001          p=.508          p=.008         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 38b:  32-37. Important variables in cellular service. 
            33. Must be as reliable as current local phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         509      233    204      408     86      375    123      200    309      115    152    125     31       74    209    102    110 
                     85.0%    86.6%  82.3%    86.4%  80.4%    84.3%  87.9%    85.5%  84.7%    79.9%  85.9%  96.9%  86.1%    90.2%  89.7%  85.7%  76.4% 
                              45.8%  40.1%    80.2%  16.9%    73.7%  24.2%    39.3%  60.7%    22.6%  29.9%  24.6%   6.1%    14.5%  41.1%  20.0%  21.6% 
 
Somewhat important      46       15     24       31     12       37      6       18     28       15     15      1      2        6     13      5     17 
                      7.7%     5.6%   9.7%     6.6%  11.2%     8.3%   4.3%     7.7%   7.7%    10.4%   8.5%   0.8%   5.6%     7.3%   5.6%   4.2%  11.8% 
                              32.6%  52.2%    67.4%  26.1%    80.4%  13.0%    39.1%  60.9%    32.6%  32.6%   2.2%   4.3%    13.0%  28.3%  10.9%  37.0% 
 
Not very important       8        3      4        7               7      1        3      5        4      1                      1      2      2      3 
                      1.3%     1.1%   1.6%     1.5%            1.6%   0.7%     1.3%   1.4%     2.8%   0.6%                   1.2%   0.9%   1.7%   2.1% 
                              37.5%  50.0%    87.5%           87.5%  12.5%    37.5%  62.5%    50.0%  12.5%                  12.5%  25.0%  25.0%  37.5% 
 
Not at all important    23       10     11       18      4       17      6        7     16        7      3      2      3               6      9      7 
                      3.8%     3.7%   4.4%     3.8%   3.7%     3.8%   4.3%     3.0%   4.4%     4.9%   1.7%   1.6%   8.3%            2.6%   7.6%   4.9% 
                              43.5%  47.8%    78.3%  17.4%    73.9%  26.1%    30.4%  69.6%    30.4%  13.0%   8.7%  13.0%           26.1%  39.1%  30.4% 
 
Don't know              13        8      5        8      5        9      4        6      7        3      6      1               1      3      1      7 
                      2.2%     3.0%   2.0%     1.7%   4.7%     2.0%   2.9%     2.6%   1.9%     2.1%   3.4%   0.8%            1.2%   1.3%   0.8%   4.9% 
                              61.5%  38.5%    61.5%  38.5%    69.2%  30.8%    46.2%  53.8%    23.1%  46.2%   7.7%            7.7%  23.1%   7.7%  53.8% 
 
 
         Chi Square            4.04            7.95            3.48            1.01           29.23                         25.95                       
                             p=.401          p=.094          p=.481          p=.908          p=.004                        p=.011                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 39a:  32-37. Important variables in cellular service. 
            34. Must have the same reception or signal quality as current local 
            phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         509      229     68    108     12     92      413     79     17             412     97      455     46      161    328 
                     85.0%    83.0%  86.1%  89.3% 100.0%  82.9%    84.1%  88.8%  89.5%           88.0%  74.0%    84.9%  85.2%    88.5%  83.0% 
                              45.0%  13.4%  21.2%   2.4%  18.1%    81.1%  15.5%   3.3%           80.9%  19.1%    89.4%   9.0%    31.6%  64.4% 
 
Somewhat important      48       25      6      8             9       43      3      2              30     18       41      7       15     31 
                      8.0%     9.1%   7.6%   6.6%          8.1%     8.8%   3.4%  10.5%            6.4%  13.7%     7.6%  13.0%     8.2%   7.8% 
                              52.1%  12.5%  16.7%         18.8%    89.6%   6.3%   4.2%           62.5%  37.5%    85.4%  14.6%    31.3%  64.6% 
 
Not very important       6        3      1      1             1        5      1                      4      2        6               2      4 
                      1.0%     1.1%   1.3%   0.8%          0.9%     1.0%   1.1%                   0.9%   1.5%     1.1%            1.1%   1.0% 
                              50.0%  16.7%  16.7%         16.7%    83.3%  16.7%                  66.7%  33.3%   100.0%           33.3%  66.7% 
 
Not at all important    22       13      3      2             4       21      1                     14      8       21               2     20 
                      3.7%     4.7%   3.8%   1.7%          3.6%     4.3%   1.1%                   3.0%   6.1%     3.9%            1.1%   5.1% 
                              59.1%  13.6%   9.1%         18.2%    95.5%   4.5%                  63.6%  36.4%    95.5%            9.1%  90.9% 
 
Don't know              14        6      1      2             5        9      5                      8      6       13      1        2     12 
                      2.3%     2.2%   1.3%   1.7%          4.5%     1.8%   5.6%                   1.7%   4.6%     2.4%   1.9%     1.1%   3.0% 
                              42.9%   7.1%  14.3%         35.7%    64.3%  35.7%                  57.1%  42.9%    92.9%   7.1%    14.3%  85.7% 
 
 
         Chi Square            8.45                                11.16                         15.99            4.49            7.53         
                             p=.934                               p=.515                        p=.003          p=.344          p=.110         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 39b:  32-37. Important variables in cellular service. 
            34. Must have the same reception or signal quality as current local 
            phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         509      227    210      407     85      375    121      198    311      118    152    117     32       68    209    101    114 
                     85.0%    84.4%  84.7%    86.2%  79.4%    84.3%  86.4%    84.6%  85.2%    81.9%  85.9%  90.7%  88.9%    82.9%  89.7%  84.9%  79.2% 
                              44.6%  41.3%    80.0%  16.7%    73.7%  23.8%    38.9%  61.1%    23.2%  29.9%  23.0%   6.3%    13.4%  41.1%  19.8%  22.4% 
 
Somewhat important      48       21     20       34     12       38      9       22     26       14     14      8      2       12     12      8     14 
                      8.0%     7.8%   8.1%     7.2%  11.2%     8.5%   6.4%     9.4%   7.1%     9.7%   7.9%   6.2%   5.6%    14.6%   5.2%   6.7%   9.7% 
                              43.8%  41.7%    70.8%  25.0%    79.2%  18.8%    45.8%  54.2%    29.2%  29.2%  16.7%   4.2%    25.0%  25.0%  16.7%  29.2% 
 
Not very important       6        3      2        5               6               2      4        1      2      1               1      2      1      2 
                      1.0%     1.1%   0.8%     1.1%            1.3%            0.9%   1.1%     0.7%   1.1%   0.8%            1.2%   0.9%   0.8%   1.4% 
                              50.0%  33.3%    83.3%          100.0%           33.3%  66.7%    16.7%  33.3%  16.7%           16.7%  33.3%  16.7%  33.3% 
 
Not at all important    22       10     11       18      4       16      6        6     16        8      3      2      2               7      8      6 
                      3.7%     3.7%   4.4%     3.8%   3.7%     3.6%   4.3%     2.6%   4.4%     5.6%   1.7%   1.6%   5.6%            3.0%   6.7%   4.2% 
                              45.5%  50.0%    81.8%  18.2%    72.7%  27.3%    27.3%  72.7%    36.4%  13.6%   9.1%   9.1%           31.8%  36.4%  27.3% 
 
Don't know              14        8      5        8      6       10      4        6      8        3      6      1               1      3      1      8 
                      2.3%     3.0%   2.0%     1.7%   5.6%     2.2%   2.9%     2.6%   2.2%     2.1%   3.4%   0.8%            1.2%   1.3%   0.8%   5.6% 
                              57.1%  35.7%    57.1%  42.9%    71.4%  28.6%    42.9%  57.1%    21.4%  42.9%   7.1%            7.1%  21.4%   7.1%  57.1% 
 
 
         Chi Square            0.77            8.90            2.84            2.38           11.46                         25.09                       
                             p=.942          p=.064          p=.585          p=.666          p=.490                        p=.014                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 40a:  32-37. Important variables in cellular service. 
            35. Must have the same features as current local phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         356      158     42     76      8     72      286     54     16             281     75      320     31      107    234 
                     59.4%    57.2%  53.2%  62.8%  66.7%  64.9%    58.2%  60.7%  84.2%           60.0%  57.3%    59.7%  57.4%    58.8%  59.2% 
                              44.4%  11.8%  21.3%   2.2%  20.2%    80.3%  15.2%   4.5%           78.9%  21.1%    89.9%   8.7%    30.1%  65.7% 
 
Somewhat important     152       70     21     34      4     23      124     25      3             122     30      135     16       55     93 
                     25.4%    25.4%  26.6%  28.1%  33.3%  20.7%    25.3%  28.1%  15.8%           26.1%  22.9%    25.2%  29.6%    30.2%  23.5% 
                              46.1%  13.8%  22.4%   2.6%  15.1%    81.6%  16.4%   2.0%           80.3%  19.7%    88.8%  10.5%    36.2%  61.2% 
 
Not very important      46       26      9      6             5       42      4                     36     10       39      5       10     33 
                      7.7%     9.4%  11.4%   5.0%          4.5%     8.6%   4.5%                   7.7%   7.6%     7.3%   9.3%     5.5%   8.4% 
                              56.5%  19.6%  13.0%         10.9%    91.3%   8.7%                  78.3%  21.7%    84.8%  10.9%    21.7%  71.7% 
 
Not at all important    32       17      6      3             6       31      1                     21     11       30      1        8     24 
                      5.3%     6.2%   7.6%   2.5%          5.4%     6.3%   1.1%                   4.5%   8.4%     5.6%   1.9%     4.4%   6.1% 
                              53.1%  18.8%   9.4%         18.8%    96.9%   3.1%                  65.6%  34.4%    93.8%   3.1%    25.0%  75.0% 
 
Don't know              13        5      1      2             5        8      5                      8      5       12      1        2     11 
                      2.2%     1.8%   1.3%   1.7%          4.5%     1.6%   5.6%                   1.7%   3.8%     2.2%   1.9%     1.1%   2.8% 
                              38.5%   7.7%  15.4%         38.5%    61.5%  38.5%                  61.5%  38.5%    92.3%   7.7%    15.4%  84.6% 
 
 
         Chi Square           16.58                                16.97                          5.56            2.02            5.74         
                             p=.413                               p=.151                        p=.234          p=.731          p=.219         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 40b:  32-37. Important variables in cellular service. 
            35. Must have the same features as current local phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         356      153    154      282     63      262     88      135    221       89    105     76     19       50    133     72     92 
                     59.4%    56.9%  62.1%    59.7%  58.9%    58.9%  62.9%    57.7%  60.5%    61.8%  59.3%  58.9%  52.8%    61.0%  57.1%  60.5%  63.9% 
                              43.0%  43.3%    79.2%  17.7%    73.6%  24.7%    37.9%  62.1%    25.0%  29.5%  21.3%   5.3%    14.0%  37.4%  20.2%  25.8% 
 
Somewhat important     152       76     52      123     23      113     33       66     86       29     46     37     12       28     64     23     29 
                     25.4%    28.3%  21.0%    26.1%  21.5%    25.4%  23.6%    28.2%  23.6%    20.1%  26.0%  28.7%  33.3%    34.1%  27.5%  19.3%  20.1% 
                              50.0%  34.2%    80.9%  15.1%    74.3%  21.7%    43.4%  56.6%    19.1%  30.3%  24.3%   7.9%    18.4%  42.1%  15.1%  19.1% 
 
Not very important      46       20     20       36      8       37      8       16     30       14     15     11      2        3     22     13      7 
                      7.7%     7.4%   8.1%     7.6%   7.5%     8.3%   5.7%     6.8%   8.2%     9.7%   8.5%   8.5%   5.6%     3.7%   9.4%  10.9%   4.9% 
                              43.5%  43.5%    78.3%  17.4%    80.4%  17.4%    34.8%  65.2%    30.4%  32.6%  23.9%   4.3%     6.5%  47.8%  28.3%  15.2% 
 
Not at all important    32       12     17       23      8       24      7       11     21        9      5      4      3              11     10      9 
                      5.3%     4.5%   6.9%     4.9%   7.5%     5.4%   5.0%     4.7%   5.8%     6.3%   2.8%   3.1%   8.3%            4.7%   8.4%   6.3% 
                              37.5%  53.1%    71.9%  25.0%    75.0%  21.9%    34.4%  65.6%    28.1%  15.6%  12.5%   9.4%           34.4%  31.3%  28.1% 
 
Don't know              13        8      5        8      5        9      4        6      7        3      6      1               1      3      1      7 
                      2.2%     3.0%   2.0%     1.7%   4.7%     2.0%   2.9%     2.6%   1.9%     2.1%   3.4%   0.8%            1.2%   1.3%   0.8%   4.9% 
                              61.5%  38.5%    61.5%  38.5%    69.2%  30.8%    46.2%  53.8%    23.1%  46.2%   7.7%            7.7%  23.1%   7.7%  53.8% 
 
 
         Chi Square            5.21            5.28            1.72            2.33           11.27                         26.91                       
                             p=.266          p=.259          p=.786          p=.675          p=.506                        p=.008                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 41a:  32-37. Important variables in cellular service. 
            36. Must allow access to the Internet. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         214      101     22     49      6     36      170     36      8             178     36      199     13       70    133 
                     35.7%    36.6%  27.8%  40.5%  50.0%  32.4%    34.6%  40.4%  42.1%           38.0%  27.5%    37.1%  24.1%    38.5%  33.7% 
                              47.2%  10.3%  22.9%   2.8%  16.8%    79.4%  16.8%   3.7%           83.2%  16.8%    93.0%   6.1%    32.7%  62.1% 
 
Somewhat important     108       51     17     18      1     21       84     19      5              90     18       92     14       35     68 
                     18.0%    18.5%  21.5%  14.9%   8.3%  18.9%    17.1%  21.3%  26.3%           19.2%  13.7%    17.2%  25.9%    19.2%  17.2% 
                              47.2%  15.7%  16.7%   0.9%  19.4%    77.8%  17.6%   4.6%           83.3%  16.7%    85.2%  13.0%    32.4%  63.0% 
 
Not very important     115       48     17     25      1     24       95     16      4              94     21       99     13       37     76 
                     19.2%    17.4%  21.5%  20.7%   8.3%  21.6%    19.3%  18.0%  21.1%           20.1%  16.0%    18.5%  24.1%    20.3%  19.2% 
                              41.7%  14.8%  21.7%   0.9%  20.9%    82.6%  13.9%   3.5%           81.7%  18.3%    86.1%  11.3%    32.2%  66.1% 
 
Not at all important   144       70     22     26      2     24      131     12      1              95     49      130     12       35    105 
                     24.0%    25.4%  27.8%  21.5%  16.7%  21.6%    26.7%  13.5%   5.3%           20.3%  37.4%    24.3%  22.2%    19.2%  26.6% 
                              48.6%  15.3%  18.1%   1.4%  16.7%    91.0%   8.3%   0.7%           66.0%  34.0%    90.3%   8.3%    24.3%  72.9% 
 
Don't know              18        6      1      3      2      6       11      6      1              11      7       16      2        5     13 
                      3.0%     2.2%   1.3%   2.5%  16.7%   5.4%     2.2%   6.7%   5.3%            2.4%   5.3%     3.0%   3.7%     2.7%   3.3% 
                              33.3%   5.6%  16.7%  11.1%  33.3%    61.1%  33.3%   5.6%           61.1%  38.9%    88.9%  11.1%    27.8%  72.2% 
 
 
         Chi Square           19.70                                16.30                         21.29            5.40            4.07         
                             p=.234                               p=.178                        p=.001          p=.249          p=.397         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 41b:  32-37. Important variables in cellular service. 
            36. Must allow access to the Internet. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         214       89     94      168     38      158     50       77    137       51     66     50      9       26     95     50     36 
                     35.7%    33.1%  37.9%    35.6%  35.5%    35.5%  35.7%    32.9%  37.5%    35.4%  37.3%  38.8%  25.0%    31.7%  40.8%  42.0%  25.0% 
                              41.6%  43.9%    78.5%  17.8%    73.8%  23.4%    36.0%  64.0%    23.8%  30.8%  23.4%   4.2%    12.1%  44.4%  23.4%  16.8% 
 
Somewhat important     108       58     37       84     22       81     25       47     61       17     39     25     11       16     46     23     20 
                     18.0%    21.6%  14.9%    17.8%  20.6%    18.2%  17.9%    20.1%  16.7%    11.8%  22.0%  19.4%  30.6%    19.5%  19.7%  19.3%  13.9% 
                              53.7%  34.3%    77.8%  20.4%    75.0%  23.1%    43.5%  56.5%    15.7%  36.1%  23.1%  10.2%    14.8%  42.6%  21.3%  18.5% 
 
Not very important     115       52     44       96     16       84     29       49     66       24     38     28      7       20     49     17     24 
                     19.2%    19.3%  17.7%    20.3%  15.0%    18.9%  20.7%    20.9%  18.1%    16.7%  21.5%  21.7%  19.4%    24.4%  21.0%  14.3%  16.7% 
                              45.2%  38.3%    83.5%  13.9%    73.0%  25.2%    42.6%  57.4%    20.9%  33.0%  24.3%   6.1%    17.4%  42.6%  14.8%  20.9% 
 
Not at all important   144       60     65      112     26      109     32       54     90       47     28     23      9       19     39     27     55 
                     24.0%    22.3%  26.2%    23.7%  24.3%    24.5%  22.9%    23.1%  24.7%    32.6%  15.8%  17.8%  25.0%    23.2%  16.7%  22.7%  38.2% 
                              41.7%  45.1%    77.8%  18.1%    75.7%  22.2%    37.5%  62.5%    32.6%  19.4%  16.0%   6.3%    13.2%  27.1%  18.8%  38.2% 
 
Don't know              18       10      8       12      5       13      4        7     11        5      6      3               1      4      2      9 
                      3.0%     3.7%   3.2%     2.5%   4.7%     2.9%   2.9%     3.0%   3.0%     3.5%   3.4%   2.3%            1.2%   1.7%   1.7%   6.3% 
                              55.6%  44.4%    66.7%  27.8%    72.2%  22.2%    38.9%  61.1%    27.8%  33.3%  16.7%            5.6%  22.2%  11.1%  50.0% 
 
 
         Chi Square            5.02            3.03            0.31            2.51           23.24                         39.07                       
                             p=.285          p=.552          p=.989          p=.643          p=.026                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 42a:  32-37. Important variables in cellular service. 
            37. Must have prices similar to current local phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Very important         448      199     57     96      9     87      361     72     15             352     96      401     39      138    293 
                     74.8%    72.1%  72.2%  79.3%  75.0%  78.4%    73.5%  80.9%  78.9%           75.2%  73.3%    74.8%  72.2%    75.8%  74.2% 
                              44.4%  12.7%  21.4%   2.0%  19.4%    80.6%  16.1%   3.3%           78.6%  21.4%    89.5%   8.7%    30.8%  65.4% 
 
Somewhat important      94       47     17     14      3     13       82      8      4              79     15       84     10       35     55 
                     15.7%    17.0%  21.5%  11.6%  25.0%  11.7%    16.7%   9.0%  21.1%           16.9%  11.5%    15.7%  18.5%    19.2%  13.9% 
                              50.0%  18.1%  14.9%   3.2%  13.8%    87.2%   8.5%   4.3%           84.0%  16.0%    89.4%  10.6%    37.2%  58.5% 
 
Not very important      14        8      1      3             2       12      2                      9      5       12      2        3     10 
                      2.3%     2.9%   1.3%   2.5%          1.8%     2.4%   2.2%                   1.9%   3.8%     2.2%   3.7%     1.6%   2.5% 
                              57.1%   7.1%  21.4%         14.3%    85.7%  14.3%                  64.3%  35.7%    85.7%  14.3%    21.4%  71.4% 
 
Not at all important    27       16      3      4             4       25      2                     17     10       24      2        3     24 
                      4.5%     5.8%   3.8%   3.3%          3.6%     5.1%   2.2%                   3.6%   7.6%     4.5%   3.7%     1.6%   6.1% 
                              59.3%  11.1%  14.8%         14.8%    92.6%   7.4%                  63.0%  37.0%    88.9%   7.4%    11.1%  88.9% 
 
Don't know              16        6      1      4             5       11      5                     11      5       15      1        3     13 
                      2.7%     2.2%   1.3%   3.3%          4.5%     2.2%   5.6%                   2.4%   3.8%     2.8%   1.9%     1.6%   3.3% 
                              37.5%   6.3%  25.0%         31.3%    68.8%  31.3%                  68.8%  31.3%    93.8%   6.3%    18.8%  81.3% 
 
 
         Chi Square           12.15                                10.26                          8.00            0.97            9.16         
                             p=.734                               p=.593                        p=.091          p=.915          p=.057         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 42b:  32-37. Important variables in cellular service. 
            37. Must have prices similar to current local phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Very important         448      202    188      358     74      333    106      168    280      111    132     98     22       67    170     92    105 
                     74.8%    75.1%  75.8%    75.8%  69.2%    74.8%  75.7%    71.8%  76.7%    77.1%  74.6%  76.0%  61.1%    81.7%  73.0%  77.3%  72.9% 
                              45.1%  42.0%    79.9%  16.5%    74.3%  23.7%    37.5%  62.5%    24.8%  29.5%  21.9%   4.9%    15.0%  37.9%  20.5%  23.4% 
 
Somewhat important      94       41     35       72     19       71     19       49     45       17     30     23     12       12     47     12     19 
                     15.7%    15.2%  14.1%    15.3%  17.8%    16.0%  13.6%    20.9%  12.3%    11.8%  16.9%  17.8%  33.3%    14.6%  20.2%  10.1%  13.2% 
                              43.6%  37.2%    76.6%  20.2%    75.5%  20.2%    52.1%  47.9%    18.1%  31.9%  24.5%  12.8%    12.8%  50.0%  12.8%  20.2% 
 
Not very important      14        6      7       10      4       11      3        4     10        4      5      2               1      6      3      4 
                      2.3%     2.2%   2.8%     2.1%   3.7%     2.5%   2.1%     1.7%   2.7%     2.8%   2.8%   1.6%            1.2%   2.6%   2.5%   2.8% 
                              42.9%  50.0%    71.4%  28.6%    78.6%  21.4%    28.6%  71.4%    28.6%  35.7%  14.3%            7.1%  42.9%  21.4%  28.6% 
 
Not at all important    27       12     12       22      5       20      7        7     20        9      4      3      2               7     10      9 
                      4.5%     4.5%   4.8%     4.7%   4.7%     4.5%   5.0%     3.0%   5.5%     6.3%   2.3%   2.3%   5.6%            3.0%   8.4%   6.3% 
                              44.4%  44.4%    81.5%  18.5%    74.1%  25.9%    25.9%  74.1%    33.3%  14.8%  11.1%   7.4%           25.9%  37.0%  33.3% 
 
Don't know              16        8      6       10      5       10      5        6     10        3      6      3               2      3      2      7 
                      2.7%     3.0%   2.4%     2.1%   4.7%     2.2%   3.6%     2.6%   2.7%     2.1%   3.4%   2.3%            2.4%   1.3%   1.7%   4.9% 
                              50.0%  37.5%    62.5%  31.3%    62.5%  31.3%    37.5%  62.5%    18.8%  37.5%  18.8%           12.5%  18.8%  12.5%  43.8% 
 
 
         Chi Square            0.49            4.01            1.24            9.82           16.70                         22.32                       
                             p=.975          p=.404          p=.871          p=.044          p=.161                        p=.034                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 43a:  38. From your knowledge, is there a choice of cell phone companies from which to purchase service for your home?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
Yes                    454      214     58     87      8     87      366     71     17             383     71      401     46      149    290 
                     75.8%    77.5%  73.4%  71.9%  66.7%  78.4%    74.5%  79.8%  89.5%           81.8%  54.2%    74.8%  85.2%    81.9%  73.4% 
                              47.1%  12.8%  19.2%   1.8%  19.2%    80.6%  15.6%   3.7%           84.4%  15.6%    88.3%  10.1%    32.8%  63.9% 
 
No                      77       29     12     18      3     15       65     12                     53     24       73      2       21     55 
                     12.9%    10.5%  15.2%  14.9%  25.0%  13.5%    13.2%  13.5%                  11.3%  18.3%    13.6%   3.7%    11.5%  13.9% 
                              37.7%  15.6%  23.4%   3.9%  19.5%    84.4%  15.6%                  68.8%  31.2%    94.8%   2.6%    27.3%  71.4% 
 
Don't know/Refused      68       33      9     16      1      9       60      6      2              32     36       62      6       12     50 
                     11.4%    12.0%  11.4%  13.2%   8.3%   8.1%    12.2%   6.7%  10.5%            6.8%  27.5%    11.6%  11.1%     6.6%  12.7% 
                              48.5%  13.2%  23.5%   1.5%  13.2%    88.2%   8.8%   2.9%           47.1%  52.9%    91.2%   8.8%    17.6%  73.5% 
 
 
         Chi Square            5.55                                 5.29                         52.63            4.50            5.97         
                             p=.698                               p=.508                        p=.001          p=.105          p=.050         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 43b:  38. From your knowledge, is there a choice of cell phone companies from which to purchase service for your home?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
Yes                    454      227    175      369     76      344     99      183    271      100    138    110     29       64    192     95     89 
                     75.8%    84.4%  70.6%    78.2%  71.0%    77.3%  70.7%    78.2%  74.2%    69.4%  78.0%  85.3%  80.6%    78.0%  82.4%  79.8%  61.8% 
                              50.0%  38.5%    81.3%  16.7%    75.8%  21.8%    40.3%  59.7%    22.0%  30.4%  24.2%   6.4%    14.1%  42.3%  20.9%  19.6% 
 
No                      77       27     43       50     22       55     19       31     46       21     23      7      5       11     21     16     23 
                     12.9%    10.0%  17.3%    10.6%  20.6%    12.4%  13.6%    13.2%  12.6%    14.6%  13.0%   5.4%  13.9%    13.4%   9.0%  13.4%  16.0% 
                              35.1%  55.8%    64.9%  28.6%    71.4%  24.7%    40.3%  59.7%    27.3%  29.9%   9.1%   6.5%    14.3%  27.3%  20.8%  29.9% 
 
Don't know/Refused      68       15     30       53      9       46     22       20     48       23     16     12      2        7     20      8     32 
                     11.4%     5.6%  12.1%    11.2%   8.4%    10.3%  15.7%     8.5%  13.2%    16.0%   9.0%   9.3%   5.6%     8.5%   8.6%   6.7%  22.2% 
                              22.1%  44.1%    77.9%  13.2%    67.6%  32.4%    29.4%  70.6%    33.8%  23.5%  17.6%   2.9%    10.3%  29.4%  11.8%  47.1% 
 
 
         Chi Square           14.55            8.20            3.38            3.00           13.30                         28.13                       
                             p=.001          p=.017          p=.184          p=.223          p=.039                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 44a:  39. As I read you a list of potential price increases for your local phone service at your home, please tell me if there is a monthly price 
you 
            think you would replace it with a cellular phone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      599      276     79    121     12    111      491     89     19      0      468    131      536     54      182    395 
 
 
$5 increase            112       46     13     25      2     26       91     18      3              91     21      104      7       63     40 
                     18.7%    16.7%  16.5%  20.7%  16.7%  23.4%    18.5%  20.2%  15.8%           19.4%  16.0%    19.4%  13.0%    34.6%  10.1% 
                              41.1%  11.6%  22.3%   1.8%  23.2%    81.3%  16.1%   2.7%           81.3%  18.8%    92.9%   6.3%    56.3%  35.7% 
 
$10 increase            99       46     13     20      3     17       88      7      4              80     19       88     11       43     52 
                     16.5%    16.7%  16.5%  16.5%  25.0%  15.3%    17.9%   7.9%  21.1%           17.1%  14.5%    16.4%  20.4%    23.6%  13.2% 
                              46.5%  13.1%  20.2%   3.0%  17.2%    88.9%   7.1%   4.0%           80.8%  19.2%    88.9%  11.1%    43.4%  52.5% 
 
$20 increase           106       52     15     18      3     18       87     15      4              94     12       90     16       30     72 
                     17.7%    18.8%  19.0%  14.9%  25.0%  16.2%    17.7%  16.9%  21.1%           20.1%   9.2%    16.8%  29.6%    16.5%  18.2% 
                              49.1%  14.2%  17.0%   2.8%  17.0%    82.1%  14.2%   3.8%           88.7%  11.3%    84.9%  15.1%    28.3%  67.9% 
 
$40 increase            62       23     16      8      2     13       48     10      4              51     11       54      4       14     48 
                     10.4%     8.3%  20.3%   6.6%  16.7%  11.7%     9.8%  11.2%  21.1%           10.9%   8.4%    10.1%   7.4%     7.7%  12.2% 
                              37.1%  25.8%  12.9%   3.2%  21.0%    77.4%  16.1%   6.5%           82.3%  17.7%    87.1%   6.5%    22.6%  77.4% 
 
$50 increase            12        7      1      2             2        9      3                     11      1       11      1        2     10 
                      2.0%     2.5%   1.3%   1.7%          1.8%     1.8%   3.4%                   2.4%   0.8%     2.1%   1.9%     1.1%   2.5% 
                              58.3%   8.3%  16.7%         16.7%    75.0%  25.0%                  91.7%   8.3%    91.7%   8.3%    16.7%  83.3% 
 
More than doubling      17        7      1      5             4        9      7      1              13      4       16      1        1     16 
current bill          2.8%     2.5%   1.3%   4.1%          3.6%     1.8%   7.9%   5.3%            2.8%   3.1%     3.0%   1.9%     0.5%   4.1% 
                              41.2%   5.9%  29.4%         23.5%    52.9%  41.2%   5.9%           76.5%  23.5%    94.1%   5.9%     5.9%  94.1% 
 
Wouldn't switch to     158       81     14     38      1     24      133     24      1             109     49      146      9       19    138 
cell phone           26.4%    29.3%  17.7%  31.4%   8.3%  21.6%    27.1%  27.0%   5.3%           23.3%  37.4%    27.2%  16.7%    10.4%  34.9% 
                              51.3%   8.9%  24.1%   0.6%  15.2%    84.2%  15.2%   0.6%           69.0%  31.0%    92.4%   5.7%    12.0%  87.3% 
 
Other                    7        4      1      1             1        5      1      1               4      3        6      1        1      6 
                      1.2%     1.4%   1.3%   0.8%          0.9%     1.0%   1.1%   5.3%            0.9%   2.3%     1.1%   1.9%     0.5%   1.5% 
                              57.1%  14.3%  14.3%         14.3%    71.4%  14.3%  14.3%           57.1%  42.9%    85.7%  14.3%    14.3%  85.7% 
 
Don't know/Refused      26       10      5      4      1      6       21      4      1              15     11       21      4        9     13 
                      4.3%     3.6%   6.3%   3.3%   8.3%   5.4%     4.3%   4.5%   5.3%            3.2%   8.4%     3.9%   7.4%     4.9%   3.3% 
                              38.5%  19.2%  15.4%   3.8%  23.1%    80.8%  15.4%   3.8%           57.7%  42.3%    80.8%  15.4%    34.6%  50.0% 
 
 
         Chi Square           27.59                                25.08                         25.78           10.34           88.41         
                             p=.689                               p=.402                        p=.001          p=.242          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 44b:  39. As I read you a list of potential price increases for your local phone service at your home, please tell me if there is a monthly price 
you think  
            you would replace it with a cellular phone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      599      269    248      472    107      445    140      234    365      144    177    129     36       82    233    119    144 
 
 
$5 increase            112       42     54       82     26       86     25       54     58       35     37     23      6       29     40     21     20 
                     18.7%    15.6%  21.8%    17.4%  24.3%    19.3%  17.9%    23.1%  15.9%    24.3%  20.9%  17.8%  16.7%    35.4%  17.2%  17.6%  13.9% 
                              37.5%  48.2%    73.2%  23.2%    76.8%  22.3%    48.2%  51.8%    31.3%  33.0%  20.5%   5.4%    25.9%  35.7%  18.8%  17.9% 
 
$10 increase            99       47     37       76     19       79     17       30     69       28     30     21      4       17     37     22     22 
                     16.5%    17.5%  14.9%    16.1%  17.8%    17.8%  12.1%    12.8%  18.9%    19.4%  16.9%  16.3%  11.1%    20.7%  15.9%  18.5%  15.3% 
                              47.5%  37.4%    76.8%  19.2%    79.8%  17.2%    30.3%  69.7%    28.3%  30.3%  21.2%   4.0%    17.2%  37.4%  22.2%  22.2% 
 
$20 increase           106       55     37       89     16       81     25       54     52       20     29     37      7       15     51     19     19 
                     17.7%    20.4%  14.9%    18.9%  15.0%    18.2%  17.9%    23.1%  14.2%    13.9%  16.4%  28.7%  19.4%    18.3%  21.9%  16.0%  13.2% 
                              51.9%  34.9%    84.0%  15.1%    76.4%  23.6%    50.9%  49.1%    18.9%  27.4%  34.9%   6.6%    14.2%  48.1%  17.9%  17.9% 
 
$40 increase            62       36     14       51      9       46     14       23     39        6     24     17      7       10     26     11     12 
                     10.4%    13.4%   5.6%    10.8%   8.4%    10.3%  10.0%     9.8%  10.7%     4.2%  13.6%  13.2%  19.4%    12.2%  11.2%   9.2%   8.3% 
                              58.1%  22.6%    82.3%  14.5%    74.2%  22.6%    37.1%  62.9%     9.7%  38.7%  27.4%  11.3%    16.1%  41.9%  17.7%  19.4% 
 
$50 increase            12        4      7       10      2        7      4        2     10        1      5      2      2        1      8      2      1 
                      2.0%     1.5%   2.8%     2.1%   1.9%     1.6%   2.9%     0.9%   2.7%     0.7%   2.8%   1.6%   5.6%     1.2%   3.4%   1.7%   0.7% 
                              33.3%  58.3%    83.3%  16.7%    58.3%  33.3%    16.7%  83.3%     8.3%  41.7%  16.7%  16.7%     8.3%  66.7%  16.7%   8.3% 
 
More than doubling      17        9      6       14      2       12      3        7     10        4      5      2      1        1      5      5      2 
current bill          2.8%     3.3%   2.4%     3.0%   1.9%     2.7%   2.1%     3.0%   2.7%     2.8%   2.8%   1.6%   2.8%     1.2%   2.1%   4.2%   1.4% 
                              52.9%  35.3%    82.4%  11.8%    70.6%  17.6%    41.2%  58.8%    23.5%  29.4%  11.8%   5.9%     5.9%  29.4%  29.4%  11.8% 
 
Wouldn't switch to     158       63     78      125     27      112     42       51    107       43     40     23      8        9     52     35     54 
cell phone           26.4%    23.4%  31.5%    26.5%  25.2%    25.2%  30.0%    21.8%  29.3%    29.9%  22.6%  17.8%  22.2%    11.0%  22.3%  29.4%  37.5% 
                              39.9%  49.4%    79.1%  17.1%    70.9%  26.6%    32.3%  67.7%    27.2%  25.3%  14.6%   5.1%     5.7%  32.9%  22.2%  34.2% 
 
Other                    7        5      2        5      2        5      2        5      2        3                    1               3      1      3 
                      1.2%     1.9%   0.8%     1.1%   1.9%     1.1%   1.4%     2.1%   0.5%     2.1%                 2.8%            1.3%   0.8%   2.1% 
                              71.4%  28.6%    71.4%  28.6%    71.4%  28.6%    71.4%  28.6%    42.9%                14.3%           42.9%  14.3%  42.9% 
 
Don't know/Refused      26        8     13       20      4       17      8        8     18        4      7      4                     11      3     11 
                      4.3%     3.0%   5.2%     4.2%   3.7%     3.8%   5.7%     3.4%   4.9%     2.8%   4.0%   3.1%                   4.7%   2.5%   7.6% 
                              30.8%  50.0%    76.9%  15.4%    65.4%  30.8%    30.8%  69.2%    15.4%  26.9%  15.4%                  42.3%  11.5%  42.3% 
 
 
         Chi Square           20.56            4.59            5.16           22.97           39.44                         53.61                       
                             p=.008          p=.801          p=.740          p=.003          p=.025                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 45a:  40. In the past five years, have you replaced one or more of your additional phone lines at your home with another type of service?  
 
 
Number of land lines.  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      104       56      6     20      1     21        0     86     18      0       97      7       93     10       30     70 
 
 
Yes,                    17        7      2      4      1      3              14      3              17              15      2        6     10 
one additional line  16.3%    12.5%  33.3%  20.0% 100.0%  14.3%           16.3%  16.7%           17.5%           16.1%  20.0%    20.0%  14.3% 
                              41.2%  11.8%  23.5%   5.9%  17.6%           82.4%  17.6%          100.0%           88.2%  11.8%    35.3%  58.8% 
 
Yes, more than one       4        2      1      1                             4                      4               3      1        1      3 
additional line       3.8%     3.6%  16.7%   5.0%                          4.7%                   4.1%            3.2%  10.0%     3.3%   4.3% 
                              50.0%  25.0%  25.0%                        100.0%                 100.0%           75.0%  25.0%    25.0%  75.0% 
 
No                      83       47      3     15            18              68     15              76      7       75      7       23     57 
                     79.8%    83.9%  50.0%  75.0%         85.7%           79.1%  83.3%           78.4% 100.0%    80.6%  70.0%    76.7%  81.4% 
                              56.6%   3.6%  18.1%         21.7%           81.9%  18.1%           91.6%   8.4%    90.4%   8.4%    27.7%  68.7% 
 
 
         Chi Square           11.29                                 0.87                          1.90            1.28            0.54         
                             p=.186                               p=.990                        p=.387          p=.528          p=.765         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 45b:  40. In the past five years, have you replaced one or more of your additional phone lines at your home with another type of service?  
 
 
Number of land lines.  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      104       54     44       86     14       72     27       48     56       16     28     28     13       11     46     25     17 
 
 
Yes,                    17       13      4       14      3       11      6        9      8               6      7      1        3      5      6      3 
one additional line  16.3%    24.1%   9.1%    16.3%  21.4%    15.3%  22.2%    18.8%  14.3%           21.4%  25.0%   7.7%    27.3%  10.9%  24.0%  17.6% 
                              76.5%  23.5%    82.4%  17.6%    64.7%  35.3%    52.9%  47.1%           35.3%  41.2%   5.9%    17.6%  29.4%  35.3%  17.6% 
 
Yes, more than one       4        3               3      1        4               2      2               2      1      1               3             1 
additional line       3.8%     5.6%            3.5%   7.1%     5.6%            4.2%   3.6%            7.1%   3.6%   7.7%            6.5%          5.9% 
                              75.0%           75.0%  25.0%   100.0%           50.0%  50.0%           50.0%  25.0%  25.0%           75.0%         25.0% 
 
No                      83       38     40       69     10       57     21       37     46       16     20     20     11        8     38     19     13 
                     79.8%    70.4%  90.9%    80.2%  71.4%    79.2%  77.8%    77.1%  82.1%   100.0%  71.4%  71.4%  84.6%    72.7%  82.6%  76.0%  76.5% 
                              45.8%  48.2%    83.1%  12.0%    68.7%  25.3%    44.6%  55.4%    19.3%  24.1%  24.1%  13.3%     9.6%  45.8%  22.9%  15.7% 
 
 
         Chi Square            6.87            0.71            2.06            0.42            7.68                          4.87                       
                             p=.032          p=.702          p=.358          p=.810          p=.262                        p=.561                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 46a:  41. As I read the following list please tell me with which of these types of service did you replace any of your additional telephone lines? 
 
 
Number of land lines.  
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES       21        9      3      5      1      3        0     18      3      0       21      0       18      3        7     13 
 
 
Cellular phone(s)        1                      1                             1                      1               1               1        
                      4.8%                  20.0%                          5.6%                   4.8%            5.6%           14.3%        
                                           100.0%                        100.0%                 100.0%          100.0%          100.0%        
 
Internet over cable      8        6      1      1                             7      1               8               6      2        1      7 
                     38.1%    66.7%  33.3%  20.0%                         38.9%  33.3%           38.1%           33.3%  66.7%    14.3%  53.8% 
                              75.0%  12.5%  12.5%                         87.5%  12.5%          100.0%           75.0%  25.0%    12.5%  87.5% 
 
Internet over DSL        6        3             1      1      1               6                      6               6               3      3 
                     28.6%    33.3%         20.0% 100.0%  33.3%           33.3%                  28.6%           33.3%           42.9%  23.1% 
                              50.0%         16.7%  16.7%  16.7%          100.0%                 100.0%          100.0%           50.0%  50.0% 
 
Internet over            1                                    1               1                      1               1                      1 
satellite             4.8%                                33.3%            5.6%                   4.8%            5.6%                   7.7% 
                                                         100.0%          100.0%                 100.0%          100.0%                 100.0% 
 
VOIP                     2        1             1                             2                      2               1      1        1      1 
                      9.5%    11.1%         20.0%                         11.1%                   9.5%            5.6%  33.3%    14.3%   7.7% 
                              50.0%         50.0%                        100.0%                 100.0%           50.0%  50.0%    50.0%  50.0% 
 
Other                    2        1                           1               1      1               2               2                      2 
                      9.5%    11.1%                       33.3%            5.6%  33.3%            9.5%           11.1%                  15.4% 
                              50.0%                       50.0%           50.0%  50.0%          100.0%          100.0%                 100.0% 
 
Don't know/Refused       3               2      1                             2      1               3               2      1        1      1 
                     14.3%           66.7%  20.0%                         11.1%  33.3%           14.3%           11.1%  33.3%    14.3%   7.7% 
                                     66.7%  33.3%                         66.7%  33.3%          100.0%           66.7%  33.3%    33.3%  33.3% 
 
 
         Chi Square           29.20                                 5.00                         -0.00            4.44            6.44         
                             p=.213                               p=.999                        p=.999          p=.618          p=.375         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 46b:  41. As I read the following list please tell me with which of these types of service did you replace any of your additional telephone lines? 
 
 
Number of land lines.  
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES       21       16      4       17      4       15      6       11     10        0      8      8      2        3      8      6      4 
 
 
Cellular phone(s)        1                               1        1               1                             1                      1               
                      4.8%                           25.0%     6.7%            9.1%                         12.5%                  12.5%               
                                                    100.0%   100.0%          100.0%                        100.0%                 100.0%               
 
Internet over cable      8        7      1        6      2        7      1        4      4               2      5      1        2      5             1 
                     38.1%    43.8%  25.0%    35.3%  50.0%    46.7%  16.7%    36.4%  40.0%           25.0%  62.5%  50.0%    66.7%  62.5%         25.0% 
                              87.5%  12.5%    75.0%  25.0%    87.5%  12.5%    50.0%  50.0%           25.0%  62.5%  12.5%    25.0%  62.5%         12.5% 
 
Internet over DSL        6        4      2        6               3      3        2      4               4             1               1      3      2 
                     28.6%    25.0%  50.0%    35.3%           20.0%  50.0%    18.2%  40.0%           50.0%         50.0%           12.5%  50.0%  50.0% 
                              66.7%  33.3%   100.0%           50.0%  50.0%    33.3%  66.7%           66.7%         16.7%           16.7%  50.0%  33.3% 
 
Internet over            1               1        1               1                      1                                                    1        
satellite             4.8%           25.0%     5.9%            6.7%                  10.0%                                                16.7%        
                                    100.0%   100.0%          100.0%                 100.0%                                               100.0%        
 
VOIP                     2        2               2               2               2                      1                             2               
                      9.5%    12.5%           11.8%           13.3%           18.2%                  12.5%                         25.0%               
                             100.0%          100.0%          100.0%          100.0%                  50.0%                        100.0%               
 
Other                    2        2               2               1      1        1      1                      1      1               1      1        
                      9.5%    12.5%           11.8%            6.7%  16.7%     9.1%  10.0%                  12.5%  50.0%           12.5%  16.7%        
                             100.0%          100.0%           50.0%  50.0%    50.0%  50.0%                  50.0%  50.0%           50.0%  50.0%        
 
Don't know/Refused       3        3               2      1        2      1        2      1               2      1               1             1      1 
                     14.3%    18.8%           11.8%  25.0%    13.3%  16.7%    18.2%  10.0%           25.0%  12.5%           33.3%         16.7%  25.0% 
                             100.0%           66.7%  33.3%    66.7%  33.3%    66.7%  33.3%           66.7%  33.3%           33.3%         33.3%  33.3% 
 
 
         Chi Square            7.16            7.92            4.63            4.97           11.30                         18.26                       
                             p=.307          p=.244          p=.592          p=.548          p=.881                        p=.439                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
            COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 47:  42-45. Telephone features and preferences.   
 
 
 
                                         Telephone features and preferences           
                               ------------------------------------------------------ 
                                Strongly   Somewhat   Somewhat   Strongly             
                     TOTAL        Agree      Agree    Disagree   Disagree  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
I prefer receiving     600           288        148         93         54         17  
one bill            100.0%         48.0%      24.7%      15.5%       9.0%       2.8%  
 
Prefer to talk on      600            30         62        181        288         39  
cell phone vs. trad 100.0%          5.0%      10.3%      30.2%      48.0%       6.5%  
 
Prefer VOIP            600            52         52        109        186        201  
over traditional    100.0%          8.7%       8.7%      18.2%      31.0%      33.5%  
 
Prefer basic feature   600           253        134        106        102          5  
w/o additional      100.0%         42.2%      22.3%      17.7%      17.0%       0.8%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 48a:  42-45. Telephone features and preferences. 
            42. I prefer the convenience of receiving one bill each month from one 
            company for all my communications services... 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         288      130     36     61      8     53      239     41      7      1      206     81      255     28       93    183 
                     48.0%    46.9%  45.6%  50.4%  66.7%  47.7%    48.7%  46.1%  36.8% 100.0%    44.0%  61.8%    47.6%  51.9%    51.1%  46.3% 
                              45.1%  12.5%  21.2%   2.8%  18.4%    83.0%  14.2%   2.4%   0.3%    71.5%  28.1%    88.5%   9.7%    32.3%  63.5% 
 
Somewhat agree         148       66     25     29      1     27      123     20      5             117     31      132     13       42     98 
                     24.7%    23.8%  31.6%  24.0%   8.3%  24.3%    25.1%  22.5%  26.3%           25.0%  23.7%    24.6%  24.1%    23.1%  24.8% 
                              44.6%  16.9%  19.6%   0.7%  18.2%    83.1%  13.5%   3.4%           79.1%  20.9%    89.2%   8.8%    28.4%  66.2% 
 
Somewhat disagree       93       46     10     22      1     14       71     18      4              82     11       85      7       26     65 
                     15.5%    16.6%  12.7%  18.2%   8.3%  12.6%    14.5%  20.2%  21.1%           17.5%   8.4%    15.9%  13.0%    14.3%  16.5% 
                              49.5%  10.8%  23.7%   1.1%  15.1%    76.3%  19.4%   4.3%           88.2%  11.8%    91.4%   7.5%    28.0%  69.9% 
 
Strongly disagree       54       23      8      8      2     13       44      9      1              50      4       49      4       16     37 
                      9.0%     8.3%  10.1%   6.6%  16.7%  11.7%     9.0%  10.1%   5.3%           10.7%   3.1%     9.1%   7.4%     8.8%   9.4% 
                              42.6%  14.8%  14.8%   3.7%  24.1%    81.5%  16.7%   1.9%           92.6%   7.4%    90.7%   7.4%    29.6%  68.5% 
 
Don't know              17       12             1             4       14      1      2              13      4       15      2        5     12 
                      2.8%     4.3%          0.8%          3.6%     2.9%   1.1%  10.5%            2.8%   3.1%     2.8%   3.7%     2.7%   3.0% 
                              70.6%          5.9%         23.5%    82.4%   5.9%  11.8%           76.5%  23.5%    88.2%  11.8%    29.4%  70.6% 
 
 
         Chi Square           15.78                                 9.22                         18.98            0.76            1.20         
                             p=.468                               p=.684                        p=.001          p=.944          p=.878         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 48b:  42-45. Telephone features and preferences. 
            42. I prefer the convenience of receiving one bill each month from one 
            company for all my communications services... 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         288      121    129      218     58      223     61      105    183       81     79     60     17       39    112     55     72 
                     48.0%    45.0%  52.0%    46.2%  53.7%    50.0%  43.6%    44.9%  50.0%    56.3%  44.4%  46.5%  47.2%    47.0%  48.1%  46.2%  50.0% 
                              42.0%  44.8%    75.7%  20.1%    77.4%  21.2%    36.5%  63.5%    28.1%  27.4%  20.8%   5.9%    13.5%  38.9%  19.1%  25.0% 
 
Somewhat agree         148       72     50      114     29      111     33       70     78       32     53     36      9       31     55     23     35 
                     24.7%    26.8%  20.2%    24.2%  26.9%    24.9%  23.6%    29.9%  21.3%    22.2%  29.8%  27.9%  25.0%    37.3%  23.6%  19.3%  24.3% 
                              48.6%  33.8%    77.0%  19.6%    75.0%  22.3%    47.3%  52.7%    21.6%  35.8%  24.3%   6.1%    20.9%  37.2%  15.5%  23.6% 
 
Somewhat disagree       93       44     39       79     12       68     21       35     58       16     26     24      8        7     41     22     18 
                     15.5%    16.4%  15.7%    16.7%  11.1%    15.2%  15.0%    15.0%  15.8%    11.1%  14.6%  18.6%  22.2%     8.4%  17.6%  18.5%  12.5% 
                              47.3%  41.9%    84.9%  12.9%    73.1%  22.6%    37.6%  62.4%    17.2%  28.0%  25.8%   8.6%     7.5%  44.1%  23.7%  19.4% 
 
Strongly disagree       54       22     25       47      6       33     19       17     37       11     15      7      2        3     16     14     19 
                      9.0%     8.2%  10.1%    10.0%   5.6%     7.4%  13.6%     7.3%  10.1%     7.6%   8.4%   5.4%   5.6%     3.6%   6.9%  11.8%  13.2% 
                              40.7%  46.3%    87.0%  11.1%    61.1%  35.2%    31.5%  68.5%    20.4%  27.8%  13.0%   3.7%     5.6%  29.6%  25.9%  35.2% 
 
Don't know              17       10      5       14      3       11      6        7     10        4      5      2               3      9      5        
                      2.8%     3.7%   2.0%     3.0%   2.8%     2.5%   4.3%     3.0%   2.7%     2.8%   2.8%   1.6%            3.6%   3.9%   4.2%        
                              58.8%  29.4%    82.4%  17.6%    64.7%  35.3%    41.2%  58.8%    23.5%  29.4%  11.8%           17.6%  52.9%  29.4%        
 
 
         Chi Square            5.54            4.95            6.78            6.45           10.73                         25.35                       
                             p=.236          p=.292          p=.148          p=.168          p=.552                        p=.013                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 49a:  42-45. Telephone features and preferences. 
            43. I prefer to talk on a cellular phone rather than a traditional 
            telephone. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree          30       17      3      4             6       21      4      4      1       27      2       25      3       16     13 
                      5.0%     6.1%   3.8%   3.3%          5.4%     4.3%   4.5%  21.1% 100.0%     5.8%   1.5%     4.7%   5.6%     8.8%   3.3% 
                              56.7%  10.0%  13.3%         20.0%    70.0%  13.3%  13.3%   3.3%    90.0%   6.7%    83.3%  10.0%    53.3%  43.3% 
 
Somewhat agree          62       27     10     12      1     12       55      6      1              57      5       55      6       42     18 
                     10.3%     9.7%  12.7%   9.9%   8.3%  10.8%    11.2%   6.7%   5.3%           12.2%   3.8%    10.3%  11.1%    23.1%   4.6% 
                              43.5%  16.1%  19.4%   1.6%  19.4%    88.7%   9.7%   1.6%           91.9%   8.1%    88.7%   9.7%    67.7%  29.0% 
 
Somewhat disagree      181       83     22     37      4     35      149     28      4             149     32      161     18       58    116 
                     30.2%    30.0%  27.8%  30.6%  33.3%  31.5%    30.3%  31.5%  21.1%           31.8%  24.4%    30.0%  33.3%    31.9%  29.4% 
                              45.9%  12.2%  20.4%   2.2%  19.3%    82.3%  15.5%   2.2%           82.3%  17.7%    89.0%   9.9%    32.0%  64.1% 
 
Strongly disagree      288      128     41     61      6     52      234     45      9             204     84      260     24       46    231 
                     48.0%    46.2%  51.9%  50.4%  50.0%  46.8%    47.7%  50.6%  47.4%           43.6%  64.1%    48.5%  44.4%    25.3%  58.5% 
                              44.4%  14.2%  21.2%   2.1%  18.1%    81.3%  15.6%   3.1%           70.8%  29.2%    90.3%   8.3%    16.0%  80.2% 
 
Don't know              39       22      3      7      1      6       32      6      1              31      8       35      3       20     17 
                      6.5%     7.9%   3.8%   5.8%   8.3%   5.4%     6.5%   6.7%   5.3%            6.6%   6.1%     6.5%   5.6%    11.0%   4.3% 
                              56.4%   7.7%  17.9%   2.6%  15.4%    82.1%  15.4%   2.6%           79.5%  20.5%    89.7%   7.7%    51.3%  43.6% 
 
 
         Chi Square            5.89                                32.06                         21.60            0.53           86.15         
                             p=.989                               p=.001                        p=.001          p=.970          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 49b:  42-45. Telephone features and preferences. 
            43. I prefer to talk on a cellular phone rather than a traditional 
            telephone. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree          30       11     14       18     10       23      5       16     14        6     14      6      2        9      9      6      4 
                      5.0%     4.1%   5.6%     3.8%   9.3%     5.2%   3.6%     6.8%   3.8%     4.2%   7.9%   4.7%   5.6%    10.8%   3.9%   5.0%   2.8% 
                              36.7%  46.7%    60.0%  33.3%    76.7%  16.7%    53.3%  46.7%    20.0%  46.7%  20.0%   6.7%    30.0%  30.0%  20.0%  13.3% 
 
Somewhat agree          62       30     25       42     16       43     16       24     38       13     17     17      4       13     28     12      5 
                     10.3%    11.2%  10.1%     8.9%  14.8%     9.6%  11.4%    10.3%  10.4%     9.0%   9.6%  13.2%  11.1%    15.7%  12.0%  10.1%   3.5% 
                              48.4%  40.3%    67.7%  25.8%    69.4%  25.8%    38.7%  61.3%    21.0%  27.4%  27.4%   6.5%    21.0%  45.2%  19.4%   8.1% 
 
Somewhat disagree      181       82     73      150     29      140     40       76    105       44     64     40      9       27     85     23     43 
                     30.2%    30.5%  29.4%    31.8%  26.9%    31.4%  28.6%    32.5%  28.7%    30.6%  36.0%  31.0%  25.0%    32.5%  36.5%  19.3%  29.9% 
                              45.3%  40.3%    82.9%  16.0%    77.3%  22.1%    42.0%  58.0%    24.3%  35.4%  22.1%   5.0%    14.9%  47.0%  12.7%  23.8% 
 
Strongly disagree      288      126    126      235     43      208     73       97    191       70     73     55     21       26     94     71     86 
                     48.0%    46.8%  50.8%    49.8%  39.8%    46.6%  52.1%    41.5%  52.2%    48.6%  41.0%  42.6%  58.3%    31.3%  40.3%  59.7%  59.7% 
                              43.8%  43.8%    81.6%  14.9%    72.2%  25.3%    33.7%  66.3%    24.3%  25.3%  19.1%   7.3%     9.0%  32.6%  24.7%  29.9% 
 
Don't know              39       20     10       27     10       32      6       21     18       11     10     11               8     17      7      6 
                      6.5%     7.4%   4.0%     5.7%   9.3%     7.2%   4.3%     9.0%   4.9%     7.6%   5.6%   8.5%            9.6%   7.3%   5.9%   4.2% 
                              51.3%  25.6%    69.2%  25.6%    82.1%  15.4%    53.8%  46.2%    28.2%  25.6%  28.2%           20.5%  43.6%  17.9%  15.4% 
 
 
         Chi Square            3.82           12.72            3.22           10.31           11.41                         43.24                       
                             p=.430          p=.013          p=.522          p=.035          p=.494                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 50a:  42-45. Telephone features and preferences. 
            44. I prefer Voice Over Internet Protocol instead of traditional 
            telephone service soon. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree          52       25      7      8      2     10       44      5      3              39     13       45      6       19     32 
                      8.7%     9.0%   8.9%   6.6%  16.7%   9.0%     9.0%   5.6%  15.8%            8.3%   9.9%     8.4%  11.1%    10.4%   8.1% 
                              48.1%  13.5%  15.4%   3.8%  19.2%    84.6%   9.6%   5.8%           75.0%  25.0%    86.5%  11.5%    36.5%  61.5% 
 
Somewhat agree          52       25      7      6      2     12       43      7      2              44      8       47      3       21     30 
                      8.7%     9.0%   8.9%   5.0%  16.7%  10.8%     8.8%   7.9%  10.5%            9.4%   6.1%     8.8%   5.6%    11.5%   7.6% 
                              48.1%  13.5%  11.5%   3.8%  23.1%    82.7%  13.5%   3.8%           84.6%  15.4%    90.4%   5.8%    40.4%  57.7% 
 
Somewhat disagree      109       44     13     31      1     20       86     18      5              88     21       97      6       36     70 
                     18.2%    15.9%  16.5%  25.6%   8.3%  18.0%    17.5%  20.2%  26.3%           18.8%  16.0%    18.1%  11.1%    19.8%  17.7% 
                              40.4%  11.9%  28.4%   0.9%  18.3%    78.9%  16.5%   4.6%           80.7%  19.3%    89.0%   5.5%    33.0%  64.2% 
 
Strongly disagree      186       93     25     33      1     34      151     30      4      1      137     48      168     17       44    133 
                     31.0%    33.6%  31.6%  27.3%   8.3%  30.6%    30.8%  33.7%  21.1% 100.0%    29.3%  36.6%    31.3%  31.5%    24.2%  33.7% 
                              50.0%  13.4%  17.7%   0.5%  18.3%    81.2%  16.1%   2.2%   0.5%    73.7%  25.8%    90.3%   9.1%    23.7%  71.5% 
 
Don't know             201       90     27     43      6     35      167     29      5             160     41      179     22       62    130 
                     33.5%    32.5%  34.2%  35.5%  50.0%  31.5%    34.0%  32.6%  26.3%           34.2%  31.3%    33.4%  40.7%    34.1%  32.9% 
                              44.8%  13.4%  21.4%   3.0%  17.4%    83.1%  14.4%   2.5%           79.6%  20.4%    89.1%  10.9%    30.8%  64.7% 
 
 
         Chi Square           14.72                                 6.68                          4.06            3.16            6.96         
                             p=.545                               p=.878                        p=.397          p=.531          p=.138         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 50b:  42-45. Telephone features and preferences. 
            44. I prefer Voice Over Internet Protocol instead of traditional 
            telephone service soon. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree          52       26     23       34     15       38     13       27     25       15     13     15      1       13     19     14      4 
                      8.7%     9.7%   9.3%     7.2%  13.9%     8.5%   9.3%    11.5%   6.8%    10.4%   7.3%  11.6%   2.8%    15.7%   8.2%  11.8%   2.8% 
                              50.0%  44.2%    65.4%  28.8%    73.1%  25.0%    51.9%  48.1%    28.8%  25.0%  28.8%   1.9%    25.0%  36.5%  26.9%   7.7% 
 
Somewhat agree          52       22     23       43      8       38     12       21     31       10     15     17      5       10     26      9      6 
                      8.7%     8.2%   9.3%     9.1%   7.4%     8.5%   8.6%     9.0%   8.5%     6.9%   8.4%  13.2%  13.9%    12.0%  11.2%   7.6%   4.2% 
                              42.3%  44.2%    82.7%  15.4%    73.1%  23.1%    40.4%  59.6%    19.2%  28.8%  32.7%   9.6%    19.2%  50.0%  17.3%  11.5% 
 
Somewhat disagree      109       47     44       85     22       84     23       39     70       24     40     24      5       21     44     17     25 
                     18.2%    17.5%  17.7%    18.0%  20.4%    18.8%  16.4%    16.7%  19.1%    16.7%  22.5%  18.6%  13.9%    25.3%  18.9%  14.3%  17.4% 
                              43.1%  40.4%    78.0%  20.2%    77.1%  21.1%    35.8%  64.2%    22.0%  36.7%  22.0%   4.6%    19.3%  40.4%  15.6%  22.9% 
 
Strongly disagree      186       83     81      152     26      135     46       75    111       43     50     39     15       17     62     39     57 
                     31.0%    30.9%  32.7%    32.2%  24.1%    30.3%  32.9%    32.1%  30.3%    29.9%  28.1%  30.2%  41.7%    20.5%  26.6%  32.8%  39.6% 
                              44.6%  43.5%    81.7%  14.0%    72.6%  24.7%    40.3%  59.7%    23.1%  26.9%  21.0%   8.1%     9.1%  33.3%  21.0%  30.6% 
 
Don't know             201       91     77      158     37      151     46       72    129       52     60     34     10       22     82     40     52 
                     33.5%    33.8%  31.0%    33.5%  34.3%    33.9%  32.9%    30.8%  35.2%    36.1%  33.7%  26.4%  27.8%    26.5%  35.2%  33.6%  36.1% 
                              45.3%  38.3%    78.6%  18.4%    75.1%  22.9%    35.8%  64.2%    25.9%  29.9%  16.9%   5.0%    10.9%  40.8%  19.9%  25.9% 
 
 
         Chi Square            0.64            7.11            0.67            5.16           13.39                         31.11                       
                             p=.958          p=.130          p=.955          p=.271          p=.341                        p=.002                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 51a:  42-45. Telephone features and preferences. 
            45. I prefer basic, inexpensive phone service without additional 
            features. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         253      104     44     52      3     50      225     23      5             175     78      227     22       71    166 
                     42.2%    37.5%  55.7%  43.0%  25.0%  45.0%    45.8%  25.8%  26.3%           37.4%  59.5%    42.4%  40.7%    39.0%  42.0% 
                              41.1%  17.4%  20.6%   1.2%  19.8%    88.9%   9.1%   2.0%           69.2%  30.8%    89.7%   8.7%    28.1%  65.6% 
 
Somewhat agree         134       73     11     25      4     21      108     23      3             102     32      120     11       43     88 
                     22.3%    26.4%  13.9%  20.7%  33.3%  18.9%    22.0%  25.8%  15.8%           21.8%  24.4%    22.4%  20.4%    23.6%  22.3% 
                              54.5%   8.2%  18.7%   3.0%  15.7%    80.6%  17.2%   2.2%           76.1%  23.9%    89.6%   8.2%    32.1%  65.7% 
 
Somewhat disagree      106       44     11     23      4     24       73     28      5              98      8       94     11       37     66 
                     17.7%    15.9%  13.9%  19.0%  33.3%  21.6%    14.9%  31.5%  26.3%           20.9%   6.1%    17.5%  20.4%    20.3%  16.7% 
                              41.5%  10.4%  21.7%   3.8%  22.6%    68.9%  26.4%   4.7%           92.5%   7.5%    88.7%  10.4%    34.9%  62.3% 
 
Strongly disagree      102       53     13     21      1     14       81     14      6      1       90     11       93      7       29     72 
                     17.0%    19.1%  16.5%  17.4%   8.3%  12.6%    16.5%  15.7%  31.6% 100.0%    19.2%   8.4%    17.4%  13.0%    15.9%  18.2% 
                              52.0%  12.7%  20.6%   1.0%  13.7%    79.4%  13.7%   5.9%   1.0%    88.2%  10.8%    91.2%   6.9%    28.4%  70.6% 
 
Don't know               5        3                           2        4      1                      3      2        2      3        2      3 
                      0.8%     1.1%                        1.8%     0.8%   1.1%                   0.6%   1.5%     0.4%   5.6%     1.1%   0.8% 
                              60.0%                       40.0%    80.0%  20.0%                  60.0%  40.0%    40.0%  60.0%    40.0%  60.0% 
 
 
         Chi Square           21.47                                29.43                         33.02           16.45            1.83         
                             p=.161                               p=.003                        p=.001          p=.002          p=.767         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 51b:  42-45. Telephone features and preferences. 
            45. I prefer basic, inexpensive phone service without additional 
            features. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         253       92    121      202     39      199     48      103    150       78     61     46     11       21     86     53     83 
                     42.2%    34.2%  48.8%    42.8%  36.1%    44.6%  34.3%    44.0%  41.0%    54.2%  34.3%  35.7%  30.6%    25.3%  36.9%  44.5%  57.6% 
                              36.4%  47.8%    79.8%  15.4%    78.7%  19.0%    40.7%  59.3%    30.8%  24.1%  18.2%   4.3%     8.3%  34.0%  20.9%  32.8% 
 
Somewhat agree         134       66     47       96     34       91     38       57     77       34     36     37      5       17     53     28     28 
                     22.3%    24.5%  19.0%    20.3%  31.5%    20.4%  27.1%    24.4%  21.0%    23.6%  20.2%  28.7%  13.9%    20.5%  22.7%  23.5%  19.4% 
                              49.3%  35.1%    71.6%  25.4%    67.9%  28.4%    42.5%  57.5%    25.4%  26.9%  27.6%   3.7%    12.7%  39.6%  20.9%  20.9% 
 
Somewhat disagree      106       54     38       92     12       79     26       39     67       20     43     20      7       21     51     18     14 
                     17.7%    20.1%  15.3%    19.5%  11.1%    17.7%  18.6%    16.7%  18.3%    13.9%  24.2%  15.5%  19.4%    25.3%  21.9%  15.1%   9.7% 
                              50.9%  35.8%    86.8%  11.3%    74.5%  24.5%    36.8%  63.2%    18.9%  40.6%  18.9%   6.6%    19.8%  48.1%  17.0%  13.2% 
 
Strongly disagree      102       55     39       78     23       74     26       32     70       11     38     26     13       24     40     20     17 
                     17.0%    20.4%  15.7%    16.5%  21.3%    16.6%  18.6%    13.7%  19.1%     7.6%  21.3%  20.2%  36.1%    28.9%  17.2%  16.8%  11.8% 
                              53.9%  38.2%    76.5%  22.5%    72.5%  25.5%    31.4%  68.6%    10.8%  37.3%  25.5%  12.7%    23.5%  39.2%  19.6%  16.7% 
 
Don't know               5        2      3        4               3      2        3      2        1                                    3             2 
                      0.8%     0.7%   1.2%     0.8%            0.7%   1.4%     1.3%   0.5%     0.7%                                 1.3%          1.4% 
                              40.0%  60.0%    80.0%           60.0%  40.0%    60.0%  40.0%    20.0%                                60.0%         40.0% 
 
 
         Chi Square           12.02           11.32            5.90            4.65           38.05                         38.30                       
                             p=.017          p=.023          p=.207          p=.325          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
            COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 52:  46-51. PUC policy.   
 
 
 
                                                     PUC Policy                       
                               ------------------------------------------------------ 
                                Strongly   Somewhat   Somewhat   Strongly             
                     TOTAL        Agree      Agree    Disagree   Disagree  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
Regulate prices for    600           212        158         78         98         54  
all tel services    100.0%         35.3%      26.3%      13.0%      16.3%       9.0%  
 
Regulate prices for    600           236        177         73         75         39  
basic local service 100.0%         39.3%      29.5%      12.2%      12.5%       6.5%  
 
Regulate telephone     600           283        178         51         46         42  
service quality     100.0%         47.2%      29.7%       8.5%       7.7%       7.0%  
 
Receive and address    600           329        151         48         40         32  
customer complaints 100.0%         54.8%      25.2%       8.0%       6.7%       5.3%  
 
Ensure telephone       600           537         37          5         10         11  
access to 911       100.0%         89.5%       6.2%       0.8%       1.7%       1.8%  
 
Ensure basic is        600           454         85         18         26         17  
available to all    100.0%         75.7%      14.2%       3.0%       4.3%       2.8%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 53a:  46-51. PUC policy. 
            46. Regulate prices for all telephone services, including local 
            service and calling features... 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         212       97     27     44      5     39      181     24      6      1      158     53      188     19       66    137 
                     35.3%    35.0%  34.2%  36.4%  41.7%  35.1%    36.9%  27.0%  31.6% 100.0%    33.8%  40.5%    35.1%  35.2%    36.3%  34.7% 
                              45.8%  12.7%  20.8%   2.4%  18.4%    85.4%  11.3%   2.8%   0.5%    74.5%  25.0%    88.7%   9.0%    31.1%  64.6% 
 
Somewhat agree         158       76     19     29      2     32      127     26      5             124     34      142     14       42    113 
                     26.3%    27.4%  24.1%  24.0%  16.7%  28.8%    25.9%  29.2%  26.3%           26.5%  26.0%    26.5%  25.9%    23.1%  28.6% 
                              48.1%  12.0%  18.4%   1.3%  20.3%    80.4%  16.5%   3.2%           78.5%  21.5%    89.9%   8.9%    26.6%  71.5% 
 
Somewhat disagree       78       32     10     17      2     17       60     15      3              63     15       72      6       23     51 
                     13.0%    11.6%  12.7%  14.0%  16.7%  15.3%    12.2%  16.9%  15.8%           13.5%  11.5%    13.4%  11.1%    12.6%  12.9% 
                              41.0%  12.8%  21.8%   2.6%  21.8%    76.9%  19.2%   3.8%           80.8%  19.2%    92.3%   7.7%    29.5%  65.4% 
 
Strongly disagree       98       50     11     20      2     15       79     15      4              85     13       87     10       33     62 
                     16.3%    18.1%  13.9%  16.5%  16.7%  13.5%    16.1%  16.9%  21.1%           18.2%   9.9%    16.2%  18.5%    18.1%  15.7% 
                              51.0%  11.2%  20.4%   2.0%  15.3%    80.6%  15.3%   4.1%           86.7%  13.3%    88.8%  10.2%    33.7%  63.3% 
 
Don't know              54       22     12     11      1      8       44      9      1              38     16       47      5       18     32 
                      9.0%     7.9%  15.2%   9.1%   8.3%   7.2%     9.0%  10.1%   5.3%            8.1%  12.2%     8.8%   9.3%     9.9%   8.1% 
                              40.7%  22.2%  20.4%   1.9%  14.8%    81.5%  16.7%   1.9%           70.4%  29.6%    87.0%   9.3%    33.3%  59.3% 
 
 
         Chi Square            8.02                                 6.39                          7.78            0.38            2.42         
                             p=.948                               p=.895                        p=.100          p=.984          p=.658         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 53b:  46-51. PUC policy. 
            46. Regulate prices for all telephone services, including local 
            service and calling features... 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         212       94     89      163     45      159     49       90    122       62     55     42     12       31     78     38     60 
                     35.3%    34.9%  35.9%    34.5%  41.7%    35.7%  35.0%    38.5%  33.3%    43.1%  30.9%  32.6%  33.3%    37.3%  33.5%  31.9%  41.7% 
                              44.3%  42.0%    76.9%  21.2%    75.0%  23.1%    42.5%  57.5%    29.2%  25.9%  19.8%   5.7%    14.6%  36.8%  17.9%  28.3% 
 
Somewhat agree         158       71     65      125     27      114     39       56    102       37     55     33      8       22     57     33     39 
                     26.3%    26.4%  26.2%    26.5%  25.0%    25.6%  27.9%    23.9%  27.9%    25.7%  30.9%  25.6%  22.2%    26.5%  24.5%  27.7%  27.1% 
                              44.9%  41.1%    79.1%  17.1%    72.2%  24.7%    35.4%  64.6%    23.4%  34.8%  20.9%   5.1%    13.9%  36.1%  20.9%  24.7% 
 
Somewhat disagree       78       34     30       64     10       61     15       25     53       15     27     15      6        9     31     16     16 
                     13.0%    12.6%  12.1%    13.6%   9.3%    13.7%  10.7%    10.7%  14.5%    10.4%  15.2%  11.6%  16.7%    10.8%  13.3%  13.4%  11.1% 
                              43.6%  38.5%    82.1%  12.8%    78.2%  19.2%    32.1%  67.9%    19.2%  34.6%  19.2%   7.7%    11.5%  39.7%  20.5%  20.5% 
 
Strongly disagree       98       48     42       83     12       76     20       48     50       16     31     30      8       14     49     19     14 
                     16.3%    17.8%  16.9%    17.6%  11.1%    17.0%  14.3%    20.5%  13.7%    11.1%  17.4%  23.3%  22.2%    16.9%  21.0%  16.0%   9.7% 
                              49.0%  42.9%    84.7%  12.2%    77.6%  20.4%    49.0%  51.0%    16.3%  31.6%  30.6%   8.2%    14.3%  50.0%  19.4%  14.3% 
 
Don't know              54       22     22       37     14       36     17       15     39       14     10      9      2        7     18     13     15 
                      9.0%     8.2%   8.9%     7.8%  13.0%     8.1%  12.1%     6.4%  10.7%     9.7%   5.6%   7.0%   5.6%     8.4%   7.7%  10.9%  10.4% 
                              40.7%  40.7%    68.5%  25.9%    66.7%  31.5%    27.8%  72.2%    25.9%  18.5%  16.7%   3.7%    13.0%  33.3%  24.1%  27.8% 
 
 
         Chi Square            0.20            7.47            3.40           10.45           15.48                         11.45                       
                             p=.995          p=.113          p=.494          p=.034          p=.216                        p=.491                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 54a:  46-51. PUC policy. 
            47. Regulate prices for basic local telephone service. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         236      113     31     46      7     39      192     36      7      1      173     62      208     25       69    157 
                     39.3%    40.8%  39.2%  38.0%  58.3%  35.1%    39.1%  40.4%  36.8% 100.0%    37.0%  47.3%    38.8%  46.3%    37.9%  39.7% 
                              47.9%  13.1%  19.5%   3.0%  16.5%    81.4%  15.3%   3.0%   0.4%    73.3%  26.3%    88.1%  10.6%    29.2%  66.5% 
 
Somewhat agree         177       80     25     30      1     41      148     25      4             143     34      157     18       51    120 
                     29.5%    28.9%  31.6%  24.8%   8.3%  36.9%    30.1%  28.1%  21.1%           30.6%  26.0%    29.3%  33.3%    28.0%  30.4% 
                              45.2%  14.1%  16.9%   0.6%  23.2%    83.6%  14.1%   2.3%           80.8%  19.2%    88.7%  10.2%    28.8%  67.8% 
 
Somewhat disagree       73       33      6     19      1     14       57     14      2              60     13       69      3       21     50 
                     12.2%    11.9%   7.6%  15.7%   8.3%  12.6%    11.6%  15.7%  10.5%           12.8%   9.9%    12.9%   5.6%    11.5%  12.7% 
                              45.2%   8.2%  26.0%   1.4%  19.2%    78.1%  19.2%   2.7%           82.2%  17.8%    94.5%   4.1%    28.8%  68.5% 
 
Strongly disagree       75       36      9     16      2     12       58     11      6              67      8       69      5       30     42 
                     12.5%    13.0%  11.4%  13.2%  16.7%  10.8%    11.8%  12.4%  31.6%           14.3%   6.1%    12.9%   9.3%    16.5%  10.6% 
                              48.0%  12.0%  21.3%   2.7%  16.0%    77.3%  14.7%   8.0%           89.3%  10.7%    92.0%   6.7%    40.0%  56.0% 
 
Don't know              39       15      8     10      1      5       36      3                     25     14       33      3       11     26 
                      6.5%     5.4%  10.1%   8.3%   8.3%   4.5%     7.3%   3.4%                   5.3%  10.7%     6.2%   5.6%     6.0%   6.6% 
                              38.5%  20.5%  25.6%   2.6%  12.8%    92.3%   7.7%                  64.1%  35.9%    84.6%   7.7%    28.2%  66.7% 
 
 
         Chi Square           13.58                                12.11                         14.24            3.66            3.94         
                             p=.630                               p=.437                        p=.007          p=.454          p=.414         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 54b:  46-51. PUC policy. 
            47. Regulate prices for basic local telephone service. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         236       99    103      178     51      180     50      100    136       70     62     43     13       28     90     46     65 
                     39.3%    36.8%  41.5%    37.7%  47.2%    40.4%  35.7%    42.7%  37.2%    48.6%  34.8%  33.3%  36.1%    33.7%  38.6%  38.7%  45.1% 
                              41.9%  43.6%    75.4%  21.6%    76.3%  21.2%    42.4%  57.6%    29.7%  26.3%  18.2%   5.5%    11.9%  38.1%  19.5%  27.5% 
 
Somewhat agree         177       79     70      143     27      131     41       64    113       36     60     42      8       29     67     31     42 
                     29.5%    29.4%  28.2%    30.3%  25.0%    29.4%  29.3%    27.4%  30.9%    25.0%  33.7%  32.6%  22.2%    34.9%  28.8%  26.1%  29.2% 
                              44.6%  39.5%    80.8%  15.3%    74.0%  23.2%    36.2%  63.8%    20.3%  33.9%  23.7%   4.5%    16.4%  37.9%  17.5%  23.7% 
 
Somewhat disagree       73       33     31       61     11       55     17       18     55       16     23     21      5        5     33     16     15 
                     12.2%    12.3%  12.5%    12.9%  10.2%    12.3%  12.1%     7.7%  15.0%    11.1%  12.9%  16.3%  13.9%     6.0%  14.2%  13.4%  10.4% 
                              45.2%  42.5%    83.6%  15.1%    75.3%  23.3%    24.7%  75.3%    21.9%  31.5%  28.8%   6.8%     6.8%  45.2%  21.9%  20.5% 
 
Strongly disagree       75       41     28       63     11       54     20       37     38       10     25     19      8       12     30     18     15 
                     12.5%    15.2%  11.3%    13.3%  10.2%    12.1%  14.3%    15.8%  10.4%     6.9%  14.0%  14.7%  22.2%    14.5%  12.9%  15.1%  10.4% 
                              54.7%  37.3%    84.0%  14.7%    72.0%  26.7%    49.3%  50.7%    13.3%  33.3%  25.3%  10.7%    16.0%  40.0%  24.0%  20.0% 
 
Don't know              39       17     16       27      8       26     12       15     24       12      8      4      2        9     13      8      7 
                      6.5%     6.3%   6.5%     5.7%   7.4%     5.8%   8.6%     6.4%   6.6%     8.3%   4.5%   3.1%   5.6%    10.8%   5.6%   6.7%   4.9% 
                              43.6%  41.0%    69.2%  20.5%    66.7%  30.8%    38.5%  61.5%    30.8%  20.5%  10.3%   5.1%    23.1%  33.3%  20.5%  17.9% 
 
 
         Chi Square            2.32            4.49            2.22           11.41           20.66                         11.85                       
                             p=.678          p=.344          p=.695          p=.022          p=.056                        p=.458                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 55a:  46-51. PUC policy. 
            48. Regulate telephone service quality issues. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         283      136     36     51      8     52      230     43      9      1      221     61      252     27       86    185 
                     47.2%    49.1%  45.6%  42.1%  66.7%  46.8%    46.8%  48.3%  47.4% 100.0%    47.2%  46.6%    47.0%  50.0%    47.3%  46.8% 
                              48.1%  12.7%  18.0%   2.8%  18.4%    81.3%  15.2%   3.2%   0.4%    78.1%  21.6%    89.0%   9.5%    30.4%  65.4% 
 
Somewhat agree         178       84     20     34      3     37      144     27      7             137     41      161     15       46    127 
                     29.7%    30.3%  25.3%  28.1%  25.0%  33.3%    29.3%  30.3%  36.8%           29.3%  31.3%    30.0%  27.8%    25.3%  32.2% 
                              47.2%  11.2%  19.1%   1.7%  20.8%    80.9%  15.2%   3.9%           77.0%  23.0%    90.4%   8.4%    25.8%  71.3% 
 
Somewhat disagree       51       17     10     12      1     11       44      6      1              44      7       45      4       19     30 
                      8.5%     6.1%  12.7%   9.9%   8.3%   9.9%     9.0%   6.7%   5.3%            9.4%   5.3%     8.4%   7.4%    10.4%   7.6% 
                              33.3%  19.6%  23.5%   2.0%  21.6%    86.3%  11.8%   2.0%           86.3%  13.7%    88.2%   7.8%    37.3%  58.8% 
 
Strongly disagree       46       24      5     12             5       39      5      2              38      8       42      4       18     27 
                      7.7%     8.7%   6.3%   9.9%          4.5%     7.9%   5.6%  10.5%            8.1%   6.1%     7.8%   7.4%     9.9%   6.8% 
                              52.2%  10.9%  26.1%         10.9%    84.8%  10.9%   4.3%           82.6%  17.4%    91.3%   8.7%    39.1%  58.7% 
 
Don't know              42       16      8     12             6       34      8                     28     14       36      4       13     26 
                      7.0%     5.8%  10.1%   9.9%          5.4%     6.9%   9.0%                   6.0%  10.7%     6.7%   7.4%     7.1%   6.6% 
                              38.1%  19.0%  28.6%         14.3%    81.0%  19.0%                  66.7%  33.3%    85.7%   9.5%    31.0%  61.9% 
 
 
         Chi Square           15.21                                 4.77                          5.90            0.28            4.71         
                             p=.510                               p=.965                        p=.207          p=.991          p=.319         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 55b:  46-51. PUC policy. 
            48. Regulate telephone service quality issues. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         283      128    118      228     51      212     65      120    163       74     83     63     12       36    108     58     73 
                     47.2%    47.6%  47.6%    48.3%  47.2%    47.5%  46.4%    51.3%  44.5%    51.4%  46.6%  48.8%  33.3%    43.4%  46.4%  48.7%  50.7% 
                              45.2%  41.7%    80.6%  18.0%    74.9%  23.0%    42.4%  57.6%    26.1%  29.3%  22.3%   4.2%    12.7%  38.2%  20.5%  25.8% 
 
Somewhat agree         178       84     69      141     30      141     33       62    116       41     51     38     13       23     70     38     41 
                     29.7%    31.2%  27.8%    29.9%  27.8%    31.6%  23.6%    26.5%  31.7%    28.5%  28.7%  29.5%  36.1%    27.7%  30.0%  31.9%  28.5% 
                              47.2%  38.8%    79.2%  16.9%    79.2%  18.5%    34.8%  65.2%    23.0%  28.7%  21.3%   7.3%    12.9%  39.3%  21.3%  23.0% 
 
Somewhat disagree       51       20     21       39     10       30     19       20     31       11     15     13      4        8     24      6      9 
                      8.5%     7.4%   8.5%     8.3%   9.3%     6.7%  13.6%     8.5%   8.5%     7.6%   8.4%  10.1%  11.1%     9.6%  10.3%   5.0%   6.3% 
                              39.2%  41.2%    76.5%  19.6%    58.8%  37.3%    39.2%  60.8%    21.6%  29.4%  25.5%   7.8%    15.7%  47.1%  11.8%  17.6% 
 
Strongly disagree       46       21     21       39      5       35     11       19     27        6     17     11      5        7     18     10     11 
                      7.7%     7.8%   8.5%     8.3%   4.6%     7.8%   7.9%     8.1%   7.4%     4.2%   9.6%   8.5%  13.9%     8.4%   7.7%   8.4%   7.6% 
                              45.7%  45.7%    84.8%  10.9%    76.1%  23.9%    41.3%  58.7%    13.0%  37.0%  23.9%  10.9%    15.2%  39.1%  21.7%  23.9% 
 
Don't know              42       16     19       25     12       28     12       13     29       12     12      4      2        9     13      7     10 
                      7.0%     5.9%   7.7%     5.3%  11.1%     6.3%   8.6%     5.6%   7.9%     8.3%   6.7%   3.1%   5.6%    10.8%   5.6%   5.9%   6.9% 
                              38.1%  45.2%    59.5%  28.6%    66.7%  28.6%    31.0%  69.0%    28.6%  28.6%   9.5%   4.8%    21.4%  31.0%  16.7%  23.8% 
 
 
         Chi Square            1.31            6.44            9.14            3.92           11.34                          7.48                       
                             p=.860          p=.168          p=.058          p=.416          p=.500                        p=.824                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 56a:  46-51. PUC policy. 
            49. Receive and address customer complaints. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         329      153     41     69      4     62      263     54     11      1      255     73      292     33      105    207 
                     54.8%    55.2%  51.9%  57.0%  33.3%  55.9%    53.6%  60.7%  57.9% 100.0%    54.5%  55.7%    54.5%  61.1%    57.7%  52.4% 
                              46.5%  12.5%  21.0%   1.2%  18.8%    79.9%  16.4%   3.3%   0.3%    77.5%  22.2%    88.8%  10.0%    31.9%  62.9% 
 
Somewhat agree         151       73     19     31      3     25      130     19      2             121     30      138     11       42    106 
                     25.2%    26.4%  24.1%  25.6%  25.0%  22.5%    26.5%  21.3%  10.5%           25.9%  22.9%    25.7%  20.4%    23.1%  26.8% 
                              48.3%  12.6%  20.5%   2.0%  16.6%    86.1%  12.6%   1.3%           80.1%  19.9%    91.4%   7.3%    27.8%  70.2% 
 
Somewhat disagree       48       20      5      9      3     11       41      5      2              38     10       42      5       12     36 
                      8.0%     7.2%   6.3%   7.4%  25.0%   9.9%     8.4%   5.6%  10.5%            8.1%   7.6%     7.8%   9.3%     6.6%   9.1% 
                              41.7%  10.4%  18.8%   6.3%  22.9%    85.4%  10.4%   4.2%           79.2%  20.8%    87.5%  10.4%    25.0%  75.0% 
 
Strongly disagree       40       19      7      4      2      8       30      6      4              33      7       37      2       14     24 
                      6.7%     6.9%   8.9%   3.3%  16.7%   7.2%     6.1%   6.7%  21.1%            7.1%   5.3%     6.9%   3.7%     7.7%   6.1% 
                              47.5%  17.5%  10.0%   5.0%  20.0%    75.0%  15.0%  10.0%           82.5%  17.5%    92.5%   5.0%    35.0%  60.0% 
 
Don't know              32       12      7      8             5       27      5                     21     11       27      3        9     22 
                      5.3%     4.3%   8.9%   6.6%          4.5%     5.5%   5.6%                   4.5%   8.4%     5.0%   5.6%     4.9%   5.6% 
                              37.5%  21.9%  25.0%         15.6%    84.4%  15.6%                  65.6%  34.4%    84.4%   9.4%    28.1%  68.8% 
 
 
         Chi Square           15.16                                12.06                          3.79            1.86            2.87         
                             p=.513                               p=.441                        p=.435          p=.761          p=.580         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 56b:  46-51. PUC policy. 
            49. Receive and address customer complaints. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         329      148    138      258     61      247     74      140    189       82    104     69     20       41    125     74     81 
                     54.8%    55.0%  55.6%    54.7%  56.5%    55.4%  52.9%    59.8%  51.6%    56.9%  58.4%  53.5%  55.6%    49.4%  53.6%  62.2%  56.3% 
                              45.0%  41.9%    78.4%  18.5%    75.1%  22.5%    42.6%  57.4%    24.9%  31.6%  21.0%   6.1%    12.5%  38.0%  22.5%  24.6% 
 
Somewhat agree         151       68     60      119     24      108     38       49    102       30     44     34      9       18     60     27     36 
                     25.2%    25.3%  24.2%    25.2%  22.2%    24.2%  27.1%    20.9%  27.9%    20.8%  24.7%  26.4%  25.0%    21.7%  25.8%  22.7%  25.0% 
                              45.0%  39.7%    78.8%  15.9%    71.5%  25.2%    32.5%  67.5%    19.9%  29.1%  22.5%   6.0%    11.9%  39.7%  17.9%  23.8% 
 
Somewhat disagree       48       18     20       39      9       37     11       15     33       13     11     15      2       12     26      3      6 
                      8.0%     6.7%   8.1%     8.3%   8.3%     8.3%   7.9%     6.4%   9.0%     9.0%   6.2%  11.6%   5.6%    14.5%  11.2%   2.5%   4.2% 
                              37.5%  41.7%    81.3%  18.8%    77.1%  22.9%    31.3%  68.8%    27.1%  22.9%  31.3%   4.2%    25.0%  54.2%   6.3%  12.5% 
 
Strongly disagree       40       23     15       34      6       30     10       20     20        7     12      9      4        7     14     10      9 
                      6.7%     8.6%   6.0%     7.2%   5.6%     6.7%   7.1%     8.5%   5.5%     4.9%   6.7%   7.0%  11.1%     8.4%   6.0%   8.4%   6.3% 
                              57.5%  37.5%    85.0%  15.0%    75.0%  25.0%    50.0%  50.0%    17.5%  30.0%  22.5%  10.0%    17.5%  35.0%  25.0%  22.5% 
 
Don't know              32       12     15       22      8       24      7       10     22       12      7      2      1        5      8      5     12 
                      5.3%     4.5%   6.0%     4.7%   7.4%     5.4%   5.0%     4.3%   6.0%     8.3%   3.9%   1.6%   2.8%     6.0%   3.4%   4.2%   8.3% 
                              37.5%  46.9%    68.8%  25.0%    75.0%  21.9%    31.3%  68.8%    37.5%  21.9%   6.3%   3.1%    15.6%  25.0%  15.6%  37.5% 
 
 
         Chi Square            2.12            2.00            0.57            8.52           13.68                         21.89                       
                             p=.713          p=.736          p=.966          p=.074          p=.322                        p=.039                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 57a:  46-51. PUC policy. 
            50. Ensure that telephone customers have access to 911. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         537      242     73    108     10    104      443     75     18      1      418    118      480     49      161    353 
                     89.5%    87.4%  92.4%  89.3%  83.3%  93.7%    90.2%  84.3%  94.7% 100.0%    89.3%  90.1%    89.6%  90.7%    88.5%  89.4% 
                              45.1%  13.6%  20.1%   1.9%  19.4%    82.5%  14.0%   3.4%   0.2%    77.8%  22.0%    89.4%   9.1%    30.0%  65.7% 
 
Somewhat agree          37       24      2      8             3       28      8      1              30      7       33      4       10     27 
                      6.2%     8.7%   2.5%   6.6%          2.7%     5.7%   9.0%   5.3%            6.4%   5.3%     6.2%   7.4%     5.5%   6.8% 
                              64.9%   5.4%  21.6%          8.1%    75.7%  21.6%   2.7%           81.1%  18.9%    89.2%  10.8%    27.0%  73.0% 
 
Somewhat disagree        5        2      1             1      1        4      1                      4      1        5               2      3 
                      0.8%     0.7%   1.3%          8.3%   0.9%     0.8%   1.1%                   0.9%   0.8%     0.9%            1.1%   0.8% 
                              40.0%  20.0%         20.0%  20.0%    80.0%  20.0%                  80.0%  20.0%   100.0%           40.0%  60.0% 
 
Strongly disagree       10        4      3      2             1        9      1                      7      3       10               5      5 
                      1.7%     1.4%   3.8%   1.7%          0.9%     1.8%   1.1%                   1.5%   2.3%     1.9%            2.7%   1.3% 
                              40.0%  30.0%  20.0%         10.0%    90.0%  10.0%                  70.0%  30.0%   100.0%           50.0%  50.0% 
 
Don't know              11        5             3      1      2        7      4                      9      2        8      1        4      7 
                      1.8%     1.8%          2.5%   8.3%   1.8%     1.4%   4.5%                   1.9%   1.5%     1.5%   1.9%     2.2%   1.8% 
                              45.5%         27.3%   9.1%  18.2%    63.6%  36.4%                  81.8%  18.2%    72.7%   9.1%    36.4%  63.6% 
 
 
         Chi Square           24.57                                 6.86                          0.68            1.68            2.22         
                             p=.078                               p=.867                        p=.954          p=.794          p=.695         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 57b:  46-51. PUC policy. 
            50. Ensure that telephone customers have access to 911. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         537      237    222      420    100      407    120      202    335      140    156    112     34       74    205    111    130 
                     89.5%    88.1%  89.5%    89.0%  92.6%    91.3%  85.7%    86.3%  91.5%    97.2%  87.6%  86.8%  94.4%    89.2%  88.0%  93.3%  90.3% 
                              44.1%  41.3%    78.2%  18.6%    75.8%  22.3%    37.6%  62.4%    26.1%  29.1%  20.9%   6.3%    13.8%  38.2%  20.7%  24.2% 
 
Somewhat agree          37       22     11       33      3       26     10       16     21        3     13      9      2        7     14      4     10 
                      6.2%     8.2%   4.4%     7.0%   2.8%     5.8%   7.1%     6.8%   5.7%     2.1%   7.3%   7.0%   5.6%     8.4%   6.0%   3.4%   6.9% 
                              59.5%  29.7%    89.2%   8.1%    70.3%  27.0%    43.2%  56.8%     8.1%  35.1%  24.3%   5.4%    18.9%  37.8%  10.8%  27.0% 
 
Somewhat disagree        5               4        3      1        1      3        3      2               1      2               1      2             1 
                      0.8%            1.6%     0.6%   0.9%     0.2%   2.1%     1.3%   0.5%            0.6%   1.6%            1.2%   0.9%          0.7% 
                                     80.0%    60.0%  20.0%    20.0%  60.0%    60.0%  40.0%           20.0%  40.0%           20.0%  40.0%         20.0% 
 
Strongly disagree       10        6      4        8      2        8      2        6      4               5      5               1      5      4        
                      1.7%     2.2%   1.6%     1.7%   1.9%     1.8%   1.4%     2.6%   1.1%            2.8%   3.9%            1.2%   2.1%   3.4%        
                              60.0%  40.0%    80.0%  20.0%    80.0%  20.0%    60.0%  40.0%           50.0%  50.0%           10.0%  50.0%  40.0%        
 
Don't know              11        4      7        8      2        4      5        7      4        1      3      1                      7             3 
                      1.8%     1.5%   2.8%     1.7%   1.9%     0.9%   3.6%     3.0%   1.1%     0.7%   1.7%   0.8%                   3.0%          2.1% 
                              36.4%  63.6%    72.7%  18.2%    36.4%  45.5%    63.6%  36.4%     9.1%  27.3%   9.1%                  63.6%         27.3% 
 
 
         Chi Square            8.54            2.77           11.46            6.30           16.29                         14.37                       
                             p=.074          p=.596          p=.022          p=.178          p=.178                        p=.278                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 58a:  46-51. PUC policy. 
            51. Ensure basic universal telephone service is available to all 
            Colorado customers at an affordable rate. 
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Strongly agree         454      205     57     90      8     94      369     66     18      1      348    105      406     40      131    303 
                     75.7%    74.0%  72.2%  74.4%  66.7%  84.7%    75.2%  74.2%  94.7% 100.0%    74.4%  80.2%    75.7%  74.1%    72.0%  76.7% 
                              45.2%  12.6%  19.8%   1.8%  20.7%    81.3%  14.5%   4.0%   0.2%    76.7%  23.1%    89.4%   8.8%    28.9%  66.7% 
 
Somewhat agree          85       38     11     19      4     13       73     12                     69     16       77      8       29     56 
                     14.2%    13.7%  13.9%  15.7%  33.3%  11.7%    14.9%  13.5%                  14.7%  12.2%    14.4%  14.8%    15.9%  14.2% 
                              44.7%  12.9%  22.4%   4.7%  15.3%    85.9%  14.1%                  81.2%  18.8%    90.6%   9.4%    34.1%  65.9% 
 
Somewhat disagree       18       13      1      3             1       17      1                     16      2       17      1        7     11 
                      3.0%     4.7%   1.3%   2.5%          0.9%     3.5%   1.1%                   3.4%   1.5%     3.2%   1.9%     3.8%   2.8% 
                              72.2%   5.6%  16.7%          5.6%    94.4%   5.6%                  88.9%  11.1%    94.4%   5.6%    38.9%  61.1% 
 
Strongly disagree       26       13      6      5             2       19      6      1              23      3       22      4       11     13 
                      4.3%     4.7%   7.6%   4.1%          1.8%     3.9%   6.7%   5.3%            4.9%   2.3%     4.1%   7.4%     6.0%   3.3% 
                              50.0%  23.1%  19.2%          7.7%    73.1%  23.1%   3.8%           88.5%  11.5%    84.6%  15.4%    42.3%  50.0% 
 
Don't know              17        8      4      4             1       13      4                     12      5       14      1        4     12 
                      2.8%     2.9%   5.1%   3.3%          0.9%     2.6%   4.5%                   2.6%   3.8%     2.6%   1.9%     2.2%   3.0% 
                              47.1%  23.5%  23.5%          5.9%    76.5%  23.5%                  70.6%  29.4%    82.4%   5.9%    23.5%  70.6% 
 
 
         Chi Square           18.43                                 9.07                          4.33            1.63            3.67         
                             p=.299                               p=.697                        p=.364          p=.803          p=.453         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 58b:  46-51. PUC policy. 
            51. Ensure basic universal telephone service is available to all 
            Colorado customers at an affordable rate. 
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Strongly agree         454      194    196      357     82      337    107      171    283      120    132     96     28       58    171     99    113 
                     75.7%    72.1%  79.0%    75.6%  75.9%    75.6%  76.4%    73.1%  77.3%    83.3%  74.2%  74.4%  77.8%    69.9%  73.4%  83.2%  78.5% 
                              42.7%  43.2%    78.6%  18.1%    74.2%  23.6%    37.7%  62.3%    26.4%  29.1%  21.1%   6.2%    12.8%  37.7%  21.8%  24.9% 
 
Somewhat agree          85       48     27       67     15       63     21       37     48       14     29     14      6       17     33     11     21 
                     14.2%    17.8%  10.9%    14.2%  13.9%    14.1%  15.0%    15.8%  13.1%     9.7%  16.3%  10.9%  16.7%    20.5%  14.2%   9.2%  14.6% 
                              56.5%  31.8%    78.8%  17.6%    74.1%  24.7%    43.5%  56.5%    16.5%  34.1%  16.5%   7.1%    20.0%  38.8%  12.9%  24.7% 
 
Somewhat disagree       18        6     10       17      1       13      5        7     11        3      4      8               2      9      2      4 
                      3.0%     2.2%   4.0%     3.6%   0.9%     2.9%   3.6%     3.0%   3.0%     2.1%   2.2%   6.2%            2.4%   3.9%   1.7%   2.8% 
                              33.3%  55.6%    94.4%   5.6%    72.2%  27.8%    38.9%  61.1%    16.7%  22.2%  44.4%           11.1%  50.0%  11.1%  22.2% 
 
Strongly disagree       26       14      9       20      6       21      4       11     15        2     10      9      2        3     17      5      1 
                      4.3%     5.2%   3.6%     4.2%   5.6%     4.7%   2.9%     4.7%   4.1%     1.4%   5.6%   7.0%   5.6%     3.6%   7.3%   4.2%   0.7% 
                              53.8%  34.6%    76.9%  23.1%    80.8%  15.4%    42.3%  57.7%     7.7%  38.5%  34.6%   7.7%    11.5%  65.4%  19.2%   3.8% 
 
Don't know              17        7      6       11      4       12      3        8      9        5      3      2               3      3      2      5 
                      2.8%     2.6%   2.4%     2.3%   3.7%     2.7%   2.1%     3.4%   2.5%     3.5%   1.7%   1.6%            3.6%   1.3%   1.7%   3.5% 
                              41.2%  35.3%    64.7%  23.5%    70.6%  17.6%    47.1%  52.9%    29.4%  17.6%  11.8%           17.6%  17.6%  11.8%  29.4% 
 
 
         Chi Square            7.21            3.02            1.20            1.66           18.18                         18.99                       
                             p=.125          p=.555          p=.878          p=.799          p=.110                        p=.089                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 59a:  52. How old are you?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
18-24                    9        3      1      2             3        8                    1        5      3        7      1        4      4 
                      1.5%     1.1%   1.3%   1.7%          2.7%     1.6%               100.0%     1.1%   2.3%     1.3%   1.9%     2.2%   1.0% 
                              33.3%  11.1%  22.2%         33.3%    88.9%                11.1%    55.6%  33.3%    77.8%  11.1%    44.4%  44.4% 
 
25-34                   74       29     15     21             9       63      6      5              64     10       66      8       28     45 
                     12.3%    10.5%  19.0%  17.4%          8.1%    12.8%   6.7%  26.3%           13.7%   7.6%    12.3%  14.8%    15.4%  11.4% 
                              39.2%  20.3%  28.4%         12.2%    85.1%   8.1%   6.8%           86.5%  13.5%    89.2%  10.8%    37.8%  60.8% 
 
35-44                   83       43     11     12      4     13       64     17      2              78      5       71     11       37     42 
                     13.8%    15.5%  13.9%   9.9%  33.3%  11.7%    13.0%  19.1%  10.5%           16.7%   3.8%    13.2%  20.4%    20.3%  10.6% 
                              51.8%  13.3%  14.5%   4.8%  15.7%    77.1%  20.5%   2.4%           94.0%   6.0%    85.5%  13.3%    44.6%  50.6% 
 
45-54                  150       77     14     20      1     38      120     26      4             125     25      138     11       53     92 
                     25.0%    27.8%  17.7%  16.5%   8.3%  34.2%    24.4%  29.2%  21.1%           26.7%  19.1%    25.7%  20.4%    29.1%  23.3% 
                              51.3%   9.3%  13.3%   0.7%  25.3%    80.0%  17.3%   2.7%           83.3%  16.7%    92.0%   7.3%    35.3%  61.3% 
 
55-64                  119       56     19     27      2     15       93     20      6              98     21      110      7       34     79 
                     19.8%    20.2%  24.1%  22.3%  16.7%  13.5%    18.9%  22.5%  31.6%           20.9%  16.0%    20.5%  13.0%    18.7%  20.0% 
                              47.1%  16.0%  22.7%   1.7%  12.6%    78.2%  16.8%   5.0%           82.4%  17.6%    92.4%   5.9%    28.6%  66.4% 
 
65 and older           144       61     15     33      4     31      127     15      2              84     60      126     15       22    116 
                     24.0%    22.0%  19.0%  27.3%  33.3%  27.9%    25.9%  16.9%  10.5%           17.9%  45.8%    23.5%  27.8%    12.1%  29.4% 
                              42.4%  10.4%  22.9%   2.8%  21.5%    88.2%  10.4%   1.4%           58.3%  41.7%    87.5%  10.4%    15.3%  80.6% 
 
Don't know/Refused      21        8      4      6      1      2       16      5                     14      7       18      1        4     17 
                      3.5%     2.9%   5.1%   5.0%   8.3%   1.8%     3.3%   5.6%                   3.0%   5.3%     3.4%   1.9%     2.2%   4.3% 
                              38.1%  19.0%  28.6%   4.8%   9.5%    76.2%  23.8%                  66.7%  33.3%    85.7%   4.8%    19.0%  81.0% 
 
 
         Chi Square           37.17                                83.44                         54.63            4.84           30.26         
                             p=.042                               p=.001                        p=.001          p=.565          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 59b:  52. How old are you?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
18-24                    9        5      1        5      4        8      1        4      5        4      4             1        9                      
                      1.5%     1.9%   0.4%     1.1%   3.7%     1.8%   0.7%     1.7%   1.4%     2.8%   2.2%          2.8%    10.8%                      
                              55.6%  11.1%    55.6%  44.4%    88.9%  11.1%    44.4%  55.6%    44.4%  44.4%         11.1%   100.0%                      
 
25-34                   74       39     25       48     26       62     12       31     43       20     29     21      1       74                      
                     12.3%    14.5%  10.1%    10.2%  24.1%    13.9%   8.6%    13.2%  11.7%    13.9%  16.3%  16.3%   2.8%    89.2%                      
                              52.7%  33.8%    64.9%  35.1%    83.8%  16.2%    41.9%  58.1%    27.0%  39.2%  28.4%   1.4%   100.0%                      
 
35-44                   83       43     32       67     15       63     18       31     52       11     24     30     10              83               
                     13.8%    16.0%  12.9%    14.2%  13.9%    14.1%  12.9%    13.2%  14.2%     7.6%  13.5%  23.3%  27.8%           35.6%               
                              51.8%  38.6%    80.7%  18.1%    75.9%  21.7%    37.3%  62.7%    13.3%  28.9%  36.1%  12.0%          100.0%               
 
45-54                  150       75     59      124     24      116     33       57     93       32     51     41     10             150               
                     25.0%    27.9%  23.8%    26.3%  22.2%    26.0%  23.6%    24.4%  25.4%    22.2%  28.7%  31.8%  27.8%           64.4%               
                              50.0%  39.3%    82.7%  16.0%    77.3%  22.0%    38.0%  62.0%    21.3%  34.0%  27.3%   6.7%          100.0%               
 
55-64                  119       56     47      101     15       87     32       46     73       22     37     28      7                    119        
                     19.8%    20.8%  19.0%    21.4%  13.9%    19.5%  22.9%    19.7%  19.9%    15.3%  20.8%  21.7%  19.4%                 100.0%        
                              47.1%  39.5%    84.9%  12.6%    73.1%  26.9%    38.7%  61.3%    18.5%  31.1%  23.5%   5.9%                 100.0%        
 
65 and older           144       45     73      120     21      104     40       53     91       55     33      8      7                           144 
                     24.0%    16.7%  29.4%    25.4%  19.4%    23.3%  28.6%    22.6%  24.9%    38.2%  18.5%   6.2%  19.4%                        100.0% 
                              31.3%  50.7%    83.3%  14.6%    72.2%  27.8%    36.8%  63.2%    38.2%  22.9%   5.6%   4.9%                        100.0% 
 
Don't know/Refused      21        6     11        7      3        6      4       12      9                      1                                      
                      3.5%     2.2%   4.4%     1.5%   2.8%     1.3%   2.9%     5.1%   2.5%                   0.8%                                      
                              28.6%  52.4%    33.3%  14.3%    28.6%  19.0%    57.1%  42.9%                   4.8%                                      
 
 
         Chi Square           17.33           22.47            6.79            3.73           63.30                         1000+                       
                             p=.008          p=.001          p=.341          p=.713          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 60a:  53. Do you have any children 18 years old or younger living at home?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Yes                    186       87     29     33      6     31      150     29      7             170     16      164     20       78    103 
                     31.0%    31.4%  36.7%  27.3%  50.0%  27.9%    30.5%  32.6%  36.8%           36.3%  12.2%    30.6%  37.0%    42.9%  26.1% 
                              46.8%  15.6%  17.7%   3.2%  16.7%    80.6%  15.6%   3.8%           91.4%   8.6%    88.2%  10.8%    41.9%  55.4% 
 
No                     403      186     48     85      5     79      333     57     12      1      291    111      364     33      101    284 
                     67.2%    67.1%  60.8%  70.2%  41.7%  71.2%    67.8%  64.0%  63.2% 100.0%    62.2%  84.7%    67.9%  61.1%    55.5%  71.9% 
                              46.2%  11.9%  21.1%   1.2%  19.6%    82.6%  14.1%   3.0%   0.2%    72.2%  27.5%    90.3%   8.2%    25.1%  70.5% 
 
Don't know/Refused      11        4      2      3      1      1        8      3                      7      4        8      1        3      8 
                      1.8%     1.4%   2.5%   2.5%   8.3%   0.9%     1.6%   3.4%                   1.5%   3.1%     1.5%   1.9%     1.6%   2.0% 
                              36.4%  18.2%  27.3%   9.1%   9.1%    72.7%  27.3%                  63.6%  36.4%    72.7%   9.1%    27.3%  72.7% 
 
 
         Chi Square            9.21                                 2.62                         28.27            1.03           16.30         
                             p=.325                               p=.855                        p=.001          p=.597          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 60b:  53. Do you have any children 18 years old or younger living at home?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Yes                    186       98     73      151     35      139     45       66    120       36     52     69     14       41    127     15      2 
                     31.0%    36.4%  29.4%    32.0%  32.4%    31.2%  32.1%    28.2%  32.8%    25.0%  29.2%  53.5%  38.9%    49.4%  54.5%  12.6%   1.4% 
                              52.7%  39.2%    81.2%  18.8%    74.7%  24.2%    35.5%  64.5%    19.4%  28.0%  37.1%   7.5%    22.0%  68.3%   8.1%   1.1% 
 
No                     403      167    169      321     73      306     95      162    241      108    126     60     22       42    106    104    142 
                     67.2%    62.1%  68.1%    68.0%  67.6%    68.6%  67.9%    69.2%  65.8%    75.0%  70.8%  46.5%  61.1%    50.6%  45.5%  87.4%  98.6% 
                              41.4%  41.9%    79.7%  18.1%    75.9%  23.6%    40.2%  59.8%    26.8%  31.3%  14.9%   5.5%    10.4%  26.3%  25.8%  35.2% 
 
Don't know/Refused      11        4      6                        1               6      5                                                             
                      1.8%     1.5%   2.4%                     0.2%            2.6%   1.4%                                                             
                              36.4%  54.5%                     9.1%           54.5%  45.5%                                                             
 
 
         Chi Square            3.22            0.01            0.36            2.33           28.53                        148.48                       
                             p=.200          p=.997          p=.837          p=.312          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 61a:  54. Do you own or rent your current residence?   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Own                    472      222     64     88      8     90      383     72     17             386     86      420     46      145    309 
                     78.7%    80.1%  81.0%  72.7%  66.7%  81.1%    78.0%  80.9%  89.5%           82.5%  65.6%    78.4%  85.2%    79.7%  78.2% 
                              47.0%  13.6%  18.6%   1.7%  19.1%    81.1%  15.3%   3.6%           81.8%  18.2%    89.0%   9.7%    30.7%  65.5% 
 
Rent                   108       48     13     25      3     19       92     13      2      1       71     36      101      5       29     75 
                     18.0%    17.3%  16.5%  20.7%  25.0%  17.1%    18.7%  14.6%  10.5% 100.0%    15.2%  27.5%    18.8%   9.3%    15.9%  19.0% 
                              44.4%  12.0%  23.1%   2.8%  17.6%    85.2%  12.0%   1.9%   0.9%    65.7%  33.3%    93.5%   4.6%    26.9%  69.4% 
 
Other                    5        2             3                      4      1                      3      2        4      1        3      2 
                      0.8%     0.7%          2.5%                   0.8%   1.1%                   0.6%   1.5%     0.7%   1.9%     1.6%   0.5% 
                              40.0%         60.0%                  80.0%  20.0%                  60.0%  40.0%    80.0%  20.0%    60.0%  40.0% 
 
Don't know/Refused      15        5      2      5      1      2       12      3                      8      7       11      2        5      9 
                      2.5%     1.8%   2.5%   4.1%   8.3%   1.8%     2.4%   3.4%                   1.7%   5.3%     2.1%   3.7%     2.7%   2.3% 
                              33.3%  13.3%  33.3%   6.7%  13.3%    80.0%  20.0%                  53.3%  46.7%    73.3%  13.3%    33.3%  60.0% 
 
 
         Chi Square           11.33                                 7.23                         18.72            4.11            2.67         
                             p=.500                               p=.613                        p=.001          p=.250          p=.446         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 61b:  54. Do you own or rent your current residence?   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Own                    472      204    202      472             347    122      179    293       87    145    119     34       53    191    101    120 
                     78.7%    75.8%  81.5%   100.0%           77.8%  87.1%    76.5%  80.1%    60.4%  81.5%  92.2%  94.4%    63.9%  82.0%  84.9%  83.3% 
                              43.2%  42.8%   100.0%           73.5%  25.8%    37.9%  62.1%    18.4%  30.7%  25.2%   7.2%    11.2%  40.5%  21.4%  25.4% 
 
Rent                   108       58     36             108       92     15       46     62       55     32     10      1       30     39     15     21 
                     18.0%    21.6%  14.5%          100.0%    20.6%  10.7%    19.7%  16.9%    38.2%  18.0%   7.8%   2.8%    36.1%  16.7%  12.6%  14.6% 
                              53.7%  33.3%          100.0%    85.2%  13.9%    42.6%  57.4%    50.9%  29.6%   9.3%   0.9%    27.8%  36.1%  13.9%  19.4% 
 
Other                    5        2      2                        2      3        1      4        2      1                             2      1      2 
                      0.8%     0.7%   0.8%                     0.4%   2.1%     0.4%   1.1%     1.4%   0.6%                          0.9%   0.8%   1.4% 
                              40.0%  40.0%                    40.0%  60.0%    20.0%  80.0%    40.0%  20.0%                         40.0%  20.0%  40.0% 
 
Don't know/Refused      15        5      8                        5               8      7                             1               1      2      1 
                      2.5%     1.9%   3.2%                     1.1%            3.4%   1.9%                          2.8%            0.4%   1.7%   0.7% 
                              33.3%  53.3%                    33.3%           53.3%  46.7%                          6.7%            6.7%  13.3%   6.7% 
 
 
         Chi Square            5.01          580.00           12.05            2.87           64.30                         25.12                       
                             p=.171          p=.001          p=.007          p=.412          p=.001                        p=.003                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 62a:  55. Do you live in a city or town or do you live in an unincorporated area of the county?  
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
City/Town              446      215     68     93      7     63      371     60     14      1      350     95      396     46      143    286 
                     74.3%    77.6%  86.1%  76.9%  58.3%  56.8%    75.6%  67.4%  73.7% 100.0%    74.8%  72.5%    73.9%  85.2%    78.6%  72.4% 
                              48.2%  15.2%  20.9%   1.6%  14.1%    83.2%  13.5%   3.1%   0.2%    78.5%  21.3%    88.8%  10.3%    32.1%  64.1% 
 
Unincorporated area    140       57      8     25      4     46      111     24      5             107     33      129      7       35     99 
                     23.3%    20.6%  10.1%  20.7%  33.3%  41.4%    22.6%  27.0%  26.3%           22.9%  25.2%    24.1%  13.0%    19.2%  25.1% 
                              40.7%   5.7%  17.9%   2.9%  32.9%    79.3%  17.1%   3.6%           76.4%  23.6%    92.1%   5.0%    25.0%  70.7% 
 
Don't know/Refused      14        5      3      3      1      2        9      5                     11      3       11      1        4     10 
                      2.3%     1.8%   3.8%   2.5%   8.3%   1.8%     1.8%   5.6%                   2.4%   2.3%     2.1%   1.9%     2.2%   2.5% 
                              35.7%  21.4%  21.4%   7.1%  14.3%    64.3%  35.7%                  78.6%  21.4%    78.6%   7.1%    28.6%  71.4% 
 
 
         Chi Square           33.34                                 6.79                          0.31            3.47            2.52         
                             p=.001                               p=.341                        p=.857          p=.176          p=.284         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 62b:  55. Do you live in a city or town or do you live in an unincorporated area of the county?  
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
City/Town              446      213    169      347     92      446             172    274      127    133     88     22       70    179     87    104 
                     74.3%    79.2%  68.1%    73.5%  85.2%   100.0%           73.5%  74.9%    88.2%  74.7%  68.2%  61.1%    84.3%  76.8%  73.1%  72.2% 
                              47.8%  37.9%    77.8%  20.6%   100.0%           38.6%  61.4%    28.5%  29.8%  19.7%   4.9%    15.7%  40.1%  19.5%  23.3% 
 
Unincorporated area    140       52     70      122     15             140       54     86       17     43     40     14       13     51     32     40 
                     23.3%    19.3%  28.2%    25.8%  13.9%          100.0%    23.1%  23.5%    11.8%  24.2%  31.0%  38.9%    15.7%  21.9%  26.9%  27.8% 
                              37.1%  50.0%    87.1%  10.7%          100.0%    38.6%  61.4%    12.1%  30.7%  28.6%  10.0%     9.3%  36.4%  22.9%  28.6% 
 
Don't know/Refused      14        4      9        3      1                        8      6               2      1                      3               
                      2.3%     1.5%   3.6%     0.6%   0.9%                     3.4%   1.6%            1.1%   0.8%                   1.3%               
                              28.6%  64.3%    21.4%   7.1%                    57.1%  42.9%           14.3%   7.1%                  21.4%               
 
 
         Chi Square            8.81            7.01          586.00            1.98           22.03                          9.77                       
                             p=.012          p=.030          p=.001          p=.371          p=.001                        p=.135                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 63a:  56. Household income.   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
< $40,000              144       57     14     31      4     38      128     14      2              81     63      131     12       28    110 
                     24.0%    20.6%  17.7%  25.6%  33.3%  34.2%    26.1%  15.7%  10.5%           17.3%  48.1%    24.4%  22.2%    15.4%  27.8% 
                              39.6%   9.7%  21.5%   2.8%  26.4%    88.9%   9.7%   1.4%           56.3%  43.8%    91.0%   8.3%    19.4%  76.4% 
 
$40,000 - $80,000      178       79     27     35      5     32      147     27      3      1      153     24      161     14       63    108 
                     29.7%    28.5%  34.2%  28.9%  41.7%  28.8%    29.9%  30.3%  15.8% 100.0%    32.7%  18.3%    30.0%  25.9%    34.6%  27.3% 
                              44.4%  15.2%  19.7%   2.8%  18.0%    82.6%  15.2%   1.7%   0.6%    86.0%  13.5%    90.4%   7.9%    35.4%  60.7% 
 
$80,000 - $100,000      71       38      7     15            11       56     11      4              66      5       55     14       29     41 
                     11.8%    13.7%   8.9%  12.4%          9.9%    11.4%  12.4%  21.1%           14.1%   3.8%    10.3%  25.9%    15.9%  10.4% 
                              53.5%   9.9%  21.1%         15.5%    78.9%  15.5%   5.6%           93.0%   7.0%    77.5%  19.7%    40.8%  57.7% 
 
$100,000 - $150,000     58       32     12      7             7       43     12      3              55      3       55      3       25     29 
                      9.7%    11.6%  15.2%   5.8%          6.3%     8.8%  13.5%  15.8%           11.8%   2.3%    10.3%   5.6%    13.7%   7.3% 
                              55.2%  20.7%  12.1%         12.1%    74.1%  20.7%   5.2%           94.8%   5.2%    94.8%   5.2%    43.1%  50.0% 
 
> $150,000              36       20      3      4             9       23      9      4              33      3       33      2       11     23 
                      6.0%     7.2%   3.8%   3.3%          8.1%     4.7%  10.1%  21.1%            7.1%   2.3%     6.2%   3.7%     6.0%   5.8% 
                              55.6%   8.3%  11.1%         25.0%    63.9%  25.0%  11.1%           91.7%   8.3%    91.7%   5.6%    30.6%  63.9% 
 
Don't know/Refused     113       51     16     29      3     14       94     16      3              80     33      101      9       26     84 
                     18.8%    18.4%  20.3%  24.0%  25.0%  12.6%    19.1%  18.0%  15.8%           17.1%  25.2%    18.8%  16.7%    14.3%  21.3% 
                              45.1%  14.2%  25.7%   2.7%  12.4%    83.2%  14.2%   2.7%           70.8%  29.2%    89.4%   8.0%    23.0%  74.3% 
 
 
         Chi Square           29.09                                23.69                         73.52           12.40           22.12         
                             p=.086                               p=.071                        p=.001          p=.030          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 63b:  56. Household income.   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
< $40,000              144       61     67       87     55      127     17       49     95      144                            24     43     22     55 
                     24.0%    22.7%  27.0%    18.4%  50.9%    28.5%  12.1%    20.9%  26.0%   100.0%                         28.9%  18.5%  18.5%  38.2% 
                              42.4%  46.5%    60.4%  38.2%    88.2%  11.8%    34.0%  66.0%   100.0%                         16.7%  29.9%  15.3%  38.2% 
 
$40,000 - $80,000      178       84     71      145     32      133     43       67    111             178                     33     75     37     33 
                     29.7%    31.2%  28.6%    30.7%  29.6%    29.8%  30.7%    28.6%  30.3%          100.0%                  39.8%  32.2%  31.1%  22.9% 
                              47.2%  39.9%    81.5%  18.0%    74.7%  24.2%    37.6%  62.4%          100.0%                  18.5%  42.1%  20.8%  18.5% 
 
$80,000 - $100,000      71       34     26       65      6       47     23       30     41                     71              11     41     14      5 
                     11.8%    12.6%  10.5%    13.8%   5.6%    10.5%  16.4%    12.8%  11.2%                  55.0%           13.3%  17.6%  11.8%   3.5% 
                              47.9%  36.6%    91.5%   8.5%    66.2%  32.4%    42.3%  57.7%                 100.0%           15.5%  57.7%  19.7%   7.0% 
 
$100,000 - $150,000     58       31     19       54      4       41     17       28     30                     58              10     30     14      3 
                      9.7%    11.5%   7.7%    11.4%   3.7%     9.2%  12.1%    12.0%   8.2%                  45.0%           12.0%  12.9%  11.8%   2.1% 
                              53.4%  32.8%    93.1%   6.9%    70.7%  29.3%    48.3%  51.7%                 100.0%           17.2%  51.7%  24.1%   5.2% 
 
> $150,000              36       20     13       34      1       22     14       20     16                            36        2     20      7      7 
                      6.0%     7.4%   5.2%     7.2%   0.9%     4.9%  10.0%     8.5%   4.4%                        100.0%     2.4%   8.6%   5.9%   4.9% 
                              55.6%  36.1%    94.4%   2.8%    61.1%  38.9%    55.6%  44.4%                        100.0%     5.6%  55.6%  19.4%  19.4% 
 
Don't know/Refused     113       39     52       87     10       76     26       40     73                                      3     24     25     41 
                     18.8%    14.5%  21.0%    18.4%   9.3%    17.0%  18.6%    17.1%  19.9%                                   3.6%  10.3%  21.0%  28.5% 
                              34.5%  46.0%    77.0%   8.8%    67.3%  23.0%    35.4%  64.6%                                   2.7%  21.2%  22.1%  36.3% 
 
 
         Chi Square            7.82           58.21           20.22            8.81           1000+                         81.19                       
                             p=.166          p=.001          p=.001          p=.117          p=.001                        p=.001                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 64a:  57. Gender.   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
Male                   234      112     31     46      2     43      185     40      9             179     55      206     23       90    135 
                     39.0%    40.4%  39.2%  38.0%  16.7%  38.7%    37.7%  44.9%  47.4%           38.2%  42.0%    38.4%  42.6%    49.5%  34.2% 
                              47.9%  13.2%  19.7%   0.9%  18.4%    79.1%  17.1%   3.8%           76.5%  23.5%    88.0%   9.8%    38.5%  57.7% 
 
Female                 366      165     48     75     10     68      306     49     10      1      289     76      330     31       92    260 
                     61.0%    59.6%  60.8%  62.0%  83.3%  61.3%    62.3%  55.1%  52.6% 100.0%    61.8%  58.0%    61.6%  57.4%    50.5%  65.8% 
                              45.1%  13.1%  20.5%   2.7%  18.6%    83.6%  13.4%   2.7%   0.3%    79.0%  20.8%    90.2%   8.5%    25.1%  71.0% 
 
 
         Chi Square            2.81                                 2.88                          0.60            0.36           12.22         
                             p=.590                               p=.410                        p=.438          p=.550          p=.001         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 64b:  57. Gender.   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
Male                   234      110     96      179     46      172     54      234              49     67     58     20       35     88     46     53 
                     39.0%    40.9%  38.7%    37.9%  42.6%    38.6%  38.6%   100.0%           34.0%  37.6%  45.0%  55.6%    42.2%  37.8%  38.7%  36.8% 
                              47.0%  41.0%    76.5%  19.7%    73.5%  23.1%   100.0%           20.9%  28.6%  24.8%   8.5%    15.0%  37.6%  19.7%  22.6% 
 
Female                 366      159    152      293     62      274     86             366       95    111     71     16       48    145     73     91 
                     61.0%    59.1%  61.3%    62.1%  57.4%    61.4%  61.4%          100.0%    66.0%  62.4%  55.0%  44.4%    57.8%  62.2%  61.3%  63.2% 
                              43.4%  41.5%    80.1%  16.9%    74.9%  23.5%          100.0%    26.0%  30.3%  19.4%   4.4%    13.1%  39.6%  19.9%  24.9% 
 
 
         Chi Square            0.26            0.81            0.00          600.00            7.51                          0.70                       
                             p=.613          p=.369          p=.999          p=.001          p=.057                        p=.874                       
 
 
 
                                                                 Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 65a:  58. Length of interview.   
 
 
 
                                                                         Number of land         Cell phone in    Local phone       Consider   
                                         Residence                       lines in home            household?       company      switch w/cell 
                             ----------------------------------   ---------------------------   -------------   -------------   ------------- 
                                    North  South                                                                                              
                             Metro  Front  Front   East   West                          Cell                                                  
                     TOTAL   Area   Range  Range  Plains  Slope     1      2      3+    Only      Yes    No     Qwest  Other      Yes    No   
                     -----   ------ ------ ------ ------ ------   ------ ------ ------ ------   ------ ------   ------ ------   ------ ------ 
  TOTAL RESPONSES      600      277     79    121     12    111      491     89     19      1      468    131      536     54      182    395 
 
 
5-7 minutes              2        1                           1        1             1               1      1        2               1      1 
                      0.3%     0.4%                        0.9%     0.2%          5.3%            0.2%   0.8%     0.4%            0.5%   0.3% 
                              50.0%                       50.0%    50.0%         50.0%           50.0%  50.0%   100.0%           50.0%  50.0% 
 
8-10 minutes           333      152     53     62      5     61      279     47      6      1      261     71      305     24       94    227 
                     55.5%    54.9%  67.1%  51.2%  41.7%  55.0%    56.8%  52.8%  31.6% 100.0%    55.8%  54.2%    56.9%  44.4%    51.6%  57.5% 
                              45.6%  15.9%  18.6%   1.5%  18.3%    83.8%  14.1%   1.8%   0.3%    78.4%  21.3%    91.6%   7.2%    28.2%  68.2% 
 
11-13 minutes          185       88     17     43      5     32      145     29     11             145     40      162     20       66    111 
                     30.8%    31.8%  21.5%  35.5%  41.7%  28.8%    29.5%  32.6%  57.9%           31.0%  30.5%    30.2%  37.0%    36.3%  28.1% 
                              47.6%   9.2%  23.2%   2.7%  17.3%    78.4%  15.7%   5.9%           78.4%  21.6%    87.6%  10.8%    35.7%  60.0% 
 
14-15 minutes           61       29      5     13      2     12       53      8                     48     13       51      8       15     43 
                     10.2%    10.5%   6.3%  10.7%  16.7%  10.8%    10.8%   9.0%                  10.3%   9.9%     9.5%  14.8%     8.2%  10.9% 
                              47.5%   8.2%  21.3%   3.3%  19.7%    86.9%  13.1%                  78.7%  21.3%    83.6%  13.1%    24.6%  70.5% 
 
16-18 minutes           12        4      2      3             3        8      3      1               9      3        9      2        3      9 
                      2.0%     1.4%   2.5%   2.5%          2.7%     1.6%   3.4%   5.3%            1.9%   2.3%     1.7%   3.7%     1.6%   2.3% 
                              33.3%  16.7%  25.0%         25.0%    66.7%  25.0%   8.3%           75.0%  25.0%    75.0%  16.7%    25.0%  75.0% 
 
19-20 minutes            4        2      1                    1        2      2                      3      1        4               1      3 
                      0.7%     0.7%   1.3%                 0.9%     0.4%   2.2%                   0.6%   0.8%     0.7%            0.5%   0.8% 
                              50.0%  25.0%                25.0%    50.0%  50.0%                  75.0%  25.0%   100.0%           25.0%  75.0% 
 
21-23 minutes            2        1                           1        2                                    2        2               2        
                      0.3%     0.4%                        0.9%     0.4%                                 1.5%     0.4%            1.1%        
                              50.0%                       50.0%   100.0%                               100.0%   100.0%          100.0%        
 
24-26 minutes            1               1                             1                             1               1                      1 
                      0.2%            1.3%                          0.2%                          0.2%            0.2%                   0.3% 
                                    100.0%                        100.0%                        100.0%          100.0%                 100.0% 
 
 
         Chi Square           21.05                                31.35                          8.51            5.47            9.77         
                             p=.823                               p=.068                        p=.290          p=.603          p=.202         
 
 
 
                                                             Ciruli Associates - July 2006 



 
                                                 COLORADO PUBLIC UTILITIES COMMISSION - RESIDENTIAL CUSTOMERS 
 
 
TABLE 65b:  58. Length of interview.   
 
 
 
                               Choice of                                                                                                               
                               phone cos?       Own/Rent          Area           Gender        Household income ($000s)                Age             
                             -------------   -------------   -------------   -------------   ---------------------------   --------------------------- 
                                                                                                                                                       
                                                              City/                                                                                    
                     TOTAL     Yes    No      Own    Rent     Town   Uninc    Male  Female    < 40  40-80  80-150 > 150    18-34   35-54  55-64   65+  
                     -----   ------ ------   ------ ------   ------ ------   ------ ------   ------ ------ ------ ------   ------ ------ ------ ------ 
  TOTAL RESPONSES      600      269    248      472    108      446    140      234    366      144    178    129     36       83    233    119    144 
 
 
5-7 minutes              2        1      1        2               2               1      1                      1                      2               
                      0.3%     0.4%   0.4%     0.4%            0.4%            0.4%   0.3%                   0.8%                   0.9%               
                              50.0%  50.0%   100.0%          100.0%           50.0%  50.0%                  50.0%                 100.0%               
 
8-10 minutes           333      157    129      265     56      240     84      126    207       69    100     73     20       47    129     64     77 
                     55.5%    58.4%  52.0%    56.1%  51.9%    53.8%  60.0%    53.8%  56.6%    47.9%  56.2%  56.6%  55.6%    56.6%  55.4%  53.8%  53.5% 
                              47.1%  38.7%    79.6%  16.8%    72.1%  25.2%    37.8%  62.2%    20.7%  30.0%  21.9%   6.0%    14.1%  38.7%  19.2%  23.1% 
 
11-13 minutes          185       83     80      152     30      144     38       76    109       51     55     45      9       30     73     40     39 
                     30.8%    30.9%  32.3%    32.2%  27.8%    32.3%  27.1%    32.5%  29.8%    35.4%  30.9%  34.9%  25.0%    36.1%  31.3%  33.6%  27.1% 
                              44.9%  43.2%    82.2%  16.2%    77.8%  20.5%    41.1%  58.9%    27.6%  29.7%  24.3%   4.9%    16.2%  39.5%  21.6%  21.1% 
 
14-15 minutes           61       20     31       41     18       47     12       23     38       20     17      9      5        4     22     13     20 
                     10.2%     7.4%  12.5%     8.7%  16.7%    10.5%   8.6%     9.8%  10.4%    13.9%   9.6%   7.0%  13.9%     4.8%   9.4%  10.9%  13.9% 
                              32.8%  50.8%    67.2%  29.5%    77.0%  19.7%    37.7%  62.3%    32.8%  27.9%  14.8%   8.2%     6.6%  36.1%  21.3%  32.8% 
 
16-18 minutes           12        5      3        8      3        8      4        5      7        3      3      1      2        2      3      2      5 
                      2.0%     1.9%   1.2%     1.7%   2.8%     1.8%   2.9%     2.1%   1.9%     2.1%   1.7%   0.8%   5.6%     2.4%   1.3%   1.7%   3.5% 
                              41.7%  25.0%    66.7%  25.0%    66.7%  33.3%    41.7%  58.3%    25.0%  25.0%   8.3%  16.7%    16.7%  25.0%  16.7%  41.7% 
 
19-20 minutes            4        2      2        2      1        3      1        1      3        1      2                             2             2 
                      0.7%     0.7%   0.8%     0.4%   0.9%     0.7%   0.7%     0.4%   0.8%     0.7%   1.1%                          0.9%          1.4% 
                              50.0%  50.0%    50.0%  25.0%    75.0%  25.0%    25.0%  75.0%    25.0%  50.0%                         50.0%         50.0% 
 
21-23 minutes            2        1      1        1               1      1        2                                                    1             1 
                      0.3%     0.4%   0.4%     0.2%            0.2%   0.7%     0.9%                                                 0.4%          0.7% 
                              50.0%  50.0%    50.0%           50.0%  50.0%   100.0%                                                50.0%         50.0% 
 
24-26 minutes            1               1        1               1                      1               1                             1               
                      0.2%            0.4%     0.2%            0.2%                   0.3%            0.6%                          0.4%               
                                    100.0%   100.0%          100.0%                 100.0%          100.0%                        100.0%               
 
 
         Chi Square            5.83            8.23            4.34            4.80           16.15                         16.64                       
                             p=.560          p=.313          p=.740          p=.684          p=.761                        p=.733                       
 
 
 
                                                                 Ciruli Associates - July 2006 
 



                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 1a:  Date of interview.   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
July 13                 14        6       2       1       1       4        9       4       1        8       5        9       4        4       9  
                      5.6%     4.8%    6.7%    2.4%   25.0%    7.5%     4.9%    6.0%   33.3%     5.0%    5.7%     4.5%    8.7%     7.1%    4.8%  
                              42.9%   14.3%    7.1%    7.1%   28.6%    64.3%   28.6%    7.1%    57.1%   35.7%    64.3%   28.6%    28.6%   64.3%  
 
July 14                 13        5               3       1       4       11       2                6       7       11       2        4       9  
                      5.2%     4.0%            7.3%   25.0%    7.5%     6.0%    3.0%             3.8%    8.0%     5.5%    4.3%     7.1%    4.8%  
                              38.5%           23.1%    7.7%   30.8%    84.6%   15.4%            46.2%   53.8%    84.6%   15.4%    30.8%   69.2%  
 
July 17                 24       11       1       4               8       16       8               13      10       22       1        5      19  
                      9.5%     8.9%    3.3%    9.8%           15.1%     8.8%   11.9%             8.2%   11.5%    10.9%    2.2%     8.9%   10.1%  
                              45.8%    4.2%   16.7%           33.3%    66.7%   33.3%            54.2%   41.7%    91.7%    4.2%    20.8%   79.2%  
 
July 18                 15        9       1       2       2       1        9       6                9       6       14       1        2      13  
                      6.0%     7.3%    3.3%    4.9%   50.0%    1.9%     4.9%    9.0%             5.7%    6.9%     7.0%    2.2%     3.6%    6.9%  
                              60.0%    6.7%   13.3%   13.3%    6.7%    60.0%   40.0%            60.0%   40.0%    93.3%    6.7%    13.3%   86.7%  
 
July 24                 74       36      10      17              11       51      22       1       58      15       58      15       21      50  
                     29.4%    29.0%   33.3%   41.5%           20.8%    28.0%   32.8%   33.3%    36.5%   17.2%    28.9%   32.6%    37.5%   26.5%  
                              48.6%   13.5%   23.0%           14.9%    68.9%   29.7%    1.4%    78.4%   20.3%    78.4%   20.3%    28.4%   67.6%  
 
July 25                 64       31      12       6              15       47      16       1       36      26       47      15       12      50  
                     25.4%    25.0%   40.0%   14.6%           28.3%    25.8%   23.9%   33.3%    22.6%   29.9%    23.4%   32.6%    21.4%   26.5%  
                              48.4%   18.8%    9.4%           23.4%    73.4%   25.0%    1.6%    56.3%   40.6%    73.4%   23.4%    18.8%   78.1%  
 
July 26                 48       26       4       8              10       39       9               29      18       40       8        8      39  
                     19.0%    21.0%   13.3%   19.5%           18.9%    21.4%   13.4%            18.2%   20.7%    19.9%   17.4%    14.3%   20.6%  
                              54.2%    8.3%   16.7%           20.8%    81.3%   18.8%            60.4%   37.5%    83.3%   16.7%    16.7%   81.3%  
 
 
         Chi Square           40.36                                    10.43                    11.16             7.43             4.91           
                             p=.020                                   p=.578                   p=.084           p=.283           p=.556           
 
 
 
                                                            Ciruli Associates - July 2006 

Exhibit 4



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 1b:  Date of interview.   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
July 13                 14        6       8         8       6        11       2       1  
                      5.6%     4.7%    6.5%      4.3%    9.4%      4.7%   13.3%   50.0%  
                              42.9%   57.1%     57.1%   42.9%     78.6%   14.3%    7.1%  
 
July 14                 13        7       6        11       2        12       1          
                      5.2%     5.4%    4.9%      5.9%    3.1%      5.1%    6.7%          
                              53.8%   46.2%     84.6%   15.4%     92.3%    7.7%          
 
July 17                 24        8      16        17       7        24                  
                      9.5%     6.2%   13.0%      9.0%   10.9%     10.2%                  
                              33.3%   66.7%     70.8%   29.2%    100.0%                  
 
July 18                 15        6       9        11       4        13       2          
                      6.0%     4.7%    7.3%      5.9%    6.3%      5.5%   13.3%          
                              40.0%   60.0%     73.3%   26.7%     86.7%   13.3%          
 
July 24                 74       41      33        57      17        71       3          
                     29.4%    31.8%   26.8%     30.3%   26.6%     30.2%   20.0%          
                              55.4%   44.6%     77.0%   23.0%     95.9%    4.1%          
 
July 25                 64       34      30        46      18        58       6          
                     25.4%    26.4%   24.4%     24.5%   28.1%     24.7%   40.0%          
                              53.1%   46.9%     71.9%   28.1%     90.6%    9.4%          
 
July 26                 48       27      21        38      10        46       1       1  
                     19.0%    20.9%   17.1%     20.2%   15.6%     19.6%    6.7%   50.0%  
                              56.3%   43.8%     79.2%   20.8%     95.8%    2.1%    2.1%  
 
 
         Chi Square            5.35              4.14             17.69                   
                             p=.499            p=.658            p=.125                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 2a:  How many different telephone lines with their own telephone numbers does this business have?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
5 or less              252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
                    100.0%   100.0%  100.0%  100.0%  100.0%  100.0%   100.0%  100.0%  100.0%   100.0%  100.0%   100.0%  100.0%   100.0%  100.0%  
                              49.2%   11.9%   16.3%    1.6%   21.0%    72.2%   26.6%    1.2%    63.1%   34.5%    79.8%   18.3%    22.2%   75.0%  
 
 
         Chi Square            0.00                                     0.00                     0.00             0.00             0.00           
                             p=.999                                   p=.999                   p=.999           p=.999           p=.999           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 2b:  How many different telephone lines with their own telephone numbers does this  
           business have?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
5 or less              252      129     123       188      64       235      15       2  
                    100.0%   100.0%  100.0%    100.0%  100.0%    100.0%  100.0%  100.0%  
                              51.2%   48.8%     74.6%   25.4%     93.3%    6.0%    0.8%  
 
 
         Chi Square            0.00              0.00              0.00                   
                             p=.999            p=.999            p=.999                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 3a:  4S. Is your business located in a city or town or is it in an unincorporated county area?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
City/town              188      100      21      38       2      27      133      53       2      117      66      150      34       37     145  
                     74.6%    80.6%   70.0%   92.7%   50.0%   50.9%    73.1%   79.1%   66.7%    73.6%   75.9%    74.6%   73.9%    66.1%   76.7%  
                              53.2%   11.2%   20.2%    1.1%   14.4%    70.7%   28.2%    1.1%    62.2%   35.1%    79.8%   18.1%    19.7%   77.1%  
 
Unincorporated area     64       24       9       3       2      26       49      14       1       42      21       51      12       19      44  
                     25.4%    19.4%   30.0%    7.3%   50.0%   49.1%    26.9%   20.9%   33.3%    26.4%   24.1%    25.4%   26.1%    33.9%   23.3%  
                              37.5%   14.1%    4.7%    3.1%   40.6%    76.6%   21.9%    1.6%    65.6%   32.8%    79.7%   18.8%    29.7%   68.8%  
 
 
         Chi Square           26.73                                     1.04                     0.15             0.01             2.56           
                             p=.001                                   p=.595                   p=.696           p=.920           p=.109           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 3b:  4S. Is your business located in a city or town or is it in an unincorporated county  
           area?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
City/town              188      101      87       188               173      13       2  
                     74.6%    78.3%   70.7%    100.0%             73.6%   86.7%  100.0%  
                              53.7%   46.3%    100.0%             92.0%    6.9%    1.1%  
 
Unincorporated area     64       28      36                64        62       2          
                     25.4%    21.7%   29.3%            100.0%     26.4%   13.3%          
                              43.8%   56.3%            100.0%     96.9%    3.1%          
 
 
         Chi Square            1.90            252.00              1.95                   
                             p=.168            p=.001            p=.377                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 4a:  5S. What is the primary activity of this business?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Service                 87       43       7      14       1      22       65      21       1       56      29       73      13       26      57  
                     34.5%    34.7%   23.3%   34.1%   25.0%   41.5%    35.7%   31.3%   33.3%    35.2%   33.3%    36.3%   28.3%    46.4%   30.2%  
                              49.4%    8.0%   16.1%    1.1%   25.3%    74.7%   24.1%    1.1%    64.4%   33.3%    83.9%   14.9%    29.9%   65.5%  
 
Finance, insurance,     45       22       9       5               9       32      13               26      18       39       6        8      37  
real estate          17.9%    17.7%   30.0%   12.2%           17.0%    17.6%   19.4%            16.4%   20.7%    19.4%   13.0%    14.3%   19.6%  
                              48.9%   20.0%   11.1%           20.0%    71.1%   28.9%            57.8%   40.0%    86.7%   13.3%    17.8%   82.2%  
 
Retail trade            32       17       2       8               5       22       9       1       17      14       21       9        6      25  
                     12.7%    13.7%    6.7%   19.5%            9.4%    12.1%   13.4%   33.3%    10.7%   16.1%    10.4%   19.6%    10.7%   13.2%  
                              53.1%    6.3%   25.0%           15.6%    68.8%   28.1%    3.1%    53.1%   43.8%    65.6%   28.1%    18.8%   78.1%  
 
Construction            24       10       4       8       1       1       17       6       1       19       4       18       5        2      21  
                      9.5%     8.1%   13.3%   19.5%   25.0%    1.9%     9.3%    9.0%   33.3%    11.9%    4.6%     9.0%   10.9%     3.6%   11.1%  
                              41.7%   16.7%   33.3%    4.2%    4.2%    70.8%   25.0%    4.2%    79.2%   16.7%    75.0%   20.8%     8.3%   87.5%  
 
Medical                 14       10       2               1       1        8       6                6       8       11       3        1      12  
                      5.6%     8.1%    6.7%           25.0%    1.9%     4.4%    9.0%             3.8%    9.2%     5.5%    6.5%     1.8%    6.3%  
                              71.4%   14.3%            7.1%    7.1%    57.1%   42.9%            42.9%   57.1%    78.6%   21.4%     7.1%   85.7%  
 
Wholesale trade         12        6       1       2               3        8       4                7       5        9       3        3       9  
                      4.8%     4.8%    3.3%    4.9%            5.7%     4.4%    6.0%             4.4%    5.7%     4.5%    6.5%     5.4%    4.8%  
                              50.0%    8.3%   16.7%           25.0%    66.7%   33.3%            58.3%   41.7%    75.0%   25.0%    25.0%   75.0%  
 
Agriculture,             8        1       1               1       5        8                        6       2        7       1        4       4  
forestry, fishing     3.2%     0.8%    3.3%           25.0%    9.4%     4.4%                     3.8%    2.3%     3.5%    2.2%     7.1%    2.1%  
                              12.5%   12.5%           12.5%   62.5%   100.0%                    75.0%   25.0%    87.5%   12.5%    50.0%   50.0%  
 
Transportation,          6        4       1                       1        4       2                5       1        4       2        3       3  
comm, public utility  2.4%     3.2%    3.3%                    1.9%     2.2%    3.0%             3.1%    1.1%     2.0%    4.3%     5.4%    1.6%  
                              66.7%   16.7%                   16.7%    66.7%   33.3%            83.3%   16.7%    66.7%   33.3%    50.0%   50.0%  
 
Mining                   2        1                               1        1       1                2                1       1                2  
                      0.8%     0.8%                            1.9%     0.5%    1.5%             1.3%             0.5%    2.2%             1.1%  
                              50.0%                           50.0%    50.0%   50.0%           100.0%            50.0%   50.0%           100.0%  
 
Manufacturing            2        1                               1        1       1                1       1        2                1       1  
                      0.8%     0.8%                            1.9%     0.5%    1.5%             0.6%    1.1%     1.0%             1.8%    0.5%  
                              50.0%                           50.0%    50.0%   50.0%            50.0%   50.0%   100.0%            50.0%   50.0%  
 
 
 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 4a:  5S. What is the primary activity of this business?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Other                    1                                        1        1                                1                                 1  
                      0.4%                                     1.9%     0.5%                             1.1%                              0.5%  
                                                             100.0%   100.0%                           100.0%                            100.0%  
 
Professional/           18        9       2       4               3       15       3               14       3       16       2        2      16  
white collar          7.1%     7.3%    6.7%    9.8%            5.7%     8.2%    4.5%             8.8%    3.4%     8.0%    4.3%     3.6%    8.5%  
                              50.0%   11.1%   22.2%           16.7%    83.3%   16.7%            77.8%   16.7%    88.9%   11.1%    11.1%   88.9%  
 
Sales                    1                1                                        1                        1                1                1  
                      0.4%             3.3%                                     1.5%                     1.1%             2.2%             0.5%  
                                     100.0%                                   100.0%                   100.0%           100.0%           100.0%  
 
 
         Chi Square           59.20                                    14.97                    16.88            12.48            17.87           
                             p=.129                                   p=.922                   p=.154           p=.408           p=.120           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 4b:  5S. What is the primary activity of this business?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Service                 87       45      42        66      21        82       4       1  
                     34.5%    34.9%   34.1%     35.1%   32.8%     34.9%   26.7%   50.0%  
                              51.7%   48.3%     75.9%   24.1%     94.3%    4.6%    1.1%  
 
Finance, insurance,     45       26      19        39       6        43       2          
real estate          17.9%    20.2%   15.4%     20.7%    9.4%     18.3%   13.3%          
                              57.8%   42.2%     86.7%   13.3%     95.6%    4.4%          
 
Retail trade            32       15      17        27       5        30       2          
                     12.7%    11.6%   13.8%     14.4%    7.8%     12.8%   13.3%          
                              46.9%   53.1%     84.4%   15.6%     93.8%    6.3%          
 
Construction            24       15       9        19       5        23       1          
                      9.5%    11.6%    7.3%     10.1%    7.8%      9.8%    6.7%          
                              62.5%   37.5%     79.2%   20.8%     95.8%    4.2%          
 
Medical                 14        3      11        11       3        11       2       1  
                      5.6%     2.3%    8.9%      5.9%    4.7%      4.7%   13.3%   50.0%  
                              21.4%   78.6%     78.6%   21.4%     78.6%   14.3%    7.1%  
 
Wholesale trade         12        7       5         8       4        12                  
                      4.8%     5.4%    4.1%      4.3%    6.3%      5.1%                  
                              58.3%   41.7%     66.7%   33.3%    100.0%                  
 
Agriculture,             8        3       5         1       7         8                  
forestry, fishing     3.2%     2.3%    4.1%      0.5%   10.9%      3.4%                  
                              37.5%   62.5%     12.5%   87.5%    100.0%                  
 
Transportation,          6        4       2         4       2         4       2          
comm, public utility  2.4%     3.1%    1.6%      2.1%    3.1%      1.7%   13.3%          
                              66.7%   33.3%     66.7%   33.3%     66.7%   33.3%          
 
Mining                   2        1       1         1       1         1       1          
                      0.8%     0.8%    0.8%      0.5%    1.6%      0.4%    6.7%          
                              50.0%   50.0%     50.0%   50.0%     50.0%   50.0%          
 
Manufacturing            2        1       1                 2         2                  
                      0.8%     0.8%    0.8%              3.1%      0.9%                  
                              50.0%   50.0%            100.0%    100.0%                  
 
 
 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 4b:  5S. What is the primary activity of this business?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Other                    1                1         1                 1                  
                      0.4%             0.8%      0.5%              0.4%                  
                                     100.0%    100.0%            100.0%                  
 
Professional/           18        8      10        10       8        17       1          
white collar          7.1%     6.2%    8.1%      5.3%   12.5%      7.2%    6.7%          
                              44.4%   55.6%     55.6%   44.4%     94.4%    5.6%          
 
Sales                    1        1                 1                 1                  
                      0.4%     0.8%              0.5%              0.4%                  
                             100.0%            100.0%            100.0%                  
 
 
         Chi Square           10.97             33.05             27.52                   
                             p=.531            p=.001            p=.281                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 5a:  6S. How many employees does this business have at this location?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Less than 5            235      115      27      39       4      50      175      57       3      150      79      188      42       53     176  
                     93.3%    92.7%   90.0%   95.1%  100.0%   94.3%    96.2%   85.1%  100.0%    94.3%   90.8%    93.5%   91.3%    94.6%   93.1%  
                              48.9%   11.5%   16.6%    1.7%   21.3%    74.5%   24.3%    1.3%    63.8%   33.6%    80.0%   17.9%    22.6%   74.9%  
 
6 to 10                 15        7       3       2               3        6       9                7       8       11       4        3      11  
                      6.0%     5.6%   10.0%    4.9%            5.7%     3.3%   13.4%             4.4%    9.2%     5.5%    8.7%     5.4%    5.8%  
                              46.7%   20.0%   13.3%           20.0%    40.0%   60.0%            46.7%   53.3%    73.3%   26.7%    20.0%   73.3%  
 
11 to 99                 2        2                                        1       1                2                2                        2  
                      0.8%     1.6%                                     0.5%    1.5%             1.3%             1.0%                     1.1%  
                             100.0%                                    50.0%   50.0%           100.0%           100.0%                   100.0%  
 
 
         Chi Square            3.31                                     9.87                     3.29             1.12             0.62           
                             p=.913                                   p=.043                   p=.193           p=.572           p=.734           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 5b:  6S. How many employees does this business have at this location?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Less than 5            235      120     115       173      62       235                  
                     93.3%    93.0%   93.5%     92.0%   96.9%    100.0%                  
                              51.1%   48.9%     73.6%   26.4%    100.0%                  
 
6 to 10                 15        8       7        13       2                15          
                      6.0%     6.2%    5.7%      6.9%    3.1%            100.0%          
                              53.3%   46.7%     86.7%   13.3%            100.0%          
 
11 to 99                 2        1       1         2                                 2  
                      0.8%     0.8%    0.8%      1.1%                            100.0%  
                              50.0%   50.0%    100.0%                            100.0%  
 
 
         Chi Square            0.03              1.95            504.00                   
                             p=.985            p=.377            p=.001                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 6a:  7S. In what county is this business?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Metro area             124      124                                       87      35       2       82      40       96      25       21      99  
                     49.2%   100.0%                                    47.8%   52.2%   66.7%    51.6%   46.0%    47.8%   54.3%    37.5%   52.4%  
                             100.0%                                    70.2%   28.2%    1.6%    66.1%   32.3%    77.4%   20.2%    16.9%   79.8%  
 
North front range       30               30                               22       8               19      10       20      10        7      23  
                     11.9%           100.0%                            12.1%   11.9%            11.9%   11.5%    10.0%   21.7%    12.5%   12.2%  
                                     100.0%                            73.3%   26.7%            63.3%   33.3%    66.7%   33.3%    23.3%   76.7%  
 
South front range       41                       41                       27      13       1       27      13       35       5        8      31  
                     16.3%                   100.0%                    14.8%   19.4%   33.3%    17.0%   14.9%    17.4%   10.9%    14.3%   16.4%  
                                             100.0%                    65.9%   31.7%    2.4%    65.9%   31.7%    85.4%   12.2%    19.5%   75.6%  
 
Eastern plains - NS      3                                3                3                        2       1        3                1       2  
                      1.2%                            75.0%             1.6%                     1.3%    1.1%     1.5%             1.8%    1.1%  
                                                     100.0%           100.0%                    66.7%   33.3%   100.0%            33.3%   66.7%  
 
Eastern plains - S       1                                1                1                                1        1                1          
                      0.4%                            25.0%             0.5%                             1.1%     0.5%             1.8%          
                                                     100.0%           100.0%                           100.0%   100.0%           100.0%          
 
West - N/NC             27                                       27       18       9               17      10       25       2        8      18  
                     10.7%                                    50.9%     9.9%   13.4%            10.7%   11.5%    12.4%    4.3%    14.3%    9.5%  
                                                             100.0%    66.7%   33.3%            63.0%   37.0%    92.6%    7.4%    29.6%   66.7%  
 
West - Central          14                                       14       13       1                6       7       11       3        7       7  
                      5.6%                                    26.4%     7.1%    1.5%             3.8%    8.0%     5.5%    6.5%    12.5%    3.7%  
                                                             100.0%    92.9%    7.1%            42.9%   50.0%    78.6%   21.4%    50.0%   50.0%  
 
West - South Central     3                                        3        3                        2       1        3                1       2  
                      1.2%                                     5.7%     1.6%                     1.3%    1.1%     1.5%             1.8%    1.1%  
                                                             100.0%   100.0%                    66.7%   33.3%   100.0%            33.3%   66.7%  
 
West - Southwest         9                                        9        8       1                4       4        7       1        2       7  
                      3.6%                                    17.0%     4.4%    1.5%             2.5%    4.6%     3.5%    2.2%     3.6%    3.7%  
                                                             100.0%    88.9%   11.1%            44.4%   44.4%    77.8%   11.1%    22.2%   77.8%  
 
 
         Chi Square           1000+                                     9.76                     5.07             9.72            12.60           
                             p=.001                                   p=.879                   p=.750           p=.285           p=.126           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 6b:  7S. In what county is this business?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Metro area             124       66      58       100      24       115       7       2  
                     49.2%    51.2%   47.2%     53.2%   37.5%     48.9%   46.7%  100.0%  
                              53.2%   46.8%     80.6%   19.4%     92.7%    5.6%    1.6%  
 
North front range       30       18      12        21       9        27       3          
                     11.9%    14.0%    9.8%     11.2%   14.1%     11.5%   20.0%          
                              60.0%   40.0%     70.0%   30.0%     90.0%   10.0%          
 
South front range       41       22      19        38       3        39       2          
                     16.3%    17.1%   15.4%     20.2%    4.7%     16.6%   13.3%          
                              53.7%   46.3%     92.7%    7.3%     95.1%    4.9%          
 
Eastern plains - NS      3        2       1         2       1         3                  
                      1.2%     1.6%    0.8%      1.1%    1.6%      1.3%                  
                              66.7%   33.3%     66.7%   33.3%    100.0%                  
 
Eastern plains - S       1                1                 1         1                  
                      0.4%             0.8%              1.6%      0.4%                  
                                     100.0%            100.0%    100.0%                  
 
West - N/NC             27       13      14        13      14        24       3          
                     10.7%    10.1%   11.4%      6.9%   21.9%     10.2%   20.0%          
                              48.1%   51.9%     48.1%   51.9%     88.9%   11.1%          
 
West - Central          14        1      13         6       8        14                  
                      5.6%     0.8%   10.6%      3.2%   12.5%      6.0%                  
                               7.1%   92.9%     42.9%   57.1%    100.0%                  
 
West - South Central     3        1       2         1       2         3                  
                      1.2%     0.8%    1.6%      0.5%    3.1%      1.3%                  
                              33.3%   66.7%     33.3%   66.7%    100.0%                  
 
West - Southwest         9        6       3         7       2         9                  
                      3.6%     4.7%    2.4%      3.7%    3.1%      3.8%                  
                              66.7%   33.3%     77.8%   22.2%    100.0%                  
 
 
         Chi Square           14.79             33.00              6.24                   
                             p=.063            p=.001            p=.985                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 7a:  1. Excluding cellular phones, how many different telephone lines with their own telephone numbers does this business have at this location?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
One                    113       54      14      15              30      113                       66      45       93      19       30      82  
                     44.8%    43.5%   46.7%   36.6%           56.6%    62.1%                    41.5%   51.7%    46.3%   41.3%    53.6%   43.4%  
                              47.8%   12.4%   13.3%           26.5%   100.0%                    58.4%   39.8%    82.3%   16.8%    26.5%   72.6%  
 
Two                     69       33       8      12       4      12       69                       48      21       57      11       19      49  
                     27.4%    26.6%   26.7%   29.3%  100.0%   22.6%    37.9%                    30.2%   24.1%    28.4%   23.9%    33.9%   25.9%  
                              47.8%   11.6%   17.4%    5.8%   17.4%   100.0%                    69.6%   30.4%    82.6%   15.9%    27.5%   71.0%  
 
Three to five           67       35       8      13              11               67               45      21       51      16        7      58  
                     26.6%    28.2%   26.7%   31.7%           20.8%           100.0%            28.3%   24.1%    25.4%   34.8%    12.5%   30.7%  
                              52.2%   11.9%   19.4%           16.4%           100.0%            67.2%   31.3%    76.1%   23.9%    10.4%   86.6%  
 
Only cellular            3        2               1                                        3                                                     
                      1.2%     1.6%            2.4%                                   100.0%                                                     
                              66.7%           33.3%                                   100.0%                                                     
 
 
         Chi Square           16.37                                   504.00                     2.40             1.69             7.36           
                             p=.175                                   p=.001                   p=.494           p=.638           p=.061           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 7b:  1. Excluding cellular phones, how many different telephone lines with their own  
           telephone numbers does this business have at this location?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
One                    113       58      55        80      33       111       2          
                     44.8%    45.0%   44.7%     42.6%   51.6%     47.2%   13.3%          
                              51.3%   48.7%     70.8%   29.2%     98.2%    1.8%          
 
Two                     69       42      27        53      16        64       4       1  
                     27.4%    32.6%   22.0%     28.2%   25.0%     27.2%   26.7%   50.0%  
                              60.9%   39.1%     76.8%   23.2%     92.8%    5.8%    1.4%  
 
Three to five           67       28      39        53      14        57       9       1  
                     26.6%    21.7%   31.7%     28.2%   21.9%     24.3%   60.0%   50.0%  
                              41.8%   58.2%     79.1%   20.9%     85.1%   13.4%    1.5%  
 
Only cellular            3        1       2         2       1         3                  
                      1.2%     0.8%    1.6%      1.1%    1.6%      1.3%                  
                              33.3%   66.7%     66.7%   33.3%    100.0%                  
 
 
         Chi Square            5.34              1.86             12.30                   
                             p=.149            p=.602            p=.056                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 8a:  2. Does your business have cellular phone service in its name, or does it pay for cellular phone usage for business use?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
In its name             71       38       6      13       1      13       52      19               71               57      14       19      50  
                     28.5%    31.1%   20.0%   32.5%   25.0%   24.5%    28.6%   28.4%            44.7%            28.4%   30.4%    33.9%   26.5%  
                              53.5%    8.5%   18.3%    1.4%   18.3%    73.2%   26.8%           100.0%            80.3%   19.7%    26.8%   70.4%  
 
Pay for usage           78       41      11      12       1      13       55      23               78               60      18       19      58  
                     31.3%    33.6%   36.7%   30.0%   25.0%   24.5%    30.2%   34.3%            49.1%            29.9%   39.1%    33.9%   30.7%  
                              52.6%   14.1%   15.4%    1.3%   16.7%    70.5%   29.5%           100.0%            76.9%   23.1%    24.4%   74.4%  
 
Both                    10        3       2       2               3        7       3               10                8       2        5       5  
                      4.0%     2.5%    6.7%    5.0%            5.7%     3.8%    4.5%             6.3%             4.0%    4.3%     8.9%    2.6%  
                              30.0%   20.0%   20.0%           30.0%    70.0%   30.0%           100.0%            80.0%   20.0%    50.0%   50.0%  
 
No cellular phones      87       40      10      13       2      22       66      21                       87       73      12       13      73  
                     34.9%    32.8%   33.3%   32.5%   50.0%   41.5%    36.3%   31.3%                   100.0%    36.3%   26.1%    23.2%   38.6%  
                              46.0%   11.5%   14.9%    2.3%   25.3%    75.9%   24.1%                   100.0%    83.9%   13.8%    14.9%   83.9%  
 
Don't know/refused       3                1                       2        2       1                                 3                        3  
                      1.2%             3.3%                    3.8%     1.1%    1.5%                              1.5%                     1.6%  
                                      33.3%                   66.7%    66.7%   33.3%                            100.0%                   100.0%  
 
 
         Chi Square           12.00                                     0.72                   246.00             2.91             8.99           
                             p=.744                                   p=.999                   p=.001           p=.572           p=.061           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 8b:  2. Does your business have cellular phone service in its name, or does it pay for  
           cellular phone usage for business use?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
In its name             71       43      28        56      15        68       2       1  
                     28.5%    33.6%   23.1%     30.1%   23.8%     29.3%   13.3%   50.0%  
                              60.6%   39.4%     78.9%   21.1%     95.8%    2.8%    1.4%  
 
Pay for usage           78       43      35        55      23        73       4       1  
                     31.3%    33.6%   28.9%     29.6%   36.5%     31.5%   26.7%   50.0%  
                              55.1%   44.9%     70.5%   29.5%     93.6%    5.1%    1.3%  
 
Both                    10        7       3         6       4         9       1          
                      4.0%     5.5%    2.5%      3.2%    6.3%      3.9%    6.7%          
                              70.0%   30.0%     60.0%   40.0%     90.0%   10.0%          
 
No cellular phones      87       35      52        66      21        79       8          
                     34.9%    27.3%   43.0%     35.5%   33.3%     34.1%   53.3%          
                              40.2%   59.8%     75.9%   24.1%     90.8%    9.2%          
 
Don't know/refused       3                3         3                 3                  
                      1.2%             2.5%      1.6%              1.3%                  
                                     100.0%    100.0%            100.0%                  
 
 
         Chi Square           11.72              3.60              4.69                   
                             p=.020            p=.463            p=.790                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 9a:  3. How many cell phone services do you pay for?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      161       83      19      28       2      29      113      45       3      158       0      125      33       43     112  
 
 
One                     80       44      12      11       1      12       68      10       2       78               63      15       21      57  
                     49.7%    53.0%   63.2%   39.3%   50.0%   41.4%    60.2%   22.2%   66.7%    49.4%            50.4%   45.5%    48.8%   50.9%  
                              55.0%   15.0%   13.8%    1.3%   15.0%    85.0%   12.5%    2.5%    97.5%            78.8%   18.8%    26.2%   71.3%  
 
Two                     34       18       3       9       1       3       19      14       1       33               24       9        4      28  
                     21.1%    21.7%   15.8%   32.1%   50.0%   10.3%    16.8%   31.1%   33.3%    20.9%            19.2%   27.3%     9.3%   25.0%  
                              52.9%    8.8%   26.5%    2.9%    8.8%    55.9%   41.2%    2.9%    97.1%            70.6%   26.5%    11.8%   82.4%  
 
Three or more           45       20       3       8              14       25      20               45               36       9       17      26  
                     28.0%    24.1%   15.8%   28.6%           48.3%    22.1%   44.4%            28.5%            28.8%   27.3%    39.5%   23.2%  
                              44.4%    6.7%   17.8%           31.1%    55.6%   44.4%           100.0%            80.0%   20.0%    37.8%   57.8%  
 
Don't know/Refused       2        1       1                                1       1                2                2                1       1  
                      1.2%     1.2%    5.3%                             0.9%    2.2%             1.3%             1.6%             2.3%    0.9%  
                              50.0%   50.0%                            50.0%   50.0%           100.0%           100.0%            50.0%   50.0%  
 
 
         Chi Square           15.66                                    19.93                     0.00             1.49             7.21           
                             p=.207                                   p=.003                   p=.999           p=.684           p=.065           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 9b:  3. How many cell phone services do you pay for?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      161       94      67       118      43       152       7       2  
 
 
One                     80       44      36        56      24        78       2          
                     49.7%    46.8%   53.7%     47.5%   55.8%     51.3%   28.6%          
                              55.0%   45.0%     70.0%   30.0%     97.5%    2.5%          
 
Two                     34       22      12        28       6        33       1          
                     21.1%    23.4%   17.9%     23.7%   14.0%     21.7%   14.3%          
                              64.7%   35.3%     82.4%   17.6%     97.1%    2.9%          
 
Three or more           45       27      18        32      13        39       4       2  
                     28.0%    28.7%   26.9%     27.1%   30.2%     25.7%   57.1%  100.0%  
                              60.0%   40.0%     71.1%   28.9%     86.7%    8.9%    4.4%  
 
Don't know/Refused       2        1       1         2                 2                  
                      1.2%     1.1%    1.5%      1.7%              1.3%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
 
         Chi Square            1.04              2.71              8.56                   
                             p=.791            p=.439            p=.200                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 10a:  4. What is the name of the company that provides your business with local telephone service?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Qwest                  201       96      20      35       4      46      150      51              125      73      201               49     148  
                     80.7%    78.7%   66.7%   87.5%  100.0%   86.8%    82.4%   76.1%            78.6%   83.9%   100.0%            87.5%   78.3%  
                              47.8%   10.0%   17.4%    2.0%   22.9%    74.6%   25.4%            62.2%   36.3%   100.0%            24.4%   73.6%  
 
AT&T                     8        4       1       1               2        6       2                6       2                8        1       7  
                      3.2%     3.3%    3.3%    2.5%            3.8%     3.3%    3.0%             3.8%    2.3%            17.4%     1.8%    3.7%  
                              50.0%   12.5%   12.5%           25.0%    75.0%   25.0%            75.0%   25.0%           100.0%    12.5%   87.5%  
 
McLoud                  12        5       5       2                       10       2                9       3               12        2      10  
                      4.8%     4.1%   16.7%    5.0%                     5.5%    3.0%             5.7%    3.4%            26.1%     3.6%    5.3%  
                              41.7%   41.7%   16.7%                    83.3%   16.7%            75.0%   25.0%           100.0%    16.7%   83.3%  
 
Eschelon                 1        1                                                1                        1                1                1  
                      0.4%     0.8%                                             1.5%                     1.1%             2.2%             0.5%  
                             100.0%                                           100.0%                   100.0%           100.0%           100.0%  
 
Other                    5        2       1                       2        2       3                3       2                5        1       4  
                      2.0%     1.6%    3.3%                    3.8%     1.1%    4.5%             1.9%    2.3%            10.9%     1.8%    2.1%  
                              40.0%   20.0%                   40.0%    40.0%   60.0%            60.0%   40.0%           100.0%    20.0%   80.0%  
 
Don't know/refused       2        1                               1        2                                2                                 2  
                      0.8%     0.8%                            1.9%     1.1%                             2.3%                              1.1%  
                              50.0%                           50.0%   100.0%                           100.0%                            100.0%  
 
Vonage                   2        2                                        1       1                2                        2        1       1  
                      0.8%     1.6%                                     0.5%    1.5%             1.3%                     4.3%     1.8%    0.5%  
                             100.0%                                    50.0%   50.0%           100.0%                   100.0%    50.0%   50.0%  
 
Liberty Bell             2        2                                        2                        2                        2                2  
                      0.8%     1.6%                                     1.1%                     1.3%                     4.3%             1.1%  
                             100.0%                                   100.0%                   100.0%                   100.0%           100.0%  
 
Bresnan Comm             2                                        2        2                        1       1                2        1       1  
                      0.8%                                     3.8%     1.1%                     0.6%    1.1%             4.3%     1.8%    0.5%  
                                                             100.0%   100.0%                    50.0%   50.0%           100.0%    50.0%   50.0%  
 
C-Com                    1        1                                                1                1                        1                1  
                      0.4%     0.8%                                             1.5%             0.6%                     2.2%             0.5%  
                             100.0%                                           100.0%           100.0%                   100.0%           100.0%  
 
 
 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 10a:  4. What is the name of the company that provides your business with local telephone service?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Falcon Broadband         1        1                                        1                        1                        1                1  
                      0.4%     0.8%                                     0.5%                     0.6%                     2.2%             0.5%  
                             100.0%                                   100.0%                   100.0%                   100.0%           100.0%  
 
Comcast                  5        5                                        4       1                5                        5        1       4  
                      2.0%     4.1%                                     2.2%    1.5%             3.1%                    10.9%     1.8%    2.1%  
                             100.0%                                    80.0%   20.0%           100.0%                   100.0%    20.0%   80.0%  
 
C-Beyond                 4        2       2                                        4                2       2                4                4  
                      1.6%     1.6%    6.7%                                     6.0%             1.3%    2.3%             8.7%             2.1%  
                              50.0%   50.0%                                   100.0%            50.0%   50.0%           100.0%           100.0%  
 
MCT                      3                1       2                        2       1                2       1                3                3  
                      1.2%             3.3%    5.0%                     1.1%    1.5%             1.3%    1.1%             6.5%             1.6%  
                                      33.3%   66.7%                    66.7%   33.3%            66.7%   33.3%           100.0%           100.0%  
 
 
         Chi Square           51.03                                    23.28                    13.25           247.00             7.07           
                             p=.512                                   p=.617                   p=.429           p=.001           p=.899           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 10b:  4. What is the name of the company that provides your business with local telephone  
            service?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Qwest                  201       99     102       150      51       188      11       2  
                     80.7%    77.3%   84.3%     80.6%   81.0%     81.0%   73.3%  100.0%  
                              49.3%   50.7%     74.6%   25.4%     93.5%    5.5%    1.0%  
 
AT&T                     8        3       5         6       2         8                  
                      3.2%     2.3%    4.1%      3.2%    3.2%      3.4%                  
                              37.5%   62.5%     75.0%   25.0%    100.0%                  
 
McLoud                  12        7       5         9       3        11       1          
                      4.8%     5.5%    4.1%      4.8%    4.8%      4.7%    6.7%          
                              58.3%   41.7%     75.0%   25.0%     91.7%    8.3%          
 
Eschelon                 1        1                 1                 1                  
                      0.4%     0.8%              0.5%              0.4%                  
                             100.0%            100.0%            100.0%                  
 
Other                    5        2       3         2       3         4       1          
                      2.0%     1.6%    2.5%      1.1%    4.8%      1.7%    6.7%          
                              40.0%   60.0%     40.0%   60.0%     80.0%   20.0%          
 
Don't know/refused       2        1       1         2                 2                  
                      0.8%     0.8%    0.8%      1.1%              0.9%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
Vonage                   2        2                 2                 2                  
                      0.8%     1.6%              1.1%              0.9%                  
                             100.0%            100.0%            100.0%                  
 
Liberty Bell             2        1       1         1       1         2                  
                      0.8%     0.8%    0.8%      0.5%    1.6%      0.9%                  
                              50.0%   50.0%     50.0%   50.0%    100.0%                  
 
Bresnan Comm             2        1       1         2                 2                  
                      0.8%     0.8%    0.8%      1.1%              0.9%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
C-Com                    1        1                 1                 1                  
                      0.4%     0.8%              0.5%              0.4%                  
                             100.0%            100.0%            100.0%                  
 
 
 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 10b:  4. What is the name of the company that provides your business with local telephone  
            service?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Falcon Broadband         1                1         1                 1                  
                      0.4%             0.8%      0.5%              0.4%                  
                                     100.0%    100.0%            100.0%                  
 
Comcast                  5        5                 4       1         4       1          
                      2.0%     3.9%              2.2%    1.6%      1.7%    6.7%          
                             100.0%             80.0%   20.0%     80.0%   20.0%          
 
C-Beyond                 4        3       1         4                 3       1          
                      1.6%     2.3%    0.8%      2.2%              1.3%    6.7%          
                              75.0%   25.0%    100.0%             75.0%   25.0%          
 
MCT                      3        2       1         1       2         3                  
                      1.2%     1.6%    0.8%      0.5%    3.2%      1.3%                  
                              66.7%   33.3%     33.3%   66.7%    100.0%                  
 
 
         Chi Square           12.22             11.03              8.09                   
                             p=.509            p=.609            p=.999                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 11a:  5. Have you signed a contract to purchase local service from (your phone company) for a year or longer?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes, contract           78       42       8      14              14       54      24               51      27       58      20       15      61  
                     31.3%    34.4%   26.7%   35.0%           26.4%    29.7%   35.8%            32.1%   31.0%    28.9%   43.5%    26.8%   32.3%  
                              53.8%   10.3%   17.9%           17.9%    69.2%   30.8%            65.4%   34.6%    74.4%   25.6%    19.2%   78.2%  
 
No contract            145       69      18      22       3      33      110      35               93      50      121      23       37     107  
                     58.2%    56.6%   60.0%   55.0%   75.0%   62.3%    60.4%   52.2%            58.5%   57.5%    60.2%   50.0%    66.1%   56.6%  
                              47.6%   12.4%   15.2%    2.1%   22.8%    75.9%   24.1%            64.1%   34.5%    83.4%   15.9%    25.5%   73.8%  
 
Don't know/Refused      26       11       4       4       1       6       18       8               15      10       22       3        4      21  
                     10.4%     9.0%   13.3%   10.0%   25.0%   11.3%     9.9%   11.9%             9.4%   11.5%    10.9%    6.5%     7.1%   11.1%  
                              42.3%   15.4%   15.4%    3.8%   23.1%    69.2%   30.8%            57.7%   38.5%    84.6%   11.5%    15.4%   80.8%  
 
 
         Chi Square            4.24                                     1.35                     0.26             3.93             1.74           
                             p=.835                                   p=.852                   p=.876           p=.140           p=.418           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 11b:  5. Have you signed a contract to purchase local service from (your phone company)  
            for a year or longer?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes, contract           78       41      37        60      18        68       9       1  
                     31.3%    32.0%   30.6%     32.3%   28.6%     29.3%   60.0%   50.0%  
                              52.6%   47.4%     76.9%   23.1%     87.2%   11.5%    1.3%  
 
No contract            145       77      68       106      39       139       5       1  
                     58.2%    60.2%   56.2%     57.0%   61.9%     59.9%   33.3%   50.0%  
                              53.1%   46.9%     73.1%   26.9%     95.9%    3.4%    0.7%  
 
Don't know/Refused      26       10      16        20       6        25       1          
                     10.4%     7.8%   13.2%     10.8%    9.5%     10.8%    6.7%          
                              38.5%   61.5%     76.9%   23.1%     96.2%    3.8%          
 
 
         Chi Square            1.95              0.47              6.63                   
                             p=.377            p=.792            p=.157                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 12a:  6. And overall, how satisfied would you say you are with the local phone service you receive from (your local phone company)?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very satisfied         103       50      18      18       2      15       69      34               66      37       78      24       18      84  
                     41.4%    41.0%   60.0%   45.0%   50.0%   28.3%    37.9%   50.7%            41.5%   42.5%    38.8%   52.2%    32.1%   44.4%  
                              48.5%   17.5%   17.5%    1.9%   14.6%    67.0%   33.0%            64.1%   35.9%    75.7%   23.3%    17.5%   81.6%  
 
Somewhat satisfied     100       51       9      13       2      25       76      24               62      36       86      13       26      73  
                     40.2%    41.8%   30.0%   32.5%   50.0%   47.2%    41.8%   35.8%            39.0%   41.4%    42.8%   28.3%    46.4%   38.6%  
                              51.0%    9.0%   13.0%    2.0%   25.0%    76.0%   24.0%            62.0%   36.0%    86.0%   13.0%    26.0%   73.0%  
 
Neither (vol)           13        5       1       2               5       12       1                6       6       10       3        3      10  
                      5.2%     4.1%    3.3%    5.0%            9.4%     6.6%    1.5%             3.8%    6.9%     5.0%    6.5%     5.4%    5.3%  
                              38.5%    7.7%   15.4%           38.5%    92.3%    7.7%            46.2%   46.2%    76.9%   23.1%    23.1%   76.9%  
 
Somewhat                24       11       2       5               6       18       6               17       7       19       5        6      18  
dissatisfied          9.6%     9.0%    6.7%   12.5%           11.3%     9.9%    9.0%            10.7%    8.0%     9.5%   10.9%    10.7%    9.5%  
                              45.8%    8.3%   20.8%           25.0%    75.0%   25.0%            70.8%   29.2%    79.2%   20.8%    25.0%   75.0%  
 
Very dissatisfied        8        5               1               2        6       2                7       1        7       1        2       4  
                      3.2%     4.1%            2.5%            3.8%     3.3%    3.0%             4.4%    1.1%     3.5%    2.2%     3.6%    2.1%  
                              62.5%           12.5%           25.0%    75.0%   25.0%            87.5%   12.5%    87.5%   12.5%    25.0%   50.0%  
 
Don't know/Refused       1                        1                        1                        1                1                1          
                      0.4%                     2.5%                     0.5%                     0.6%             0.5%             1.8%          
                                             100.0%                   100.0%                   100.0%           100.0%           100.0%          
 
 
         Chi Square           17.54                                     5.25                     4.00             4.26             6.03           
                             p=.618                                   p=.874                   p=.550           p=.512           p=.303           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 12b:  6. And overall, how satisfied would you say you are with the local phone service you 
            receive from (your local phone company)?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very satisfied         103       56      47        82      21        92      10       1  
                     41.4%    43.8%   38.8%     44.1%   33.3%     39.7%   66.7%   50.0%  
                              54.4%   45.6%     79.6%   20.4%     89.3%    9.7%    1.0%  
 
Somewhat satisfied     100       48      52        70      30        97       2       1  
                     40.2%    37.5%   43.0%     37.6%   47.6%     41.8%   13.3%   50.0%  
                              48.0%   52.0%     70.0%   30.0%     97.0%    2.0%    1.0%  
 
Neither (vol)           13        7       6         9       4        13                  
                      5.2%     5.5%    5.0%      4.8%    6.3%      5.6%                  
                              53.8%   46.2%     69.2%   30.8%    100.0%                  
 
Somewhat                24       12      12        18       6        23       1          
dissatisfied          9.6%     9.4%    9.9%      9.7%    9.5%      9.9%    6.7%          
                              50.0%   50.0%     75.0%   25.0%     95.8%    4.2%          
 
Very dissatisfied        8        4       4         6       2         6       2          
                      3.2%     3.1%    3.3%      3.2%    3.2%      2.6%   13.3%          
                              50.0%   50.0%     75.0%   25.0%     75.0%   25.0%          
 
Don't know/Refused       1        1                 1                 1                  
                      0.4%     0.8%              0.5%              0.4%                  
                             100.0%            100.0%            100.0%                  
 
 
         Chi Square            1.83              3.03             11.92                   
                             p=.872            p=.695            p=.291                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 13a:  7. Excluding cellular phones, would you say the monthly cost your business pays for local telephone service is...  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Way too high            59       28       4      10       1      16       41      18               37      21       48      11       17      41  
                     23.7%    23.0%   13.3%   25.0%   25.0%   30.2%    22.5%   26.9%            23.3%   24.1%    23.9%   23.9%    30.4%   21.7%  
                              47.5%    6.8%   16.9%    1.7%   27.1%    69.5%   30.5%            62.7%   35.6%    81.4%   18.6%    28.8%   69.5%  
 
High but acceptable     86       48       7      16       2      13       61      25               59      27       76      10       23      61  
                     34.5%    39.3%   23.3%   40.0%   50.0%   24.5%    33.5%   37.3%            37.1%   31.0%    37.8%   21.7%    41.1%   32.3%  
                              55.8%    8.1%   18.6%    2.3%   15.1%    70.9%   29.1%            68.6%   31.4%    88.4%   11.6%    26.7%   70.9%  
 
About expected          97       43      19      13       1      21       74      23               60      35       73      22       14      82  
                     39.0%    35.2%   63.3%   32.5%   25.0%   39.6%    40.7%   34.3%            37.7%   40.2%    36.3%   47.8%    25.0%   43.4%  
                              44.3%   19.6%   13.4%    1.0%   21.6%    76.3%   23.7%            61.9%   36.1%    75.3%   22.7%    14.4%   84.5%  
 
Less than expected       4        1               1               2        4                        2       2        2       2        2       2  
                      1.6%     0.8%            2.5%            3.8%     2.2%                     1.3%    2.3%     1.0%    4.3%     3.6%    1.1%  
                              25.0%           25.0%           50.0%   100.0%                    50.0%   50.0%    50.0%   50.0%    50.0%   50.0%  
 
Don't know/Refused       3        2                               1        2       1                1       2        2       1                3  
                      1.2%     1.6%                            1.9%     1.1%    1.5%             0.6%    2.3%     1.0%    2.2%             1.6%  
                              66.7%                           33.3%    66.7%   33.3%            33.3%   66.7%    66.7%   33.3%           100.0%  
 
 
         Chi Square           16.12                                     2.63                     2.36             7.09             8.63           
                             p=.444                                   p=.955                   p=.669           p=.131           p=.071           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 13b:  7. Excluding cellular phones, would you say the monthly cost your business pays for  
            local telephone service is...  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Way too high            59       27      32        47      12        55       3       1  
                     23.7%    21.1%   26.4%     25.3%   19.0%     23.7%   20.0%   50.0%  
                              45.8%   54.2%     79.7%   20.3%     93.2%    5.1%    1.7%  
 
High but acceptable     86       46      40        68      18        77       8       1  
                     34.5%    35.9%   33.1%     36.6%   28.6%     33.2%   53.3%   50.0%  
                              53.5%   46.5%     79.1%   20.9%     89.5%    9.3%    1.2%  
 
About expected          97       52      45        66      31        93       4          
                     39.0%    40.6%   37.2%     35.5%   49.2%     40.1%   26.7%          
                              53.6%   46.4%     68.0%   32.0%     95.9%    4.1%          
 
Less than expected       4        1       3         2       2         4                  
                      1.6%     0.8%    2.5%      1.1%    3.2%      1.7%                  
                              25.0%   75.0%     50.0%   50.0%    100.0%                  
 
Don't know/Refused       3        2       1         3                 3                  
                      1.2%     1.6%    0.8%      1.6%              1.3%                  
                              66.7%   33.3%    100.0%            100.0%                  
 
 
         Chi Square            2.49              6.22              4.41                   
                             p=.647            p=.183            p=.818                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 14a:  8. As I read the following list of telephone services and products, please tell me which service you purchase at this business.  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Bus w/o optional        33       12       7       3       1      10       30       3               17      14       27       4       11      22  
service or features  13.3%     9.8%   23.3%    7.5%   25.0%   18.9%    16.5%    4.5%            10.7%   16.1%    13.4%    8.7%    19.6%   11.6%  
                              36.4%   21.2%    9.1%    3.0%   30.3%    90.9%    9.1%            51.5%   42.4%    81.8%   12.1%    33.3%   66.7%  
 
Bus w/1+ features       76       39       7      16       1      13       62      14               54      22       65      11       22      51  
Call ID/Wait/Forward 30.5%    32.0%   23.3%   40.0%   25.0%   24.5%    34.1%   20.9%            34.0%   25.3%    32.3%   23.9%    39.3%   27.0%  
                              51.3%    9.2%   21.1%    1.3%   17.1%    81.6%   18.4%            71.1%   28.9%    85.5%   14.5%    28.9%   67.1%  
 
Bundle w/phone line     43       26       5       7               5       32      11               25      17       33      10        7      36  
and long distance    17.3%    21.3%   16.7%   17.5%            9.4%    17.6%   16.4%            15.7%   19.5%    16.4%   21.7%    12.5%   19.0%  
                              60.5%   11.6%   16.3%           11.6%    74.4%   25.6%            58.1%   39.5%    76.7%   23.3%    16.3%   83.7%  
 
Bundle w/phone/call     96       45      11      14       2      24       57      39               63      33       75      21       16      79  
feat/long distance   38.6%    36.9%   36.7%   35.0%   50.0%   45.3%    31.3%   58.2%            39.6%   37.9%    37.3%   45.7%    28.6%   41.8%  
                              46.9%   11.5%   14.6%    2.1%   25.0%    59.4%   40.6%            65.6%   34.4%    78.1%   21.9%    16.7%   82.3%  
 
Don't know/refused       1                                        1        1                                1        1                        1  
                      0.4%                                     1.9%     0.5%                             1.1%     0.5%                     0.5%  
                                                             100.0%   100.0%                           100.0%   100.0%                   100.0%  
 
 
         Chi Square           16.92                                    17.70                     5.02             3.04             7.55           
                             p=.391                                   p=.024                   p=.285           p=.551           p=.110           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 14b:  8. As I read the following list of telephone services and products, please tell me  
            which service you purchase at this business.  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Bus w/o optional        33       16      17        25       8        32       1          
service or features  13.3%    12.5%   14.0%     13.4%   12.7%     13.8%    6.7%          
                              48.5%   51.5%     75.8%   24.2%     97.0%    3.0%          
 
Bus w/1+ features       76       41      35        58      18        72       4          
Call ID/Wait/Forward 30.5%    32.0%   28.9%     31.2%   28.6%     31.0%   26.7%          
                              53.9%   46.1%     76.3%   23.7%     94.7%    5.3%          
 
Bundle w/phone line     43       20      23        29      14        40       2       1  
and long distance    17.3%    15.6%   19.0%     15.6%   22.2%     17.2%   13.3%   50.0%  
                              46.5%   53.5%     67.4%   32.6%     93.0%    4.7%    2.3%  
 
Bundle w/phone/call     96       50      46        73      23        87       8       1  
feat/long distance   38.6%    39.1%   38.0%     39.2%   36.5%     37.5%   53.3%   50.0%  
                              52.1%   47.9%     76.0%   24.0%     90.6%    8.3%    1.0%  
 
Don't know/refused       1        1                 1                 1                  
                      0.4%     0.8%              0.5%              0.4%                  
                             100.0%            100.0%            100.0%                  
 
 
         Chi Square            1.68              1.75              3.94                   
                             p=.794            p=.781            p=.862                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 15a:  9. Do you purchase Internet service at this location?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes                    191       94      24      31       3      39      132      59              127      62      159      31       44     144  
                     76.7%    77.0%   80.0%   77.5%   75.0%   73.6%    72.5%   88.1%            79.9%   71.3%    79.1%   67.4%    78.6%   76.2%  
                              49.2%   12.6%   16.2%    1.6%   20.4%    69.1%   30.9%            66.5%   32.5%    83.2%   16.2%    23.0%   75.4%  
 
No                      58       28       6       9       1      14       50       8               32      25       42      15       12      45  
                     23.3%    23.0%   20.0%   22.5%   25.0%   26.4%    27.5%   11.9%            20.1%   28.7%    20.9%   32.6%    21.4%   23.8%  
                              48.3%   10.3%   15.5%    1.7%   24.1%    86.2%   13.8%            55.2%   43.1%    72.4%   25.9%    20.7%   77.6%  
 
 
         Chi Square            0.50                                     6.61                     2.34             2.89             0.14           
                             p=.974                                   p=.037                   p=.126           p=.089           p=.711           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 15b:  9. Do you purchase Internet service at this location?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes                    191       95      96       145      46       176      13       2  
                     76.7%    74.2%   79.3%     78.0%   73.0%     75.9%   86.7%  100.0%  
                              49.7%   50.3%     75.9%   24.1%     92.1%    6.8%    1.0%  
 
No                      58       33      25        41      17        56       2          
                     23.3%    25.8%   20.7%     22.0%   27.0%     24.1%   13.3%          
                              56.9%   43.1%     70.7%   29.3%     96.6%    3.4%          
 
 
         Chi Square            0.91              0.64              1.53                   
                             p=.339            p=.423            p=.465                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 16a:  10. Is the Internet service telephone dial-up or high-speed?   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      191       94      24      31       3      39      132      59       0      127      62      159      31       44     144  
 
 
Dial-up                 43       13       8       8       1      13       35       8               25      18       35       8       14      29  
                     22.5%    13.8%   33.3%   25.8%   33.3%   33.3%    26.5%   13.6%            19.7%   29.0%    22.0%   25.8%    31.8%   20.1%  
                              30.2%   18.6%   18.6%    2.3%   30.2%    81.4%   18.6%            58.1%   41.9%    81.4%   18.6%    32.6%   67.4%  
 
High-speed             145       79      16      22       2      26       96      49               99      44      123      21       30     112  
                     75.9%    84.0%   66.7%   71.0%   66.7%   66.7%    72.7%   83.1%            78.0%   71.0%    77.4%   67.7%    68.2%   77.8%  
                              54.5%   11.0%   15.2%    1.4%   17.9%    66.2%   33.8%            68.3%   30.3%    84.8%   14.5%    20.7%   77.2%  
 
Don't know/Refused       3        2               1                        1       2                3                1       2                3  
                      1.6%     2.1%            3.2%                     0.8%    3.4%             2.4%             0.6%    6.5%             2.1%  
                              66.7%           33.3%                    33.3%   66.7%           100.0%            33.3%   66.7%           100.0%  
 
 
         Chi Square           10.15                                     5.41                     3.33             6.05             3.34           
                             p=.254                                   p=.248                   p=.189           p=.049           p=.188           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 16b:  10. Is the Internet service telephone dial-up or high-speed?   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      191       95      96       145      46       176      13       2  
 
 
Dial-up                 43       18      25        27      16        43                  
                     22.5%    18.9%   26.0%     18.6%   34.8%     24.4%                  
                              41.9%   58.1%     62.8%   37.2%    100.0%                  
 
High-speed             145       77      68       115      30       130      13       2  
                     75.9%    81.1%   70.8%     79.3%   65.2%     73.9%  100.0%  100.0%  
                              53.1%   46.9%     79.3%   20.7%     89.7%    9.0%    1.4%  
 
Don't know/Refused       3                3         3                 3                  
                      1.6%             3.1%      2.1%              1.7%                  
                                     100.0%    100.0%            100.0%                  
 
 
         Chi Square            4.69              5.92              5.16                   
                             p=.096            p=.052            p=.271                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 17a:  11. Do you purchase Voice Over Internet Protocol, called VOIP, at this location?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes                     19       12       4       2               1       14       5               13       6       11       8        1      18  
                      7.6%     9.8%   13.3%    5.0%            1.9%     7.7%    7.5%             8.2%    6.9%     5.5%   17.4%     1.8%    9.5%  
                              63.2%   21.1%   10.5%            5.3%    73.7%   26.3%            68.4%   31.6%    57.9%   42.1%     5.3%   94.7%  
 
No                     198       96      21      34       3      44      144      54              121      74      165      31       42     152  
                     79.5%    78.7%   70.0%   85.0%   75.0%   83.0%    79.1%   80.6%            76.1%   85.1%    82.1%   67.4%    75.0%   80.4%  
                              48.5%   10.6%   17.2%    1.5%   22.2%    72.7%   27.3%            61.1%   37.4%    83.3%   15.7%    21.2%   76.8%  
 
Don't know/Refused      32       14       5       4       1       8       24       8               25       7       25       7       13      19  
                     12.9%    11.5%   16.7%   10.0%   25.0%   15.1%    13.2%   11.9%            15.7%    8.0%    12.4%   15.2%    23.2%   10.1%  
                              43.8%   15.6%   12.5%    3.1%   25.0%    75.0%   25.0%            78.1%   21.9%    78.1%   21.9%    40.6%   59.4%  
 
 
         Chi Square            7.05                                     0.08                     3.24             8.16             9.23           
                             p=.531                                   p=.999                   p=.198           p=.017           p=.010           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 17b:  11. Do you purchase Voice Over Internet Protocol, called VOIP, at this location?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes                     19       15       4        17       2        15       4          
                      7.6%    11.7%    3.3%      9.1%    3.2%      6.5%   26.7%          
                              78.9%   21.1%     89.5%   10.5%     78.9%   21.1%          
 
No                     198       98     100       147      51       186      10       2  
                     79.5%    76.6%   82.6%     79.0%   81.0%     80.2%   66.7%  100.0%  
                              49.5%   50.5%     74.2%   25.8%     93.9%    5.1%    1.0%  
 
Don't know/Refused      32       15      17        22      10        31       1          
                     12.9%    11.7%   14.0%     11.8%   15.9%     13.4%    6.7%          
                              46.9%   53.1%     68.8%   31.3%     96.9%    3.1%          
 
 
         Chi Square            6.32              2.82              8.87                   
                             p=.042            p=.245            p=.064                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 18a:  12. Do you purchase Call Hunting for one or more business phone lines at this location?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      136       68      16      25       4      23       69      67       0       93      42      108      27       26     107  
 
 
Yes                     65       33       6      13       1      12       20      45               45      19       51      14        8      55  
                     47.8%    48.5%   37.5%   52.0%   25.0%   52.2%    29.0%   67.2%            48.4%   45.2%    47.2%   51.9%    30.8%   51.4%  
                              50.8%    9.2%   20.0%    1.5%   18.5%    30.8%   69.2%            69.2%   29.2%    78.5%   21.5%    12.3%   84.6%  
 
No                      66       32      10      10       3      11       48      18               45      21       52      13       18      47  
                     48.5%    47.1%   62.5%   40.0%   75.0%   47.8%    69.6%   26.9%            48.4%   50.0%    48.1%   48.1%    69.2%   43.9%  
                              48.5%   15.2%   15.2%    4.5%   16.7%    72.7%   27.3%            68.2%   31.8%    78.8%   19.7%    27.3%   71.2%  
 
Don't know/Refused       5        3               2                        1       4                3       2        5                        5  
                      3.7%     4.4%            8.0%                     1.4%    6.0%             3.2%    4.8%     4.6%                     4.7%  
                              60.0%           40.0%                    20.0%   80.0%            60.0%   40.0%   100.0%                   100.0%  
 
 
         Chi Square            5.56                                    25.03                     0.26             1.35             5.84           
                             p=.696                                   p=.001                   p=.878           p=.510           p=.054           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 18b:  12. Do you purchase Call Hunting for one or more business phone lines at this  
            location?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      136       70      66       106      30       121      13       2  
 
 
Yes                     65       31      34        56       9        55       8       2  
                     47.8%    44.3%   51.5%     52.8%   30.0%     45.5%   61.5%  100.0%  
                              47.7%   52.3%     86.2%   13.8%     84.6%   12.3%    3.1%  
 
No                      66       39      27        45      21        62       4          
                     48.5%    55.7%   40.9%     42.5%   70.0%     51.2%   30.8%          
                              59.1%   40.9%     68.2%   31.8%     93.9%    6.1%          
 
Don't know/Refused       5                5         5                 4       1          
                      3.7%             7.6%      4.7%              3.3%    7.7%          
                                     100.0%    100.0%             80.0%   20.0%          
 
 
         Chi Square            7.21              7.62              4.48                   
                             p=.027            p=.022            p=.345                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 19a:  13. If you could no longer purchase business phone lines without also purchasing additional call features, such as Caller ID, Call Hunting  
            or Call Forwarding, would it concern you? 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes                    162       80      18      28       2      34      119      43              100      60      134      28       38     123  
                     65.1%    65.6%   60.0%   70.0%   50.0%   64.2%    65.4%   64.2%            62.9%   69.0%    66.7%   60.9%    67.9%   65.1%  
                              49.4%   11.1%   17.3%    1.2%   21.0%    73.5%   26.5%            61.7%   37.0%    82.7%   17.3%    23.5%   75.9%  
 
No                      81       37      12      12       2      18       59      22               54      26       64      15       17      61  
                     32.5%    30.3%   40.0%   30.0%   50.0%   34.0%    32.4%   32.8%            34.0%   29.9%    31.8%   32.6%    30.4%   32.3%  
                              45.7%   14.8%   14.8%    2.5%   22.2%    72.8%   27.2%            66.7%   32.1%    79.0%   18.5%    21.0%   75.3%  
 
Other                    3        3                                        3                        2       1        1       2        1       2  
                      1.2%     2.5%                                     1.6%                     1.3%    1.1%     0.5%    4.3%     1.8%    1.1%  
                             100.0%                                   100.0%                    66.7%   33.3%    33.3%   66.7%    33.3%   66.7%  
 
Don't know/Refused       3        2                               1        1       2                3                2       1                3  
                      1.2%     1.6%                            1.9%     0.5%    3.0%             1.9%             1.0%    2.2%             1.6%  
                              66.7%                           33.3%    33.3%   66.7%           100.0%            66.7%   33.3%           100.0%  
 
 
         Chi Square            6.01                                     3.53                     2.25             5.20             1.18           
                             p=.915                                   p=.740                   p=.522           p=.158           p=.759           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 19b:  13. If you could no longer purchase business phone lines without also purchasing  
            additional call features, such as Caller ID, Call Hunting or Call Forwarding, would  
            it concern you? 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes                    162       81      81       122      40       152       8       2  
                     65.1%    63.3%   66.9%     65.6%   63.5%     65.5%   53.3%  100.0%  
                              50.0%   50.0%     75.3%   24.7%     93.8%    4.9%    1.2%  
 
No                      81       42      39        59      22        74       7          
                     32.5%    32.8%   32.2%     31.7%   34.9%     31.9%   46.7%          
                              51.9%   48.1%     72.8%   27.2%     91.4%    8.6%          
 
Other                    3        2       1         3                 3                  
                      1.2%     1.6%    0.8%      1.6%              1.3%                  
                              66.7%   33.3%    100.0%            100.0%                  
 
Don't know/Refused       3        3                 2       1         3                  
                      1.2%     2.3%              1.1%    1.6%      1.3%                  
                             100.0%             66.7%   33.3%    100.0%                  
 
 
         Chi Square            3.25              1.30              2.74                   
                             p=.355            p=.729            p=.841                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 20a:  14. From your knowledge, is there a choice of phone companies that service your business with local telephone service?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes                    137       78      16      25       2      16       91      46               92      44       97      40       26     110  
                     55.0%    63.9%   53.3%   62.5%   50.0%   30.2%    50.0%   68.7%            57.9%   50.6%    48.3%   87.0%    46.4%   58.2%  
                              56.9%   11.7%   18.2%    1.5%   11.7%    66.4%   33.6%            67.2%   32.1%    70.8%   29.2%    19.0%   80.3%  
 
No                      89       29      11      14       2      33       71      18               58      30       84       4       22      64  
                     35.7%    23.8%   36.7%   35.0%   50.0%   62.3%    39.0%   26.9%            36.5%   34.5%    41.8%    8.7%    39.3%   33.9%  
                              32.6%   12.4%   15.7%    2.2%   37.1%    79.8%   20.2%            65.2%   33.7%    94.4%    4.5%    24.7%   71.9%  
 
Don't know/Refused      23       15       3       1               4       20       3                9      13       20       2        8      15  
                      9.2%    12.3%   10.0%    2.5%            7.5%    11.0%    4.5%             5.7%   14.9%    10.0%    4.3%    14.3%    7.9%  
                              65.2%   13.0%    4.3%           17.4%    87.0%   13.0%            39.1%   56.5%    87.0%    8.7%    34.8%   65.2%  
 
 
         Chi Square           27.46                                     7.37                     6.02            22.93             3.30           
                             p=.001                                   p=.118                   p=.049           p=.001           p=.192           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 20b:  14. From your knowledge, is there a choice of phone companies that service your  
            business with local telephone service?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes                    137       82      55       111      26       130       7          
                     55.0%    64.1%   45.5%     59.7%   41.3%     56.0%   46.7%          
                              59.9%   40.1%     81.0%   19.0%     94.9%    5.1%          
 
No                      89       37      52        57      32        81       6       2  
                     35.7%    28.9%   43.0%     30.6%   50.8%     34.9%   40.0%  100.0%  
                              41.6%   58.4%     64.0%   36.0%     91.0%    6.7%    2.2%  
 
Don't know/Refused      23        9      14        18       5        21       2          
                      9.2%     7.0%   11.6%      9.7%    7.9%      9.1%   13.3%          
                              39.1%   60.9%     78.3%   21.7%     91.3%    8.7%          
 
 
         Chi Square            8.75              8.40              4.23                   
                             p=.013            p=.015            p=.376                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 21a:  15. In the past year have you been contacted or heard any advertising or received any marketing mail or phone calls from companies asking  
            you to switch your local business telephone service? 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Yes                    111       67      10      19       1      14       72      38       1       75      35       78      32       16      92  
                     44.0%    54.0%   33.3%   46.3%   25.0%   26.4%    39.6%   56.7%   33.3%    47.2%   40.2%    38.8%   69.6%    28.6%   48.7%  
                              60.4%    9.0%   17.1%    0.9%   12.6%    64.9%   34.2%    0.9%    67.6%   31.5%    70.3%   28.8%    14.4%   82.9%  
 
No                     139       56      20      22       3      38      108      29       2       83      51      121      14       39      96  
                     55.2%    45.2%   66.7%   53.7%   75.0%   71.7%    59.3%   43.3%   66.7%    52.2%   58.6%    60.2%   30.4%    69.6%   50.8%  
                              40.3%   14.4%   15.8%    2.2%   27.3%    77.7%   20.9%    1.4%    59.7%   36.7%    87.1%   10.1%    28.1%   69.1%  
 
Don't know/Refused       2        1                               1        2                        1       1        2                1       1  
                      0.8%     0.8%                            1.9%     1.1%                     0.6%    1.1%     1.0%             1.8%    0.5%  
                              50.0%                           50.0%   100.0%                    50.0%   50.0%   100.0%            50.0%   50.0%  
 
 
         Chi Square           15.00                                     6.48                     1.22            14.48             7.58           
                             p=.059                                   p=.166                   p=.544           p=.001           p=.023           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 21b:  15. In the past year have you been contacted or heard any advertising or received  
            any marketing mail or phone calls from companies asking you to switch your local  
            business telephone service? 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Yes                    111       67      44        90      21       102       8       1  
                     44.0%    51.9%   35.8%     47.9%   32.8%     43.4%   53.3%   50.0%  
                              60.4%   39.6%     81.1%   18.9%     91.9%    7.2%    0.9%  
 
No                     139       61      78        97      42       131       7       1  
                     55.2%    47.3%   63.4%     51.6%   65.6%     55.7%   46.7%   50.0%  
                              43.9%   56.1%     69.8%   30.2%     94.2%    5.0%    0.7%  
 
Don't know/Refused       2        1       1         1       1         2                  
                      0.8%     0.8%    0.8%      0.5%    1.6%      0.9%                  
                              50.0%   50.0%     50.0%   50.0%    100.0%                  
 
 
         Chi Square            6.71              4.80              0.70                   
                             p=.035            p=.091            p=.952                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 22a:  16. In the past five years have you changed the phone company that provides your local business service for any reason other than having  
            moved? 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Yes                     57       25       7      14       1      10       34      23               33      24       37      20       10      46  
                     22.6%    20.2%   23.3%   34.1%   25.0%   18.9%    18.7%   34.3%            20.8%   27.6%    18.4%   43.5%    17.9%   24.3%  
                              43.9%   12.3%   24.6%    1.8%   17.5%    59.6%   40.4%            57.9%   42.1%    64.9%   35.1%    17.5%   80.7%  
 
No                     193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
                     76.6%    79.8%   73.3%   65.9%   75.0%   79.2%    80.8%   64.2%  100.0%    78.6%   72.4%    80.6%   56.5%    80.4%   75.1%  
                              51.3%   11.4%   14.0%    1.6%   21.8%    76.2%   22.3%    1.6%    64.8%   32.6%    83.9%   13.5%    23.3%   73.6%  
 
Don't know/Refused       2                1                       1        1       1                1                2                1       1  
                      0.8%             3.3%                    1.9%     0.5%    1.5%             0.6%             1.0%             1.8%    0.5%  
                                      50.0%                   50.0%    50.0%   50.0%            50.0%           100.0%            50.0%   50.0%  
 
 
         Chi Square            8.54                                     8.54                     1.96            13.50             1.78           
                             p=.382                                   p=.074                   p=.375           p=.001           p=.410           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 22b:  16. In the past five years have you changed the phone company that provides your  
            local business service for any reason other than having moved? 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Yes                     57       32      25        43      14        53       4          
                     22.6%    24.8%   20.3%     22.9%   21.9%     22.6%   26.7%          
                              56.1%   43.9%     75.4%   24.6%     93.0%    7.0%          
 
No                     193       97      96       144      49       180      11       2  
                     76.6%    75.2%   78.0%     76.6%   76.6%     76.6%   73.3%  100.0%  
                              50.3%   49.7%     74.6%   25.4%     93.3%    5.7%    1.0%  
 
Don't know/Refused       2                2         1       1         2                  
                      0.8%             1.6%      0.5%    1.6%      0.9%                  
                                     100.0%     50.0%   50.0%    100.0%                  
 
 
         Chi Square            2.72              0.66              0.87                   
                             p=.256            p=.719            p=.929                   
 
 
 
                                Ciruli Associates - July 2006 



 
    COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 23:  17-25. Importance in switching service.   
 
 
Changed service in past 5 years  
 
 
                                 Importance when changed service   
                               ----------------------------------- 
                                                             Don't 
                     TOTAL      Low    2     3     4   High  Know  
                     -----     ----- ----- ----- ----- ----- ----- 
 
Price of local          57         3           6    10    38       
telephone service   100.0%      5.3%       10.5% 17.5% 66.7%       
 
Reliability of          57         2           3     8    44       
phone service       100.0%      3.5%        5.3% 14.0% 77.2%       
 
Customer service re:    57         3     2     4     9    39       
repairs and billing 100.0%      5.3%  3.5%  7.0% 15.8% 68.4%       
 
Other services such     57        11     6    16     9    15       
as Internet         100.0%     19.3% 10.5% 28.1% 15.8% 26.3%       
 
Reputation of the       57         4     4    17     9    23       
company             100.0%      7.0%  7.0% 29.8% 15.8% 40.4%       
 
Receiving reward or     57        23     7    17     2     7     1 
incentive to switch 100.0%     40.4% 12.3% 29.8%  3.5% 12.3%  1.8% 
 
Knowing switch would    57         4     1     3    14    35       
be simple and quick 100.0%      7.0%  1.8%  5.3% 24.6% 61.4%       
 
Keeping your current    57         2     1     2     1    51       
phone number        100.0%      3.5%  1.8%  3.5%  1.8% 89.5%       
 
Having access to 911    57         3     3     5     3    42     1 
                    100.0%      5.3%  5.3%  8.8%  5.3% 73.7%  1.8% 
 
 
 
                  Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 24a:  17-25. Importance in switching service. 
            17. The price of local telephone service. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    3        2               1                        2       1                3                3                1       2  
                      5.3%     8.0%            7.1%                     5.9%    4.3%             9.1%             8.1%            10.0%    4.3%  
                              66.7%           33.3%                    66.7%   33.3%           100.0%           100.0%            33.3%   66.7%  
 
3                        6        2       1       2               1        5       1                2       4        5       1        1       5  
                     10.5%     8.0%   14.3%   14.3%           10.0%    14.7%    4.3%             6.1%   16.7%    13.5%    5.0%    10.0%   10.9%  
                              33.3%   16.7%   33.3%           16.7%    83.3%   16.7%            33.3%   66.7%    83.3%   16.7%    16.7%   83.3%  
 
4                       10        5       1       2               2        6       4                7       3        8       2        2       7  
                     17.5%    20.0%   14.3%   14.3%           20.0%    17.6%   17.4%            21.2%   12.5%    21.6%   10.0%    20.0%   15.2%  
                              50.0%   10.0%   20.0%           20.0%    60.0%   40.0%            70.0%   30.0%    80.0%   20.0%    20.0%   70.0%  
 
5=High                  38       16       5       9       1       7       21      17               21      17       21      17        6      32  
                     66.7%    64.0%   71.4%   64.3%  100.0%   70.0%    61.8%   73.9%            63.6%   70.8%    56.8%   85.0%    60.0%   69.6%  
                              42.1%   13.2%   23.7%    2.6%   18.4%    55.3%   44.7%            55.3%   44.7%    55.3%   44.7%    15.8%   84.2%  
 
 
         Chi Square            2.61                                     1.76                     4.38             5.07             0.72           
                             p=.998                                   p=.940                   p=.224           p=.167           p=.868           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 24b:  17-25. Importance in switching service. 
            17. The price of local telephone service. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    3        2       1         3                 3                  
                      5.3%     6.3%    4.0%      7.0%              5.7%                  
                              66.7%   33.3%    100.0%            100.0%                  
 
3                        6        4       2         4       2         4       2          
                     10.5%    12.5%    8.0%      9.3%   14.3%      7.5%   50.0%          
                              66.7%   33.3%     66.7%   33.3%     66.7%   33.3%          
 
4                       10        6       4         6       4         9       1          
                     17.5%    18.8%   16.0%     14.0%   28.6%     17.0%   25.0%          
                              60.0%   40.0%     60.0%   40.0%     90.0%   10.0%          
 
5=High                  38       20      18        30       8        37       1          
                     66.7%    62.5%   72.0%     69.8%   57.1%     69.8%   25.0%          
                              52.6%   47.4%     78.9%   21.1%     97.4%    2.6%          
 
 
         Chi Square            0.66              2.76              7.85                   
                             p=.884            p=.429            p=.249                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 25a:  17-25. Importance in switching service. 
            18. Reliability of phone service. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    2                        1               1        2                                2        2                        2  
                      3.5%                     7.1%           10.0%     5.9%                             8.3%     5.4%                     4.3%  
                                              50.0%           50.0%   100.0%                           100.0%   100.0%                   100.0%  
 
3                        3        2                               1        1       2                3                2       1        1       2  
                      5.3%     8.0%                           10.0%     2.9%    8.7%             9.1%             5.4%    5.0%    10.0%    4.3%  
                              66.7%                           33.3%    33.3%   66.7%           100.0%            66.7%   33.3%    33.3%   66.7%  
 
4                        8        2       1       2               3        8                        3       5        5       3        3       5  
                     14.0%     8.0%   14.3%   14.3%           30.0%    23.5%                     9.1%   20.8%    13.5%   15.0%    30.0%   10.9%  
                              25.0%   12.5%   25.0%           37.5%   100.0%                    37.5%   62.5%    62.5%   37.5%    37.5%   62.5%  
 
5=High                  44       21       6      11       1       5       23      21               27      17       28      16        6      37  
                     77.2%    84.0%   85.7%   78.6%  100.0%   50.0%    67.6%   91.3%            81.8%   70.8%    75.7%   80.0%    60.0%   80.4%  
                              47.7%   13.6%   25.0%    2.3%   11.4%    52.3%   47.7%            61.4%   38.6%    63.6%   36.4%    13.6%   84.1%  
 
 
         Chi Square            8.68                                     8.62                     6.51             1.14             3.48           
                             p=.730                                   p=.196                   p=.089           p=.768           p=.324           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 25b:  17-25. Importance in switching service. 
            18. Reliability of phone service. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    2        1       1         1       1         2                  
                      3.5%     3.1%    4.0%      2.3%    7.1%      3.8%                  
                              50.0%   50.0%     50.0%   50.0%    100.0%                  
 
3                        3        3                 2       1         2       1          
                      5.3%     9.4%              4.7%    7.1%      3.8%   25.0%          
                             100.0%             66.7%   33.3%     66.7%   33.3%          
 
4                        8        6       2         6       2         7       1          
                     14.0%    18.8%    8.0%     14.0%   14.3%     13.2%   25.0%          
                              75.0%   25.0%     75.0%   25.0%     87.5%   12.5%          
 
5=High                  44       22      22        34      10        42       2          
                     77.2%    68.8%   88.0%     79.1%   71.4%     79.2%   50.0%          
                              50.0%   50.0%     77.3%   22.7%     95.5%    4.5%          
 
 
         Chi Square            4.20              0.90              4.12                   
                             p=.240            p=.825            p=.661                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 26a:  17-25. Importance in switching service. 
            19. Customer service related to items such as repairs and billing 
            issues. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    3        2               1                        2       1                2       1        2       1        2       1  
                      5.3%     8.0%            7.1%                     5.9%    4.3%             6.1%    4.2%     5.4%    5.0%    20.0%    2.2%  
                              66.7%           33.3%                    66.7%   33.3%            66.7%   33.3%    66.7%   33.3%    66.7%   33.3%  
 
2                        2                                        2        2                        1       1        2                        2  
                      3.5%                                    20.0%     5.9%                     3.0%    4.2%     5.4%                     4.3%  
                                                             100.0%   100.0%                    50.0%   50.0%   100.0%                   100.0%  
 
3                        4                1       3                        3       1                3       1        3       1        1       2  
                      7.0%            14.3%   21.4%                     8.8%    4.3%             9.1%    4.2%     8.1%    5.0%    10.0%    4.3%  
                                      25.0%   75.0%                    75.0%   25.0%            75.0%   25.0%    75.0%   25.0%    25.0%   50.0%  
 
4                        9        4       1       1               3        8       1                4       5        6       3        2       7  
                     15.8%    16.0%   14.3%    7.1%           30.0%    23.5%    4.3%            12.1%   20.8%    16.2%   15.0%    20.0%   15.2%  
                              44.4%   11.1%   11.1%           33.3%    88.9%   11.1%            44.4%   55.6%    66.7%   33.3%    22.2%   77.8%  
 
5=High                  39       19       5       9       1       5       19      20               23      16       24      15        5      34  
                     68.4%    76.0%   71.4%   64.3%  100.0%   50.0%    55.9%   87.0%            69.7%   66.7%    64.9%   75.0%    50.0%   73.9%  
                              48.7%   12.8%   23.1%    2.6%   12.8%    48.7%   51.3%            59.0%   41.0%    61.5%   38.5%    12.8%   87.2%  
 
 
         Chi Square           21.00                                     6.94                     1.31             1.47             6.59           
                             p=.179                                   p=.543                   p=.859           p=.832           p=.159           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 26b:  17-25. Importance in switching service. 
            19. Customer service related to items such as repairs and billing 
            issues. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    3        3                 3                 3                  
                      5.3%     9.4%              7.0%              5.7%                  
                             100.0%            100.0%            100.0%                  
 
2                        2        2                 1       1         1       1          
                      3.5%     6.3%              2.3%    7.1%      1.9%   25.0%          
                             100.0%             50.0%   50.0%     50.0%   50.0%          
 
3                        4        2       2         4                 4                  
                      7.0%     6.3%    8.0%      9.3%              7.5%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
4                        9        7       2         7       2         7       2          
                     15.8%    21.9%    8.0%     16.3%   14.3%     13.2%   50.0%          
                              77.8%   22.2%     77.8%   22.2%     77.8%   22.2%          
 
5=High                  39       18      21        28      11        38       1          
                     68.4%    56.3%   84.0%     65.1%   78.6%     71.7%   25.0%          
                              46.2%   53.8%     71.8%   28.2%     97.4%    2.6%          
 
 
         Chi Square            7.26              3.28             10.57                   
                             p=.123            p=.512            p=.228                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 27a:  17-25. Importance in switching service. 
            20. The ability to purchase other services such as Internet from the 
            same company. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                   11        4       1       4               2        6       5                5       6        4       7        2       9  
                     19.3%    16.0%   14.3%   28.6%           20.0%    17.6%   21.7%            15.2%   25.0%    10.8%   35.0%    20.0%   19.6%  
                              36.4%    9.1%   36.4%           18.2%    54.5%   45.5%            45.5%   54.5%    36.4%   63.6%    18.2%   81.8%  
 
2                        6        3               1               2        4       2                4       2        4       2        1       5  
                     10.5%    12.0%            7.1%           20.0%    11.8%    8.7%            12.1%    8.3%    10.8%   10.0%    10.0%   10.9%  
                              50.0%           16.7%           33.3%    66.7%   33.3%            66.7%   33.3%    66.7%   33.3%    16.7%   83.3%  
 
3                       16        9       1       4               2       11       5               12       4       11       5        4      11  
                     28.1%    36.0%   14.3%   28.6%           20.0%    32.4%   21.7%            36.4%   16.7%    29.7%   25.0%    40.0%   23.9%  
                              56.3%    6.3%   25.0%           12.5%    68.8%   31.3%            75.0%   25.0%    68.8%   31.3%    25.0%   68.8%  
 
4                        9        4               2       1       2        6       3                3       6        8       1        2       7  
                     15.8%    16.0%           14.3%  100.0%   20.0%    17.6%   13.0%             9.1%   25.0%    21.6%    5.0%    20.0%   15.2%  
                              44.4%           22.2%   11.1%   22.2%    66.7%   33.3%            33.3%   66.7%    88.9%   11.1%    22.2%   77.8%  
 
5=High                  15        5       5       3               2        7       8                9       6       10       5        1      14  
                     26.3%    20.0%   71.4%   21.4%           20.0%    20.6%   34.8%            27.3%   25.0%    27.0%   25.0%    10.0%   30.4%  
                              33.3%   33.3%   20.0%           13.3%    46.7%   53.3%            60.0%   40.0%    66.7%   33.3%     6.7%   93.3%  
 
 
         Chi Square           16.56                                     2.03                     5.06             6.34             2.20           
                             p=.414                                   p=.980                   p=.281           p=.175           p=.699           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 27b:  17-25. Importance in switching service. 
            20. The ability to purchase other services such as Internet from the 
            same company. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                   11        5       6         9       2        11                  
                     19.3%    15.6%   24.0%     20.9%   14.3%     20.8%                  
                              45.5%   54.5%     81.8%   18.2%    100.0%                  
 
2                        6        2       4         3       3         5       1          
                     10.5%     6.3%   16.0%      7.0%   21.4%      9.4%   25.0%          
                              33.3%   66.7%     50.0%   50.0%     83.3%   16.7%          
 
3                       16        8       8        11       5        16                  
                     28.1%    25.0%   32.0%     25.6%   35.7%     30.2%                  
                              50.0%   50.0%     68.8%   31.3%    100.0%                  
 
4                        9        5       4         8       1         7       2          
                     15.8%    15.6%   16.0%     18.6%    7.1%     13.2%   50.0%          
                              55.6%   44.4%     88.9%   11.1%     77.8%   22.2%          
 
5=High                  15       12       3        12       3        14       1          
                     26.3%    37.5%   12.0%     27.9%   21.4%     26.4%   25.0%          
                              80.0%   20.0%     80.0%   20.0%     93.3%    6.7%          
 
 
         Chi Square            5.49              3.77              6.09                   
                             p=.240            p=.438            p=.638                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 28a:  17-25. Importance in switching service. 
            21. The reputation of the company. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    4        2               1               1        4                        2       2        4                1       3  
                      7.0%     8.0%            7.1%           10.0%    11.8%                     6.1%    8.3%    10.8%            10.0%    6.5%  
                              50.0%           25.0%           25.0%   100.0%                    50.0%   50.0%   100.0%            25.0%   75.0%  
 
2                        4        3                               1        3       1                3       1        3       1                4  
                      7.0%    12.0%                           10.0%     8.8%    4.3%             9.1%    4.2%     8.1%    5.0%             8.7%  
                              75.0%                           25.0%    75.0%   25.0%            75.0%   25.0%    75.0%   25.0%           100.0%  
 
3                       17        7       1       6               3       13       4                8       9       12       5        6      11  
                     29.8%    28.0%   14.3%   42.9%           30.0%    38.2%   17.4%            24.2%   37.5%    32.4%   25.0%    60.0%   23.9%  
                              41.2%    5.9%   35.3%           17.6%    76.5%   23.5%            47.1%   52.9%    70.6%   29.4%    35.3%   64.7%  
 
4                        9        4       2       2               1        4       5                3       6        5       4                9  
                     15.8%    16.0%   28.6%   14.3%           10.0%    11.8%   21.7%             9.1%   25.0%    13.5%   20.0%            19.6%  
                              44.4%   22.2%   22.2%           11.1%    44.4%   55.6%            33.3%   66.7%    55.6%   44.4%           100.0%  
 
5=High                  23        9       4       5       1       4       10      13               17       6       13      10        3      19  
                     40.4%    36.0%   57.1%   35.7%  100.0%   40.0%    29.4%   56.5%            51.5%   25.0%    35.1%   50.0%    30.0%   41.3%  
                              39.1%   17.4%   21.7%    4.3%   17.4%    43.5%   56.5%            73.9%   26.1%    56.5%   43.5%    13.0%   82.6%  
 
 
         Chi Square            7.65                                     8.46                     6.05             3.64             6.76           
                             p=.959                                   p=.390                   p=.195           p=.457           p=.149           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 28b:  17-25. Importance in switching service. 
            21. The reputation of the company. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    4        1       3         3       1         4                  
                      7.0%     3.1%   12.0%      7.0%    7.1%      7.5%                  
                              25.0%   75.0%     75.0%   25.0%    100.0%                  
 
2                        4        1       3         3       1         4                  
                      7.0%     3.1%   12.0%      7.0%    7.1%      7.5%                  
                              25.0%   75.0%     75.0%   25.0%    100.0%                  
 
3                       17       11       6        15       2        14       3          
                     29.8%    34.4%   24.0%     34.9%   14.3%     26.4%   75.0%          
                              64.7%   35.3%     88.2%   11.8%     82.4%   17.6%          
 
4                        9        6       3         6       3         8       1          
                     15.8%    18.8%   12.0%     14.0%   21.4%     15.1%   25.0%          
                              66.7%   33.3%     66.7%   33.3%     88.9%   11.1%          
 
5=High                  23       13      10        16       7        23                  
                     40.4%    40.6%   40.0%     37.2%   50.0%     43.4%                  
                              56.5%   43.5%     69.6%   30.4%    100.0%                  
 
 
         Chi Square            4.06              2.31              5.51                   
                             p=.397            p=.680            p=.701                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 29a:  17-25. Importance in switching service. 
            22. Receiving a reward or incentive to switch. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                   23       11       1       4       1       6       16       7               11      12       14       9        4      19  
                     40.4%    44.0%   14.3%   28.6%  100.0%   60.0%    47.1%   30.4%            33.3%   50.0%    37.8%   45.0%    40.0%   41.3%  
                              47.8%    4.3%   17.4%    4.3%   26.1%    69.6%   30.4%            47.8%   52.2%    60.9%   39.1%    17.4%   82.6%  
 
2                        7        4       2       1                        4       3                5       2        6       1        2       5  
                     12.3%    16.0%   28.6%    7.1%                    11.8%   13.0%            15.2%    8.3%    16.2%    5.0%    20.0%   10.9%  
                              57.1%   28.6%   14.3%                    57.1%   42.9%            71.4%   28.6%    85.7%   14.3%    28.6%   71.4%  
 
3                       17        7       3       4               3       10       7               10       7       11       6        2      15  
                     29.8%    28.0%   42.9%   28.6%           30.0%    29.4%   30.4%            30.3%   29.2%    29.7%   30.0%    20.0%   32.6%  
                              41.2%   17.6%   23.5%           17.6%    58.8%   41.2%            58.8%   41.2%    64.7%   35.3%    11.8%   88.2%  
 
4                        2                        1               1        2                        2                1       1        1          
                      3.5%                     7.1%           10.0%     5.9%                     6.1%             2.7%    5.0%    10.0%          
                                              50.0%           50.0%   100.0%                   100.0%            50.0%   50.0%    50.0%          
 
5=High                   7        3       1       3                        2       5                5       2        5       2        1       6  
                     12.3%    12.0%   14.3%   21.4%                     5.9%   21.7%            15.2%    8.3%    13.5%   10.0%    10.0%   13.0%  
                              42.9%   14.3%   42.9%                    28.6%   71.4%            71.4%   28.6%    71.4%   28.6%    14.3%   85.7%  
 
Don't know               1                        1                                1                        1                1                1  
                      1.8%                     7.1%                             4.3%                     4.2%             5.0%             2.2%  
                                             100.0%                           100.0%                   100.0%           100.0%           100.0%  
 
 
         Chi Square           16.05                                     6.60                     4.84             3.67             5.86           
                             p=.714                                   p=.762                   p=.435           p=.598           p=.320           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 29b:  17-25. Importance in switching service. 
            22. Receiving a reward or incentive to switch. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                   23       15       8        19       4        21       2          
                     40.4%    46.9%   32.0%     44.2%   28.6%     39.6%   50.0%          
                              65.2%   34.8%     82.6%   17.4%     91.3%    8.7%          
 
2                        7        4       3         5       2         6       1          
                     12.3%    12.5%   12.0%     11.6%   14.3%     11.3%   25.0%          
                              57.1%   42.9%     71.4%   28.6%     85.7%   14.3%          
 
3                       17        7      10        12       5        16       1          
                     29.8%    21.9%   40.0%     27.9%   35.7%     30.2%   25.0%          
                              41.2%   58.8%     70.6%   29.4%     94.1%    5.9%          
 
4                        2        1       1         1       1         2                  
                      3.5%     3.1%    4.0%      2.3%    7.1%      3.8%                  
                              50.0%   50.0%     50.0%   50.0%    100.0%                  
 
5=High                   7        5       2         6       1         7                  
                     12.3%    15.6%    8.0%     14.0%    7.1%     13.2%                  
                              71.4%   28.6%     85.7%   14.3%    100.0%                  
 
Don't know               1                1                 1         1                  
                      1.8%             4.0%              7.1%      1.9%                  
                                     100.0%            100.0%    100.0%                  
 
 
         Chi Square            4.29              5.08              1.45                   
                             p=.508            p=.406            p=.999                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 30a:  17-25. Importance in switching service. 
            23. Knowing the switch would be simple and quick. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    4        2               2                        3       1                3       1        3       1        1       3  
                      7.0%     8.0%           14.3%                     8.8%    4.3%             9.1%    4.2%     8.1%    5.0%    10.0%    6.5%  
                              50.0%           50.0%                    75.0%   25.0%            75.0%   25.0%    75.0%   25.0%    25.0%   75.0%  
 
2                        1        1                                        1                        1                1                1          
                      1.8%     4.0%                                     2.9%                     3.0%             2.7%            10.0%          
                             100.0%                                   100.0%                   100.0%           100.0%           100.0%          
 
3                        3        1               2                        2       1                3                2       1                2  
                      5.3%     4.0%           14.3%                     5.9%    4.3%             9.1%             5.4%    5.0%             4.3%  
                              33.3%           66.7%                    66.7%   33.3%           100.0%            66.7%   33.3%            66.7%  
 
4                       14        7       1       1               5        8       6                7       7       11       3        2      12  
                     24.6%    28.0%   14.3%    7.1%           50.0%    23.5%   26.1%            21.2%   29.2%    29.7%   15.0%    20.0%   26.1%  
                              50.0%    7.1%    7.1%           35.7%    57.1%   42.9%            50.0%   50.0%    78.6%   21.4%    14.3%   85.7%  
 
5=High                  35       14       6       9       1       5       20      15               19      16       20      15        6      29  
                     61.4%    56.0%   85.7%   64.3%  100.0%   50.0%    58.8%   65.2%            57.6%   66.7%    54.1%   75.0%    60.0%   63.0%  
                              40.0%   17.1%   25.7%    2.9%   14.3%    57.1%   42.9%            54.3%   45.7%    57.1%   42.9%    17.1%   82.9%  
 
 
         Chi Square           13.12                                     1.26                     3.93             2.80             5.31           
                             p=.664                                   p=.996                   p=.415           p=.592           p=.257           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 30b:  17-25. Importance in switching service. 
            23. Knowing the switch would be simple and quick. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    4        2       2         4                 4                  
                      7.0%     6.3%    8.0%      9.3%              7.5%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
2                        1        1                 1                         1          
                      1.8%     3.1%              2.3%                     25.0%          
                             100.0%            100.0%                    100.0%          
 
3                        3        2       1         2       1         3                  
                      5.3%     6.3%    4.0%      4.7%    7.1%      5.7%                  
                              66.7%   33.3%     66.7%   33.3%    100.0%                  
 
4                       14        8       6        10       4        11       3          
                     24.6%    25.0%   24.0%     23.3%   28.6%     20.8%   75.0%          
                              57.1%   42.9%     71.4%   28.6%     78.6%   21.4%          
 
5=High                  35       19      16        26       9        35                  
                     61.4%    59.4%   64.0%     60.5%   64.3%     66.0%                  
                              54.3%   45.7%     74.3%   25.7%    100.0%                  
 
 
         Chi Square            1.03              1.90             20.88                   
                             p=.905            p=.754            p=.007                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 31a:  17-25. Importance in switching service. 
            24. Keeping your current phone number. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    2        1                               1        1       1                1       1        2                        2  
                      3.5%     4.0%                           10.0%     2.9%    4.3%             3.0%    4.2%     5.4%                     4.3%  
                              50.0%                           50.0%    50.0%   50.0%            50.0%   50.0%   100.0%                   100.0%  
 
2                        1                        1                        1                        1                1                1          
                      1.8%                     7.1%                     2.9%                     3.0%             2.7%            10.0%          
                                             100.0%                   100.0%                   100.0%           100.0%           100.0%          
 
3                        2                        2                                2                2                2                        2  
                      3.5%                    14.3%                             8.7%             6.1%             5.4%                     4.3%  
                                             100.0%                           100.0%           100.0%           100.0%                   100.0%  
 
4                        1        1                                                1                        1                1                1  
                      1.8%     4.0%                                             4.3%                     4.2%             5.0%             2.2%  
                             100.0%                                           100.0%                   100.0%           100.0%           100.0%  
 
5=High                  51       23       7      11       1       9       32      19               29      22       32      19        9      41  
                     89.5%    92.0%  100.0%   78.6%  100.0%   90.0%    94.1%   82.6%            87.9%   91.7%    86.5%   95.0%    90.0%   89.1%  
                              45.1%   13.7%   21.6%    2.0%   17.6%    62.7%   37.3%            56.9%   43.1%    62.7%   37.3%    17.6%   80.4%  
 
 
         Chi Square           12.79                                     5.39                     3.63             4.66             5.69           
                             p=.688                                   p=.715                   p=.458           p=.324           p=.224           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 31b:  17-25. Importance in switching service. 
            24. Keeping your current phone number. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    2                2         1       1         2                  
                      3.5%             8.0%      2.3%    7.1%      3.8%                  
                                     100.0%     50.0%   50.0%    100.0%                  
 
2                        1        1                 1                 1                  
                      1.8%     3.1%              2.3%              1.9%                  
                             100.0%            100.0%            100.0%                  
 
3                        2        1       1         2                 2                  
                      3.5%     3.1%    4.0%      4.7%              3.8%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
4                        1                1         1                 1                  
                      1.8%             4.0%      2.3%              1.9%                  
                                     100.0%    100.0%            100.0%                  
 
5=High                  51       30      21        38      13        47       4          
                     89.5%    93.8%   84.0%     88.4%   92.9%     88.7%  100.0%          
                              58.8%   41.2%     74.5%   25.5%     92.2%    7.8%          
 
 
         Chi Square            4.80              2.02              0.51                   
                             p=.308            p=.731            p=.999                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 32a:  17-25. Importance in switching service. 
            25. Having access to 911. 
 
 
Changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES       57       25       7      14       1      10       34      23       0       33      24       37      20       10      46  
 
 
1=Low                    3        2                               1        3                        3                3                1       2  
                      5.3%     8.0%                           10.0%     8.8%                     9.1%             8.1%            10.0%    4.3%  
                              66.7%                           33.3%   100.0%                   100.0%           100.0%            33.3%   66.7%  
 
2                        3        1               2                        2       1                3                3                2       1  
                      5.3%     4.0%           14.3%                     5.9%    4.3%             9.1%             8.1%            20.0%    2.2%  
                              33.3%           66.7%                    66.7%   33.3%           100.0%           100.0%            66.7%   33.3%  
 
3                        5        1       2       2                        3       2                4       1        3       2        1       4  
                      8.8%     4.0%   28.6%   14.3%                     8.8%    8.7%            12.1%    4.2%     8.1%   10.0%    10.0%    8.7%  
                              20.0%   40.0%   40.0%                    60.0%   40.0%            80.0%   20.0%    60.0%   40.0%    20.0%   80.0%  
 
4                        3        1       1                       1        2       1                1       2        3                        3  
                      5.3%     4.0%   14.3%                   10.0%     5.9%    4.3%             3.0%    8.3%     8.1%                     6.5%  
                              33.3%   33.3%                   33.3%    66.7%   33.3%            33.3%   66.7%   100.0%                   100.0%  
 
5=High                  42       20       4      10       1       7       24      18               21      21       24      18        6      35  
                     73.7%    80.0%   57.1%   71.4%  100.0%   70.0%    70.6%   78.3%            63.6%   87.5%    64.9%   90.0%    60.0%   76.1%  
                              47.6%    9.5%   23.8%    2.4%   16.7%    57.1%   42.9%            50.0%   50.0%    57.1%   42.9%    14.3%   83.3%  
 
Don't know               1                                        1                1                1                1                        1  
                      1.8%                                    10.0%             4.3%             3.0%             2.7%                     2.2%  
                                                             100.0%           100.0%           100.0%           100.0%                   100.0%  
 
 
         Chi Square           17.95                                     3.74                     7.91             6.57             6.54           
                             p=.591                                   p=.958                   p=.161           p=.255           p=.257           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 32b:  17-25. Importance in switching service. 
            25. Having access to 911. 
 
 
Changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES       57       32      25        43      14        53       4       0  
 
 
1=Low                    3        2       1         2       1         3                  
                      5.3%     6.3%    4.0%      4.7%    7.1%      5.7%                  
                              66.7%   33.3%     66.7%   33.3%    100.0%                  
 
2                        3        3                 3                 2       1          
                      5.3%     9.4%              7.0%              3.8%   25.0%          
                             100.0%            100.0%             66.7%   33.3%          
 
3                        5        3       2         3       2         5                  
                      8.8%     9.4%    8.0%      7.0%   14.3%      9.4%                  
                              60.0%   40.0%     60.0%   40.0%    100.0%                  
 
4                        3        2       1         1       2         3                  
                      5.3%     6.3%    4.0%      2.3%   14.3%      5.7%                  
                              66.7%   33.3%     33.3%   66.7%    100.0%                  
 
5=High                  42       22      20        34       8        39       3          
                     73.7%    68.8%   80.0%     79.1%   57.1%     73.6%   75.0%          
                              52.4%   47.6%     81.0%   19.0%     92.9%    7.1%          
 
Don't know               1                1                 1         1                  
                      1.8%             4.0%              7.1%      1.9%                  
                                     100.0%            100.0%    100.0%                  
 
 
         Chi Square            4.17              8.38              4.09                   
                             p=.526            p=.137            p=.943                   
 
 
 
                                Ciruli Associates - July 2006 



 
    COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 33:  26-34. Importance if were to switch service.   
 
 
Have not changed service in past 5 years  
 
 
                                 Importance when changed service   
                               ----------------------------------- 
                                                             Don't 
                     TOTAL      Low    2     3     4   High  Know  
                     -----     ----- ----- ----- ----- ----- ----- 
 
Price of local         193         7     3    27    27   128     1 
telephone service   100.0%      3.6%  1.6% 14.0% 14.0% 66.3%  0.5% 
 
Reliability of         193         4          10    15   164       
phone service       100.0%      2.1%        5.2%  7.8% 85.0%       
 
Customer service re:   193         7     4    25    39   116     2 
repairs and billing 100.0%      3.6%  2.1% 13.0% 20.2% 60.1%  1.0% 
 
Other services such    193        43    21    53    27    48     1 
as Internet         100.0%     22.3% 10.9% 27.5% 14.0% 24.9%  0.5% 
 
Reputation of the      193        23    13    34    29    93     1 
company             100.0%     11.9%  6.7% 17.6% 15.0% 48.2%  0.5% 
 
Receiving reward or    193        84    38    41    16    13     1 
incentive to switch 100.0%     43.5% 19.7% 21.2%  8.3%  6.7%  0.5% 
 
Knowing switch would   193        23     6    26    26   111     1 
be simple and quick 100.0%     11.9%  3.1% 13.5% 13.5% 57.5%  0.5% 
 
Keeping your current   193         5           3     9   176       
phone number        100.0%      2.6%        1.6%  4.7% 91.2%       
 
Having access to 911   193        12     1    12     6   162       
                    100.0%      6.2%  0.5%  6.2%  3.1% 83.9%       
 
 
 
                  Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 34a:  26-34. Importance if were to switch service. 
            26. The price of local telephone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                    7        5       1       1                        3       4                4       3        5       2        1       6  
                      3.6%     5.1%    4.5%    3.7%                     2.0%    9.3%             3.2%    4.8%     3.1%    7.7%     2.2%    4.2%  
                              71.4%   14.3%   14.3%                    42.9%   57.1%            57.1%   42.9%    71.4%   28.6%    14.3%   85.7%  
 
2                        3        1       1                       1        1       2                2       1        3                        3  
                      1.6%     1.0%    4.5%                    2.4%     0.7%    4.7%             1.6%    1.6%     1.9%                     2.1%  
                              33.3%   33.3%                   33.3%    33.3%   66.7%            66.7%   33.3%   100.0%                   100.0%  
 
3                       27       13       4       4               6       23       4               18       9       25       2        5      21  
                     14.0%    13.1%   18.2%   14.8%           14.3%    15.6%    9.3%            14.4%   14.3%    15.4%    7.7%    11.1%   14.8%  
                              48.1%   14.8%   14.8%           22.2%    85.2%   14.8%            66.7%   33.3%    92.6%    7.4%    18.5%   77.8%  
 
4                       27       15       1       6       1       4       19       7       1       21       5       24       2       10      16  
                     14.0%    15.2%    4.5%   22.2%   33.3%    9.5%    12.9%   16.3%   33.3%    16.8%    7.9%    14.8%    7.7%    22.2%   11.3%  
                              55.6%    3.7%   22.2%    3.7%   14.8%    70.4%   25.9%    3.7%    77.8%   18.5%    88.9%    7.4%    37.0%   59.3%  
 
5=High                 128       64      15      16       2      31      101      25       2       79      45      104      20       29      95  
                     66.3%    64.6%   68.2%   59.3%   66.7%   73.8%    68.7%   58.1%   66.7%    63.2%   71.4%    64.2%   76.9%    64.4%   66.9%  
                              50.0%   11.7%   12.5%    1.6%   24.2%    78.9%   19.5%    1.6%    61.7%   35.2%    81.3%   15.6%    22.7%   74.2%  
 
Don't know               1        1                                                1                1                1                        1  
                      0.5%     1.0%                                             2.3%             0.8%             0.6%                     0.7%  
                             100.0%                                           100.0%           100.0%           100.0%                   100.0%  
 
 
         Chi Square           10.88                                    14.88                     3.59             4.22             4.95           
                             p=.949                                   p=.136                   p=.610           p=.518           p=.422           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 34b:  26-34. Importance if were to switch service. 
            26. The price of local telephone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                    7        3       4         7                 7                  
                      3.6%     3.1%    4.2%      4.9%              3.9%                  
                              42.9%   57.1%    100.0%            100.0%                  
 
2                        3        3                 3                 3                  
                      1.6%     3.1%              2.1%              1.7%                  
                             100.0%            100.0%            100.0%                  
 
3                       27       14      13        21       6        26       1          
                     14.0%    14.4%   13.5%     14.6%   12.2%     14.4%    9.1%          
                              51.9%   48.1%     77.8%   22.2%     96.3%    3.7%          
 
4                       27       17      10        17      10        24       3          
                     14.0%    17.5%   10.4%     11.8%   20.4%     13.3%   27.3%          
                              63.0%   37.0%     63.0%   37.0%     88.9%   11.1%          
 
5=High                 128       59      69        95      33       119       7       2  
                     66.3%    60.8%   71.9%     66.0%   67.3%     66.1%   63.6%  100.0%  
                              46.1%   53.9%     74.2%   25.8%     93.0%    5.5%    1.6%  
 
Don't know               1        1                 1                 1                  
                      0.5%     1.0%              0.7%              0.6%                  
                             100.0%            100.0%            100.0%                  
 
 
         Chi Square            6.77              5.83              3.37                   
                             p=.238            p=.323            p=.971                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 35a:  26-34. Importance if were to switch service. 
            27. Reliability of phone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                    4        4                                        2       2                3       1        3       1        1       3  
                      2.1%     4.0%                                     1.4%    4.7%             2.4%    1.6%     1.9%    3.8%     2.2%    2.1%  
                             100.0%                                    50.0%   50.0%            75.0%   25.0%    75.0%   25.0%    25.0%   75.0%  
 
3                       10        6       1               1       2        9       1                8       2        7       2        2       8  
                      5.2%     6.1%    4.5%           33.3%    4.8%     6.1%    2.3%             6.4%    3.2%     4.3%    7.7%     4.4%    5.6%  
                              60.0%   10.0%           10.0%   20.0%    90.0%   10.0%            80.0%   20.0%    70.0%   20.0%    20.0%   80.0%  
 
4                       15        8       1       2               4       12       3               11       4       15                4      11  
                      7.8%     8.1%    4.5%    7.4%            9.5%     8.2%    7.0%             8.8%    6.3%     9.3%             8.9%    7.7%  
                              53.3%    6.7%   13.3%           26.7%    80.0%   20.0%            73.3%   26.7%   100.0%            26.7%   73.3%  
 
5=High                 164       81      20      25       2      36      124      37       3      103      56      137      23       38     120  
                     85.0%    81.8%   90.9%   92.6%   66.7%   85.7%    84.4%   86.0%  100.0%    82.4%   88.9%    84.6%   88.5%    84.4%   84.5%  
                              49.4%   12.2%   15.2%    1.2%   22.0%    75.6%   22.6%    1.8%    62.8%   34.1%    83.5%   14.0%    23.2%   73.2%  
 
 
         Chi Square           11.19                                     3.27                     1.47             3.40             0.15           
                             p=.513                                   p=.774                   p=.688           p=.334           p=.986           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 35b:  26-34. Importance if were to switch service. 
            27. Reliability of phone service. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                    4        2       2         4                 4                  
                      2.1%     2.1%    2.1%      2.8%              2.2%                  
                              50.0%   50.0%    100.0%            100.0%                  
 
3                       10        7       3         9       1         9       1          
                      5.2%     7.2%    3.1%      6.3%    2.0%      5.0%    9.1%          
                              70.0%   30.0%     90.0%   10.0%     90.0%   10.0%          
 
4                       15        9       6        10       5        13       1       1  
                      7.8%     9.3%    6.3%      6.9%   10.2%      7.2%    9.1%   50.0%  
                              60.0%   40.0%     66.7%   33.3%     86.7%    6.7%    6.7%  
 
5=High                 164       79      85       121      43       154       9       1  
                     85.0%    81.4%   88.5%     84.0%   87.8%     85.6%   81.8%   50.0%  
                              48.2%   51.8%     73.8%   26.2%     93.9%    5.5%    0.6%  
 
 
         Chi Square            2.41              3.17              5.72                   
                             p=.491            p=.366            p=.455                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 36a:  26-34. Importance if were to switch service. 
            28. Customer service related to items such as repairs and billing 
            issues. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                    7        6               1                        4       3                4       3        5       1        1       6  
                      3.6%     6.1%            3.7%                     2.7%    7.0%             3.2%    4.8%     3.1%    3.8%     2.2%    4.2%  
                              85.7%           14.3%                    57.1%   42.9%            57.1%   42.9%    71.4%   14.3%    14.3%   85.7%  
 
2                        4        2                               2        4                        2       2        4                1       3  
                      2.1%     2.0%                            4.8%     2.7%                     1.6%    3.2%     2.5%             2.2%    2.1%  
                              50.0%                           50.0%   100.0%                    50.0%   50.0%   100.0%            25.0%   75.0%  
 
3                       25       13       2       2       1       7       23       2               19       6       23       2       11      14  
                     13.0%    13.1%    9.1%    7.4%   33.3%   16.7%    15.6%    4.7%            15.2%    9.5%    14.2%    7.7%    24.4%    9.9%  
                              52.0%    8.0%    8.0%    4.0%   28.0%    92.0%    8.0%            76.0%   24.0%    92.0%    8.0%    44.0%   56.0%  
 
4                       39       23       3       7               6       27      12               32       7       30       9        5      34  
                     20.2%    23.2%   13.6%   25.9%           14.3%    18.4%   27.9%            25.6%   11.1%    18.5%   34.6%    11.1%   23.9%  
                              59.0%    7.7%   17.9%           15.4%    69.2%   30.8%            82.1%   17.9%    76.9%   23.1%    12.8%   87.2%  
 
5=High                 116       54      17      17       2      26       87      26       3       66      45       98      14       26      84  
                     60.1%    54.5%   77.3%   63.0%   66.7%   61.9%    59.2%   60.5%  100.0%    52.8%   71.4%    60.5%   53.8%    57.8%   59.2%  
                              46.6%   14.7%   14.7%    1.7%   22.4%    75.0%   22.4%    2.6%    56.9%   38.8%    84.5%   12.1%    22.4%   72.4%  
 
Don't know               2        1                               1        2                        2                2                1       1  
                      1.0%     1.0%                            2.4%     1.4%                     1.6%             1.2%             2.2%    0.7%  
                              50.0%                           50.0%   100.0%                   100.0%           100.0%            50.0%   50.0%  
 
 
         Chi Square           14.53                                    10.08                     9.49             4.68             9.25           
                             p=.803                                   p=.434                   p=.091           p=.456           p=.099           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 36b:  26-34. Importance if were to switch service. 
            28. Customer service related to items such as repairs and billing 
            issues. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                    7        4       3         7                 6       1          
                      3.6%     4.1%    3.1%      4.9%              3.3%    9.1%          
                              57.1%   42.9%    100.0%             85.7%   14.3%          
 
2                        4        4                 3       1         4                  
                      2.1%     4.1%              2.1%    2.0%      2.2%                  
                             100.0%             75.0%   25.0%    100.0%                  
 
3                       25       20       5        16       9        24       1          
                     13.0%    20.6%    5.2%     11.1%   18.4%     13.3%    9.1%          
                              80.0%   20.0%     64.0%   36.0%     96.0%    4.0%          
 
4                       39       21      18        31       8        33       5       1  
                     20.2%    21.6%   18.8%     21.5%   16.3%     18.3%   45.5%   50.0%  
                              53.8%   46.2%     79.5%   20.5%     84.6%   12.8%    2.6%  
 
5=High                 116       46      70        86      30       111       4       1  
                     60.1%    47.4%   72.9%     59.7%   61.2%     61.7%   36.4%   50.0%  
                              39.7%   60.3%     74.1%   25.9%     95.7%    3.4%    0.9%  
 
Don't know               2        2                 1       1         2                  
                      1.0%     2.1%              0.7%    2.0%      1.1%                  
                             100.0%             50.0%   50.0%    100.0%                  
 
 
         Chi Square           20.33              5.01              7.66                   
                             p=.001            p=.415            p=.662                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 37a:  26-34. Importance if were to switch service. 
            29. The ability to purchase other services such as Internet from the 
            same company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                   43       23       5       8               7       33       9       1       22      20       36       5        5      37  
                     22.3%    23.2%   22.7%   29.6%           16.7%    22.4%   20.9%   33.3%    17.6%   31.7%    22.2%   19.2%    11.1%   26.1%  
                              53.5%   11.6%   18.6%           16.3%    76.7%   20.9%    2.3%    51.2%   46.5%    83.7%   11.6%    11.6%   86.0%  
 
2                       21       10       4       1       1       5       17       4               14       7       15       5        6      15  
                     10.9%    10.1%   18.2%    3.7%   33.3%   11.9%    11.6%    9.3%            11.2%   11.1%     9.3%   19.2%    13.3%   10.6%  
                              47.6%   19.0%    4.8%    4.8%   23.8%    81.0%   19.0%            66.7%   33.3%    71.4%   23.8%    28.6%   71.4%  
 
3                       53       32       8       6               7       41      12               44       9       49       4       15      37  
                     27.5%    32.3%   36.4%   22.2%           16.7%    27.9%   27.9%            35.2%   14.3%    30.2%   15.4%    33.3%   26.1%  
                              60.4%   15.1%   11.3%           13.2%    77.4%   22.6%            83.0%   17.0%    92.5%    7.5%    28.3%   69.8%  
 
4                       27       14       3       4       1       5       17       9       1       15      11       21       5        4      22  
                     14.0%    14.1%   13.6%   14.8%   33.3%   11.9%    11.6%   20.9%   33.3%    12.0%   17.5%    13.0%   19.2%     8.9%   15.5%  
                              51.9%   11.1%   14.8%    3.7%   18.5%    63.0%   33.3%    3.7%    55.6%   40.7%    77.8%   18.5%    14.8%   81.5%  
 
5=High                  48       20       2       8       1      17       38       9       1       29      16       40       7       14      31  
                     24.9%    20.2%    9.1%   29.6%   33.3%   40.5%    25.9%   20.9%   33.3%    23.2%   25.4%    24.7%   26.9%    31.1%   21.8%  
                              41.7%    4.2%   16.7%    2.1%   35.4%    79.2%   18.8%    2.1%    60.4%   33.3%    83.3%   14.6%    29.2%   64.6%  
 
Don't know               1                                        1        1                        1                1                1          
                      0.5%                                     2.4%     0.7%                     0.8%             0.6%             2.2%          
                                                             100.0%   100.0%                   100.0%           100.0%           100.0%          
 
 
         Chi Square           22.22                                     5.15                    11.74             4.78             9.73           
                             p=.328                                   p=.881                   p=.038           p=.443           p=.083           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 37b:  26-34. Importance if were to switch service. 
            29. The ability to purchase other services such as Internet from the 
            same company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                   43       27      16        32      11        43                  
                     22.3%    27.8%   16.7%     22.2%   22.4%     23.9%                  
                              62.8%   37.2%     74.4%   25.6%    100.0%                  
 
2                       21       10      11        13       8        20       1          
                     10.9%    10.3%   11.5%      9.0%   16.3%     11.1%    9.1%          
                              47.6%   52.4%     61.9%   38.1%     95.2%    4.8%          
 
3                       53       30      23        42      11        49       3       1  
                     27.5%    30.9%   24.0%     29.2%   22.4%     27.2%   27.3%   50.0%  
                              56.6%   43.4%     79.2%   20.8%     92.5%    5.7%    1.9%  
 
4                       27       15      12        20       7        24       3          
                     14.0%    15.5%   12.5%     13.9%   14.3%     13.3%   27.3%          
                              55.6%   44.4%     74.1%   25.9%     88.9%   11.1%          
 
5=High                  48       14      34        37      11        43       4       1  
                     24.9%    14.4%   35.4%     25.7%   22.4%     23.9%   36.4%   50.0%  
                              29.2%   70.8%     77.1%   22.9%     89.6%    8.3%    2.1%  
 
Don't know               1        1                         1         1                  
                      0.5%     1.0%                      2.0%      0.6%                  
                             100.0%                    100.0%    100.0%                  
 
 
         Chi Square           13.45              5.49              6.69                   
                             p=.020            p=.359            p=.754                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 38a:  26-34. Importance if were to switch service. 
            30. The reputation of the company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                   23       14       2       4               3       17       5       1       14       8       17       4        5      17  
                     11.9%    14.1%    9.1%   14.8%            7.1%    11.6%   11.6%   33.3%    11.2%   12.7%    10.5%   15.4%    11.1%   12.0%  
                              60.9%    8.7%   17.4%           13.0%    73.9%   21.7%    4.3%    60.9%   34.8%    73.9%   17.4%    21.7%   73.9%  
 
2                       13        5       1       3               4       11       2                8       5       12                3      10  
                      6.7%     5.1%    4.5%   11.1%            9.5%     7.5%    4.7%             6.4%    7.9%     7.4%             6.7%    7.0%  
                              38.5%    7.7%   23.1%           30.8%    84.6%   15.4%            61.5%   38.5%    92.3%            23.1%   76.9%  
 
3                       34       20       3       1       1       9       28       6               25       9       31       3       10      22  
                     17.6%    20.2%   13.6%    3.7%   33.3%   21.4%    19.0%   14.0%            20.0%   14.3%    19.1%   11.5%    22.2%   15.5%  
                              58.8%    8.8%    2.9%    2.9%   26.5%    82.4%   17.6%            73.5%   26.5%    91.2%    8.8%    29.4%   64.7%  
 
4                       29       14       5       4               6       19       9       1       20       7       23       5        4      24  
                     15.0%    14.1%   22.7%   14.8%           14.3%    12.9%   20.9%   33.3%    16.0%   11.1%    14.2%   19.2%     8.9%   16.9%  
                              48.3%   17.2%   13.8%           20.7%    65.5%   31.0%    3.4%    69.0%   24.1%    79.3%   17.2%    13.8%   82.8%  
 
5=High                  93       45      11      15       2      20       71      21       1       57      34       79      13       23      68  
                     48.2%    45.5%   50.0%   55.6%   66.7%   47.6%    48.3%   48.8%   33.3%    45.6%   54.0%    48.8%   50.0%    51.1%   47.9%  
                              48.4%   11.8%   16.1%    2.2%   21.5%    76.3%   22.6%    1.1%    61.3%   36.6%    84.9%   14.0%    24.7%   73.1%  
 
Don't know               1        1                                        1                        1                        1                1  
                      0.5%     1.0%                                     0.7%                     0.8%                     3.8%             0.7%  
                             100.0%                                   100.0%                   100.0%                   100.0%           100.0%  
 
 
         Chi Square           11.27                                     5.35                     2.79             9.74             2.79           
                             p=.939                                   p=.866                   p=.733           p=.083           p=.733           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 38b:  26-34. Importance if were to switch service. 
            30. The reputation of the company. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                   23       15       8        18       5        22       1          
                     11.9%    15.5%    8.3%     12.5%   10.2%     12.2%    9.1%          
                              65.2%   34.8%     78.3%   21.7%     95.7%    4.3%          
 
2                       13        5       8        10       3        12       1          
                      6.7%     5.2%    8.3%      6.9%    6.1%      6.7%    9.1%          
                              38.5%   61.5%     76.9%   23.1%     92.3%    7.7%          
 
3                       34       21      13        26       8        31       2       1  
                     17.6%    21.6%   13.5%     18.1%   16.3%     17.2%   18.2%   50.0%  
                              61.8%   38.2%     76.5%   23.5%     91.2%    5.9%    2.9%  
 
4                       29       18      11        22       7        27       2          
                     15.0%    18.6%   11.5%     15.3%   14.3%     15.0%   18.2%          
                              62.1%   37.9%     75.9%   24.1%     93.1%    6.9%          
 
5=High                  93       38      55        67      26        87       5       1  
                     48.2%    39.2%   57.3%     46.5%   53.1%     48.3%   45.5%   50.0%  
                              40.9%   59.1%     72.0%   28.0%     93.5%    5.4%    1.1%  
 
Don't know               1                1         1                 1                  
                      0.5%             1.0%      0.7%              0.6%                  
                                     100.0%    100.0%            100.0%                  
 
 
         Chi Square           10.50              0.95              2.23                   
                             p=.062            p=.967            p=.994                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 39a:  26-34. Importance if were to switch service. 
            31. Receiving a reward or incentive to switch. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                   84       39       7      12       2      24       64      18       2       53      28       70      10       20      60  
                     43.5%    39.4%   31.8%   44.4%   66.7%   57.1%    43.5%   41.9%   66.7%    42.4%   44.4%    43.2%   38.5%    44.4%   42.3%  
                              46.4%    8.3%   14.3%    2.4%   28.6%    76.2%   21.4%    2.4%    63.1%   33.3%    83.3%   11.9%    23.8%   71.4%  
 
2                       38       24       4       6               4       28       9       1       22      15       33       4       10      27  
                     19.7%    24.2%   18.2%   22.2%            9.5%    19.0%   20.9%   33.3%    17.6%   23.8%    20.4%   15.4%    22.2%   19.0%  
                              63.2%   10.5%   15.8%           10.5%    73.7%   23.7%    2.6%    57.9%   39.5%    86.8%   10.5%    26.3%   71.1%  
 
3                       41       18       8       5       1       9       31      10               31       9       34       7       11      29  
                     21.2%    18.2%   36.4%   18.5%   33.3%   21.4%    21.1%   23.3%            24.8%   14.3%    21.0%   26.9%    24.4%   20.4%  
                              43.9%   19.5%   12.2%    2.4%   22.0%    75.6%   24.4%            75.6%   22.0%    82.9%   17.1%    26.8%   70.7%  
 
4                       16       10       3                       3       13       3                9       7       15       1        2      14  
                      8.3%    10.1%   13.6%                    7.1%     8.8%    7.0%             7.2%   11.1%     9.3%    3.8%     4.4%    9.9%  
                              62.5%   18.8%                   18.8%    81.3%   18.8%            56.3%   43.8%    93.8%    6.3%    12.5%   87.5%  
 
5=High                  13        8               4               1       10       3                9       4        9       4        1      12  
                      6.7%     8.1%           14.8%            2.4%     6.8%    7.0%             7.2%    6.3%     5.6%   15.4%     2.2%    8.5%  
                              61.5%           30.8%            7.7%    76.9%   23.1%            69.2%   30.8%    69.2%   30.8%     7.7%   92.3%  
 
Don't know               1                                        1        1                        1                1                1          
                      0.5%                                     2.4%     0.7%                     0.8%             0.6%             2.2%          
                                                             100.0%   100.0%                   100.0%           100.0%           100.0%          
 
 
         Chi Square           23.35                                     2.38                     4.34             4.83             6.71           
                             p=.272                                   p=.993                   p=.502           p=.438           p=.243           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 39b:  26-34. Importance if were to switch service. 
            31. Receiving a reward or incentive to switch. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                   84       46      38        62      22        82       2          
                     43.5%    47.4%   39.6%     43.1%   44.9%     45.6%   18.2%          
                              54.8%   45.2%     73.8%   26.2%     97.6%    2.4%          
 
2                       38       20      18        30       8        35       2       1  
                     19.7%    20.6%   18.8%     20.8%   16.3%     19.4%   18.2%   50.0%  
                              52.6%   47.4%     78.9%   21.1%     92.1%    5.3%    2.6%  
 
3                       41       21      20        28      13        37       4          
                     21.2%    21.6%   20.8%     19.4%   26.5%     20.6%   36.4%          
                              51.2%   48.8%     68.3%   31.7%     90.2%    9.8%          
 
4                       16        6      10        13       3        14       1       1  
                      8.3%     6.2%   10.4%      9.0%    6.1%      7.8%    9.1%   50.0%  
                              37.5%   62.5%     81.3%   18.8%     87.5%    6.3%    6.3%  
 
5=High                  13        4       9        11       2        11       2          
                      6.7%     4.1%    9.4%      7.6%    4.1%      6.1%   18.2%          
                              30.8%   69.2%     84.6%   15.4%     84.6%   15.4%          
 
Don't know               1                1                 1         1                  
                      0.5%             1.0%              2.0%      0.6%                  
                                     100.0%            100.0%    100.0%                  
 
 
         Chi Square            4.81              5.27             11.98                   
                             p=.440            p=.384            p=.287                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 40a:  26-34. Importance if were to switch service. 
            32. Knowing the switch would be simple and quick. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                   23       11       1       5               6       13      10               12      11       22       1        3      19  
                     11.9%    11.1%    4.5%   18.5%           14.3%     8.8%   23.3%             9.6%   17.5%    13.6%    3.8%     6.7%   13.4%  
                              47.8%    4.3%   21.7%           26.1%    56.5%   43.5%            52.2%   47.8%    95.7%    4.3%    13.0%   82.6%  
 
2                        6        3       1       1               1        6                        5       1        5       1                6  
                      3.1%     3.0%    4.5%    3.7%            2.4%     4.1%                     4.0%    1.6%     3.1%    3.8%             4.2%  
                              50.0%   16.7%   16.7%           16.7%   100.0%                    83.3%   16.7%    83.3%   16.7%           100.0%  
 
3                       26       16       3       3       1       3       23       3               18       7       20       6        6      20  
                     13.5%    16.2%   13.6%   11.1%   33.3%    7.1%    15.6%    7.0%            14.4%   11.1%    12.3%   23.1%    13.3%   14.1%  
                              61.5%   11.5%   11.5%    3.8%   11.5%    88.5%   11.5%            69.2%   26.9%    76.9%   23.1%    23.1%   76.9%  
 
4                       26       13       3       2               8       19       7               17       9       23       3       10      16  
                     13.5%    13.1%   13.6%    7.4%           19.0%    12.9%   16.3%            13.6%   14.3%    14.2%   11.5%    22.2%   11.3%  
                              50.0%   11.5%    7.7%           30.8%    73.1%   26.9%            65.4%   34.6%    88.5%   11.5%    38.5%   61.5%  
 
5=High                 111       56      14      15       2      24       85      23       3       72      35       91      15       26      80  
                     57.5%    56.6%   63.6%   55.6%   66.7%   57.1%    57.8%   53.5%  100.0%    57.6%   55.6%    56.2%   57.7%    57.8%   56.3%  
                              50.5%   12.6%   13.5%    1.8%   21.6%    76.6%   20.7%    2.7%    64.9%   31.5%    82.0%   13.5%    23.4%   72.1%  
 
Don't know               1                        1                        1                        1                1                        1  
                      0.5%                     3.7%                     0.7%                     0.8%             0.6%                     0.7%  
                                             100.0%                   100.0%                   100.0%           100.0%                   100.0%  
 
 
         Chi Square           14.20                                    12.37                     3.77             3.93             6.50           
                             p=.820                                   p=.261                   p=.583           p=.560           p=.260           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 40b:  26-34. Importance if were to switch service. 
            32. Knowing the switch would be simple and quick. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                   23       14       9        18       5        23                  
                     11.9%    14.4%    9.4%     12.5%   10.2%     12.8%                  
                              60.9%   39.1%     78.3%   21.7%    100.0%                  
 
2                        6        3       3         4       2         6                  
                      3.1%     3.1%    3.1%      2.8%    4.1%      3.3%                  
                              50.0%   50.0%     66.7%   33.3%    100.0%                  
 
3                       26       15      11        19       7        25       1          
                     13.5%    15.5%   11.5%     13.2%   14.3%     13.9%    9.1%          
                              57.7%   42.3%     73.1%   26.9%     96.2%    3.8%          
 
4                       26       15      11        18       8        22       4          
                     13.5%    15.5%   11.5%     12.5%   16.3%     12.2%   36.4%          
                              57.7%   42.3%     69.2%   30.8%     84.6%   15.4%          
 
5=High                 111       49      62        84      27       103       6       2  
                     57.5%    50.5%   64.6%     58.3%   55.1%     57.2%   54.5%  100.0%  
                              44.1%   55.9%     75.7%   24.3%     92.8%    5.4%    1.8%  
 
Don't know               1        1                 1                 1                  
                      0.5%     1.0%              0.7%              0.6%                  
                             100.0%            100.0%            100.0%                  
 
 
         Chi Square            4.84              1.20              8.02                   
                             p=.436            p=.945            p=.627                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 41a:  26-34. Importance if were to switch service. 
            33. Keeping your current phone number. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                    5        4                               1        3       2                2       3        4                1       4  
                      2.6%     4.0%                            2.4%     2.0%    4.7%             1.6%    4.8%     2.5%             2.2%    2.8%  
                              80.0%                           20.0%    60.0%   40.0%            40.0%   60.0%    80.0%            20.0%   80.0%  
 
3                        3        2       1                                2       1                2       1        3                3          
                      1.6%     2.0%    4.5%                             1.4%    2.3%             1.6%    1.6%     1.9%             6.7%          
                              66.7%   33.3%                            66.7%   33.3%            66.7%   33.3%   100.0%           100.0%          
 
4                        9        7               1               1        8       1                5       4        8       1        3       6  
                      4.7%     7.1%            3.7%            2.4%     5.4%    2.3%             4.0%    6.3%     4.9%    3.8%     6.7%    4.2%  
                              77.8%           11.1%           11.1%    88.9%   11.1%            55.6%   44.4%    88.9%   11.1%    33.3%   66.7%  
 
5=High                 176       86      21      26       3      40      134      39       3      116      55      147      25       38     132  
                     91.2%    86.9%   95.5%   96.3%  100.0%   95.2%    91.2%   90.7%  100.0%    92.8%   87.3%    90.7%   96.2%    84.4%   93.0%  
                              48.9%   11.9%   14.8%    1.7%   22.7%    76.1%   22.2%    1.7%    65.9%   31.3%    83.5%   14.2%    21.6%   75.0%  
 
 
         Chi Square            8.02                                     2.06                     2.20             1.25            10.21           
                             p=.783                                   p=.914                   p=.533           p=.741           p=.017           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 41b:  26-34. Importance if were to switch service. 
            33. Keeping your current phone number. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                    5        3       2         5                 5                  
                      2.6%     3.1%    2.1%      3.5%              2.8%                  
                              60.0%   40.0%    100.0%            100.0%                  
 
3                        3        2       1         3                 2       1          
                      1.6%     2.1%    1.0%      2.1%              1.1%    9.1%          
                              66.7%   33.3%    100.0%             66.7%   33.3%          
 
4                        9        8       1         6       3         9                  
                      4.7%     8.2%    1.0%      4.2%    6.1%      5.0%                  
                              88.9%   11.1%     66.7%   33.3%    100.0%                  
 
5=High                 176       84      92       130      46       164      10       2  
                     91.2%    86.6%   95.8%     90.3%   93.9%     91.1%   90.9%  100.0%  
                              47.7%   52.3%     73.9%   26.1%     93.2%    5.7%    1.1%  
 
 
         Chi Square            6.34              3.07              5.31                   
                             p=.096            p=.380            p=.505                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 42a:  26-34. Importance if were to switch service. 
            34. Having access to 911. 
 
 
Have not changed service in past 5 years  
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      193       99      22      27       3      42      147      43       3      125      63      162      26       45     142  
 
 
1=Low                   12        8       1       2               1        7       5                7       5       10       2        3       9  
                      6.2%     8.1%    4.5%    7.4%            2.4%     4.8%   11.6%             5.6%    7.9%     6.2%    7.7%     6.7%    6.3%  
                              66.7%    8.3%   16.7%            8.3%    58.3%   41.7%            58.3%   41.7%    83.3%   16.7%    25.0%   75.0%  
 
2                        1        1                                                1                        1        1                        1  
                      0.5%     1.0%                                             2.3%                     1.6%     0.6%                     0.7%  
                             100.0%                                           100.0%                   100.0%   100.0%                   100.0%  
 
3                       12        6       1       2       1       2        9       2       1        9       2       10       1        5       6  
                      6.2%     6.1%    4.5%    7.4%   33.3%    4.8%     6.1%    4.7%   33.3%     7.2%    3.2%     6.2%    3.8%    11.1%    4.2%  
                              50.0%    8.3%   16.7%    8.3%   16.7%    75.0%   16.7%    8.3%    75.0%   16.7%    83.3%    8.3%    41.7%   50.0%  
 
4                        6        5               1                        5       1                3       3        5       1                6  
                      3.1%     5.1%            3.7%                     3.4%    2.3%             2.4%    4.8%     3.1%    3.8%             4.2%  
                              83.3%           16.7%                    83.3%   16.7%            50.0%   50.0%    83.3%   16.7%           100.0%  
 
5=High                 162       79      20      22       2      39      126      34       2      106      52      136      22       37     120  
                     83.9%    79.8%   90.9%   81.5%   66.7%   92.9%    85.7%   79.1%   66.7%    84.8%   82.5%    84.0%   84.6%    82.2%   84.5%  
                              48.8%   12.3%   13.6%    1.2%   24.1%    77.8%   21.0%    1.2%    65.4%   32.1%    84.0%   13.6%    22.8%   74.1%  
 
 
         Chi Square           10.87                                    10.42                     4.26             0.49             5.00           
                             p=.818                                   p=.237                   p=.372           p=.974           p=.287           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 42b:  26-34. Importance if were to switch service. 
            34. Having access to 911. 
 
 
Have not changed service in past 5 years  
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      193       97      96       144      49       180      11       2  
 
 
1=Low                   12        8       4        10       2        12                  
                      6.2%     8.2%    4.2%      6.9%    4.1%      6.7%                  
                              66.7%   33.3%     83.3%   16.7%    100.0%                  
 
2                        1        1                 1                         1          
                      0.5%     1.0%              0.7%                      9.1%          
                             100.0%            100.0%                    100.0%          
 
3                       12       11       1        12                10       2          
                      6.2%    11.3%    1.0%      8.3%              5.6%   18.2%          
                              91.7%    8.3%    100.0%             83.3%   16.7%          
 
4                        6        6                 4       2         5               1  
                      3.1%     6.2%              2.8%    4.1%      2.8%           50.0%  
                             100.0%             66.7%   33.3%     83.3%           16.7%  
 
5=High                 162       71      91       117      45       153       8       1  
                     83.9%    73.2%   94.8%     81.3%   91.8%     85.0%   72.7%   50.0%  
                              43.8%   56.2%     72.2%   27.8%     94.4%    4.9%    0.6%  
 
 
         Chi Square           19.13              5.59             35.21                   
                             p=.001            p=.232            p=.001                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 43a:  35. Would you consider totally replacing your business telephone service with cellular phone service?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Yes                     56       21       7       8       2      18       49       7               43      13       49       7       56          
                     22.5%    17.2%   23.3%   20.0%   50.0%   34.0%    26.9%   10.4%            27.0%   14.9%    24.4%   15.2%   100.0%          
                              37.5%   12.5%   14.3%    3.6%   32.1%    87.5%   12.5%            76.8%   23.2%    87.5%   12.5%   100.0%          
 
No                     189       99      23      31       2      34      131      58              113      73      148      39              189  
                     75.9%    81.1%   76.7%   77.5%   50.0%   64.2%    72.0%   86.6%            71.1%   83.9%    73.6%   84.8%           100.0%  
                              52.4%   12.2%   16.4%    1.1%   18.0%    69.3%   30.7%            59.8%   38.6%    78.3%   20.6%           100.0%  
 
Don't know/Refused       4        2               1               1        2       2                3       1        4                           
                      1.6%     1.6%            2.5%            1.9%     1.1%    3.0%             1.9%    1.1%     2.0%                           
                              50.0%           25.0%           25.0%    50.0%   50.0%            75.0%   25.0%   100.0%                           
 
 
         Chi Square            8.63                                     8.37                     5.03             2.92           245.00           
                             p=.375                                   p=.079                   p=.081           p=.233           p=.001           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 43b:  35. Would you consider totally replacing your business telephone service with  
            cellular phone service?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Yes                     56       29      27        37      19        53       3          
                     22.5%    22.7%   22.3%     19.9%   30.2%     22.8%   20.0%          
                              51.8%   48.2%     66.1%   33.9%     94.6%    5.4%          
 
No                     189       97      92       145      44       176      11       2  
                     75.9%    75.8%   76.0%     78.0%   69.8%     75.9%   73.3%  100.0%  
                              51.3%   48.7%     76.7%   23.3%     93.1%    5.8%    1.1%  
 
Don't know/Refused       4        2       2         4                 3       1          
                      1.6%     1.6%    1.7%      2.2%              1.3%    6.7%          
                              50.0%   50.0%    100.0%             75.0%   25.0%          
 
 
         Chi Square            0.01              3.97              3.24                   
                             p=.997            p=.137            p=.519                   
 
 
 
                                Ciruli Associates - July 2006 



 
             COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 44:  36-44. Important variables in cellular service.   
 
 
 
                                  Importance if replacing home phone with cellular    
                               ------------------------------------------------------ 
                                  Very     Somewhat   Not very  Not at all            
                     TOTAL     Important  Important  Important  Important  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
Mobility of service    249           130         47         17         34         21  
                    100.0%         52.2%      18.9%       6.8%      13.7%       8.4%  
 
Must be as reliable    249           216         16                    10          7  
                    100.0%         86.7%       6.4%                  4.0%       2.8%  
 
Same reception or      249           212         20                    10          7  
signal quality      100.0%         85.1%       8.0%                  4.0%       2.8%  
 
Same features          249           161         51         13         18          6  
                    100.0%         64.7%      20.5%       5.2%       7.2%       2.4%  
 
Access to Internet     249           117         34         36         54          8  
                    100.0%         47.0%      13.7%      14.5%      21.7%       3.2%  
 
Similar prices         249           186         37          5         14          7  
                    100.0%         74.7%      14.9%       2.0%       5.6%       2.8%  
 
Credit card            249            74         41         33         94          7  
processing          100.0%         29.7%      16.5%      13.3%      37.8%       2.8%  
 
Use with security      249            83         46         32         70         18  
system              100.0%         33.3%      18.5%      12.9%      28.1%       7.2%  
 
Use with fax machine   249           141         34         20         46          8  
                    100.0%         56.6%      13.7%       8.0%      18.5%       3.2%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 45a:  36-44. Important variables in cellular service. 
            36. Mobility of phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         130       54      23      19       4      30       91      39               86      43      100      29       39      89  
                     52.2%    44.3%   76.7%   47.5%  100.0%   56.6%    50.0%   58.2%            54.1%   49.4%    49.8%   63.0%    69.6%   47.1%  
                              41.5%   17.7%   14.6%    3.1%   23.1%    70.0%   30.0%            66.2%   33.1%    76.9%   22.3%    30.0%   68.5%  
 
Somewhat important      47       25       4      10               8       35      12               28      17       35      12        7      39  
                     18.9%    20.5%   13.3%   25.0%           15.1%    19.2%   17.9%            17.6%   19.5%    17.4%   26.1%    12.5%   20.6%  
                              53.2%    8.5%   21.3%           17.0%    74.5%   25.5%            59.6%   36.2%    74.5%   25.5%    14.9%   83.0%  
 
Not very important      17       12       2       2               1       14       3               12       5       16       1        3      14  
                      6.8%     9.8%    6.7%    5.0%            1.9%     7.7%    4.5%             7.5%    5.7%     8.0%    2.2%     5.4%    7.4%  
                              70.6%   11.8%   11.8%            5.9%    82.4%   17.6%            70.6%   29.4%    94.1%    5.9%    17.6%   82.4%  
 
Not at all important    34       19       1       4              10       25       9               21      13       32       2        2      32  
                     13.7%    15.6%    3.3%   10.0%           18.9%    13.7%   13.4%            13.2%   14.9%    15.9%    4.3%     3.6%   16.9%  
                              55.9%    2.9%   11.8%           29.4%    73.5%   26.5%            61.8%   38.2%    94.1%    5.9%     5.9%   94.1%  
 
Don't know              21       12               5               4       17       4               12       9       18       2        5      15  
                      8.4%     9.8%           12.5%            7.5%     9.3%    6.0%             7.5%   10.3%     9.0%    4.3%     8.9%    7.9%  
                              57.1%           23.8%           19.0%    81.0%   19.0%            57.1%   42.9%    85.7%    9.5%    23.8%   71.4%  
 
 
         Chi Square           22.27                                     2.08                     1.25             9.19            11.60           
                             p=.135                                   p=.978                   p=.870           p=.057           p=.021           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 45b:  36-44. Important variables in cellular service. 
            36. Mobility of phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         130       65      65        96      34       120       9       1  
                     52.2%    50.8%   53.7%     51.6%   54.0%     51.7%   60.0%   50.0%  
                              50.0%   50.0%     73.8%   26.2%     92.3%    6.9%    0.8%  
 
Somewhat important      47       22      25        35      12        44       3          
                     18.9%    17.2%   20.7%     18.8%   19.0%     19.0%   20.0%          
                              46.8%   53.2%     74.5%   25.5%     93.6%    6.4%          
 
Not very important      17       10       7        12       5        15       2          
                      6.8%     7.8%    5.8%      6.5%    7.9%      6.5%   13.3%          
                              58.8%   41.2%     70.6%   29.4%     88.2%   11.8%          
 
Not at all important    34       21      13        27       7        32       1       1  
                     13.7%    16.4%   10.7%     14.5%   11.1%     13.8%    6.7%   50.0%  
                              61.8%   38.2%     79.4%   20.6%     94.1%    2.9%    2.9%  
 
Don't know              21       10      11        16       5        21                  
                      8.4%     7.8%    9.1%      8.6%    7.9%      9.1%                  
                              47.6%   52.4%     76.2%   23.8%    100.0%                  
 
 
         Chi Square            2.46              0.63              5.70                   
                             p=.653            p=.960            p=.681                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 46a:  36-44. Important variables in cellular service. 
            37. Must be as reliable as current local phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         216      101      27      34       4      50      156      60              138      76      174      41       52     161  
                     86.7%    82.8%   90.0%   85.0%  100.0%   94.3%    85.7%   89.6%            86.8%   87.4%    86.6%   89.1%    92.9%   85.2%  
                              46.8%   12.5%   15.7%    1.9%   23.1%    72.2%   27.8%            63.9%   35.2%    80.6%   19.0%    24.1%   74.5%  
 
Somewhat important      16       10       3       2               1       15       1                9       6       13       3        4      12  
                      6.4%     8.2%   10.0%    5.0%            1.9%     8.2%    1.5%             5.7%    6.9%     6.5%    6.5%     7.1%    6.3%  
                              62.5%   18.8%   12.5%            6.3%    93.8%    6.3%            56.3%   37.5%    81.3%   18.8%    25.0%   75.0%  
 
Not at all important    10        7               2               1        6       4                8       2        7       2               10  
                      4.0%     5.7%            5.0%            1.9%     3.3%    6.0%             5.0%    2.3%     3.5%    4.3%             5.3%  
                              70.0%           20.0%           10.0%    60.0%   40.0%            80.0%   20.0%    70.0%   20.0%           100.0%  
 
Don't know               7        4               2               1        5       2                4       3        7                        6  
                      2.8%     3.3%            5.0%            1.9%     2.7%    3.0%             2.5%    3.4%     3.5%                     3.2%  
                              57.1%           28.6%           14.3%    71.4%   28.6%            57.1%   42.9%   100.0%                    85.7%  
 
 
         Chi Square            8.83                                     4.44                     1.35             1.71             5.07           
                             p=.717                                   p=.618                   p=.718           p=.635           p=.166           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 46b:  36-44. Important variables in cellular service. 
            37. Must be as reliable as current local phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         216      112     104       157      59       200      14       2  
                     86.7%    87.5%   86.0%     84.4%   93.7%     86.2%   93.3%  100.0%  
                              51.9%   48.1%     72.7%   27.3%     92.6%    6.5%    0.9%  
 
Somewhat important      16        7       9        13       3        15       1          
                      6.4%     5.5%    7.4%      7.0%    4.8%      6.5%    6.7%          
                              43.8%   56.3%     81.3%   18.8%     93.8%    6.3%          
 
Not at all important    10        6       4         9       1        10                  
                      4.0%     4.7%    3.3%      4.8%    1.6%      4.3%                  
                              60.0%   40.0%     90.0%   10.0%    100.0%                  
 
Don't know               7        3       4         7                 7                  
                      2.8%     2.3%    3.3%      3.8%              3.0%                  
                              42.9%   57.1%    100.0%            100.0%                  
 
 
         Chi Square            0.89              4.44              1.50                   
                             p=.827            p=.218            p=.960                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 47a:  36-44. Important variables in cellular service. 
            38. Must have the same reception or signal quality as current local 
            phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         212       98      28      34       4      48      151      61              135      75      171      40       48     161  
                     85.1%    80.3%   93.3%   85.0%  100.0%   90.6%    83.0%   91.0%            84.9%   86.2%    85.1%   87.0%    85.7%   85.2%  
                              46.2%   13.2%   16.0%    1.9%   22.6%    71.2%   28.8%            63.7%   35.4%    80.7%   18.9%    22.6%   75.9%  
 
Somewhat important      20       12       2       3               3       20                       13       6       16       4        8      12  
                      8.0%     9.8%    6.7%    7.5%            5.7%    11.0%                     8.2%    6.9%     8.0%    8.7%    14.3%    6.3%  
                              60.0%   10.0%   15.0%           15.0%   100.0%                    65.0%   30.0%    80.0%   20.0%    40.0%   60.0%  
 
Not at all important    10        7               2               1        6       4                7       3        7       2               10  
                      4.0%     5.7%            5.0%            1.9%     3.3%    6.0%             4.4%    3.4%     3.5%    4.3%             5.3%  
                              70.0%           20.0%           10.0%    60.0%   40.0%            70.0%   30.0%    70.0%   20.0%           100.0%  
 
Don't know               7        5               1               1        5       2                4       3        7                        6  
                      2.8%     4.1%            2.5%            1.9%     2.7%    3.0%             2.5%    3.4%     3.5%                     3.2%  
                              71.4%           14.3%           14.3%    71.4%   28.6%            57.1%   42.9%   100.0%                    85.7%  
 
 
         Chi Square            6.94                                     8.62                     0.43             1.72             8.08           
                             p=.862                                   p=.196                   p=.934           p=.633           p=.044           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 47b:  36-44. Important variables in cellular service. 
            38. Must have the same reception or signal quality as current local 
            phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         212      107     105       154      58       197      13       2  
                     85.1%    83.6%   86.8%     82.8%   92.1%     84.9%   86.7%  100.0%  
                              50.5%   49.5%     72.6%   27.4%     92.9%    6.1%    0.9%  
 
Somewhat important      20       12       8        16       4        19       1          
                      8.0%     9.4%    6.6%      8.6%    6.3%      8.2%    6.7%          
                              60.0%   40.0%     80.0%   20.0%     95.0%    5.0%          
 
Not at all important    10        6       4         9       1         9       1          
                      4.0%     4.7%    3.3%      4.8%    1.6%      3.9%    6.7%          
                              60.0%   40.0%     90.0%   10.0%     90.0%   10.0%          
 
Don't know               7        3       4         7                 7                  
                      2.8%     2.3%    3.3%      3.8%              3.0%                  
                              42.9%   57.1%    100.0%            100.0%                  
 
 
         Chi Square            1.17              4.38              1.13                   
                             p=.761            p=.223            p=.980                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 48a:  36-44. Important variables in cellular service. 
            39. Must have the same features as current local phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         161       74      20      25       3      39      113      48               99      61      133      27       34     124  
                     64.7%    60.7%   66.7%   62.5%   75.0%   73.6%    62.1%   71.6%            62.3%   70.1%    66.2%   58.7%    60.7%   65.6%  
                              46.0%   12.4%   15.5%    1.9%   24.2%    70.2%   29.8%            61.5%   37.9%    82.6%   16.8%    21.1%   77.0%  
 
Somewhat important      51       29       5       9       1       7       40      11               36      13       36      14       14      37  
                     20.5%    23.8%   16.7%   22.5%   25.0%   13.2%    22.0%   16.4%            22.6%   14.9%    17.9%   30.4%    25.0%   19.6%  
                              56.9%    9.8%   17.6%    2.0%   13.7%    78.4%   21.6%            70.6%   25.5%    70.6%   27.5%    27.5%   72.5%  
 
Not very important      13        5       4       1               3       12       1                8       5       11       2        5       8  
                      5.2%     4.1%   13.3%    2.5%            5.7%     6.6%    1.5%             5.0%    5.7%     5.5%    4.3%     8.9%    4.2%  
                              38.5%   30.8%    7.7%           23.1%    92.3%    7.7%            61.5%   38.5%    84.6%   15.4%    38.5%   61.5%  
 
Not at all important    18       10       1       4               3       13       5               13       5       15       3        3      15  
                      7.2%     8.2%    3.3%   10.0%            5.7%     7.1%    7.5%             8.2%    5.7%     7.5%    6.5%     5.4%    7.9%  
                              55.6%    5.6%   22.2%           16.7%    72.2%   27.8%            72.2%   27.8%    83.3%   16.7%    16.7%   83.3%  
 
Don't know               6        4               1               1        4       2                3       3        6                        5  
                      2.4%     3.3%            2.5%            1.9%     2.2%    3.0%             1.9%    3.4%     3.0%                     2.6%  
                              66.7%           16.7%           16.7%    66.7%   33.3%            50.0%   50.0%   100.0%                    83.3%  
 
 
         Chi Square           11.23                                     4.00                     3.28             4.73             4.44           
                             p=.795                                   p=.857                   p=.513           p=.316           p=.350           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 48b:  36-44. Important variables in cellular service. 
            39. Must have the same features as current local phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         161       78      83       123      38       148      11       2  
                     64.7%    60.9%   68.6%     66.1%   60.3%     63.8%   73.3%  100.0%  
                              48.4%   51.6%     76.4%   23.6%     91.9%    6.8%    1.2%  
 
Somewhat important      51       28      23        35      16        49       2          
                     20.5%    21.9%   19.0%     18.8%   25.4%     21.1%   13.3%          
                              54.9%   45.1%     68.6%   31.4%     96.1%    3.9%          
 
Not very important      13        8       5         7       6        12       1          
                      5.2%     6.3%    4.1%      3.8%    9.5%      5.2%    6.7%          
                              61.5%   38.5%     53.8%   46.2%     92.3%    7.7%          
 
Not at all important    18       12       6        15       3        17       1          
                      7.2%     9.4%    5.0%      8.1%    4.8%      7.3%    6.7%          
                              66.7%   33.3%     83.3%   16.7%     94.4%    5.6%          
 
Don't know               6        2       4         6                 6                  
                      2.4%     1.6%    3.3%      3.2%              2.6%                  
                              33.3%   66.7%    100.0%            100.0%                  
 
 
         Chi Square            3.81              6.97              2.18                   
                             p=.432            p=.137            p=.975                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 49a:  36-44. Important variables in cellular service. 
            40. Must allow access to the Internet. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         117       52      16      21       1      27       71      46               78      38       92      24       20      94  
                     47.0%    42.6%   53.3%   52.5%   25.0%   50.9%    39.0%   68.7%            49.1%   43.7%    45.8%   52.2%    35.7%   49.7%  
                              44.4%   13.7%   17.9%    0.9%   23.1%    60.7%   39.3%            66.7%   32.5%    78.6%   20.5%    17.1%   80.3%  
 
Somewhat important      34       19       3       3       3       6       32       2               19      14       30       4       13      21  
                     13.7%    15.6%   10.0%    7.5%   75.0%   11.3%    17.6%    3.0%            11.9%   16.1%    14.9%    8.7%    23.2%   11.1%  
                              55.9%    8.8%    8.8%    8.8%   17.6%    94.1%    5.9%            55.9%   41.2%    88.2%   11.8%    38.2%   61.8%  
 
Not very important      36       15       8       5               8       31       5               24      12       30       6       12      24  
                     14.5%    12.3%   26.7%   12.5%           15.1%    17.0%    7.5%            15.1%   13.8%    14.9%   13.0%    21.4%   12.7%  
                              41.7%   22.2%   13.9%           22.2%    86.1%   13.9%            66.7%   33.3%    83.3%   16.7%    33.3%   66.7%  
 
Not at all important    54       32       3      10               9       42      12               34      20       41      12       11      43  
                     21.7%    26.2%   10.0%   25.0%           17.0%    23.1%   17.9%            21.4%   23.0%    20.4%   26.1%    19.6%   22.8%  
                              59.3%    5.6%   18.5%           16.7%    77.8%   22.2%            63.0%   37.0%    75.9%   22.2%    20.4%   79.6%  
 
Don't know               8        4               1               3        6       2                4       3        8                        7  
                      3.2%     3.3%            2.5%            5.7%     3.3%    3.0%             2.5%    3.4%     4.0%                     3.7%  
                              50.0%           12.5%           37.5%    75.0%   25.0%            50.0%   37.5%   100.0%                    87.5%  
 
 
         Chi Square           25.56                                    20.52                     1.37             3.87            10.89           
                             p=.061                                   p=.009                   p=.850           p=.424           p=.028           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 49b:  36-44. Important variables in cellular service. 
            40. Must allow access to the Internet. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         117       53      64        88      29       107       8       2  
                     47.0%    41.4%   52.9%     47.3%   46.0%     46.1%   53.3%  100.0%  
                              45.3%   54.7%     75.2%   24.8%     91.5%    6.8%    1.7%  
 
Somewhat important      34       15      19        27       7        32       2          
                     13.7%    11.7%   15.7%     14.5%   11.1%     13.8%   13.3%          
                              44.1%   55.9%     79.4%   20.6%     94.1%    5.9%          
 
Not very important      36       21      15        24      12        33       3          
                     14.5%    16.4%   12.4%     12.9%   19.0%     14.2%   20.0%          
                              58.3%   41.7%     66.7%   33.3%     91.7%    8.3%          
 
Not at all important    54       36      18        39      15        52       2          
                     21.7%    28.1%   14.9%     21.0%   23.8%     22.4%   13.3%          
                              66.7%   33.3%     72.2%   27.8%     96.3%    3.7%          
 
Don't know               8        3       5         8                 8                  
                      3.2%     2.3%    4.1%      4.3%              3.4%                  
                              37.5%   62.5%    100.0%            100.0%                  
 
 
         Chi Square            8.81              4.53              3.82                   
                             p=.066            p=.339            p=.873                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 50a:  36-44. Important variables in cellular service. 
            41. Must have prices similar to current local phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         186       88      25      28       3      42      129      57              116      69      149      36       46     137  
                     74.7%    72.1%   83.3%   70.0%   75.0%   79.2%    70.9%   85.1%            73.0%   79.3%    74.1%   78.3%    82.1%   72.5%  
                              47.3%   13.4%   15.1%    1.6%   22.6%    69.4%   30.6%            62.4%   37.1%    80.1%   19.4%    24.7%   73.7%  
 
Somewhat important      37       18       4       9       1       5       35       2               27       9       30       6        8      29  
                     14.9%    14.8%   13.3%   22.5%   25.0%    9.4%    19.2%    3.0%            17.0%   10.3%    14.9%   13.0%    14.3%   15.3%  
                              48.6%   10.8%   24.3%    2.7%   13.5%    94.6%    5.4%            73.0%   24.3%    81.1%   16.2%    21.6%   78.4%  
 
Not very important       5        3                               2        4       1                3       1        3       2                5  
                      2.0%     2.5%                            3.8%     2.2%    1.5%             1.9%    1.1%     1.5%    4.3%             2.6%  
                              60.0%                           40.0%    80.0%   20.0%            60.0%   20.0%    60.0%   40.0%           100.0%  
 
Not at all important    14        8       1       2               3        9       5                9       5       12       2        2      12  
                      5.6%     6.6%    3.3%    5.0%            5.7%     4.9%    7.5%             5.7%    5.7%     6.0%    4.3%     3.6%    6.3%  
                              57.1%    7.1%   14.3%           21.4%    64.3%   35.7%            64.3%   35.7%    85.7%   14.3%    14.3%   85.7%  
 
Don't know               7        5               1               1        5       2                4       3        7                        6  
                      2.8%     4.1%            2.5%            1.9%     2.7%    3.0%             2.5%    3.4%     3.5%                     3.2%  
                              71.4%           14.3%           14.3%    71.4%   28.6%            57.1%   42.9%   100.0%                    85.7%  
 
 
         Chi Square            8.62                                    10.70                     2.35             3.46             4.41           
                             p=.928                                   p=.219                   p=.671           p=.484           p=.353           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 50b:  36-44. Important variables in cellular service. 
            41. Must have prices similar to current local phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         186       93      93       134      52       170      14       2  
                     74.7%    72.7%   76.9%     72.0%   82.5%     73.3%   93.3%  100.0%  
                              50.0%   50.0%     72.0%   28.0%     91.4%    7.5%    1.1%  
 
Somewhat important      37       22      15        30       7        37                  
                     14.9%    17.2%   12.4%     16.1%   11.1%     15.9%                  
                              59.5%   40.5%     81.1%   18.9%    100.0%                  
 
Not very important       5        3       2         5                 5                  
                      2.0%     2.3%    1.7%      2.7%              2.2%                  
                              60.0%   40.0%    100.0%            100.0%                  
 
Not at all important    14        7       7        11       3        13       1          
                      5.6%     5.5%    5.8%      5.9%    4.8%      5.6%    6.7%          
                              50.0%   50.0%     78.6%   21.4%     92.9%    7.1%          
 
Don't know               7        3       4         6       1         7                  
                      2.8%     2.3%    3.3%      3.2%    1.6%      3.0%                  
                              42.9%   57.1%     85.7%   14.3%    100.0%                  
 
 
         Chi Square            1.47              3.75              4.66                   
                             p=.832            p=.442            p=.793                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 51a:  36-44. Important variables in cellular service. 
            42. Ability to use credit card processing equipment. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important          74       33       8      14       3      16       44      30               44      30       61      13       15      57  
                     29.7%    27.0%   26.7%   35.0%   75.0%   30.2%    24.2%   44.8%            27.7%   34.5%    30.3%   28.3%    26.8%   30.2%  
                              44.6%   10.8%   18.9%    4.1%   21.6%    59.5%   40.5%            59.5%   40.5%    82.4%   17.6%    20.3%   77.0%  
 
Somewhat important      41       22       7       5       1       6       34       7               29      12       35       6       15      25  
                     16.5%    18.0%   23.3%   12.5%   25.0%   11.3%    18.7%   10.4%            18.2%   13.8%    17.4%   13.0%    26.8%   13.2%  
                              53.7%   17.1%   12.2%    2.4%   14.6%    82.9%   17.1%            70.7%   29.3%    85.4%   14.6%    36.6%   61.0%  
 
Not very important      33       12       6       6               9       25       8               22       9       26       7        3      30  
                     13.3%     9.8%   20.0%   15.0%           17.0%    13.7%   11.9%            13.8%   10.3%    12.9%   15.2%     5.4%   15.9%  
                              36.4%   18.2%   18.2%           27.3%    75.8%   24.2%            66.7%   27.3%    78.8%   21.2%     9.1%   90.9%  
 
Not at all important    94       50       9      14              21       74      20               60      33       73      19       23      71  
                     37.8%    41.0%   30.0%   35.0%           39.6%    40.7%   29.9%            37.7%   37.9%    36.3%   41.3%    41.1%   37.6%  
                              53.2%    9.6%   14.9%           22.3%    78.7%   21.3%            63.8%   35.1%    77.7%   20.2%    24.5%   75.5%  
 
Don't know               7        5               1               1        5       2                4       3        6       1                6  
                      2.8%     4.1%            2.5%            1.9%     2.7%    3.0%             2.5%    3.4%     3.0%    2.2%             3.2%  
                              71.4%           14.3%           14.3%    71.4%   28.6%            57.1%   42.9%    85.7%   14.3%            85.7%  
 
 
         Chi Square           13.57                                    10.65                     2.25             0.97            10.49           
                             p=.631                                   p=.222                   p=.690           p=.915           p=.033           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 51b:  36-44. Important variables in cellular service. 
            42. Ability to use credit card processing equipment. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important          74       37      37        59      15        67       6       1  
                     29.7%    28.9%   30.6%     31.7%   23.8%     28.9%   40.0%   50.0%  
                              50.0%   50.0%     79.7%   20.3%     90.5%    8.1%    1.4%  
 
Somewhat important      41       23      18        31      10        39       2          
                     16.5%    18.0%   14.9%     16.7%   15.9%     16.8%   13.3%          
                              56.1%   43.9%     75.6%   24.4%     95.1%    4.9%          
 
Not very important      33       19      14        24       9        32               1  
                     13.3%    14.8%   11.6%     12.9%   14.3%     13.8%           50.0%  
                              57.6%   42.4%     72.7%   27.3%     97.0%            3.0%  
 
Not at all important    94       46      48        65      29        87       7          
                     37.8%    35.9%   39.7%     34.9%   46.0%     37.5%   46.7%          
                              48.9%   51.1%     69.1%   30.9%     92.6%    7.4%          
 
Don't know               7        3       4         7                 7                  
                      2.8%     2.3%    3.3%      3.8%              3.0%                  
                              42.9%   57.1%    100.0%            100.0%                  
 
 
         Chi Square            1.36              4.98              6.97                   
                             p=.852            p=.289            p=.540                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 52a:  36-44. Important variables in cellular service. 
            43. Ability to use with security system. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important          83       36      12      16       1      18       50      33               51      32       65      18       18      64  
                     33.3%    29.5%   40.0%   40.0%   25.0%   34.0%    27.5%   49.3%            32.1%   36.8%    32.3%   39.1%    32.1%   33.9%  
                              43.4%   14.5%   19.3%    1.2%   21.7%    60.2%   39.8%            61.4%   38.6%    78.3%   21.7%    21.7%   77.1%  
 
Somewhat important      46       24       6       7       1       8       34      12               26      18       37       9       12      34  
                     18.5%    19.7%   20.0%   17.5%   25.0%   15.1%    18.7%   17.9%            16.4%   20.7%    18.4%   19.6%    21.4%   18.0%  
                              52.2%   13.0%   15.2%    2.2%   17.4%    73.9%   26.1%            56.5%   39.1%    80.4%   19.6%    26.1%   73.9%  
 
Not very important      32       11       5       7       1       8       29       3               23       9       25       7        7      23  
                     12.9%     9.0%   16.7%   17.5%   25.0%   15.1%    15.9%    4.5%            14.5%   10.3%    12.4%   15.2%    12.5%   12.2%  
                              34.4%   15.6%   21.9%    3.1%   25.0%    90.6%    9.4%            71.9%   28.1%    78.1%   21.9%    21.9%   71.9%  
 
Not at all important    70       41       6       6       1      16       57      13               47      22       58      10       17      53  
                     28.1%    33.6%   20.0%   15.0%   25.0%   30.2%    31.3%   19.4%            29.6%   25.3%    28.9%   21.7%    30.4%   28.0%  
                              58.6%    8.6%    8.6%    1.4%   22.9%    81.4%   18.6%            67.1%   31.4%    82.9%   14.3%    24.3%   75.7%  
 
Don't know              18       10       1       4               3       12       6               12       6       16       2        2      15  
                      7.2%     8.2%    3.3%   10.0%            5.7%     6.6%    9.0%             7.5%    6.9%     8.0%    4.3%     3.6%    7.9%  
                              55.6%    5.6%   22.2%           16.7%    66.7%   33.3%            66.7%   33.3%    88.9%   11.1%    11.1%   83.3%  
 
 
         Chi Square           11.44                                    14.84                     2.09             2.12             1.58           
                             p=.781                                   p=.062                   p=.719           p=.713           p=.812           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 52b:  36-44. Important variables in cellular service. 
            43. Ability to use with security system. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important          83       39      44        61      22        74       7       2  
                     33.3%    30.5%   36.4%     32.8%   34.9%     31.9%   46.7%  100.0%  
                              47.0%   53.0%     73.5%   26.5%     89.2%    8.4%    2.4%  
 
Somewhat important      46       25      21        36      10        43       3          
                     18.5%    19.5%   17.4%     19.4%   15.9%     18.5%   20.0%          
                              54.3%   45.7%     78.3%   21.7%     93.5%    6.5%          
 
Not very important      32       20      12        24       8        31       1          
                     12.9%    15.6%    9.9%     12.9%   12.7%     13.4%    6.7%          
                              62.5%   37.5%     75.0%   25.0%     96.9%    3.1%          
 
Not at all important    70       38      32        50      20        67       3          
                     28.1%    29.7%   26.4%     26.9%   31.7%     28.9%   20.0%          
                              54.3%   45.7%     71.4%   28.6%     95.7%    4.3%          
 
Don't know              18        6      12        15       3        17       1          
                      7.2%     4.7%    9.9%      8.1%    4.8%      7.3%    6.7%          
                              33.3%   66.7%     83.3%   16.7%     94.4%    5.6%          
 
 
         Chi Square            4.97              1.48              5.87                   
                             p=.290            p=.830            p=.662                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 53a:  36-44. Important variables in cellular service. 
            44. Ability to use with fax machine. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      249      122      30      40       4      53      182      67       0      159      87      201      46       56     189  
 
 
Very important         141       64      18      23       4      32       91      50               87      53      113      27       26     112  
                     56.6%    52.5%   60.0%   57.5%  100.0%   60.4%    50.0%   74.6%            54.7%   60.9%    56.2%   58.7%    46.4%   59.3%  
                              45.4%   12.8%   16.3%    2.8%   22.7%    64.5%   35.5%            61.7%   37.6%    80.1%   19.1%    18.4%   79.4%  
 
Somewhat important      34       18       3       6               7       29       5               24      10       30       4       10      24  
                     13.7%    14.8%   10.0%   15.0%           13.2%    15.9%    7.5%            15.1%   11.5%    14.9%    8.7%    17.9%   12.7%  
                              52.9%    8.8%   17.6%           20.6%    85.3%   14.7%            70.6%   29.4%    88.2%   11.8%    29.4%   70.6%  
 
Not very important      20       10       3       4               3       19       1               15       5       12       8        6      14  
                      8.0%     8.2%   10.0%   10.0%            5.7%    10.4%    1.5%             9.4%    5.7%     6.0%   17.4%    10.7%    7.4%  
                              50.0%   15.0%   20.0%           15.0%    95.0%    5.0%            75.0%   25.0%    60.0%   40.0%    30.0%   70.0%  
 
Not at all important    46       25       6       6               9       37       9               29      16       38       7       14      32  
                     18.5%    20.5%   20.0%   15.0%           17.0%    20.3%   13.4%            18.2%   18.4%    18.9%   15.2%    25.0%   16.9%  
                              54.3%   13.0%   13.0%           19.6%    80.4%   19.6%            63.0%   34.8%    82.6%   15.2%    30.4%   69.6%  
 
Don't know               8        5               1               2        6       2                4       3        8                        7  
                      3.2%     4.1%            2.5%            3.8%     3.3%    3.0%             2.5%    3.4%     4.0%                     3.7%  
                              62.5%           12.5%           25.0%    75.0%   25.0%            50.0%   37.5%   100.0%                    87.5%  
 
 
         Chi Square            6.82                                    13.98                     2.02             9.24             6.24           
                             p=.977                                   p=.082                   p=.732           p=.055           p=.182           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 53b:  36-44. Important variables in cellular service. 
            44. Ability to use with fax machine. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      249      128     121       186      63       232      15       2  
 
 
Very important         141       68      73       100      41       131       9       1  
                     56.6%    53.1%   60.3%     53.8%   65.1%     56.5%   60.0%   50.0%  
                              48.2%   51.8%     70.9%   29.1%     92.9%    6.4%    0.7%  
 
Somewhat important      34       18      16        30       4        31       2       1  
                     13.7%    14.1%   13.2%     16.1%    6.3%     13.4%   13.3%   50.0%  
                              52.9%   47.1%     88.2%   11.8%     91.2%    5.9%    2.9%  
 
Not very important      20       15       5        15       5        19       1          
                      8.0%    11.7%    4.1%      8.1%    7.9%      8.2%    6.7%          
                              75.0%   25.0%     75.0%   25.0%     95.0%    5.0%          
 
Not at all important    46       24      22        33      13        43       3          
                     18.5%    18.8%   18.2%     17.7%   20.6%     18.5%   20.0%          
                              52.2%   47.8%     71.7%   28.3%     93.5%    6.5%          
 
Don't know               8        3       5         8                 8                  
                      3.2%     2.3%    4.1%      4.3%              3.4%                  
                              37.5%   62.5%    100.0%            100.0%                  
 
 
         Chi Square            5.69              7.28              3.17                   
                             p=.224            p=.122            p=.923                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 54a:  45. From your knowledge, is there a choice of cellular phone companies from which to purchase service for your business location?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Yes                    195      101      22      30       2      40      138      55       2      130      63      160      32       41     150  
                     77.4%    81.5%   73.3%   73.2%   50.0%   75.5%    75.8%   82.1%   66.7%    81.8%   72.4%    79.6%   69.6%    73.2%   79.4%  
                              51.8%   11.3%   15.4%    1.0%   20.5%    70.8%   28.2%    1.0%    66.7%   32.3%    82.1%   16.4%    21.0%   76.9%  
 
No                      40       18       3       9       2       8       31       8       1       22      16       29      10       11      26  
                     15.9%    14.5%   10.0%   22.0%   50.0%   15.1%    17.0%   11.9%   33.3%    13.8%   18.4%    14.4%   21.7%    19.6%   13.8%  
                              45.0%    7.5%   22.5%    5.0%   20.0%    77.5%   20.0%    2.5%    55.0%   40.0%    72.5%   25.0%    27.5%   65.0%  
 
Don't know/Refused      17        5       5       2               5       13       4                7       8       12       4        4      13  
                      6.7%     4.0%   16.7%    4.9%            9.4%     7.1%    6.0%             4.4%    9.2%     6.0%    8.7%     7.1%    6.9%  
                              29.4%   29.4%   11.8%           29.4%    76.5%   23.5%            41.2%   47.1%    70.6%   23.5%    23.5%   76.5%  
 
 
         Chi Square           12.32                                     1.98                     3.50             2.18             1.21           
                             p=.137                                   p=.739                   p=.174           p=.336           p=.547           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 54b:  45. From your knowledge, is there a choice of cellular phone companies from which to 
            purchase service for your business location?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Yes                    195       98      97       147      48       181      12       2  
                     77.4%    76.0%   78.9%     78.2%   75.0%     77.0%   80.0%  100.0%  
                              50.3%   49.7%     75.4%   24.6%     92.8%    6.2%    1.0%  
 
No                      40       24      16        29      11        38       2          
                     15.9%    18.6%   13.0%     15.4%   17.2%     16.2%   13.3%          
                              60.0%   40.0%     72.5%   27.5%     95.0%    5.0%          
 
Don't know/Refused      17        7      10        12       5        16       1          
                      6.7%     5.4%    8.1%      6.4%    7.8%      6.8%    6.7%          
                              41.2%   58.8%     70.6%   29.4%     94.1%    5.9%          
 
 
         Chi Square            1.99              0.30              0.68                   
                             p=.369            p=.860            p=.954                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 55a:  46. As I read you a list of potential price increases for your local phone service at this business, please tell me if there is a monthly  
            price you think you would replace it with a cellular phone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
$25 increase            76       32      11      14       1      18       63      13               50      25       61      15       31      44  
                     30.2%    25.8%   36.7%   34.1%   25.0%   34.0%    34.6%   19.4%            31.4%   28.7%    30.3%   32.6%    55.4%   23.3%  
                              42.1%   14.5%   18.4%    1.3%   23.7%    82.9%   17.1%            65.8%   32.9%    80.3%   19.7%    40.8%   57.9%  
 
$50 increase            38       20       7       4       1       6       30       8               27      11       34       4       11      27  
                     15.1%    16.1%   23.3%    9.8%   25.0%   11.3%    16.5%   11.9%            17.0%   12.6%    16.9%    8.7%    19.6%   14.3%  
                              52.6%   18.4%   10.5%    2.6%   15.8%    78.9%   21.1%            71.1%   28.9%    89.5%   10.5%    28.9%   71.1%  
 
$100 increase           23       11       2       4       1       5       16       7               17       6       19       4        4      19  
                      9.1%     8.9%    6.7%    9.8%   25.0%    9.4%     8.8%   10.4%            10.7%    6.9%     9.5%    8.7%     7.1%   10.1%  
                              47.8%    8.7%   17.4%    4.3%   21.7%    69.6%   30.4%            73.9%   26.1%    82.6%   17.4%    17.4%   82.6%  
 
More than doubling      12        7       2       1               2        8       4                9       3       10       2        1      10  
current bill          4.8%     5.6%    6.7%    2.4%            3.8%     4.4%    6.0%             5.7%    3.4%     5.0%    4.3%     1.8%    5.3%  
                              58.3%   16.7%    8.3%           16.7%    66.7%   33.3%            75.0%   25.0%    83.3%   16.7%     8.3%   83.3%  
 
Wouldn't switch to      84       44       7      14              19       50      34               46      36       66      16        6      77  
cell phone           33.3%    35.5%   23.3%   34.1%           35.8%    27.5%   50.7%            28.9%   41.4%    32.8%   34.8%    10.7%   40.7%  
                              52.4%    8.3%   16.7%           22.6%    59.5%   40.5%            54.8%   42.9%    78.6%   19.0%     7.1%   91.7%  
 
Other                    5        5                                        2       1       2        3                2       1                3  
                      2.0%     4.0%                                     1.1%    1.5%   66.7%     1.9%             1.0%    2.2%             1.6%  
                             100.0%                                    40.0%   20.0%   40.0%    60.0%            40.0%   20.0%            60.0%  
 
Don't know/Refused      14        5       1       4       1       3       13               1        7       6        9       4        3       9  
                      5.6%     4.0%    3.3%    9.8%   25.0%    5.7%     7.1%           33.3%     4.4%    6.9%     4.5%    8.7%     5.4%    4.8%  
                              35.7%    7.1%   28.6%    7.1%   21.4%    92.9%            7.1%    50.0%   42.9%    64.3%   28.6%    21.4%   64.3%  
 
 
         Chi Square           19.70                                    88.37                     7.17             3.50            29.31           
                             p=.714                                   p=.001                   p=.306           p=.745           p=.001           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 55b:  46. As I read you a list of potential price increases for your local phone service  
            at this business, please tell me if there is a monthly price you think you would  
            replace it with a cellular phone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
$25 increase            76       36      40        52      24        73       3          
                     30.2%    27.9%   32.5%     27.7%   37.5%     31.1%   20.0%          
                              47.4%   52.6%     68.4%   31.6%     96.1%    3.9%          
 
$50 increase            38       24      14        27      11        35       2       1  
                     15.1%    18.6%   11.4%     14.4%   17.2%     14.9%   13.3%   50.0%  
                              63.2%   36.8%     71.1%   28.9%     92.1%    5.3%    2.6%  
 
$100 increase           23       11      12        18       5        20       2       1  
                      9.1%     8.5%    9.8%      9.6%    7.8%      8.5%   13.3%   50.0%  
                              47.8%   52.2%     78.3%   21.7%     87.0%    8.7%    4.3%  
 
More than doubling      12        6       6        11       1        11       1          
current bill          4.8%     4.7%    4.9%      5.9%    1.6%      4.7%    6.7%          
                              50.0%   50.0%     91.7%    8.3%     91.7%    8.3%          
 
Wouldn't switch to      84       44      40        65      19        77       7          
cell phone           33.3%    34.1%   32.5%     34.6%   29.7%     32.8%   46.7%          
                              52.4%   47.6%     77.4%   22.6%     91.7%    8.3%          
 
Other                    5        2       3         4       1         5                  
                      2.0%     1.6%    2.4%      2.1%    1.6%      2.1%                  
                              40.0%   60.0%     80.0%   20.0%    100.0%                  
 
Don't know/Refused      14        6       8        11       3        14                  
                      5.6%     4.7%    6.5%      5.9%    4.7%      6.0%                  
                              42.9%   57.1%     78.6%   21.4%    100.0%                  
 
 
         Chi Square            3.42              4.33              9.96                   
                             p=.754            p=.632            p=.620                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 56a:  47. In the past five years, have you replaced one or more of your additional phone lines at this business with another type of service?  
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      123       61      14      21       4      23       63      60       0       85      37       98      24       23      98  
 
 
Yes, one line            7        4       2                       1        4       3                6       1        5       2        1       6  
                      5.7%     6.6%   14.3%                    4.3%     6.3%    5.0%             7.1%    2.7%     5.1%    8.3%     4.3%    6.1%  
                              57.1%   28.6%                   14.3%    57.1%   42.9%            85.7%   14.3%    71.4%   28.6%    14.3%   85.7%  
 
No                     116       57      12      21       4      22       59      57               79      36       93      22       22      92  
                     94.3%    93.4%   85.7%  100.0%  100.0%   95.7%    93.7%   95.0%            92.9%   97.3%    94.9%   91.7%    95.7%   93.9%  
                              49.1%   10.3%   18.1%    3.4%   19.0%    50.9%   49.1%            68.1%   31.0%    80.2%   19.0%    19.0%   79.3%  
 
 
         Chi Square            3.60                                     0.10                     0.90             0.37             0.11           
                             p=.463                                   p=.949                   p=.342           p=.542           p=.743           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 56b:  47. In the past five years, have you replaced one or more of your additional phone  
            lines at this business with another type of service?  
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      123       62      61        95      28       108      13       2  
 
 
Yes, one line            7        6       1         3       4         6       1          
                      5.7%     9.7%    1.6%      3.2%   14.3%      5.6%    7.7%          
                              85.7%   14.3%     42.9%   57.1%     85.7%   14.3%          
 
No                     116       56      60        92      24       102      12       2  
                     94.3%    90.3%   98.4%     96.8%   85.7%     94.4%   92.3%  100.0%  
                              48.3%   51.7%     79.3%   20.7%     87.9%   10.3%    1.7%  
 
 
         Chi Square            3.70              4.99              0.22                   
                             p=.054            p=.026            p=.895                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 57a:  48. As I read the following list, please tell me with which of these types of service did you replace any of your additional telephone  
            lines. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES        7        4       2       0       0       1        4       3       0        6       1        5       2        1       6  
 
 
Cellular phone(s)        1        1                                                1                1                1                        1  
                     14.3%    25.0%                                            33.3%            16.7%            20.0%                    16.7%  
                             100.0%                                           100.0%           100.0%           100.0%                   100.0%  
 
Internet over cable      1                1                                1                        1                        1                1  
                     14.3%            50.0%                            25.0%                    16.7%                    50.0%            16.7%  
                                     100.0%                           100.0%                   100.0%                   100.0%           100.0%  
 
Internet over            1                                        1        1                        1                1                        1  
satellite            14.3%                                   100.0%    25.0%                    16.7%            20.0%                    16.7%  
                                                             100.0%   100.0%                   100.0%           100.0%                   100.0%  
 
VOIP                     1        1                                                1                1                1                        1  
                     14.3%    25.0%                                            33.3%            16.7%            20.0%                    16.7%  
                             100.0%                                           100.0%           100.0%           100.0%                   100.0%  
 
Other                    3        2       1                                2       1                2       1        2       1        1       2  
                     42.9%    50.0%   50.0%                            50.0%   33.3%            33.3%  100.0%    40.0%   50.0%   100.0%   33.3%  
                              66.7%   33.3%                            66.7%   33.3%            66.7%   33.3%    66.7%   33.3%    33.3%   66.7%  
 
 
         Chi Square           10.50                                     4.28                     1.56             3.73             1.56           
                             p=.839                                   p=.831                   p=.817           p=.443           p=.817           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 57b:  48. As I read the following list, please tell me with which of these types of  
            service did you replace any of your additional telephone lines. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES        7        6       1         3       4         6       1       0  
 
 
Cellular phone(s)        1        1                 1                 1                  
                     14.3%    16.7%             33.3%             16.7%                  
                             100.0%            100.0%            100.0%                  
 
Internet over cable      1        1                         1         1                  
                     14.3%    16.7%                     25.0%     16.7%                  
                             100.0%                    100.0%    100.0%                  
 
Internet over            1        1                         1                 1          
satellite            14.3%    16.7%                     25.0%            100.0%          
                             100.0%                    100.0%            100.0%          
 
VOIP                     1        1                 1                 1                  
                     14.3%    16.7%             33.3%             16.7%                  
                             100.0%            100.0%            100.0%                  
 
Other                    3        2       1         1       2         3                  
                     42.9%    33.3%  100.0%     33.3%   50.0%     50.0%                  
                              66.7%   33.3%     33.3%   66.7%    100.0%                  
 
 
         Chi Square            1.56              4.28              7.00                   
                             p=.817            p=.370            p=.537                   
 
 
 
                                Ciruli Associates - July 2006 



 
             COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 58:  49-51. Telephone features and preferences.   
 
 
 
                                         Telephone features and preferences           
                               ------------------------------------------------------ 
                                Strongly   Somewhat   Somewhat   Strongly             
                     TOTAL        Agree      Agree    Disagree   Disagree  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
I prefer receiving     252           139         53         29         22          9  
one bill            100.0%         55.2%      21.0%      11.5%       8.7%       3.6%  
 
Prefer to talk on      252             7         15         85        114         31  
cell phone vs. trad 100.0%          2.8%       6.0%      33.7%      45.2%      12.3%  
 
Prefer VOIP            252            20         20         37         70        105  
over traditional    100.0%          7.9%       7.9%      14.7%      27.8%      41.7%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 59a:  49-51. Telephone features and preferences. 
            49. I prefer the convenience of receiving one bill each month from one 
            company or all my communications services... 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree         139       68      15      22       1      33       97      41       1       82      55      111      25       30     106  
                     55.2%    54.8%   50.0%   53.7%   25.0%   62.3%    53.3%   61.2%   33.3%    51.6%   63.2%    55.2%   54.3%    53.6%   56.1%  
                              48.9%   10.8%   15.8%    0.7%   23.7%    69.8%   29.5%    0.7%    59.0%   39.6%    79.9%   18.0%    21.6%   76.3%  
 
Somewhat agree          53       26       9      10       1       7       41      11       1       37      14       40      12        8      43  
                     21.0%    21.0%   30.0%   24.4%   25.0%   13.2%    22.5%   16.4%   33.3%    23.3%   16.1%    19.9%   26.1%    14.3%   22.8%  
                              49.1%   17.0%   18.9%    1.9%   13.2%    77.4%   20.8%    1.9%    69.8%   26.4%    75.5%   22.6%    15.1%   81.1%  
 
Somewhat disagree       29       13       5       6       1       4       20       8       1       22       6       23       5        7      21  
                     11.5%    10.5%   16.7%   14.6%   25.0%    7.5%    11.0%   11.9%   33.3%    13.8%    6.9%    11.4%   10.9%    12.5%   11.1%  
                              44.8%   17.2%   20.7%    3.4%   13.8%    69.0%   27.6%    3.4%    75.9%   20.7%    79.3%   17.2%    24.1%   72.4%  
 
Strongly disagree       22       13       1       2       1       5       18       4               15       7       19       3        9      13  
                      8.7%    10.5%    3.3%    4.9%   25.0%    9.4%     9.9%    6.0%             9.4%    8.0%     9.5%    6.5%    16.1%    6.9%  
                              59.1%    4.5%    9.1%    4.5%   22.7%    81.8%   18.2%            68.2%   31.8%    86.4%   13.6%    40.9%   59.1%  
 
Don't know               9        4               1               4        6       3                3       5        8       1        2       6  
                      3.6%     3.2%            2.4%            7.5%     3.3%    4.5%             1.9%    5.7%     4.0%    2.2%     3.6%    3.2%  
                              44.4%           11.1%           44.4%    66.7%   33.3%            33.3%   55.6%    88.9%   11.1%    22.2%   66.7%  
 
 
         Chi Square           13.88                                     4.63                     7.84             1.39             5.70           
                             p=.607                                   p=.797                   p=.097           p=.845           p=.223           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 59b:  49-51. Telephone features and preferences. 
            49. I prefer the convenience of receiving one bill each month from one 
            company or all my communications services... 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree         139       65      74       100      39       129       8       2  
                     55.2%    50.4%   60.2%     53.2%   60.9%     54.9%   53.3%  100.0%  
                              46.8%   53.2%     71.9%   28.1%     92.8%    5.8%    1.4%  
 
Somewhat agree          53       30      23        41      12        48       5          
                     21.0%    23.3%   18.7%     21.8%   18.8%     20.4%   33.3%          
                              56.6%   43.4%     77.4%   22.6%     90.6%    9.4%          
 
Somewhat disagree       29       16      13        20       9        27       2          
                     11.5%    12.4%   10.6%     10.6%   14.1%     11.5%   13.3%          
                              55.2%   44.8%     69.0%   31.0%     93.1%    6.9%          
 
Strongly disagree       22       13       9        19       3        22                  
                      8.7%    10.1%    7.3%     10.1%    4.7%      9.4%                  
                              59.1%   40.9%     86.4%   13.6%    100.0%                  
 
Don't know               9        5       4         8       1         9                  
                      3.6%     3.9%    3.3%      4.3%    1.6%      3.8%                  
                              55.6%   44.4%     88.9%   11.1%    100.0%                  
 
 
         Chi Square            2.51              3.79              4.80                   
                             p=.642            p=.435            p=.779                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 60a:  49-51. Telephone features and preferences. 
            50. I prefer to talk on a cellular phone rather than a traditional 
            telephone. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree           7        3       1       1               2        6       1                4       3        5       2        3       4  
                      2.8%     2.4%    3.3%    2.4%            3.8%     3.3%    1.5%             2.5%    3.4%     2.5%    4.3%     5.4%    2.1%  
                              42.9%   14.3%   14.3%           28.6%    85.7%   14.3%            57.1%   42.9%    71.4%   28.6%    42.9%   57.1%  
 
Somewhat agree          15        8       1       5               1        8       5       2        9       4       10       3        2      10  
                      6.0%     6.5%    3.3%   12.2%            1.9%     4.4%    7.5%   66.7%     5.7%    4.6%     5.0%    6.5%     3.6%    5.3%  
                              53.3%    6.7%   33.3%            6.7%    53.3%   33.3%   13.3%    60.0%   26.7%    66.7%   20.0%    13.3%   66.7%  
 
Somewhat disagree       85       45       8      13       3      16       62      22       1       55      29       69      14       24      59  
                     33.7%    36.3%   26.7%   31.7%   75.0%   30.2%    34.1%   32.8%   33.3%    34.6%   33.3%    34.3%   30.4%    42.9%   31.2%  
                              52.9%    9.4%   15.3%    3.5%   18.8%    72.9%   25.9%    1.2%    64.7%   34.1%    81.2%   16.5%    28.2%   69.4%  
 
Strongly disagree      114       58      14      17       1      24       82      32               70      42       95      19       17      96  
                     45.2%    46.8%   46.7%   41.5%   25.0%   45.3%    45.1%   47.8%            44.0%   48.3%    47.3%   41.3%    30.4%   50.8%  
                              50.9%   12.3%   14.9%    0.9%   21.1%    71.9%   28.1%            61.4%   36.8%    83.3%   16.7%    14.9%   84.2%  
 
Don't know              31       10       6       5              10       24       7               21       9       22       8       10      20  
                     12.3%     8.1%   20.0%   12.2%           18.9%    13.2%   10.4%            13.2%   10.3%    10.9%   17.4%    17.9%   10.6%  
                              32.3%   19.4%   16.1%           32.3%    77.4%   22.6%            67.7%   29.0%    71.0%   25.8%    32.3%   64.5%  
 
 
         Chi Square           14.33                                    22.38                     0.92             2.36             9.36           
                             p=.574                                   p=.004                   p=.922           p=.669           p=.053           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 60b:  49-51. Telephone features and preferences. 
            50. I prefer to talk on a cellular phone rather than a traditional 
            telephone. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree           7        3       4         6       1         7                  
                      2.8%     2.3%    3.3%      3.2%    1.6%      3.0%                  
                              42.9%   57.1%     85.7%   14.3%    100.0%                  
 
Somewhat agree          15        7       8        11       4        15                  
                      6.0%     5.4%    6.5%      5.9%    6.3%      6.4%                  
                              46.7%   53.3%     73.3%   26.7%    100.0%                  
 
Somewhat disagree       85       40      45        63      22        79       5       1  
                     33.7%    31.0%   36.6%     33.5%   34.4%     33.6%   33.3%   50.0%  
                              47.1%   52.9%     74.1%   25.9%     92.9%    5.9%    1.2%  
 
Strongly disagree      114       59      55        85      29       104       9       1  
                     45.2%    45.7%   44.7%     45.2%   45.3%     44.3%   60.0%   50.0%  
                              51.8%   48.2%     74.6%   25.4%     91.2%    7.9%    0.9%  
 
Don't know              31       20      11        23       8        30       1          
                     12.3%    15.5%    8.9%     12.2%   12.5%     12.8%    6.7%          
                              64.5%   35.5%     74.2%   25.8%     96.8%    3.2%          
 
 
         Chi Square            3.12              0.48              3.21                   
                             p=.539            p=.975            p=.921                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 61a:  49-51. Telephone features and preferences. 
            51. I prefer Voice Over Internet Protocol instead of traditional 
            telephone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree          20        7       4       3               6       13       6       1       11       8       15       4        2      17  
                      7.9%     5.6%   13.3%    7.3%           11.3%     7.1%    9.0%   33.3%     6.9%    9.2%     7.5%    8.7%     3.6%    9.0%  
                              35.0%   20.0%   15.0%           30.0%    65.0%   30.0%    5.0%    55.0%   40.0%    75.0%   20.0%    10.0%   85.0%  
 
Somewhat agree          20       15       1       2               2       14       6               19       1       16       4        6      13  
                      7.9%    12.1%    3.3%    4.9%            3.8%     7.7%    9.0%            11.9%    1.1%     8.0%    8.7%    10.7%    6.9%  
                              75.0%    5.0%   10.0%           10.0%    70.0%   30.0%            95.0%    5.0%    80.0%   20.0%    30.0%   65.0%  
 
Somewhat disagree       37       22       3       8       1       3       30       7               24      13       31       6        2      35  
                     14.7%    17.7%   10.0%   19.5%   25.0%    5.7%    16.5%   10.4%            15.1%   14.9%    15.4%   13.0%     3.6%   18.5%  
                              59.5%    8.1%   21.6%    2.7%    8.1%    81.1%   18.9%            64.9%   35.1%    83.8%   16.2%     5.4%   94.6%  
 
Strongly disagree       70       29       9      16              16       53      17               38      32       58      12       14      56  
                     27.8%    23.4%   30.0%   39.0%           30.2%    29.1%   25.4%            23.9%   36.8%    28.9%   26.1%    25.0%   29.6%  
                              41.4%   12.9%   22.9%           22.9%    75.7%   24.3%            54.3%   45.7%    82.9%   17.1%    20.0%   80.0%  
 
Don't know             105       51      13      12       3      26       72      31       2       67      33       81      20       32      68  
                     41.7%    41.1%   43.3%   29.3%   75.0%   49.1%    39.6%   46.3%   66.7%    42.1%   37.9%    40.3%   43.5%    57.1%   36.0%  
                              48.6%   12.4%   11.4%    2.9%   24.8%    68.6%   29.5%    1.9%    63.8%   31.4%    77.1%   19.0%    30.5%   64.8%  
 
 
         Chi Square           20.91                                     6.75                    11.97             0.43            13.91           
                             p=.182                                   p=.564                   p=.018           p=.980           p=.008           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 61b:  49-51. Telephone features and preferences. 
            51. I prefer Voice Over Internet Protocol instead of traditional 
            telephone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree          20       10      10        16       4        17       3          
                      7.9%     7.8%    8.1%      8.5%    6.3%      7.2%   20.0%          
                              50.0%   50.0%     80.0%   20.0%     85.0%   15.0%          
 
Somewhat agree          20       15       5        15       5        18       2          
                      7.9%    11.6%    4.1%      8.0%    7.8%      7.7%   13.3%          
                              75.0%   25.0%     75.0%   25.0%     90.0%   10.0%          
 
Somewhat disagree       37       22      15        31       6        35       1       1  
                     14.7%    17.1%   12.2%     16.5%    9.4%     14.9%    6.7%   50.0%  
                              59.5%   40.5%     83.8%   16.2%     94.6%    2.7%    2.7%  
 
Strongly disagree       70       37      33        50      20        65       4       1  
                     27.8%    28.7%   26.8%     26.6%   31.3%     27.7%   26.7%   50.0%  
                              52.9%   47.1%     71.4%   28.6%     92.9%    5.7%    1.4%  
 
Don't know             105       45      60        76      29       100       5          
                     41.7%    34.9%   48.8%     40.4%   45.3%     42.6%   33.3%          
                              42.9%   57.1%     72.4%   27.6%     95.2%    4.8%          
 
 
         Chi Square            8.56              2.60              7.64                   
                             p=.073            p=.627            p=.469                   
 
 
 
                                Ciruli Associates - July 2006 



 
             COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 62:  52-57. PUC policy.   
 
 
 
                                                     PUC Policy                       
                               ------------------------------------------------------ 
                                Strongly   Somewhat   Somewhat   Strongly             
                     TOTAL        Agree      Agree    Disagree   Disagree  Don't know 
                     -----     ---------- ---------- ---------- ---------- ---------- 
 
Regulate prices for    252            73         62         34         56         27  
all tel services    100.0%         29.0%      24.6%      13.5%      22.2%      10.7%  
 
Regulate basic local   252            90         71         35         34         22  
telephone service   100.0%         35.7%      28.2%      13.9%      13.5%       8.7%  
 
Regulate telephone     252           120         75         19         25         13  
service quality     100.0%         47.6%      29.8%       7.5%       9.9%       5.2%  
 
Receive and address    252           151         61         14         13         13  
customer complaints 100.0%         59.9%      24.2%       5.6%       5.2%       5.2%  
 
Ensure telephone       252           218         20          5          7          2  
access to 911       100.0%         86.5%       7.9%       2.0%       2.8%       0.8%  
 
Ensure basic is        252           176         37         13         19          7  
available to all    100.0%         69.8%      14.7%       5.2%       7.5%       2.8%  
 
 
 
                           Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 63a:  52-57. PUC policy. 
            52. Regulate prices for all telephone services, including local 
            service, including long distance service and calling features. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree          73       35       5      13              20       50      22       1       44      28       60      12       20      50  
                     29.0%    28.2%   16.7%   31.7%           37.7%    27.5%   32.8%   33.3%    27.7%   32.2%    29.9%   26.1%    35.7%   26.5%  
                              47.9%    6.8%   17.8%           27.4%    68.5%   30.1%    1.4%    60.3%   38.4%    82.2%   16.4%    27.4%   68.5%  
 
Somewhat agree          62       31       9       8       2      12       43      19               38      23       52      10       13      49  
                     24.6%    25.0%   30.0%   19.5%   50.0%   22.6%    23.6%   28.4%            23.9%   26.4%    25.9%   21.7%    23.2%   25.9%  
                              50.0%   14.5%   12.9%    3.2%   19.4%    69.4%   30.6%            61.3%   37.1%    83.9%   16.1%    21.0%   79.0%  
 
Somewhat disagree       34       17       5       7               5       23      10       1       25       8       25       7        5      28  
                     13.5%    13.7%   16.7%   17.1%            9.4%    12.6%   14.9%   33.3%    15.7%    9.2%    12.4%   15.2%     8.9%   14.8%  
                              50.0%   14.7%   20.6%           14.7%    67.6%   29.4%    2.9%    73.5%   23.5%    73.5%   20.6%    14.7%   82.4%  
 
Strongly disagree       56       29       7       9       2       9       49       7               39      16       43      12       12      42  
                     22.2%    23.4%   23.3%   22.0%   50.0%   17.0%    26.9%   10.4%            24.5%   18.4%    21.4%   26.1%    21.4%   22.2%  
                              51.8%   12.5%   16.1%    3.6%   16.1%    87.5%   12.5%            69.6%   28.6%    76.8%   21.4%    21.4%   75.0%  
 
Don't know              27       12       4       4               7       17       9       1       13      12       21       5        6      20  
                     10.7%     9.7%   13.3%    9.8%           13.2%     9.3%   13.4%   33.3%     8.2%   13.8%    10.4%   10.9%    10.7%   10.6%  
                              44.4%   14.8%   14.8%           25.9%    63.0%   33.3%    3.7%    48.1%   44.4%    77.8%   18.5%    22.2%   74.1%  
 
 
         Chi Square           11.22                                    11.65                     5.02             1.04             2.55           
                             p=.796                                   p=.168                   p=.286           p=.904           p=.636           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 63b:  52-57. PUC policy. 
            52. Regulate prices for all telephone services, including local 
            service, including long distance service and calling features. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree          73       35      38        53      20        69       3       1  
                     29.0%    27.1%   30.9%     28.2%   31.3%     29.4%   20.0%   50.0%  
                              47.9%   52.1%     72.6%   27.4%     94.5%    4.1%    1.4%  
 
Somewhat agree          62       28      34        44      18        60       2          
                     24.6%    21.7%   27.6%     23.4%   28.1%     25.5%   13.3%          
                              45.2%   54.8%     71.0%   29.0%     96.8%    3.2%          
 
Somewhat disagree       34       18      16        27       7        29       4       1  
                     13.5%    14.0%   13.0%     14.4%   10.9%     12.3%   26.7%   50.0%  
                              52.9%   47.1%     79.4%   20.6%     85.3%   11.8%    2.9%  
 
Strongly disagree       56       41      15        47       9        52       4          
                     22.2%    31.8%   12.2%     25.0%   14.1%     22.1%   26.7%          
                              73.2%   26.8%     83.9%   16.1%     92.9%    7.1%          
 
Don't know              27        7      20        17      10        25       2          
                     10.7%     5.4%   16.3%      9.0%   15.6%     10.6%   13.3%          
                              25.9%   74.1%     63.0%   37.0%     92.6%    7.4%          
 
 
         Chi Square           19.02              5.50              7.11                   
                             p=.001            p=.239            p=.525                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 64a:  52-57. PUC policy. 
            53. Regulate prices for basic local telephone service. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree          90       46       5      14       2      23       67      22       1       56      33       74      15       23      64  
                     35.7%    37.1%   16.7%   34.1%   50.0%   43.4%    36.8%   32.8%   33.3%    35.2%   37.9%    36.8%   32.6%    41.1%   33.9%  
                              51.1%    5.6%   15.6%    2.2%   25.6%    74.4%   24.4%    1.1%    62.2%   36.7%    82.2%   16.7%    25.6%   71.1%  
 
Somewhat agree          71       38      10      11       1      11       45      25       1       48      21       57      11       11      58  
                     28.2%    30.6%   33.3%   26.8%   25.0%   20.8%    24.7%   37.3%   33.3%    30.2%   24.1%    28.4%   23.9%    19.6%   30.7%  
                              53.5%   14.1%   15.5%    1.4%   15.5%    63.4%   35.2%    1.4%    67.6%   29.6%    80.3%   15.5%    15.5%   81.7%  
 
Somewhat disagree       35       14       6       5       1       9       28       7               25      10       27       8        8      27  
                     13.9%    11.3%   20.0%   12.2%   25.0%   17.0%    15.4%   10.4%            15.7%   11.5%    13.4%   17.4%    14.3%   14.3%  
                              40.0%   17.1%   14.3%    2.9%   25.7%    80.0%   20.0%            71.4%   28.6%    77.1%   22.9%    22.9%   77.1%  
 
Strongly disagree       34       15       8       7               4       28       6               23      10       23      11        8      25  
                     13.5%    12.1%   26.7%   17.1%            7.5%    15.4%    9.0%            14.5%   11.5%    11.4%   23.9%    14.3%   13.2%  
                              44.1%   23.5%   20.6%           11.8%    82.4%   17.6%            67.6%   29.4%    67.6%   32.4%    23.5%   73.5%  
 
Don't know              22       11       1       4               6       14       7       1        7      13       20       1        6      15  
                      8.7%     8.9%    3.3%    9.8%           11.3%     7.7%   10.4%   33.3%     4.4%   14.9%    10.0%    2.2%    10.7%    7.9%  
                              50.0%    4.5%   18.2%           27.3%    63.6%   31.8%    4.5%    31.8%   59.1%    90.9%    4.5%    27.3%   68.2%  
 
 
         Chi Square           16.26                                     8.73                     9.61             7.76             2.93           
                             p=.435                                   p=.366                   p=.048           p=.101           p=.570           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 64b:  52-57. PUC policy. 
            53. Regulate prices for basic local telephone service. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree          90       47      43        65      25        85       4       1  
                     35.7%    36.4%   35.0%     34.6%   39.1%     36.2%   26.7%   50.0%  
                              52.2%   47.8%     72.2%   27.8%     94.4%    4.4%    1.1%  
 
Somewhat agree          71       34      37        55      16        66       4       1  
                     28.2%    26.4%   30.1%     29.3%   25.0%     28.1%   26.7%   50.0%  
                              47.9%   52.1%     77.5%   22.5%     93.0%    5.6%    1.4%  
 
Somewhat disagree       35       22      13        27       8        33       2          
                     13.9%    17.1%   10.6%     14.4%   12.5%     14.0%   13.3%          
                              62.9%   37.1%     77.1%   22.9%     94.3%    5.7%          
 
Strongly disagree       34       21      13        28       6        31       3          
                     13.5%    16.3%   10.6%     14.9%    9.4%     13.2%   20.0%          
                              61.8%   38.2%     82.4%   17.6%     91.2%    8.8%          
 
Don't know              22        5      17        13       9        20       2          
                      8.7%     3.9%   13.8%      6.9%   14.1%      8.5%   13.3%          
                              22.7%   77.3%     59.1%   40.9%     90.9%    9.1%          
 
 
         Chi Square           10.91              4.57              2.42                   
                             p=.028            p=.335            p=.966                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 65a:  52-57. PUC policy. 
            54. Regulate telephone service quality issues. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree         120       63      14      20       1      22       79      40       1       75      44       93      26       26      91  
                     47.6%    50.8%   46.7%   48.8%   25.0%   41.5%    43.4%   59.7%   33.3%    47.2%   50.6%    46.3%   56.5%    46.4%   48.1%  
                              52.5%   11.7%   16.7%    0.8%   18.3%    65.8%   33.3%    0.8%    62.5%   36.7%    77.5%   21.7%    21.7%   75.8%  
 
Somewhat agree          75       35      10      11       1      18       56      18       1       49      24       67       6       14      58  
                     29.8%    28.2%   33.3%   26.8%   25.0%   34.0%    30.8%   26.9%   33.3%    30.8%   27.6%    33.3%   13.0%    25.0%   30.7%  
                              46.7%   13.3%   14.7%    1.3%   24.0%    74.7%   24.0%    1.3%    65.3%   32.0%    89.3%    8.0%    18.7%   77.3%  
 
Somewhat disagree       19       11       1       3       1       3       14       4       1       12       6       13       4        4      14  
                      7.5%     8.9%    3.3%    7.3%   25.0%    5.7%     7.7%    6.0%   33.3%     7.5%    6.9%     6.5%    8.7%     7.1%    7.4%  
                              57.9%    5.3%   15.8%    5.3%   15.8%    73.7%   21.1%    5.3%    63.2%   31.6%    68.4%   21.1%    21.1%   73.7%  
 
Strongly disagree       25        8       4       7       1       5       22       3               16       8       18       7        7      18  
                      9.9%     6.5%   13.3%   17.1%   25.0%    9.4%    12.1%    4.5%            10.1%    9.2%     9.0%   15.2%    12.5%    9.5%  
                              32.0%   16.0%   28.0%    4.0%   20.0%    88.0%   12.0%            64.0%   32.0%    72.0%   28.0%    28.0%   72.0%  
 
Don't know              13        7       1                       5       11       2                7       5       10       3        5       8  
                      5.2%     5.6%    3.3%                    9.4%     6.0%    3.0%             4.4%    5.7%     5.0%    6.5%     8.9%    4.2%  
                              53.8%    7.7%                   38.5%    84.6%   15.4%            53.8%   38.5%    76.9%   23.1%    38.5%   61.5%  
 
 
         Chi Square           14.03                                    10.20                     0.62             7.92             2.68           
                             p=.596                                   p=.251                   p=.961           p=.094           p=.613           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 65b:  52-57. PUC policy. 
            54. Regulate telephone service quality issues. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree         120       59      61        84      36       115       4       1  
                     47.6%    45.7%   49.6%     44.7%   56.3%     48.9%   26.7%   50.0%  
                              49.2%   50.8%     70.0%   30.0%     95.8%    3.3%    0.8%  
 
Somewhat agree          75       32      43        56      19        67       7       1  
                     29.8%    24.8%   35.0%     29.8%   29.7%     28.5%   46.7%   50.0%  
                              42.7%   57.3%     74.7%   25.3%     89.3%    9.3%    1.3%  
 
Somewhat disagree       19       15       4        17       2        17       2          
                      7.5%    11.6%    3.3%      9.0%    3.1%      7.2%   13.3%          
                              78.9%   21.1%     89.5%   10.5%     89.5%   10.5%          
 
Strongly disagree       25       18       7        21       4        24       1          
                      9.9%    14.0%    5.7%     11.2%    6.3%     10.2%    6.7%          
                              72.0%   28.0%     84.0%   16.0%     96.0%    4.0%          
 
Don't know              13        5       8        10       3        12       1          
                      5.2%     3.9%    6.5%      5.3%    4.7%      5.1%    6.7%          
                              38.5%   61.5%     76.9%   23.1%     92.3%    7.7%          
 
 
         Chi Square           13.41              4.76              4.71                   
                             p=.009            p=.313            p=.788                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 66a:  52-57. PUC policy. 
            55. Receive and address customer complaints. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree         151       76      16      23       4      32      104      46       1       95      54      119      30       31     116  
                     59.9%    61.3%   53.3%   56.1%  100.0%   60.4%    57.1%   68.7%   33.3%    59.7%   62.1%    59.2%   65.2%    55.4%   61.4%  
                              50.3%   10.6%   15.2%    2.6%   21.2%    68.9%   30.5%    0.7%    62.9%   35.8%    78.8%   19.9%    20.5%   76.8%  
 
Somewhat agree          61       30      10      10              11       49      11       1       41      17       51       8       17      42  
                     24.2%    24.2%   33.3%   24.4%           20.8%    26.9%   16.4%   33.3%    25.8%   19.5%    25.4%   17.4%    30.4%   22.2%  
                              49.2%   16.4%   16.4%           18.0%    80.3%   18.0%    1.6%    67.2%   27.9%    83.6%   13.1%    27.9%   68.9%  
 
Somewhat disagree       14        5       2       4               3       10       4               10       4       13       1        2      12  
                      5.6%     4.0%    6.7%    9.8%            5.7%     5.5%    6.0%             6.3%    4.6%     6.5%    2.2%     3.6%    6.3%  
                              35.7%   14.3%   28.6%           21.4%    71.4%   28.6%            71.4%   28.6%    92.9%    7.1%    14.3%   85.7%  
 
Strongly disagree       13        4       2       3               4        9       4                6       7        9       4        3      10  
                      5.2%     3.2%    6.7%    7.3%            7.5%     4.9%    6.0%             3.8%    8.0%     4.5%    8.7%     5.4%    5.3%  
                              30.8%   15.4%   23.1%           30.8%    69.2%   30.8%            46.2%   53.8%    69.2%   30.8%    23.1%   76.9%  
 
Don't know              13        9               1               3       10       2       1        7       5        9       3        3       9  
                      5.2%     7.3%            2.4%            5.7%     5.5%    3.0%   33.3%     4.4%    5.7%     4.5%    6.5%     5.4%    4.8%  
                              69.2%            7.7%           23.1%    76.9%   15.4%    7.7%    53.8%   38.5%    69.2%   23.1%    23.1%   69.2%  
 
 
         Chi Square           11.42                                     9.49                     3.41             4.03             2.06           
                             p=.783                                   p=.302                   p=.491           p=.402           p=.724           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 66b:  52-57. PUC policy. 
            55. Receive and address customer complaints. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree         151       74      77       107      44       139      11       1  
                     59.9%    57.4%   62.6%     56.9%   68.8%     59.1%   73.3%   50.0%  
                              49.0%   51.0%     70.9%   29.1%     92.1%    7.3%    0.7%  
 
Somewhat agree          61       34      27        46      15        59       2          
                     24.2%    26.4%   22.0%     24.5%   23.4%     25.1%   13.3%          
                              55.7%   44.3%     75.4%   24.6%     96.7%    3.3%          
 
Somewhat disagree       14        8       6        13       1        12       1       1  
                      5.6%     6.2%    4.9%      6.9%    1.6%      5.1%    6.7%   50.0%  
                              57.1%   42.9%     92.9%    7.1%     85.7%    7.1%    7.1%  
 
Strongly disagree       13        8       5        12       1        13                  
                      5.2%     6.2%    4.1%      6.4%    1.6%      5.5%                  
                              61.5%   38.5%     92.3%    7.7%    100.0%                  
 
Don't know              13        5       8        10       3        12       1          
                      5.2%     3.9%    6.5%      5.3%    4.7%      5.1%    6.7%          
                              38.5%   61.5%     76.9%   23.1%     92.3%    7.7%          
 
 
         Chi Square            2.39              5.79             10.14                   
                             p=.664            p=.216            p=.255                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 67a:  52-57. PUC policy. 
            56. Ensure that telephone customers have access to 911. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree         218      107      27      33       4      47      155      60       3      139      75      175      38       52     160  
                     86.5%    86.3%   90.0%   80.5%  100.0%   88.7%    85.2%   89.6%  100.0%    87.4%   86.2%    87.1%   82.6%    92.9%   84.7%  
                              49.1%   12.4%   15.1%    1.8%   21.6%    71.1%   27.5%    1.4%    63.8%   34.4%    80.3%   17.4%    23.9%   73.4%  
 
Somewhat agree          20       11       2       4               3       17       3               12       6       17       3        3      16  
                      7.9%     8.9%    6.7%    9.8%            5.7%     9.3%    4.5%             7.5%    6.9%     8.5%    6.5%     5.4%    8.5%  
                              55.0%   10.0%   20.0%           15.0%    85.0%   15.0%            60.0%   30.0%    85.0%   15.0%    15.0%   80.0%  
 
Somewhat disagree        5        2               1               2        3       2                4       1        4       1                5  
                      2.0%     1.6%            2.4%            3.8%     1.6%    3.0%             2.5%    1.1%     2.0%    2.2%             2.6%  
                              40.0%           20.0%           40.0%    60.0%   40.0%            80.0%   20.0%    80.0%   20.0%           100.0%  
 
Strongly disagree        7        2       1       3               1        5       2                4       3        4       3        1       6  
                      2.8%     1.6%    3.3%    7.3%            1.9%     2.7%    3.0%             2.5%    3.4%     2.0%    6.5%     1.8%    3.2%  
                              28.6%   14.3%   42.9%           14.3%    71.4%   28.6%            57.1%   42.9%    57.1%   42.9%    14.3%   85.7%  
 
Don't know               2        2                                        2                                2        1       1                2  
                      0.8%     1.6%                                     1.1%                             2.3%     0.5%    2.2%             1.1%  
                             100.0%                                   100.0%                           100.0%    50.0%   50.0%           100.0%  
 
 
         Chi Square            9.03                                     3.24                     4.39             4.28             3.24           
                             p=.912                                   p=.919                   p=.356           p=.370           p=.519           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 67b:  52-57. PUC policy. 
            56. Ensure that telephone customers have access to 911. 

                                                                                         

Strongly agree         218      106     112       157      61       205      12       1  

         Chi Square            4.91              7.58             13.36                   
                             p=.297            p=.108            p=.100                   

 
 
 

                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 

                     86.5%    82.2%   91.1%     83.5%   95.3%     87.2%   80.0%   50.0%  
                              48.6%   51.4%     72.0%   28.0%     94.0%    5.5%    0.5%  
 
Somewhat agree          20       13       7        19       1        17       2       1  
                      7.9%    10.1%    5.7%     10.1%    1.6%      7.2%   13.3%   50.0%  
                              65.0%   35.0%     95.0%    5.0%     85.0%   10.0%    5.0%  
 
Somewhat disagree        5        4       1         5                 5                  
                      2.0%     3.1%    0.8%      2.7%              2.1%                  
                              80.0%   20.0%    100.0%            100.0%                  
 
Strongly disagree        7        5       2         5       2         7                  
                      2.8%     3.9%    1.6%      2.7%    3.1%      3.0%                  
                              71.4%   28.6%     71.4%   28.6%    100.0%                  
 
Don't know               2        1       1         2                 1       1          
                      0.8%     0.8%    0.8%      1.1%              0.4%    6.7%          
                              50.0%   50.0%    100.0%             50.0%   50.0%          
 
 

 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 68a:  52-57. PUC policy. 
            57. Ensure basic universal telephone service is available to all 
            Colorado customers at an affordable rate. 
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Strongly agree         176       88      21      25       4      38      124      50       2      112      61      142      32       44     126  

Somewhat agree          37       19       5       6               7       27       9       1       25      10       28       7        6      30  

Don't know               7        3               2               2        5       2                1       5        7                1       6  

                     69.8%    71.0%   70.0%   61.0%  100.0%   71.7%    68.1%   74.6%   66.7%    70.4%   70.1%    70.6%   69.6%    78.6%   66.7%  
                              50.0%   11.9%   14.2%    2.3%   21.6%    70.5%   28.4%    1.1%    63.6%   34.7%    80.7%   18.2%    25.0%   71.6%  
 

                     14.7%    15.3%   16.7%   14.6%           13.2%    14.8%   13.4%   33.3%    15.7%   11.5%    13.9%   15.2%    10.7%   15.9%  
                              51.4%   13.5%   16.2%           18.9%    73.0%   24.3%    2.7%    67.6%   27.0%    75.7%   18.9%    16.2%   81.1%  
 
Somewhat disagree       13        5       2       2               4       10       3               11       2        9       4        3      10  
                      5.2%     4.0%    6.7%    4.9%            7.5%     5.5%    4.5%             6.9%    2.3%     4.5%    8.7%     5.4%    5.3%  
                              38.5%   15.4%   15.4%           30.8%    76.9%   23.1%            84.6%   15.4%    69.2%   30.8%    23.1%   76.9%  
 
Strongly disagree       19        9       2       6               2       16       3               10       9       15       3        2      17  
                      7.5%     7.3%    6.7%   14.6%            3.8%     8.8%    4.5%             6.3%   10.3%     7.5%    6.5%     3.6%    9.0%  
                              47.4%   10.5%   31.6%           10.5%    84.2%   15.8%            52.6%   47.4%    78.9%   15.8%    10.5%   89.5%  
 

                      2.8%     2.4%            4.9%            3.8%     2.7%    3.0%             0.6%    5.7%     3.5%             1.8%    3.2%  
                              42.9%           28.6%           28.6%    71.4%   28.6%            14.3%   71.4%   100.0%            14.3%   85.7%  
 
 
         Chi Square            8.97                                     2.87                    10.22             2.96             3.60           
                             p=.915                                   p=.942                   p=.037           p=.564           p=.464           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 68b:  52-57. PUC policy. 
            57. Ensure basic universal telephone service is available to all 
            Colorado customers at an affordable rate. 
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Strongly agree         176       87      89       128      48       167       8       1  

                              84.6%   15.4%     76.9%   23.1%    100.0%                  

                     69.8%    67.4%   72.4%     68.1%   75.0%     71.1%   53.3%   50.0%  
                              49.4%   50.6%     72.7%   27.3%     94.9%    4.5%    0.6%  
 
Somewhat agree          37       14      23        29       8        33       4          
                     14.7%    10.9%   18.7%     15.4%   12.5%     14.0%   26.7%          
                              37.8%   62.2%     78.4%   21.6%     89.2%   10.8%          
 
Somewhat disagree       13       11       2        10       3        13                  
                      5.2%     8.5%    1.6%      5.3%    4.7%      5.5%                  

 
Strongly disagree       19       15       4        15       4        17       1       1  
                      7.5%    11.6%    3.3%      8.0%    6.3%      7.2%    6.7%   50.0%  
                              78.9%   21.1%     78.9%   21.1%     89.5%    5.3%    5.3%  
 
Don't know               7        2       5         6       1         5       2          
                      2.8%     1.6%    4.1%      3.2%    1.6%      2.1%   13.3%          
                              28.6%   71.4%     85.7%   14.3%     71.4%   28.6%          
 
 
         Chi Square           15.96              1.29             14.77                   
                             p=.003            p=.863            p=.064                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 69a:  Gender.   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
Male                   129       66      18      22       2      21      100      28       1       93      35       99      28       29      97  
                     51.2%    53.2%   60.0%   53.7%   50.0%   39.6%    54.9%   41.8%   33.3%    58.5%   40.2%    49.3%   60.9%    51.8%   51.3%  
                              51.2%   14.0%   17.1%    1.6%   16.3%    77.5%   21.7%    0.8%    72.1%   27.1%    76.7%   21.7%    22.5%   75.2%  
 
Female                 123       58      12      19       2      32       82      39       2       66      52      102      18       27      92  
                     48.8%    46.8%   40.0%   46.3%   50.0%   60.4%    45.1%   58.2%   66.7%    41.5%   59.8%    50.7%   39.1%    48.2%   48.7%  
                              47.2%    9.8%   15.4%    1.6%   26.0%    66.7%   31.7%    1.6%    53.7%   42.3%    82.9%   14.6%    22.0%   74.8%  
 
 
         Chi Square            4.08                                     3.78                     7.51             2.02             0.00           
                             p=.396                                   p=.151                   p=.006           p=.155           p=.951           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 69b:  Gender.   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
Male                   129      129               101      28       120       8       1  
                     51.2%   100.0%             53.7%   43.8%     51.1%   53.3%   50.0%  
                             100.0%             78.3%   21.7%     93.0%    6.2%    0.8%  
 
Female                 123              123        87      36       115       7       1  
                     48.8%           100.0%     46.3%   56.3%     48.9%   46.7%   50.0%  
                                     100.0%     70.7%   29.3%     93.5%    5.7%    0.8%  
 
 
         Chi Square          252.00              1.90              0.03                   
                             p=.001            p=.168            p=.985                   
 
 
 
                                Ciruli Associates - July 2006 



 
                                              COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 70a:  58. Length of interview.   
 
 
 
                                                                           Number of land      Cell phones in     Local phone        Consider    
                                            Residence                       lines in bus           business         company       switch w/cell  
                             ---------------------------------------  -----------------------  ---------------  ---------------  --------------- 
                                     North   South                                                                                               
                             Metro   Front   Front    East    West                      Only   In name                                           
                     TOTAL   Area    Range   Range   Plains  Plains     1-2      3+     Cell   pay use   No      Qwest   Other     Yes     No    
                     -----   ------- ------- ------- ------- -------  ------- ------- -------  ------- -------  ------- -------  ------- ------- 
  TOTAL RESPONSES      252      124      30      41       4      53      182      67       3      159      87      201      46       56     189  
 
 
5-7 minutes              1        1                                        1                        1                1                1          
                      0.4%     0.8%                                     0.5%                     0.6%             0.5%             1.8%          
                             100.0%                                   100.0%                   100.0%           100.0%           100.0%          
 
8-10 minutes           187       95      22      30       2      38      142      44       1      117      66      155      29       37     146  
                     74.2%    76.6%   73.3%   73.2%   50.0%   71.7%    78.0%   65.7%   33.3%    73.6%   75.9%    77.1%   63.0%    66.1%   77.2%  
                              50.8%   11.8%   16.0%    1.1%   20.3%    75.9%   23.5%    0.5%    62.6%   35.3%    82.9%   15.5%    19.8%   78.1%  
 
11-13 minutes           47       23       5      10       1       8       29      16       2       32      13       34      11       13      31  
                     18.7%    18.5%   16.7%   24.4%   25.0%   15.1%    15.9%   23.9%   66.7%    20.1%   14.9%    16.9%   23.9%    23.2%   16.4%  
                              48.9%   10.6%   21.3%    2.1%   17.0%    61.7%   34.0%    4.3%    68.1%   27.7%    72.3%   23.4%    27.7%   66.0%  
 
14-15 minutes           14        4       2       1       1       6        7       7                8       6        8       6        4      10  
                      5.6%     3.2%    6.7%    2.4%   25.0%   11.3%     3.8%   10.4%             5.0%    6.9%     4.0%   13.0%     7.1%    5.3%  
                              28.6%   14.3%    7.1%    7.1%   42.9%    50.0%   50.0%            57.1%   42.9%    57.1%   42.9%    28.6%   71.4%  
 
16-18 minutes            3        1       1                       1        3                        1       2        3                1       2  
                      1.2%     0.8%    3.3%                    1.9%     1.6%                     0.6%    2.3%     1.5%             1.8%    1.1%  
                              33.3%   33.3%                   33.3%   100.0%                    33.3%   66.7%   100.0%            33.3%   66.7%  
 
 
         Chi Square           12.68                                    12.65                     3.04             8.34             5.66           
                             p=.696                                   p=.124                   p=.551           p=.080           p=.226           
 
 
 
                                                            Ciruli Associates - July 2006 



 
                  COLORADO PUBLIC UTILITIES COMMISSION - BUSINESS CUSTOMERS 
 
 
TABLE 70b:  58. Length of interview.   
 
 
 
                                                                                         
                                 Gender             Area           Number of employees   
                             ---------------   ---------------   ----------------------- 
                                                                                         
                                                City/              5                     
                     TOTAL     Male  Female     Town    Uninc    or less  6-10    > 10   
                     -----   ------- -------   ------- -------   ------- ------- ------- 
  TOTAL RESPONSES      252      129     123       188      64       235      15       2  
 
 
5-7 minutes              1        1                 1                         1          

8-10 minutes           187       98      89       142      45       179       8          
                     74.2%    76.0%   72.4%     75.5%   70.3%     76.2%   53.3%          

11-13 minutes           47       23      24        36      11        43       2       2  
                     18.7%    17.8%   19.5%     19.1%   17.2%     18.3%   13.3%  100.0%  
                              48.9%   51.1%     76.6%   23.4%     91.5%    4.3%    4.3%  

                      0.4%     0.8%              0.5%                      6.7%          
                             100.0%            100.0%                    100.0%          
 

                              52.4%   47.6%     75.9%   24.1%     95.7%    4.3%          
 

 
14-15 minutes           14        6       8         7       7        11       3          
                      5.6%     4.7%    6.5%      3.7%   10.9%      4.7%   20.0%          
                              42.9%   57.1%     50.0%   50.0%     78.6%   21.4%          
 
16-18 minutes            3        1       2         2       1         2       1          
                      1.2%     0.8%    1.6%      1.1%    1.6%      0.9%    6.7%          
                              33.3%   66.7%     66.7%   33.3%     66.7%   33.3%          
 
 
         Chi Square            1.93              5.19             35.72                   
                             p=.748            p=.269            p=.001                   
 
 
 
                                Ciruli Associates - July 2006 
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CERTIFICATE OF SERVICE 
 
 This is to certify that I have duly served the within COMMENTS OF THE 

COLORADO OFFICE OF CONSUMER COUNSEL upon all parties herein by electronic 

mail addressed as follows: 

Daphne E. Butler, Esq. 
Qwest Corporation 
607 14th St., N.W., Suite 950 
Washington, DC 20005 
Daphne.Butler@qwest.com
 

Janice Myles 
Competitive Policy Division 
Wireline Competition Bureau 
Federal Communications Commission 
445 12th Street, S.W. 
Washington, DC 20554 
janice.myles@fcc.gov
 

Best Copy and Printing, Inc. 
445 12th Street, Suite CY-B402 
Washington, DC 20554 
FCC@BCPIWEB.COM
 

 

 
 
 
      __________/s/___________________ 
      Dale Hutchins 
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